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Streaming continues to be the preferred method for consuming television and
movie content (with Cable in 2nd place). A majority of respondents pay for 2 or
fewer streaming services currently.

STREAMING VIDEO SECTOR TRENDS
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The number of respondents who self-report being Netflix subscribers increased
q/q (still lower than series highs, though). Hotstar members without Disney+ in
their package have become increasingly likely to sign up for it in the future.

COMPETITIVE DYNAMICS

Netflix self-reported engagement improved sequentially and remains robust
overall. Subscriber satisfaction hit a new series high.

ENGAGEMENT AND SENTIMENT

Among those who are not Netflix subscribers, likelihood of signing up in the future
is mostly unchanged sequentially and willingness to pay for the platform softened
a bit q/q. There is a good amount of interest from non-subscribers in an ad-
supported tier at a lower price. It is worth noting that the most common reason
respondents provide for not being Netflix subscribers is price / too expensive.

AD SUPPORTED NETFLIX
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WHICH NETFLIX PLAN ARE YOU SUBSCRIBED TO?
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ARE YOU CONSIDERING CANCELLING YOUR NETFLIX SUBSCRIPTION IN THE NEXT FEW MONTHS?
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WHEN DID YOU SUBSCRIBE TO NETFLIX?
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DO YOU PAY FOR YOUR NETFLIX ACCOUNT YOURSELF OR DO YOU SHARE AN ACCOUNT WITH SOMEONE 
ELSE?
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IN AN AVERAGE MONTH, HOW MANY HOURS OF NETFLIX DO YOU WATCH?
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ON AVERAGE, HOW FREQUENTLY DO YOU USE NETFLIX TO WATCH TV SHOWS AND MOVIES?
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HOW SATISFIED ARE YOU WITH YOUR NETFLIX SUBSCRIPTION?
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PLEASE COMPARE YOUR CURRENT USAGE OF NETFLIX WITH OUR USAGE 3-6 MONTHS AGO.
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DO YOU EXPECT TO USE NETFLIX MORE OR LESS OVER THE NEXT FEW MONTHS?
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WHAT IS YOUR OPINION OF THE FOLLOWING BRANDS OVERALL?
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ARE THE FOLLOWING GETTING MORE OR LESS POPULAR IN INDIA?
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HOW OFTEN DO YOU ACCESS THE INTERNET?
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HOW WELL DOES THE INTERNET WORK ON YOUR DEVICE?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

BESPOKE MARKET INTELLIGENCE

Netflix India

www.bespokeintel.com

PAGE 48

Posed to respondents who at least occasionally access the internet

4.03

3.99

4.05

3.99

3.93

3.93

4.08

4.07

3.83

3.86

3.97

3.96

3.94

3.94

4.03

3.96

3.94

3.99

3.97

3.94

4.12

4.05

4.09

4.09

Wireless Service

Wifi At Home

Jul (22)

Apr (22)

Jan (22)

Oct (21)

Jul (21)

Apr (21)

Jan (21)

Oct (20)

Jul (20)

Apr (20)

Jan (20)

Oct (19)

Very GoodVery Poorly Poorly Neutral Good

http://www.bespokeintel.com
http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE

Netflix India

www.bespokeintel.com

Audience: 800 Consumers in India
Date: July 2022

HOW EFFECTIVE ARE THE SERVICES YOU USE TO CONNECT TO THE INTERNET?
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HOW DO YOU LIKE ACCESSING THE INTERNET?
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OVERALL HOW CONFIDENT DO YOU FEEL IN THE ECONOMY?
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HOW DO YOU FEEL ABOUT YOUR PERSONAL FINANCES AT THIS TIME?
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IS YOUR INCOME MORE OR LESS THIS YEAR THAN IN THE PREVIOUS YEAR?
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WHAT IS YOUR EMPLOYMENT STATUS?
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PLEASE EVALUATE YOUR CONFIDENCE ABOUT SPENDING MONEY AT THIS TIME
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