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RADIO AND STREAMING MUSIC VOL 12

KEY TAKEAWAYS:

SPOTIFY LISTENING MIX HAS
SHIFTED FROM NEW TO
CATALOGUE A BIT IN THE
PAST FOUR MONTHS.

PAID STREAMING AUDIO

ACCOUNTS (ALL PROVIDERS)
HAVE BEEN FLATTER OVER
THE PAST YEAR (GROWTH
WAS STRONGER IN PRIOR

YEARS).

SPOTIFY HAS THE EDGE
WHEN IT COMES TO
MINDSHARE FOR PODCASTS,
BUT APPLE ALSO PERFORMS
WELL.

Audience: 1,250 US Consumers Balanced To Census

SPOTIFY SPOKEN WORD
CONSUMPTION (PODCASTS,
COMEDY, POETRY, ETC) HAS

INCREASED IN THE PAST

FOUR MONTHS.

AM/FM HAS LOST SOME
SHARE OF LISTENING TIME IN
THE CAR SEQUENTIALLY.

THE CONNECTED CAR
CONTINUES TO IMPACT
SIRIUS XM DECISIONS, BUT
THE IMPACTS HAVE
LESSENED IN RECENT
QUARTERS.




BESPOKE MARKET INTELLIGENCE
Grabbing Consumers’ Ears

NEW QUESTIONS THIS QUARTER:
SCOPING PODCASTS
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HOW OFTEN DO YOU LISTEN TO PODCASTS?

Posed to all respondents

Infrequently - 22.0%

Somewhat Frequently - 1:6.1%

Frequently - 11.Ei5%

Very Frequently ' 8.1%;

0% 20% 40% 60%  80%
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WHICH OF THE FOLLOWING PLATFORMS DO YOU USE TO LISTEN TO PODCASTS?

Posed to respondents who listen to podcasts (more often than never)

33.2%

None of the above
279% |

Spotify

Apple Podcasts o 226%
Google Podcasts 1;7'.2%
Tuneln Radio 59%
Overcast 4.8%
Himalaya 41%
Stitcher 3.9%
Castbox 3.6%
Laughable 3.5%
Downcast 3.2%
Luminary 2.8%
Castro 2.2%
Breaker 2.0% : :
0% 20% 40% 60% 80%

Posed to respondents who listen to podcasts FREQUENTLY OR VERY FREQUENTLY
Spotify 35'7.5%

Apple Podcasts :
Google Podcasts
None of the above
Overcast
Tuneln Radio
Stitcher
Castbox
Himalaya
Luminary
Castro
Downcast

Laughable

Breaker

0% 20% 40% 60% 80%
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WHICH OF THE FOLLOWING HAS THE MOST UNIQUE PODCAST CONTENT THAT

YOU CANNOT FIND ON OTHER PLATFORMS?

Posed to respondents who listen to podcasts (more often than never)

None of the above
Spotify

Apple Podcasts
Google Podcasts
Tuneln Radio
Overcast
Stitcher
Laughable
Luminary

Castro

Himalaya
Breaker

Castbox
Downcast

347%

20% 40% 60%

80%

Posed to respondents who listen to podcasts FREQUENTLY OR VERY FREQUENTLY

Apple Podcasts
Spotify

None of the above
Google Podcasts
Overcast
Stitcher
Downcast

Castro

Himalaya
Castbox
Luminary

Tuneln Radio
Breaker

Laughable

0%

1 21.0%
1 21.0%
| 20.2%

20% 40% 60%
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WHAT ARE YOUR FAVORITE PODCASTS TO LISTEN TO CURRENTLY?

Posed to respondents who listen to podcasts (more often than never)
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MARKET SHARE OVERALL
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CURRENTLY HAS AN ACCOUNT

Posed to all respondents

None of the above

= Aug (19)
B May (19)
M Feb (19)
H Nov (18)
= Aug (18)
H May (18)
H Feb (18)
® Nov (17)
W Aug (17)
® May (17)
W Feb (17)
69% B Nov (16)
W Sep (16)

Pandora

Spotify

18.11%

Apple Music

Sirius Radio

0% 20% 40% 60% 80% 100%
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CURRENTLY PAYING FOR ACCOUNT

Posed to all respondents

None of the above

H =
>

= Z
<
= =D
© O

Q
<
—_
(00]
C— — e g ~ —~ — ~—

Apple Music

Spotify

Sirius Radio

HFeb (17
B Nov (16
W Sep (16

S—

Pandora

~——

0% 20% 40% 60% 80% 100%
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WHAT IS YOUR OPINION OF THE VALUE YOU GET FOR YOUR MONEY IN PAYING

FOR THIS PLATFORM?

Respondents who pay for each platform

3.98
Pandora i
3.95
402
3.95
Apple Music
PP 3.99
9 Aug (19)
3.92 May (19)
3.94 Feb (19
Spotify 19
4.01 Nov (18)
3.98
.9
Sirius Radio P4
88
Very Weak Weak Neutral Strong Very Strong
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WHERE DO YOU TYPICALLY LISTEN TO THIS PLATFORM? (SELECT ALL THAT

APPLY)

Respondents who have an account with each platform (free or paid)

SIRIUS XM APPLE MUSIC

7%

.2%
© In the car 3%

In the car

Commute to and from work Commute to and from work

ugust (19) B August (19)

At work = May (19) At work = May (19)
B Feb (19) H Feb (19)
o M Nov (18)

= Nov (18) ) o
While exercising While exercising

0%
6%
9%
2.0%

.8%

Listening casually Listening casually

0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%

SPOTIFY PANDORA

In the car In the car

Commute to and from work Commute to and from work

B August (19) B August (19)

At work = May (19) At work  May (19)

H Feb (19) H feb (19)

* Nov (18) E Nov (18)

While exercising While exercising
60.8% g
Listening casually 56805;& Listening casually 6;%‘%:0:
59.4%

0% 20%  40% 60%  80% 100% 0% 20% 40% 60% 80% 100%
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WHAT ABOUT THIS PLATFORM DO YOU VALUE THE MOST?

Respondents who have an account with each platform (free or paid)

AUGUST 2019

SIRIUS XM

VARIETY....
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THEMUSICCHOICES

SPOTIFY
SELECTION
THEVARIETY NOTHING CONVENIENCE
SELECTIONOFMUSIC

EVERYTHI G GOOD

THEPLAYLISTS
P R I C E NEWMUSIC YES M U S|C IT'SFREE

SONGSEASYTOUSE

ALL
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WHAT ABOUT THIS PLATFORM DO YOU VALUE THE MOST?

Respondents who have an account with each platform (free or paid)

FEBRUARY 2019

SIRIUS XM APPLE MUSIC

THANKS
NOTSURE
VARIETYOFMUSIC

N
GREAT D NG
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EASYTOUSE T«Now
QUALITY
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PRICE
THEMUSIC mee‘»%&?ﬂm —
VARIETYOFMUSICsveavmme FREE "y aicis YES

= GooDAanme THEMUSIC
'SFREE NOTSURE E ASYTOUSE CONVENIENCE V R E T
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CONNECTED CAR
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OWNS OR LEASES A CAR

Posed to all respondents

0% 20%

40%

60%
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78.17%
5.0%

79.7%
716.3%
78.8%
77.3%
81.0%
82.0%
81.3%
82.1%
82.6%
85.5%
78.7%

30%

100%
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WHEN IS THE LAST TIME YOU LEASED OR BOUGHT A CAR?

Posed to all respondents who own / lease a car

More than three years ago

Aug (19)
May (19
Feb (19)
Nov (18)
Aug (18)
May (18)
Feb (18)
Nov (17)
Aug (17)
May (17)
Feb (17)
Nov (16)
Sep (16)

In the past three years

In the past year

In the past three months

In the past month

0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 16


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Grabbing Consumers’ Ears

DO YOU EVER CONNECT A SMARTPHONE TO LISTEN TO MUSIC APPS IN YOUR CAR

LIKE SPOTIFY, PANDORA, APPLE MUSIC, ETC?

Posed to all respondents who own / lease a car

48.81%
471%

43.5%
48.9%
44.9%
42.8%
37.6%
40.1%
38.4%

0% 20% 40% 60% 30% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 17


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Grabbing Consumers’ Ears

CURRENTLY PAYING FOR ACCOUNT (CROSS-TAB BY IF THEY CONNECT MUSIC

APPS TO THE CAR)

Respondents who have a car and connect apps to the car
32.8%

None of the Above
= Aug (19
B May (19
B Feb (19
m Nov (18
m Aug (18
B May (18)
B Feb (18
H Nov (17)
m Aug (17
m May (17
H Feb (17
H Nov (16
5 Sep (16
0% 20% 40% 60% 80% 100%

Respondents who have a car and DO NOT connect apps to the car

Apple Music

Spotify

Pandora

Sirius Radio

80.1%

None of the Above

May (19
Feb (19
Nov (18
Aug (18
May (18
Feb (18
Nov (17)

Sirius Radio

Spotify

Apple Music Aug (17
May (17)

Feb (17

Pandora Nov (16

Sep (16

0% 20% 40% 60% 80% 100%
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HOW MUCH DO YOU AGREE WITH THE FOLLOWING STATEMENTS:

Posed to all respondents who own / lease a car

There is necessary or important
content | get on Sirius that | can't get
elsewhere
Aug (19)
May (19)
Feb (19)
3.38 Nov (18)
335 Aug (18)
The ability listen to apps like Apple 238 May (18)
Music, Pandora, Spotify, etc in the car 3.37 Feb (18)
make Sirius radio less necessary" 337
3.4
3.27
Strongly Disagree Neither Agree Agree Strongly Agree

nor Disagree

[ S,
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IMPACT OF CONNECTED CAR ON SIRIUS
TRIALS
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WHEN YOU MOST RECENTLY LEASED OR BOUGHT A CAR, DID IT COME WITH A
FREE TRIAL TO SIRIUS RADIO?

Posed to all respondents who own / lease a car

Aug (19) | | | 35.8%
May (19) | | | 34.9%
Feb (19) | | | 38.6%
Nov (18) : : : :400%
Aug (18) : : : 36:1%
May (18) | | | 34.7%
Feb (18) | | | 35.8%
Nov (17) | | | 35.9%
Aug (17) | | | 36.6%
May (17) 31.9%

Feb (17) 34.9%
Nov (16) | 35.7%
Sep (16) 26.8% ’

0% 10% 20% 30% 40% 50%
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WHEN THE FREE TRIAL WAS UP, WHAT DID YOU DO?

POSED TO RESPONDENTS WHO HAD A FREE TRIAL WHEN THEY MOST RECENTLY
GOT A NEW CAR

| 40.46% |

After my free trial ended, | decided NOT to pay

for Sirius to continue access . Aug (19)§

| m May (19)

2977% i E

9757/ W Feb (19)

After my free trial ended, | decided to pay for . Nov (18)5
Sirius to continue access . Aug (18)5

| W May (18)

1.27% s 5

. . i B Feb (18):

| am still currently on a free trial and have ' g g
decided NOT to pay for Sirius when the trial is - Nov (17)5
up W Aug (17)

| May (17)

| Feb (17)]

| am still currently on a free trial and plan to pay . Nov (16)5
for Sirius when the trial is up 5 5

I Sep (16)5

0% 20% 40% 60% 80% 100%
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DID APPS LIKE PANDORA, SPOTIFY, AND APPLE MUSIC INFLUENCE YOUR DECISION

REGARDING PAYING FOR ACCESS TO SIRIUS?

POSED TO RESPONDENTS WHO HAD/HAVE A FREE TRIAL WHEN THEY MOST
RECENTLY GOT A NEW CAR

= Aug (19)
- EMay (19)
. mFeb (19) |
H Nov (18)
= Aug (18)
H May (18)
 mFeb(18) |
ENov(17) |
WAug(17)
mMay (17) |
mFeb (17) |
- mNov (16) |
 WSep (16) |

Those apps made me more likely to pay for Sirius

¥ 61.85%

Those apps did not impact whether | would pay for
Sirius

Those apps made me less likely to pay for Sirius

0% 20% 40% 60% 80% 100%
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SENTIMENT
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FOR LISTENING TO MUSIC AND TALK-SHOW CONTENT, WHICH IS BETTER?

Posed to all respondents.

48.542% :
48.?8% l Aug (
442%  May(
: - Feb (
- Nov (18)

19)

1)

19)

Picking individual songs, interviews,
or playlists to listen to

45 7%

51.58%

Picking a channel or a station and 51;-2% :
having content played for me 5589

54.3%

0% 20% 40% 60% 80% 100%
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WHICH IS BETTER WHILE LISTENING TO MUSIC AND/OR TALK SHOW CONTENT

WHILE DOING THE FOLLOWING?

Posed to all respondents.

Listening casually

While exercising

At Work

B Aug (19)
B May (19)
B Feb (19)
Commuting to and from work
H Nov (18)
In the car
Picking a channel Picking individial
or station songs
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IN YOUR OPINION, WHICH PLATFORM IS BEST WHEN IT COMES TO THE WAY IN

WHICH THEY DELIVER CONTENT TO ITS USERS? (IE. THE BEST USER EXPERIENCE)

Posed to all respondents.

8.21%
None of the above / | don't know

20.86%

Pandora
Spotify i
= Aug (19)
Sirius XM = May (19)
| M Feb (19)
10.51% §
Apple Music ¥ Nov (1:8)
- 9.94%
Amazon Prime Music :
Soundcloud
0% 10% 20% 30% 40%
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IN YOUR OPINION, WHICH PLATFORM HAS THE BEST CONTENT AVAILABLE

Posed to all respondents.

None of the above / | don't know

Pandora
Spotify
i B Aug (19)
12.69% 5
Sirius XM “ May (1?)
B Feb (1¢
1.72% e | 9)
Apple Music ” Nov (15)
1 9.86% |
Amazon Prime Music .
3.40% |
Soundcloud g
0% 10% 20% 30% 40%
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IN YOUR OPINION, WHICH PLATFORM HAS THE MOST UNIQUE CONTENT

AVAILABLE THAT YOU CAN’T FIND ANYWHERE ELSE?

Posed to all respondents.

None of the above / | don't know

16.98%

Pandora
14.87%
Sirius XM i i
® Aug (19
14.31% ug (19)
Spotify § © May (1:9)
m Feb (19)
Apple Music = Nov (1fs)
Amazon Prime Music
4.85%
Soundcloud g
0% 10% 20% 30% 40%
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SIRIUS XM
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WHAT DO YOU VIEW SIRIUS XM AS? (SELECT ALL THAT APPLY)

Posed to all respondents.

A platform to listen to in the car

None of the above / | don't know

A platform to listen to on
smartphones, mobile devices, or
internet connected devices

A platform to listen to on desktop or
laptop computers

Posed to paying Sirius subscribers.

A platform to listen to in the car

A platform to listen to on smartphones, mobile
devices, or internet connected devices

A platform to listen to on desktop or laptop
computers

None of the above / | don't know

0%

46.89%

37.83%

= Aug (19)
= May (19)
= Feb (19)
= Nov (18)

10%

20% 30% 40%

83.2%

F 3%
0% 20% 40% 60% 80% 100%
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WHAT IS YOUR PERCEPTION OF SIRIUS XM?

Posed to all respondents.

Aug (19) 3.41

May (19) 3.39

il

Feb (19) 343
Nov (18) 3.43
Very Negative Negative Neutral Positive Very Positive
Posed to paying Sirius subscribers.

Neutral [ 14.5%
Negative |1.5%

Very Negative | 0.8%

0% 20% 40% 60% 80%
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WHY ARE YOU NOT A SIRIUS XM SUBSCRIBER? (SELECT ALL THAT APPLY)

Posed to respondents who not subscribers of Sirius XM.

37.91%
Too expensive

| don't pay for music in general

15.31%
None of the above :

The content doesn't appeal to me

It is only for the car ;
¥ Aug (19) .

| already pay for a competitive platform u ;May (19)
= Feb (19) |
| can connect my smartphone in the car to :

listen to streaming apps " §Nov (1)

The user experience / method of delivery
doesn't appeal to me

Other (please specify)

0% 10% 20% 30% 40%  50%
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HAVE YOU EVER BEEN A SIRIUS XM SUBSCRIBER?

Posed to non-Sirius XM subscribers.

o -
| 10.257/ = Aug (19)

léMay {19)
m Feb (19)
" Nov (18)

Yes, | used to pay for Sirius

23.34%

Yes, but just a free trial

66.39%

No, never

0% 10% 20% 30% 40% 50% 60% 70% 80%
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WOULD THERE BE ANY PRICE POINT (PER MONTH) WHERE YOU WOULD DECIDE TO

SUBSCRIBE TO SIRIUS XM?

Posed to non-Sirius XM subscribers.

Yes (Enter MONTHLY Price)

82.91%

No

0% 10% 20% 30% 40% 50% 60% /70% 80% 90%

v

AVERAGE PRICE: $10.66
MEDIAN PRICE: $5
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OTHER THAN BEING CHEAPER OR FREE, IS THERE ANYTHING THAT COULD MAKE

YOU BECOME INTERESTED IN BECOMING A SIRIUS XM SUBSCRIBER?

Posed to non-Sirius XM subscribers.

NOTREALLY M ~ NOTSIR
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MARKET SHARE IN THE CAR

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 37


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Grabbing Consumers’ Ears

DO YOU REGULARLY OR OCCASIONALLY LISTEN TO THE FOLLOWING IN YOUR

CAR?

Posed to all respondents who own / lease a car

63.60%
AM/FM Radio
20.17%
Pandora
= Aug (19
7.99% H May (19
Sirius Radio B Feb (19)
B Nov (18)
17.68% ™ Aug (18
Spotify = May (18
W Feb (18
A4% ® Nov (17
Apple Music W Aug (17)
® May (17
® Feb (17)
Podcasts ® Nov (16
H Sep (16
None of the above
0% 20% 40% 60% 80% 100%
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AROUND WHAT PERCENTAGE OF YOUR TOTAL CAR LISTENING DO YOU DO WITH

THE FOLLOWING?

Posed to all respondents who own / lease a car and regularly or occasionally listen to each

in the car.
AM/FM Radio
Sirius Radio
= Aug (19)
H May (19)
[ ]
Apple Music Feb (19)
H Nov (18)
B Aug (18)
HMay (18)
Spotify H|Feb (18)
E|Nov (17)
Pandora
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Note: Each was asked of respondents who said they regularly or occasionally listen to it in the
car. So this chart tells you that respondents who occasionally or regularly listen to Sirius in the

car spend around 70% of their time in the car listening to Sirius.
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SPOTIFY MONTHLY TRACKERS
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HOW OFTEN DO YOU LISTEN TO NEW MUSIC ON SPOTIFY (RELEASED WITHIN THE

PAST 6 MONTHS)?

Posed to Spotify account holders.

Regularly
Occasionally = Jun (19)5
. 7 May (19)
. W Apr (19):
Infrequently ; ;
. W Mar (19):

Never

0% 20% 40% 60% 80%
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HOW OFTEN DO YOU LISTEN TO CATALOGUE MUSIC ON SPOTIFY (RELEASED 6+

MONTHS AGO)?

Posed to Spotify account holders.

Regularly

E-Junm9ﬁ

Occasionally
- = May (19)
Infrequently W Apr (19);
= Mar (19)
Never I :
0% 20% 40% 60% 80%
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HOW OFTEN DO YOU LISTEN SPOKEN WORD ON SPOTIFY (PODCASTS, COMEDY,

POETRY, ETC)?

Posed to Spotify account holders.

Regularly

Occasionally = Jun (19)5
= May (19)
Infrequently W Apr (19);
. m Mar (19):
49% | :
Never :
0% 20% 40% 60% 80%
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WHAT PERCENTAGE OF YOUR LISTENING TIME ON SPOTIFY IS DEDICATED TO THE

FOLLOWING?

Posed to Spotify account holders.

Spoken Word (Podcasts, Comedy, Poetry, etc.)

50.92

R . W Jun (19)

. :48.94 : : :

Catalogue Music (Released 6+ months ago) ; 49 34 © W May (19)
o - Apr (19

4738 WApPr(9)

- = Mar (19)

4361 |
4431 |
4759
48.09

New Music (Released within the past 6 months)

0 10 20 30 40 50 60 70 80 90 100
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HOW OFTEN DO YOU LISTEN TO PLAYLISTS CREATED BY ME ON SPOTIFY?

Posed to Spotify account holders.

Very Frequently

Frequently : :

® Jun (19):

Somewhat Frequently Cl May (19)§
10% B Apr (19):

Infrequently : ' '

® Mar (19)

6%
Never

0% 20% 40% 60% 80%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 45


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Grabbing Consumers’ Ears

HOW OFTEN DO YOU LISTEN TO PLAYLISTS CREATED BY OTHERS ON SPOTIFY?

Posed to Spotify account holders.

8% !
Very Frequently 5

24%
Frequently : :
® Jun (19):
Somewhat Frequently Cl May (19)§
25% E .; Apr (19);
Infrequently :  Mar (19);

Never

0% 20% 40% 60%  80%
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WHAT PERCENTAGE OF YOUR PLAYLIST LISTENING IS...

Posed to Spotify account holders.

-prn (19)

Playlists created by others u N?ay (19)
W Apr (19) |
w Mar (19) |
69.00
74.00
Playlists created by me
74.544

70.95

0 10 20 30 40 50 60 /0 80 90 100
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