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SURVEY DESIGN: We do our own research to
understand what qualitative issues are most important
to the investment thesis with a longer term outlook. We
design a survey focused around the key thesis
assumptions that are tracked over-time. We accept
input from clients on questions to add to surveys.

DATA COLLECTION: We partner with market research
panels containing millions of consumers to get 1,000-
2,000 consumers, balanced to census, to take our
survey electronically. Panelists are compensated with
nominal rewards, usually points they can accrue over
time and redeem or in charitable contributions.

DATA PRESENTATION: All of the data from our current
survey and prior waves are presented in charts to show
changes in the data over time. We

ACTIONABLE INSIGHTS IN YOUR INBOX: We sift
through all of the data and pull the most actionable
insights to the surface, which we flag at the beginning
of the report and in the body of the email that we send
distributing the research.
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