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SURVEY RESEARCH

AUTOS, EV'S AND AUTONOMOUS DOMESTIC VOL 6

Audience: 1,100+ Consumers Balanced to US Census

CHECK BREAKDOWN:

TREND CHECKS

EVs
O Intentions to purchase an electric vehicle improved sequentially.

O Consumer attitudes toward autonomous features and toward electric vehicles
continue to hold steady. We continue to see more openness to both from younger
respondents vs. older.

Rivian and Lucid Awareness Holding Flat

O Familiarity with Rivian, Fisker, and Lucid has held mostly steady g/q, with Rivian
familiarity higher relative to Fisker and Lucid.

O Tesla continues to be the brand that consumers favor. Interest is higher for Tesla
relative to Rivian, Lucid, and Fisker.

Auto Purchase Expectations

O The percentage of consumers planning to get a new car in the next six months has
softened in recent months following a period of time during the pandemic in which
purchase expectations ran very hot.
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WHEN IS THE LAST TIME YOU PURCHASED OR LEASED A CAR/AUTOMOBILE?

Posed to all respondents

| don't own/lease a car/automobile

More than three years ago

Apr (22)
Jan (22)
Oct (21
Jul 21
Apr 21
Jan (20

In the past three years

In the past year

In the past three months

0% 20% 40% 60% 80% 100%
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WHEN ARE YOU MOST LIKELY TO PURCHASE OR LEASE A VEHICLE NEXT?

Posed to all respondents

| have no plans to purchase or
lease a vehicle in the future

More than three years from now

In the next three years

Apr (22)
Jan (22)
Oct (20

In the next two years

In the next year

In the next three months

| am in the market now

0% 20% 40% 60% 80% 100%
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THINKING ABOUT THE NEXT VEHICLE YOU WILL PURCHASE OR LEASE, IS IT MORE LIKELY TO BE:

Posed to all respondents who have plans to purchase or lease a vehicle.

Gas %
9%
= Apr (22)
m Jan (22)
= Oct (20)
Electric

0% 20% 40% 60% 80% 100%

Note — for comparison, 5-10% of auto owners say they own an EV now.
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WHICH OF THE FOLLOWING DO YOU CURRENTLY OWN IN YOUR HOUSEHOLD? (SELECT ALL THAT APPLY)

Posed to all respondents

54.4%
Sedan/car 5218%
5312%
43.0%
SUV 42 7%
Pickup Truck
= Apr (22)
8.9% m Jan (22)
Other 8.6%
8804 m Oct (21)
6.5%
Crossover 9.1%
8.9%
o 5.4%
Minivan 6.7%
75%
0% 20% 40% 60% 80% 100%
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WHICH IS YOUR MOST PREFERRED TYPE OF VEHICLE TO OWN/LEASE?

Posed to all respondents

Sedan/car
SUV
Pickup Truck

= Apr (22)

H Jan (22)

Crossover m Oct (27
Other
Minivan

0% 20% 40% 60% 80% 100%
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DO YOU CURRENTLY OWN/LEASE ONE OR MORE AUTOS THAT HAVE THE FOLLOWING FEATURES?

Posed to respondents who own/lease a car.

67,3%
. 67.4%
None of the above / no self-driving 67.3%
67794
features 44 3%/0
72.4%
Adaptive Cruise Control
| Apr (22)
m Jan (22)
Lane-Centering Steering m Oct (2)1)
= Jul 221
g = Apr 2D
Hands-Free Steering 57-:6 = Jan (20
6.
5.
Other Self-Driving Features Not Listed %
Above 5.
6.
6.

0% 20% 40% 60% 80% 100%
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IN YOUR OPINION, HOW AUTONOMOUS WOULD THE IDEAL CAR/AUTO BE?

Posed to respondents who own/lease a car.

Jan (22) 1.84

Jul 1) 4.89

1- Not Autonomous 2 3 4 9 10 - Fully Self-
At All Driving/Autonomous

Data Cross-Tabbed By Age

m1-Not Autonomous AtAll ®2 ®=3 ®4 WS- Some self-driving features, but needs driver assistance m6 ®7 =8 9 m10-Fully Self-Driving / Autonomous

o
o
~
®

75 or older

65 1o 74

451to 54

35t0 44

25t0 34

1810 24

0% 20% 40% 60% 80% 100%
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IF YOU WERE LOOKING TO GET A NEW CAR, HOW IMPORTANT WOULD IT BE FOR THE CAR TO BE

AVAILABLE IN ELECTRIC?
Posed to respondents who own/lease a car.

ul @1

Jan (27 _ 162

Not At All Important Somewhat Important Very Important

Data Cross-Tabbed By Age

m Not at all important / | wouldn't care m Somewhat important m Very important

75 or older
65to 74
55to 64
45 to 54
35t0 44
25t0 34

18to 24

0% 20% 40% 60% 80% 100%
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IF YOU WERE LOOKING TO GET A NEW CAR/AUTOMOBILE, WHICH WOULD YOU PREFER TO GET?

Posed to respondents who own/lease a car.

Apr (22) 3.25

Jan (22)

3.38

Oct (2) 33

Jul 21) 33

Apr (29 3.23

Much Prefer Electric

Data Cross-Tabbed By Age

m Much Prefer Electric m Prefer Electric u No Preference m Prefer Gas m Much Prefer Gas

No Preference Much Prefer Gas

75 or older
65to 74
55 to 64
45 to 54
35to0 44

25t0 34

18to 24

0% 20% 40% 60% 80% 100%
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Posed to respondents who own/lease a car.

.93
In the next ten
years 2.97
2.98
In the next five
years
In the next three
years
173
In the next year 173
177
Very Unlikely Unlikely Somewhat Likely
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Audience: 1,000 US Consumers
Date: April 2022

HOW LIKELY ARE YOU OWN OR LEASE AN ELECTRIC VEHICLE...

= Aprn (22)
M Jan| (22)
= Octi (2]

Very Likely
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IF YOU WERE TO PURCHASE OR LEASE AN ELECTRIC VEHICLE, WOULD YOU PREFER...

Posed to respondents who own/lease a car.

47.3%
| would prefer an electric 0
sedan/car 42.5%
44.6%
40.9%
. Apr (22)
| would prefer an electric SUV 43.8%
Jan (22)
0
419% Oct (20

118%
3.7%
3.5%

| would prefer an electric pickup
truck

| S

0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 14


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Electric and Autonomous Vehicles | Domestic Audience: 1,000 US Consumers
Date: April 2022

WHICH ELECTRIC TRUCK BRAND ARE YOU MOST FAMILIAR WITH?

Posed to respondents who own/lease a car.

TESLA .

ORD

CHEVROLET

TOYOTA
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ARE YOU FAMILIAR WITH ANY OF THE FOLLOWING ELECTRIC TRUCK BRANDS? SELECT ALL THAT APPLY

Posed to respondents who own/lease a car.

Tesla
Ford
GM
[
None of the above Apr (22)
m Jan (22)
m Oct (20
Rivian
Lucid
Fisker
0% 20% 40% 60% 80% 100%
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HOW DO YOU KEEP TRACK OF NEW PRODUCTS FROM ELECTRIC TRUCK BRANDS? SELECT ALL THAT APPLY

Posed to respondents who own/lease a car.

50.7%
None of the above (I don't follow) 49.4%
49.8%
General news
Social media
= Apr (22)
6.3% m Jan (22)
Email updates 7.1%
p 6.5&: = Oct (2])
5.7%
Online forums 6.0%
70%
3.3%
Other (please specify) 5.2%
5.2%

0% 20% 40% 60% 80% 100%
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OF THESE ELECTRIC TRUCK BRANDS, WHICH ARE YOU MOST FAMILIAR WITH?

Posed to respondents who own/lease a car.

37.8%
None of the above 00 °
2%
Tesla
0
Ford D
0
W Apr (22)
GM
| Jan (22)
Rivian " Oct (2
Lucid
Fisker
0% 20% 40% 60% 80% 100%
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IF YOU WERE LOOKING TO GET A NEW CAR, HOW IMPORTANT WOULD IT BE FOR THE CAR TO HAVE SELF-

DRIVING OR AUTONOMOUS DRIVING FEATURES?
Posed to respondents who own/lease a car.

Apr (22)

Oct (21)

Jul @1

Not At All Important Somewhat Important

Data Cross-Tabbed By Age

m Not at all important / | wouldn't care

75 or older
65to 74
55 to 64
45 to 54
35to 44
25to 34

1810 24

0% 20% 40%
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m Somewhat important

Very Important

= Very important

80% 100%
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TO WHAT EXTENT DO YOU AGREE: “IT WOULD BE WORTH IT TO SPEND MORE ON A CAR/AUTO IN ORDER

FOR IT TO HAVE SELF-DRIVING/AUTONOMOUS CAPABILITIES”

Posed to respondents who own/lease a car.
Apr (22) 2.37
Jan (22)

24

Oct (2)) 2.37

11

-____F
Neither Agree nor
Strongly Disagree Disagree Disagree Agree Strongly Agree
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HOW WOULD YOU RATE HOW SAFE THE FOLLOWING ARE?

Posed to respondents who own/lease a car.

Electric and Autonomous Vehicles | Domestic

- W Apr 22)
Autonomous/Self-Driving cars
m Jan (22)
m Oct (27
mJul 21
m Apr (27)
m Jan (2])
3.29
3.34
3.29
Humans driving themselves
3.29
3.26
314
Not At All Safe 2 3 4 Very Safe
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HOW MUCH INTEREST DO YOU HAVE IN GETTING A CAR/AUTO FROM THE FOLLOWING AT SOME POINT IN

THE FUTURE?
Posed to respondents who own/lease a car.

Tesla

Rivian

B Apr
B Jan (22)
mOct (2))
Bl )
B Apr 2)
B Jan (2))

P~y

22)

P —

Lucid

Fisker

1-No 2 3 4 5 6 7 8 9 D - Very
Interest Strong
AtAl Interest
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WHAT IS THE PRIMARY REASON THAT YOU WOULD BE INTERESTED IN GETTING A TESLA?

Posed to respondents who own/lease a car and have interest in getting a Tesla.

38.7%
5.9%
5.9%
More because of it being an electric vehicle
418%
475%
W Apr (22
48.6% Pr ()
m Jan (22)
m Oct (2))
= Jul 21
H Apr (2))
m Jan (2))

More because | like the brand and/or
look/status of the car

0% 20% 40% 60% 80% 100%
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IF PRICE WAS NO OBJECT, WHICH OF THE FOLLOWING BRANDS WOULD YOU MOST DESIRE TO GET?

Posed to respondents who own/lease a car.

Tesla

None of the above/l don't know
Mercedes

Toyota

Subaru

BMW

Audi

Lexus
mApr (22)

mJan (22)
mOct (21
mJul 29

B Apr (2]
mJan (21

Chevrolet
Ford
Jeep

Honda
Cadillac
Hyundai

Volvo

Lincoln

Dodge

Nissan

Infiniti

Rivian

Buick
Volkswagen
Chrysler
Lucid

Fisker

20% 40%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 24


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Electric and Autonomous Vehicles | Domestic Audience: 1,000 US Consumers
Date: April 2022

PLEASE RATE YOUR DESIRE TO OWN OR LEASE A TESLA AT SOME POINT IN THE FUTURE.

Posed to all respondents.

B Very Weak B Weak = Neither Weak Nor Strong H Strong B Very Strong

Mar (22)
Feb (22)
Jan (22)
Dec (21)
Nov (21)
Oct (21)
Sep (21)
Aug (21)
Jul(21)
Jun (21)

Jan (21)
Dec (20)
Nov (20)
Oct (20)
Sep (20)
Aug (20)

Jul(20)
Jun (20)
May (20)
Apr(20)
Mar (20)
Feb (20)
Jan (20)
Dec (19)
Nov (19)

Oct (19)
Sep (19)
Aug (19)

Jul(19)
Jun (19)

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 25


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE
Electric and Autonomous Vehicles | Domestic

MONTHLY AUTO TRACKER QUESTIONS
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DO YOU PLAN TO PURCHASE/LEASE A NEW VEHICLE IN THE NEXT 6 MONTHS?

Posed to all respondents.

—Yes —No —Maybe

90%
80%
70%
60%
50%
40%
30%
20%
10%

0%
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DO YOU PLAN TO PURCHASE/LEASE A NEW VEHICLE IN THE NEXT 6 MONTHS?

Respondents who replied yes or maybe about buying a new vehicle in the next 6 months.

—Used —New —| don't know

70%
60%
50%
40%

30%

o e e e i e o e e e e e e e e e e e e e e e e e e e e e e e e e e e
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1,000 US Consumers

Audience

Date

April 2022
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