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IN YOUR OPINION, IS IT BETTER TO PURCHASE THE FOLLOWING ONLINE (WEBSITE OR APP) OR IN-

PERSON AT A STORE/PHYSICAL LOCATION?

Posed to all respondents
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IF YOU NEEDED TO BUY A USED CAR, HOW LIKELY WOULD YOU BE TO...

Posed to all respondents
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IN YOUR OPINION, DO YOU THINK BUYING USED CARS ONLINE WILL BECOME MORE POPULAR OVER

TIME OR DO YOU THINK PEOPLE WILL STILL PREFER TO SHOP IN-PERSON FOR USED CARS?

Posed to all respondents
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IF YOU WANTED TO BUY A USED CAR ONLINE, WHICH IS THE FIRST SITE/APP YOU WOULD THINK OF?

Posed to all respondents
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