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DO YOU REGULARLY OR OCCASIONALLY USE ANY OF THE FOLLOWING MILK ALTERNATIVES? SELECT ALL 
THAT APPLY
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Posed to all respondents

Milk Alternatives
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WHICH ALTERNATIVE MILK TYPE DO YOU FEEL IS THE HEALTHIEST?
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Posed to all respondents who use milk alternatives regularly or occasionally.

Milk Alternatives
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WHICH ALTERNATIVE MILK TYPE DO YOU FEEL IS THE LEAST HEALTHY?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 5

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Posed to all respondents who use milk alternatives regularly or occasionally.

Milk Alternatives
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WHICH ALTERNATIVE MILK TYPE DO YOU FEEL IS THE TASTES THE BEST?
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Posed to all respondents who use milk alternatives regularly or occasionally.

Milk Alternatives
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WHICH ALTERNATIVE MILK TYPE DO YOU FEEL TASTES THE WORST?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 7

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Posed to all respondents who use milk alternatives regularly or occasionally.

Milk Alternatives
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HOW OFTEN DO YOU DRINK NON-DAIRY ALTERNATIVE MILK?
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Posed to all respondents who consume one or more milk alternatives regularly or occasiona
lly.

Milk Alternatives
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THINKING OF THE DIFFERENT TYPES OF ALTERNATIVE MILKS AVAILABLE (ALMOND, OAT, SOY, RICE, 
COCONUT, A2, ETC), WHAT MAKES YOU CHOOSE TO CONSUME ONE OVER THE OTHERS? SELECT ALL 
THAT APPLY
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Posed to all respondents who use milk alternatives regularly or occasionally.

Milk Alternatives
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DO YOU ALWAYS DRINK THE SAME TYPE OF ALTERNATIVE MILK (IE, ALMOND MILK, OAT MILK, RICE 
MILK, ETC), OR DO YOU SWITCH BETWEEN TYPES?
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Posed to all respondents who use milk alternatives regularly or occasionally.

Milk Alternatives
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WHY DO YOU SWITCH BETWEEN DIFFERENT TYPES OF ALTERNATIVE MILKS (IE, ALMOND MILK, OAT 
MILK, RICE MILK, ETC)?
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Posed to all respondents who use milk alternatives regularly or occasionally.

Milk Alternatives

To try them
To try them all and find what I like best 
I love to switch
Different types have different uses, for instance Oat is better for baking
I don’t really like milk begin with so I like to try out different types
Just to see what i like the most cause sometimes ill get sweetened and sometimes unsweet
ened
I have no particular attachment to one brand or type
Depending on the price and how much I have to spend 
I want to taste different ones
Cost and flavor 
Variety
Price
Curiosity 
To try different things
I switch back and forth because it's a good variety
Like to try different types 
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WHICH OAT MILK BRAND DO YOU CONSUME MOST REGULARLY?
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Posed to all respondents who use oat milk alternatives regularly or occasionally.

Milk Alternatives
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WHICH OF THE FOLLOWING OAT MILK BRANDS HAVE YOU EVER HAD? (SELECT ALL THAT APPLY)
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Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.

Milk Alternatives
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WHAT IS YOUR PREFERRED OAT MILK BRAND?
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Milk Alternatives

Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.
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WHEN YOU PURCHASE OAT MILK IN GROCERY OR CONVENIENCE STORES, HOW EASY IS IT TO FIND THE 
FOLLOWING BRANDS?
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Milk Alternatives

Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.
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It Is Occasionally Out 

of stock
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WHY DO YOU CHOOSE OATLY AS OPPOSED TO OTHER OAT MILK BRANDS? SELECT ALL THAT APPLY
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Milk Alternatives

Posed to oat milk drinkers whose brand preference is Oatly (N = 59)

0.0%

17.0%

40.4%

59.6%

48.9%

59.6%

78.7%

1.5%

10.8%

33.9%

49.2%

52.3%

43.1%
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WHICH OF THE FOLLOWING BETTER DESCRIBES WHY YOU CHOOSE OATLY?
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Milk Alternatives

Posed to oat milk drinkers whose brand preference is Oatly (N = 59)
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Strictly because it is oat milk

Because of the Oatly brand
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IN YOUR OPINION, HOW DOES OATLY COMPARE TO OTHER ALTERNATIVE MILKS WHEN IT COMES TO 
HOW HEALTHY IT IS?
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Milk Alternatives

Posed to oat milk drinkers whose brand preference is Oatly (N = 106)

Why do you feel that way?
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OATLY is healthier than other alternative milks

Same / I don't know

OTHER ALTERNATIVE MILKS are healthier than Oatly
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Oats are healthy and nutritious 
The product and vitamin claims on their packaging 
Internet 
Its ingredients 
The ingredients
Made from pure oats and no carbs
Oat
Health attributes
The nutrients in it
The ingredients 
Because it is healthier  
Because they are very much reliable and trustworthy
I feel like it doesn't have as many substitutes in it
It has more fiber and protein
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THINKING ABOUT YOUR OAT MILK DRINKING, WHICH OF THE FOLLOWING BEST DESCRIBES YOU:
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Posed to respondents who regularly or occasionally drink oat milk (N = 205).

Milk Alternatives
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same brand
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WHAT IS THE MAIN REASON FOR WHY YOU VARY YOUR OAT MILK PURCHASES ACROSS MULTIPLE 
BRANDS AS OPPOSED TO CHOOSING THE SAME BRAND EVERY TIME?
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Milk Alternatives

Posed to respondents who regularly or occasionally drink oat milk and said they vary their p
urchases across multiple brands (N = 65).
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Availability
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