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SURVEY RESEARCH

CMG VOLUME 27

Audience: 1,500 US Consumers Balanced To Census

CHECK BREAKDOWN: CMG

ENGAGEMENT TRENDS: POSITIVE

Self-reported engagement is trending flat to slightly better compared to our
January update. In terms of mix, orders in the restaurant are the most popular,

while orders through third party delivery apps are off from the highs. In-person
visits improved q/q.

CUSTOMER SATISFACTION: POSITIVE

Consumer satisfaction with Chipotle remains elevated and in-line with historical
readings.

SECTOR TRENDS: SLIGHTLY SOFTENED Q/Q
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Consumer frequency of visiting fast casual/fast food restaurants is slightly
improved g/q.




BESPOKE MARKET INTELLIGENCE

CMG

CHIPOTLE: MENU ITEMS
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

HAVE YOU NOTICED ANY MENU CHANGES RECENTLY AT CHIPOTLE?

Posed to Chipotle customers who use it regularly or occasionally.

Noticed menu changes that
I LIKE BETTER

NO CHANGES to the menu 61.63%

Noticed menu changes that
I DON'T LIKE

8.5

3%

0% 20% 40% 60% 80%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

WHEN YOU MOST RECENTLY HAD CHIPOTLE, DID YOU ORDER ANY OF THE FOLLOWING? (SELECT ALL

THAT APPLY)
Posed to Chipotle customers.

Guacamole

“ Apr (22)
Jan (22)
% Oct (21)
= Jul (21)
m Apr (21)
® Jan (21)
® Oct (20)
% Jul (20)
® Apr (20)
l;Jan (2;0)

Queso (cheese sauce)

Lifestyle bowl

None of the above

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

WHAT IS YOUR OPINION OF...

Posed to Chipotle customers who have eaten these items.

4.27

Queso (cheese 4.27
sauce) 419

414
Apr (22)
Jan (22)
Oct (21
Jul )
414 Apr (21)
Lifestyle bowl 415 Jan (21)
Oct (20)
4.23 Jul 20)
Apr (20)
Jan (20)
4.23
Very Negative Negative Neutral Positive Very Positive
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

HOW OFTEN DO YOU ADD THIS TO YOUR ORDER WHEN YOU EAT CHIPOTLE?

Posed to Chipotle customers who have eaten these items.

Lifestyle bowl

Apr (22)
Jan (22)
Oct (21)
Jul (21)
Apr (21)
Jan (21)
Oct (20)
Jul (20)
Apr (20)
Jan (20)

Queso (cheese sauce)

Guacamole

Rarely/Infrequently Sometimes Usually Every Time
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

HAVE YOU NOTICED ANY CHANGES TO MENU PRICES AT CHIPOTLE RECENTLY?

Posed to Chipotle customers who use it regularly or occasionally.

2.43

2.37
Apr (22)
Chipotle Jan (22)
Oct (21
2.33 Jul 29)
2.37
Decreased Same Increased
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BESPOKE MARKET INTELLIGENCE

CMG

CHIPOTLE: TRAFFIC TRENDS AND ENGAGEMENT
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

WHEN IS THE LAST TIME YOU ATE CHIPOTLE?

Posed to all respondents.

| have never eaten at Chipotle

Apr (22)
Jan (22)
E0ct 20
mJul 21
m Apr(2))
Jan 2))
B Oct (20)
= Jul (20)
m Apr (20)
m Jan (20)
m Oct (19)
= Jul (19)
m Apr (9)
m Jan (19)
B Oct (18)
mJul (B)
m Apr (18)
mJan (18)
B Oct (I7)
B Jul (I7)
B Apr (I7
mJan (I7)
m Oct (16)
B Jul (16)
B May (16)
= Jan (16)

More than a year ago / | don't remember

Within the past year

5-6 months ago

2-4 months ago

1month ago

~

2-3 weeks ago

95%

Within the last week

0% 0% 20% 30% 40% 50%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

WHEN IS THE LAST TIME YOU ATE CHIPOTLE? (WEIGHTED AVERAGE)

Posed to all respondents.
Apr (22)
Jan (22)
Oct (29)
Jul 2) 363
Apr 20 357
Jan (20 350
Oct (20)
Jul (20) 360
Apr (20) 347
Jan (20) 3.58
Oct (19)
Jul (19)
Apr (19)
Jan (19)
Oct (18)
Jul (18)
Apr (18)
Jan (18)
Oct (17)

Jul (17)
Apr (I7)
Jan (I7)
Oct (16)
Jul (16)
May (16) 3.46
Jan (16) 342

366
354
3.56

3.58

Never More than a year ago Within the past year 5-6 months ago 2-4 months ago
More Recent

TR Y
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

DO YOU USE CHIPOTLE REGULARLY OR OCCASIONALLY FOR IN-RESTAURANT DINING OR

TAKEOUT/DELIVERY?

Posed to all respondents.

Apr (22) 70%
I
Jan (22) 14.9%
-
Oct (2] 175%
-
Jul 2 18.6%
-
Apr 29 17.79
-
Jan (2] 14.9%
-
Oct (20) 15.6%
-
Jul (20) B.1%
-
Apr (20) 20.0%
|
Jan (20) 22 9%
I
Oct (19) 214%
- |
Jul (19) 18.9% m Chipotle
-
Apr (19) 17.4%
-
Jan (19) 17.4%
|
Oct (18) 18.4%
|
Jul (18) 216%
I
Apr (18) 19.4%
-
Jan (18) 17.69
-
Oct (17) 16.05%
0% 10% 20% 30% 40%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

WHEN DO YOU THINK YOU WILL GET CHIPOTLE NEXT?

Posed to Chipotle customers that visited in the past year.

More than three months from now
In the next three months

m Apr (22)

m Jan (22)

In the next month m Oct (21)

mJul )

m Apr (27

In the next 2-3 weeks = Jan (29
In the next week

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

HAVE YOU CHANGED HOW OFTEN YOU TAKEOUT OR DINE HERE?

Posed to Chipotle customers who said they regularly or occasionally use Chipotle.

Oct (20)

Apr (20)
Jan (20)
Oct (19)

Jul (19)

Apr (9)

Oct (17)

Recently Decreased Same Recently Increased
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

GOING FORWARD, DO YOU EXPECT TO CHANGE HOW OFTEN YOU TAKEOUT OR DINE HERE?

Posed to Chipotle customers who said they regularly or occasionally use Chipotle.

256
218
221
217
B Chipotle
216
Expect to Decrease Same Expect to Increase
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BESPOKE MARKET INTELLIGENCE

CMG

CHIPOTLE: ORDERING METHODS
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

THINKING ABOUT THE LAST TIME YOU HAD CHIPOTLE, DID YOU...

Posed to Chipotle customers that visited in the past year.

2.4%
Don't remember Apr (22)
Jan (22)
[ @ct 21
= Jul 21)
= Apr (29)
[ | jan 2]
= Oct (20)
= Jul (20)
[ | Apr (20)
[ | Jan (20)
[ @ct (29)
= Jul (19)
= Apr (19)
[ jan 29)
[ @ct (18)
= Jul (18)

9.7%

Ordered for delivery through Postmates, Doordash, or Tapingo

17.9%

Order on mobile app and pick-up

Order online on computer and pick-up

48.8%

Order in the restaurant

0% 20% 40% 60% 80%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

HOW OFTEN DO YOU ORDER CHIPOTLE ONLINE OR THROUGH THE CHIPOTLE MOBILE APP?

Posed to Chipotle customers that visited in the past year.

Apr (22) 313
Jan (22)
Oct (21
Jul (29 3.28
Apr (2] 3.28
Jan 1)) 35
Oct (20) 3.24
Jul (20)
Apr (20)
Jan (20)
Oct (29)
Jul (9)
Apr (19)
Jan (19)
Oct (18)
Jul (18)
Apr (18)
Jan (18)
Oct (17)
Jul (I7)
Apr (I7)
Jan (17)

Very Infrequently Infrequently Somewhat Frequently Frequently Very Frequently
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BESPOKE MARKET INTELLIGENCE

CMG

CHIPOTLE: SATISFACTION AND CATALYSTS
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

THINKING ABOUT THE LAST TIME YOU HAD CHIPOTLE, HOW SATISFIED WERE YOU WITH THE OVERALL

EXPERIENCE AT CHIPOTLE?

Posed to Chipotle customers.

Apr (22) 3.98
Jan (22) 3.93
Oct (2) 391
Jul 22 3.97
Apr 2) 3.99
Jan (21) 3.86
Oct (20) 3.99
Jul (20) 3.81
Apr (20) 3.86
Jan (20) 3.98
Oct (19) 3.92
Jul (19) 3.83
Apr (19) 3.93
Jan (19) 3189
Oct (18) 3.87
Jul (18) 3.97
Very Unsatisfied Unsatisfied Somewhat Satisfied Satisfied Very Satisfied
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

WHAT ARE THE MAIN REASONS THAT CHARACTERIZE WHY YOU WOULD USUALLY GO TO CHIPOTLE?

Posed to respondents who have eaten Chipotle in the past year.

Taste

‘fb\pr (22)
é]an 2)
mOct@) |
= Jul 23)
l):Apr (2)]
Jan Q1)
= Oct (20) |
= Jul (20) |
= Apr (20)
li]an (20)
= Oct (19) |
= Jul (19)
léb\pr (19)
lé]an 19)
lbct (18)
= Jul (18)

= Apr (1)
= Jan (18)
= Oct (17)
= Jul (T7)

= Apr (17)
l;'lan @
= Oct (16)
= Jul (16)

= May (6)
= Jan (16) '
0% 0%  20%  30%  40%  50%  60%  70%  80%

Food Quality / Freshness

Value

Price Point

Restaurant Service / Environment

Environmental Focus

Locally Sourced Products

None of thew above

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 21


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE

CMG

SECULAR TRENDS IN CASUAL DINING
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

IN A TYPICAL WEEK, HOW OFTEN DO YOU DO THE FOLLOWING?

Posed to all respondents.

Apr (22)

Jan (22)
= Oct )
= Jul 20
= Apr (29

Jan (21)
= Oct (20)
= Jul (20)
= Apr (20)
= Jan (20)
m Oct (19)
= Jul (19)
= Apr (19)
m Jan (19)
= Oct (18)
= Jul (18)
= Apr (18)
= Jan (18)
= Oct (17)
m Jul (17)
= Apr (I7)
m Jan (17)
= Oct (16)
= Jul (16)
= May (16)
= Jan (16)

Eat a home-cooked meal

Eat takeout food

Eat a meal at a restaurant

Very Infrequently / Never Infrequently Somewhat Frequently Frequently Very Frequently
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

COMPARED TO A YEAR AGO, ARE YOU EATING AT FAST CASUAL / FAST FOOD RESTAURANTS MORE OR

LESS?

Posed to all respondents.

H|ess Same = More

Apr (22) 483%
Jan (22) 48.1% |

Oct (2] 46.4% |

Jul 1) 45.1% |

Apr (29 38.5% :

Jan (21 38.7%
Oct (20) 39.:4%

Jul (20) I|39.3%
Apr (20) \138.5%
Jan (20) 52.2% |

Oct (19) | 50.1% |

Jul (19) | 52.3% |

Apr (19) : 49.7% :

Jan (19) 46 7%

Oct (18) l 470% l

Jul (18) ! 49.7% !

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CMG Audience: 1,000 US Consumers
Date: April 2022

HOW OFTEN DO YOU VISIT FAST FOOD / FAST CASUAL DINING RESTAURANTS

Posed to all respondents.

Apr (22) 3.46
|
Jan (22) 341
.|
Oct (29) 3.45
.|
Jul @1 360
|
Apr 21 352
.|
Jan (21 3.50
e
Oct (20) 3.36
.|
Jul 20) 3.35
.|
Apr (20) 332
.|
Jan (20) 3.45
I
Oct (19) 3.29
.|
Jul (19) 3.29
.|
Apr (19) 333
|
Jan (19) 3.24
e
Oct (18) 3.20
.|
Jul (18) 3.18
.|
Apr (18) 314
I
Jan (18) 319
I
Oct (17) 3.19
.|
Jul (17) 3.36
|
Apr (I7) 348
.|
Jan (17) 3.30
.|
Oct (16) 3.48
|
Jul (16) 3.38
.|
May (16) 3.38
e
Jan (16) 3.40
Less Than Once A Month A Few Times A Week
I Apr (22)
Never = Jan (22)
mOct (21
mJul 21
= Apr (2D
Jan (29
Less than once a month 1 Oct (20)
m Jul (20)
‘| Apr (20)
| Jan (20)
A few times a month = Oct (19)
= Jul (9)
— | Apr (19)
‘W Jan (19)
) m Oct (18)
A few times a week m Jul (18)
| Apr (18)
m Jan (18)
| Oct (17)
mJul (I7)
Once a day mApr (D)
‘| Jan (17)
m Oct (16)
| Jul (16)
Multiple times a day ‘m May (16)
= Jan (16)
0% 0% 20% 30% 40% 50% 60%
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