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The percentage of consumers who say that they eat plant-based meat regularly has declined
somewhat over the last 4 quarters.
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Awareness of Beyond and Impossible is tracking near series highs. In aggregate, consumer
expectations for consumption moving forward, however, are receding.

BYND AND IMPOSSIBLE ENGAGEMENT

Overall, a higher proportion of consumers believe that plant-based meat alternatives have
staying power vs. being simply a fad. That said, product satisfaction among those who have
tried it has softened sequentially over the past 3-4 quarters.

BYND AND IMPOSSIBLE OPINIONS
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GOING FORWARD, HOW OFTEN DO YOU THINK YOU WILL GET PLANT-BASED MEAT ALTERNATIVES…
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IN YOUR OPINION, ARE PLANT-BASED MEAT ALTERNATIVES…
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Posed to respondents who have tried food from each of the following.
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Posed to respondents who have tried food from each of the following.
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