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Streaming is the preferred method for consuming television and movie content.
Hotstar awareness is slightly ahead of Netflix awareness.

STREAMING VIDEO SECTOR TRENDS

CHECK BREAKDOWN:
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S The number of respondents who self-report being Netflix subscribers declined

slightly q/q. Hotstar and Amazon Prime, meanwhile, saw increases in self-reported
account holders.

COMPETITIVE DYNAMICS

Netflix self-reported engagement remains strong, albeit relatively less strong
compared to prior readings. Consumer, satisfaction with the service remains very
high.

ENGAGEMENT AND SENTIMENT

Consumer confidence in the economy and personal finances bounced back and is
now more in-line with pre-pandemic levels.
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Posed to non-Netflix subscribers who probably / definitely will sign up.
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WHICH NETFLIX PLAN ARE YOU SUBSCRIBED TO?
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ARE YOU CONSIDERING CANCELLING YOUR NETFLIX SUBSCRIPTION IN THE NEXT FEW MONTHS?
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IN AN AVERAGE MONTH, HOW MANY HOURS OF NETFLIX DO YOU WATCH?
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ON AVERAGE, HOW FREQUENTLY DO YOU USE NETFLIX TO WATCH TV SHOWS AND MOVIES?
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HOW SATISFIED ARE YOU WITH YOUR NETFLIX SUBSCRIPTION?
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DO YOU EXPECT TO USE NETFLIX MORE OR LESS OVER THE NEXT FEW MONTHS?
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WHAT IS YOUR OPINION OF THE FOLLOWING BRANDS OVERALL?
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ARE THE FOLLOWING GETTING MORE OR LESS POPULAR IN INDIA?
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HOW OFTEN DO YOU ACCESS THE INTERNET?
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HOW WELL DOES THE INTERNET WORK ON YOUR DEVICE?
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HOW EFFECTIVE ARE THE SERVICES YOU USE TO CONNECT TO THE INTERNET?
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HOW DO YOU LIKE ACCESSING THE INTERNET?
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OVERALL HOW CONFIDENT DO YOU FEEL IN THE ECONOMY?
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HOW DO YOU FEEL ABOUT YOUR PERSONAL FINANCES AT THIS TIME?
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IS YOUR INCOME MORE OR LESS THIS YEAR THAN IN THE PREVIOUS YEAR?
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WHAT IS YOUR EMPLOYMENT STATUS?
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PLEASE EVALUATE YOUR CONFIDENCE ABOUT SPENDING MONEY AT THIS TIME
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₹ 300,000    ₹ ​​399,999    
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