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DPZ engagement is tracking roughly consistent with our January update as pizza
consumption strengthened slightly q/q.

ENGAGEMENT

CHECK BREAKDOWN: DPZ
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S The share of respondents who order through the Domino’s mobile app is tracking
better q/q (at series highs).

DPZ MOBILE APP: CONSTRUCTIVE

Taste and price remain the top two factors driving visits to Domino’s.

VISIT CATALYSTS

The vast majority of consumers do not think that third party delivery apps
negatively impact their Domino’s usage.

DELIVERY APPS IMPACT

Consumers are noticing higher menu prices at Domino’s.

MENU PRICES
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