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STREAMING MUSIC - ENGAGEMENT

Over time, engagement with streaming platforms has increased, especially during the
pandemic, but recent trends have leveled off.

JOE ROGAN FEEBACK / SENTIMENT

There is a small cohort of consumers who say their opinion of Spotify has worsened recently
and call out Joe Rogan and “Covid Misinformation” as reasons. However, we would also note
that there are consumers at the other end of the poll who have strongly positive opinions
about Joe Rogan. In all, consumer sentiment and trust around the Spotify brand is mostly in-
line with the long tail of history we have (at this point, a small sequential softening but the
aggregate opinion is still net positive and not far off the historical data set).

LISTENING PREFERENCES SHIFTS

Over time, consumers are slowing shifting preferences away from picking a channel or
station and toward picking individual songs, interviews, and playlists to listen to.

COMPETITIVE DYNAMICS

Spotify continues to outperform when it comes to user experience, overall content, and
content quality (according to respondents).

IN THE CAR DYNAMICS

Data around the share who connect a smartphone to listen to audio in their car continues to
track flat after substantial increases a few years ago.

PERCEPTIONS OF SIRI

Consumers continue to view Sirius as a platform to listen to in the car, but the share who
typically listen to outside the car jumped in this most recent volume (and has increased
considerably over time).

AUDIO DEVICE UPTAKE

Airpods usage has increased and the % of consumers who own devices to listen to audio
(portable speakers, headphones, etc) continues to climb. The uptake of these devices is
driving increases in how often they listen to music and podcasts, according to respondents.
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HAS YOUR OPINION OF ANY OF THE FOLLOWING CHANGED RECENTLY?

Posed to all respondents.

B Opinion Worsened Recently = No Change ® Opinion Improved Recently

Pandora (Music)

Apple Music

Spotify

Sirius XM

0% 20% 40% 60% 80% 100%

Posed to respondents who have an account with each of the following:

® Opinion Worsened Recently = No Change  mOpinion Improved Recently

Apple Music

Sirius XM 3

Spotify

Pandora (Music)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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WHY DID YOUR OPINION OF THE FOLLOWING CHANGE RECENTLY?

Posed to all respondents who said their opinion has worsened.
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Posed to all respondents who said their opinion has improved.
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WHAT DO YOU VALUE MOST ABOUT THIS PLATFORM?

Posed to account holders of each of the following platforms.
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WHAT IS YOUR OPINION OF JOE ROGAN?

Posed to all respondents.

N/A 27.7%

10 - Very Positive 4.5%

9

8

7

6

5 m Feb (22)

4

3

2

1
0 - Very Negative 10.8%

0% 20% 40% 60% 80%  100%

Posed to Spotify account holders.

N/A
10 - Very Positive

18.16%
22.96%

= N W A NN 0O

0 - Very Negative 6.47%

0% 20% 40% 60% 80% 100%
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DO YOU HAVE AN ACCOUNT WITH ANY OF THE FOLLOWING? SELECT ALL THAT APPLY

Posed to all respondents.

-O-Sirius Radio -O-Apple Music --Spotify -O-Pandora -0-None of the above
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ARE YOU CURRENTLY PAYING FOR A SUBSCRIPTION WITH ANY OF THE FOLLOWING? (SELECT ALL THAT

APPLY)
Posed to all respondents.

-O-Pandora -C-Sirius Radio --Apple Music -O-Spotify -O-None of the above

9.2%
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HOW OFTEN DO YOU USE THE FOLLOWING?

Respondents who have an account with each platform (free or paid)

Pandora

Apple Music

Feb (22)
Oct (21)
Jul (21)

May (21)
Jan (21)
Nov (20)
Aug (20)
May (20)

Spotify

Sirius Radio

Everyday or Multiple Times 3-4 Times 1-2 Times Less Than Once
nearly everyday Per Week Per Month Per Month Per Month

_ More Frequent
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WHAT IS YOUR OPINION OF THE VALUE YOU GET FOR YOUR MONEY IN PAYING FOR THIS PLATFORM?

Respondents who pay for each platform

414

Spotify
Feb (22)
Dct (2]

Jul 22

May (27
Jan (2)

Nov (20)
Aug (20)
May (20)
~eb (20)
Nov (19)
Aug (19)
May (19)
H Feb (19)

= Nov (18)
Very Weak Weak Neutral Strong Very Strong

Pandora

e

Apple Music

e

\
\
|

Sirius Radio
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WHERE DO YOU TYPICALLY LISTEN TO THIS PLATFORM? (SELECT ALL THAT APPLY)

Respondents who have an account with each platform (free or paid)

SIRIUS XM

A%

In the car

= Feb (22)
= Oct (22
mJul (29
® May (29
= Jan (21

1 Oct (20)
= Aug (20)
H May (20)
H Feb (20)
H Nov (19)
H Aug (19)
= May (19)
B Feb (19)

At work

Commute to and from work

24.6%

While exercising

Listening casually

= Nov (18)
0% 20% 40% 60% 80% 100%

SPOTIFY

Listening casually
eb (22)

]
= Oct (27
mJul (21

= May (27
W Jan (21)
= Oct (20)
u Aug (20)
H May (20)
H Feb (20)
H Nov (19)
= Aug (19)
= May (19)
B Feb (19)
= Nov (18)

In the car

41.8%

While exercising

At work

Commute to and from work

0% 20%  40% 60% 80%  100%
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APPLE MUSIC

49.8%

While exercising

48.500

= Feb (22)
= Oct (1)

mJul 21

u May (29
mJan (21

= Oct (20)
H Aug (20)
H May (20)
H Feb (20)
H Nov (19)
H Aug (19)
= May (19)
B Feb (19)

= Nov (18)
0% 20% 40% 60% 80%

Listening casually

45.2%

In the car

At work

Commute to and from work

100%

PANDORA

Listening casually
" Feb (22)
= Oct (2)

| Jul (21

m May 29
mJan (21)

= Qct (20)
B Aug (20)
| May (20)
H Feb (20)
H Nov (19)
= Aug (19)
u May (19)
H Feb (19)

= Nov (18)

In the car

While exercising

At work

Commute to and from work

0% 20% 40% 60% 80% 100%
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HOW MUCH TRUST WOULD YOU SAY YOU HAVE IN THE FOLLOWING BRANDS?

Posed to all respondents

Pandora (Music)

Spotify

Feb (22)
Oct (21
Jul 29
May (21)
Jan (2))
Nov (20)
Aug (20)
May (20)
m|Feb (20)

Apple Music

Sirius XM

Very Low Trust Low Trust  Neutral/No Opinion High Trust Very High Trust
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DO YOU FEEL THAT YOUR LISTENING TIME ON THIS PLATFORM IS INCREASING OR DECREASING FOR THE

FOLLOWING KIND OF MUSIC...

Posed to users of each platform.
New Music (Released in the Past 6 Months)

249
- 242
Apple Music 559
2.54
2.37
: 2.36
Spotify 243
245 mFeb (22)
2.33 m Oct (22
Sirius Radio 248 ®Jul (2))
m Apr 2]
Pandora 5132
Decreasing No Change Increasing
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

DO YOU FEEL THAT YOUR LISTENING TIME ON THIS PLATFORM IS INCREASING OR DECREASING FOR THE

FOLLOWING KIND OF MUSIC...

Posed to users of each platform.
Catalog Music (Released 6+ Months Ago)

2.48
. 2.43
Apple Music 5 49
2.48
2.39
, 2.38
Spotify > 45
241 mrep (22)
= Oct (20
Sirius Radio ”s mJul 29
W Apr (20
Pandora
Decreasing No Change Increasing
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DO YOU FEEL THAT YOUR LISTENING TIME ON THIS PLATFORM IS INCREASING OR DECREASING FOR

PODCASTS...

Posed to users of each platform.
Podcasts

B Decreasing " No change M Increasing

Apple Music

Spotify

Sirius Radio

Pandora

0% 20% 40% 60% 80% 100%

Apple Music

Spotify

Sirius Radio 2.32

Pandora 2.25

I

Decreasing No Change Increasing
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FOR LISTENING TO MUSIC AND TALK-SHOW CONTENT, WHICH IS BETTER?

Posed to all respondents.

516%
514%
48.0%
49.7%
48.7%
50.1%
Picking individual intervi laylists to listen 48.7% = Feb @p)
icking individual songs, interviews, or playlists to listen to
g g play 476% = Oct (21)
46.9%
472% mJul 21
48.4% H May (219
48.8% ® Jan (21
45 7% = Nov (20)
H Aug (20
48.4% 90)
48.6% = May (20)
520% B Feb (20)
50.3%
513% = Nov (13)
49.9% B Aug (19)
Picking a channel or a station and having content played for me 55]"23(:/&0 = May (19)
53.2% ® Feb (19)
52.8%
mN
516% ov (18)
512%
55.8%
54.3%
0% 20% 40% 60% 80% 100%
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IN YOUR OPINION, WHICH PLATFORM IS BEST WHEN IT COMES TO THE WAY IN WHICH THEY DELIVER

CONTENT TO ITS USERS? (IE. THE BEST USER EXPERIENCE)

Posed to all respondents.

None of the above / I don't know

) = Feb (22)
Spotify
m Oct (2
= Jul 2
Sirius XM = May 2D
m Jan (2
= Nov (2
Pandora

H Aug (2
= May (2
m Feb 2
H Nov (19)
= Aug (19)
= May (19)
m Feb (19)
= Nov (18)

Apple Music

Amazon Prime Music

Soundcloud

0% 20%0 40%0 6020 80% 100%0
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IN YOUR OPINION, WHICH PLATFORM HAS THE BEST CONTENT AVAILABLE?

Posed to all respondents.

None of the above / I don't know

" Feb (22)
= Oct (2
W Jul (2
= May (23
m Jan (2
= Nov (20)
m Aug (20)
H May (20)
m Feb (20)
= Nov (19)
H Aug (19)
= May (19)
H Feb (19)
= Nov (18)

Spotify

Sirius XM

Apple Music

Pandora

Amazon Prime Music

Soundcloud

0% 20% 40% 60% 80% 100%
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IN YOUR OPINION, WHICH PLATFORM HAS THE MOST UNIQUE CONTENT AVAILABLE THAT YOU CAN'T

FIND ANYWHERE ELSE?

Posed to all respondents.

None of the above / I don't know
Spotify = Feb (22)
m Oct (2]
mJul 21
Sirius XM B May (21)
m Jan (2]
= Nov (20)
Pandora B Aug (20)
= May (20)
B Feb (20)
Apple Music = Nov (19)
m Aug (19)
 May (19)
Amazon Prime Music m Feb (19)
¥ Nov (18)
Soundcloud
0% 20% 40% 60% 80% 100%
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PODCASTS
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
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HOW OFTEN DO YOU LISTEN TO PODCASTS?

Posed to all respondents.

Never

= Feb (22)
= Oct (2
Jul 2
= May (2D
m Jan (2
= Nov (20)
m Aug (20)
= May (20)
= Feb (20)
= Nov (19)
= Aug (19)

Infrequently

Somewhat Frequently

Frequently

Very Frequently

0% 20% 40% 60% 80% 100%0
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

HOW INTERESTED WOULD YOU BE IN PAYING FOR SUBSCRIBER ONLY BONUS EPISODES TO ANY OF THE

PODCASTS YOU LISTEN TO OR MIGHT DISCOVER IN THE FUTURE?
Posed to podcast listeners.

$1199 per month
B Feb (22)
$7.99 per month
2 Oct (21
$4.99 per month EHJul 21
" May (29
$2.99 per month
$.99 per month
19
189
No Interest | Might Be Willing | Would Be Willing
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

DO YOU LISTEN TO ANY PODCASTS NOW THAT YOU WOULD BE WILLING TO PAY FOR SUBSCRIBER ONLY

BONUS EPISODES?

Posed to podcast listeners.

b (22)
. . t (29
Yes (please specify which podcasts you
would pay for bonus episodes) 129

r@y

86.7%
86.2%
No
83.4%

83.44%

0% 20% 40% 60% 80%  100%

DUAMADERS.

EAILYSERIAN
ENTERTAINMENT F“lm
SAMMYCEAVAND FOTTRRVER W‘EM
CEVERTGOOOVERYMUCHLIE EVER
I-(( lM {FERENCE LﬂEI.lr NDTL(‘.UM:MIILES muic R.IM
KPOPCAST
snmsnrw ARFSHETTY WG
CAST WWWT TP B0 L ALASMELISHTNGANCFCSTINGTLENYES APPLECOCASTS SO TIANE) CRNOTHNG WAKIEVN | REME

PANDORA nit%0 DALEFONTILONT _THELASTFODCASTONTHELEFT MOTIVATIONAL CALLH hDDY Dbt

THESLIZANNEVENKERSHOW  MYFAMORITEMURLER TELEY  TIMCASTRL
CANBONGINOSHOW EPIDOUTDOORS: APPLE ,
MOMSRSEENT TOMMYSUDERMER DISTAACTAELE AuALAmE
DISTRACTIBLE  BOXOFOODITES TANGENTS CHUCK
OVERDUE
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WHICH OF THE FOLLOWING PLATFORMS DO YOU USE TO LISTEN TO PODCASTS?

Posed to respondents who listen to podcasts (more often than never)

42 0%
Spotify
None of the above
Apple Podcasts
Google Podcasts
m Feb (22)
Tuneln Radio = Oct (2)
Overcast Jul 27)
= May (2]
D t
owneas m Jan (21
Laughable H Nov (20)
Stitcher = Aug (20)
B May (20)
Castbox = Feb (20)
Breaker = Nov (19)
¥ Aug (19
Castro 9®)
Himalaya
Luminary
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WHICH OF THE FOLLOWING HAS THE MOST UNIQUE PODCAST CONTENT THAT YOU CANNOT FIND ON

OTHER PLATFORMS?

Posed to respondents who listen to podcasts (more often than never)

None of the above
Spotify
Apple Podcasts
D
Google Podcasts u Feb (22)
; = Oct (2)
Tuneln Radio
Jul 21
Castbox = May 21
Castro = Jan (21
Downcast m Nov (20)
Luminary ® Aug (20)
Stitcher B May (2/0)
® Feb (20)
Overcast
= Nov (19)
Breaker = Aug ()
Himalaya
Laughable
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

SINCE THE JOE ROGAN EXPERIENCE BECAME AVAILABLE ON SPOTIFY IN SEPTEMBER, HAVE YOU
CHANGED...

Posed to respondents who listen to Joe Rogan at least somewhat frequently

How much time you spend on
Spotify per visit
231
uFeb (22)
" 0ct (20
mJul 21
u May 2
How often you visit Spotify
233
238
No Change Small Increase Significant Increase
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CONNECTED CAR
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Audience: 1,250 US Consumers
Date: February 2022

OWNS OR LEASES A CAR

Posed to all respondents

Feb (22) 79.6%
Oct (21 816%
Jul 21 82.3%

May (20 818%
Jan (2)) 812%

Nov (20) 814%

Aug (20) 80.3%

May (20)

Feb (20) 78.6%

Nov (19)

Aug (19) 78.2%

May (19)

Feb (19) 79.7%

Nov (18)

Aug (18) 78.8%

May (18)

Feb (18) 810%

Nov (17) 82.0%

Aug (17) 813%

May (17) 82.1%

Feb (17) 82.6%

Nov (16) 85.5%

Sep (16) 78.7%

0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

DO YOU EVER CONNECT A SMARTPHONE TO LISTEN TO MUSIC APPS IN YOUR CAR LIKE SPOTIFY,

PANDORA, APPLE MUSIC, ETC?

Posed to all respondents who own / lease a car

Feb (22) 58.2%
Oct (21) e 56 7%
@D e 59.8%

May @9 e L8 0%
Jan (21) | | 610%

Nov (20) | | 60.7%

Aug (20) Y 8 6%

May (20) 48.1%

Feb (20) | | 44.3%

Nov (19) | | 46.5%

Aug (19) | | 48 8%

May (19) | | 47 %

Feb (19) 43.5%

Nov (18) 48.9%

Aug (18) | | 44.9%

May (18) | | 42 8%

Feb (18) 76%

Nov (17) 40.1%

Aug (17) 38.4%

May (17) 34.0%

Feb (17) — 33.4%

Nov (16) — 32.9%

Sep (16) 27.3%

0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WHEN IS THE LAST TIME YOU PURCHASED OR LEASED A CAR?

Posed to all respondents who own / lease a car

" Feb (22)
Oct (2
Jul 2

= May 20

mJan (2

® Nov (20)

m Aug (20)

® May (20)
Feb (20)

= Nov (19)

m Aug (19)

= May (19)

H Feb (19)

H Nov (18)

= Aug (18)
0% 20% 40% 60% 80% 100 %

More than three years ago

In the past three years

In the past year

In the past three months

In the past month
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

HOW MUCH DO YOU AGREE WITH THE FOLLOWING STATEMENTS:

Posed to all respondents who own / lease a car

There is necessary or
important content | get on
Sirius that | can't get
elsewhere

nFeb (22)

Oct (29)

Jul )

= May 29

mJan(2)
mNov (20)
B Aug (20)
u May (20)
1 Feb (20)
H Nov (9)
B Aug (19)
The ability listen to apps like ¥ May (19)
Apple Music, Pandora, B Feb (19)

Spotify, etc in the car make .
Sirius radio less necessary” Nov (B)
B Aug (18)
¥ May (18)
1 Feb (1B)
Strongly Disagree Disagree Neither Agree nor Disagree Agree Strongly Agree
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WHEN YOU MOST RECENTLY LEASED OR BOUGHT A CAR, DID IT COME WITH A FREE TRIAL TO SIRIUS

RADIO?

Posed to all respondents who own / lease a car

Feb (22)
Oct (27)
Jul 21)

May 29
Jan (2)

Nov (20)

Aug (20)

May (20)

Feb (20)

Nov (19)

Aug (19)

May (19)
Feb (19)

Nov (18)

Aug (18)

May (18)
Feb (18)
Nov (17)

Aug (17)

May (17)
Feb (17)

Nov (16)

Sep (56)

0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WHEN THE FREE TRIAL WAS UP, WHAT DID YOU DO?

Posed to respondents who had a free trial when they most recently got a new car.

After my free trial ended, | decided NOT to pay for Sirius to continue

access
" Feb 22)

Oct (21)
Jul 27
= May (20
= Jan (21
E Nov (20)
= Aug (20)
m May (20)
Feb (20)
= Nov (19)
B Aug (19)
= May (19)
W Feb (19)
= Nov (18)
= Aug (18)
B May (18)
)

)

)

After my free trial ended, | decided to pay for Sirius to continue
access

I am still currently on a free trial and have decided NOT to pay for
Sirius when the trial is up

= Feb (18
H Nov (I7
m Aug (17
= May (17)
u Feb (17)
= Nov (16)
H Sep (B)

I am still currently on a free trial and plan to pay for Sirius when the
trial is up

0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

DID APPS LIKE PANDORA, SPOTIFY, AND APPLE MUSIC INFLUENCE YOUR DECISION REGARDING PAYING

FOR ACCESS TO SIRIUS?

Posed to respondents who had/have a free trial when they most recently got a new car.

Those apps made me more likely to pay for
Sirius

Those apps did not impact whether | would
pay for Sirius

Those apps made me less likely to pay for
Sirius

0% 20% 40% 60% 80% 100%
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SIRIUS XM
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WHAT DO YOU VIEW SIRIUS XM AS? (SELECT ALL THAT APPLY)

Posed to all respondents.

54.2%

A platform to listen to in the car

= Feb (22)
= Oct (20
mJul 21)
m May (2D
H Jan (21)
= Nov (20)
= Aug (20)
u May (20)
H Feb (20)
H Nov (19)
B Aug (19)
= May (ﬁ)

B Feb (1

A platform to listen to on smartphones, mobile
devices, or internet connected devices

None of the above / I don't know

A platform to listen to on desktop or laptop
computers

0% 20% 40% 60% 80% 100%

Posed to paying Sirius subscribers.

78.0% '
771%

A platform to listen to in the car

A platform to listen to on smartphones, mobile devices,
or internet connected devices
= Feb (22)
CE)ct (2]é
= Jul @1,
] valay (2#)
= Jan (23
= Oct (20)
u Aug (20)
= May (20)
= Feb (20)
= Nov (19)

A platform to listen to on desktop or laptop computers

None of the above / I don't know 35%
2.8%

1%
4.9%
4.2%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WHAT IS YOUR PERCEPTION OF SIRIUS XM?

Posed to all respondents.

Feb (22) 3.44
Oct (21) 354
Jul 2D 3.57
May 2] 358
Jan (2) 351
Nov (20) 358
Aug (20) 3.44
May (20) 341
Feb (20) 3.35
Nov (19) 34
Aug (19) 341
May (19) 3.39
Feb (19) 3.43
Nov (18) 3.43
Very Negative Negative Neutral Positive Very Positive
Posed to paying Sirius subscribers.
m Very Negative » Negative # Neutral = Positive ® Very Positive

Feb (22)0.
Oct (21)0
Jul 21)

14% - 2.4%:
May (29
1

% 2.9%:
N :

Jan (21)
/o

Oct (20)
e

Aug (20)

/

May (20)

Feb (20)

Nov (19)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WHY IS YOUR OPINION NEGATIVE?

Posed to respondents who said they have a negative opinion of Sirius XM.

Quiality issues.

It is overpriced.

Because they charged me during a "free" trial.

Because of poor quality connection and low content value.

| think it is outdated, overpriced, and irrelevant.

They hounded me after my trial period ended.

It is outdated and unnecessary with streaming services available.
Because it costs way too much.

We had a trial subscription and it was a PAIN to get it cancelled.
Expensive.

Lot of ads .

It lacks substance.

It cost too much and it is too hard to use.
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WHY ARE YOU NOT A SIRIUS XM SUBSCRIBER? (SELECT ALL THAT APPLY)

Posed to respondents who are not subscribers of Sirius XM.

38.5%
Too expensive

I don't pay for music in general

| already pay for a competitive platform
None of the above

It is only for the car

The content doesn't appeal to me

The user experience / method of delivery doesn't
appeal to me

| can connect my smartphone in the car to listen to
streaming apps

Other (please specify)

0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

HAVE YOU EVER BEEN A SIRIUS XM SUBSCRIBER?

Posed to non-Sirius XM subscribers.

= Feb (22)
= Oct (2
mJul 2
= May (29
W Jan (2
= Nov (20)
M Aug (20)
= May (2/0)
m Feb (20)
H Nov (19)
m Aug (19)
= May (19)
B Feb (19)
= Nov (18)

0% 20% 40% 60% 80% 100%

Yes, | used to pay for Sirius

Yes, but just a free trial

No, never
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WOULD THERE BE ANY PRICE POINT (PER MONTH) WHERE YOU WOULD DECIDE TO SUBSCRIBE TO SIRIUS
XM?

Posed to non-Sirius XM subscribers.

m Feb (22)
Yes (Enter MONTHLY Price) = Oct (21)
mJul 27
H May (29
m Jan (21)
= Nov (20)
H Aug (20)
® May (20)
B Feb (20)
E Nov (19)
B Aug (19)
No = May (19)
H Feb (19)
= Nov (18)
0% 20% 40% 60% 80% 100%
Average $13.32
$13.2 mFeb (22)
$1346 mOct (20
= Jul 1)
H May (210
= Jan (29
H Oct (20)
Median = Jul 20
$15 $20
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

IS YOUR CAR AN ELECTRIC VEHICLE OR DOES IT RUN ON GAS?

Posed to auto owners.

5.8%
_ m Feb (22)
Hybrid = Oct (21)
= Jul 27

= May (29
3.9% m Jan (21)

Electric

90.3%
Gasoline
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

IS YOUR CAR AN ELECTRIC VEHICLE OR DOES IT RUN ON GAS?

Posed to auto who pay for a Sirius account currently.

Hybrid

Electric

Gasoline

0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

HOW MUCH DID YOU / WILL YOU DRIVE YOUR CAR IN THE FOLLOWING YEARS?

Posed to auto owners.

2021

2020 H[Feb (22)
mOct (21
mJul 21
mApr (21
2019
Very Infrequently Infrequently Somewhat Frequently Frequently Very Frequently
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WHAT IS THE BRAND OF THE PRIMARY AUTOMOBILE THAT YOU DRIVE?

Posed to auto owners.

Ford
Chevrolet
Toyota
None of the above
Honda
Nissan
Hyundai
Dodge
Jeep
Subaru
Lexus

m Feb (22)

Chrysler = Oct (21)

mJul 21

BMW = May 29
Audi
Volkwagen
Mercedes
Cadillac
Buick
Tesla
Lincoln
Infiniti
Volvo

0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

WHAT IS THE BRAND OF THE PRIMARY AUTOMOBILE THAT YOU DRIVE?

Posed to auto who pay for a Sirius account currently.

Ford
Nissan
Chevrolet
None of the above
Toyota
Honda
Subaru
BMW
Dodge
Jeep
Lexus
Mercedes
Audi
Hyundai
Cadillac
Buick
Tesla
Volkwagen
Infiniti
Lincoln
Volvo
Chrysler

H Feb (22)
m Oct (2D
mJul 22
= May (279
m Jan (2D

0% 20% 40% 60% 80% 100%
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DO YOU REGULARLY OR OCCASIONALLY LISTEN TO THE FOLLOWING IN YOUR CAR? (SELECT ALL THAT

APPLY)

Posed to all respondents who own / lease a car

AM/FM Radio
Talk on the phone
Spotify = Feb (22)
. Oct (21)
23.1% Jul (21)
Sirius Radio = May (21)
22.9% = Jan (21)
Silence (not listening to anything) ‘ ® Nov (20)
20.9% " Aug (20)
[
Pandora May (20)
Feb (20)
= Nov (19)
YouTube = Aug (19)
H May (19)
Apple Music m Feb (19)
H Nov (18)
= Aug (18)
Podcasts = May (18)
11.2% m Feb (18)
Amazon Prime m Nov (17)
e 77% m Aug (17)
Audiobooks = May (17)
m Feb (17)
[ 5.4% m Nov (16)
None of the above = Sep (16)
.9%
Other (please specify)
0% 20% 40% 60% 80% 100%
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HOW OFTEN DO YOU LISTEN TO...

Posed to all respondents

Feb (22)
nOct <2))
mJul 22

Podcasts 1 May (21

Music

Never Rarely Somewhat Frequently  Frequently Very Frequently
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

DO YOU OWN ANY OF THE FOLLOWING?

Posed to all respondents

44.1%
Portable speaker
411%
Wired earbud
ired earbuds Feb 22)
36.6% = Oct (2])
Over-ear headphones W Jul 2]
= May (219
6.2% W Jan (21)
Wireless Earbuds (other than Airbuds) = Nov (20)
= Aug (20)
Airpods = May (20)
m Feb (20)
None of the above
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

HOW OFTEN DO YOU USE YOUR AIRPODS?

Posed to Airpod owners

60.6%0

Often

Feb 22
m Oct (23
= Jul @1
m May 2
| Jan (21
= Nov (20)
= Aug (20)
= May (20)
= Feb 20)

Occasionally

Rarely

| don't use them anymore

0% 20% 40% 60% 80% 1009%0
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: February 2022

DO YOU THINK YOUR USAGE OF AIRPODS MAKES YOU DO ANY OF THE FOLLOWING MORE OR LESS OFTEN

THAN YOU DID BEFORE YOU GOT AIRPODS?

Posed to Airpod owners

Listen to music in general

Feb (22)
Oct (2]
Jul 29
May (21)
Jan (21])
Nov (20)
Aug (20)
May (20)
Feb (20)

Listen to Spotify

Listen to podcasts in general

Makes me listen less Same Makes me listen more
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