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KEY TAKEAWAYS:

SENTIMENT AMONG THOSE
WHO HAVE HAD BURGERS IN
THE PAST THREE MONTHS IS

NET POSITIVE BUT HAS

SEQUENTIALLY SOFTENED

OVER THE PAST YEAR.

FEEDBACK AROUND
MCDONALD’S $1, $2, $3
MENU REMAINS VERY
POSITIVE AND IMPROVING
SEQUENTIALLY.

Audience: 1,500+ US Consumers Balanced To Census

A DECLINING PERCENTAGE
OF CUSTOMERS WHO HAVE
BEEN TO MCDONALD’S IN
THE PAST THREE MONTHS
KNOW THAT THEY
INCORPORATED FRESH BEEF.

IMPACTS OF REMOVING THE
SIGNATURE CRAFT LINE
REMAIN MINIMAL.
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MCDONALD’S QUESTIONS

HAVE YOU BEEN TO MCDONALD’S IN THE PAST THREE MONTHS?

Posed to all respondents.

26.71% m Jul (19)
24.9% ® Apr (19)
No 24.1% = Jan (19)
23.8% m Oct (18)
251% W Jul (18)
73.29%
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MCDONALD’S QUESTIONS

HAVE YOU HAD A BURGER FROM MCDONALD’S IN THE PAST THREE MONTHS?

Posed to respondents who have been to McDonald’s in the past three months.

Apr (19) [ s27%
Jan (19) 86.0%
oct (1) [ s2.8%
Jul (18) m 83.6%
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MCDONALD’S QUESTIONS

DID YOU NOTICE ANY CHANGES TO THE BURGERS YOU HAVE HAD AT

MCDONALD’S IN THE PAST THREE MONTHS?

Posed to respondents who have been to McDonald’s in the past three months AND ate a
burger from McDonald’s during that time.

Taste
Freshness
H Jul (19)
H Apr (19)
Quality
= Jan (19)
]
Overall Oct(18)
N Jul (18)
Temperature /
Hot
Significantly Worse Worse Same Better Significantly Better
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MCDONALD’S QUESTIONS

DID YOU KNOW THAT MCDONALD’S CHANGED THEIR BURGERS TO FRESH BEEF?

Posed to respondents who have been to McDonald’s in the past three months.

58.26%

No, | did not know that - Ju| (19)

W Apr
? (19)
“74% o jan
: (19)
® Oct
(18)

Yes, | knew that
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MCDONALD’S QUESTIONS

DOES THE USAGE OF FRESH BEEF BY MCDONALD’S CHANGE YOUR PERCEPTION
OF MCDONALD’S AT ALL?

Posed to respondents who have been to McDonald’s in the past three months.

Jul (19) 372
Apr (19) 3.81
Significantly Worse Worse Same Better Significantly Better
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Posed to respondents who have been to McDonald’s in the past three months.

Mushroom & Swiss Burger Bacon Smokehouse Burger

Mushroom & Swiss Buttermilk Crispy Chicken Mushroom & Swiss Artisan Grilled Chicken Bacon Smokehouse Buttermilk Crispy Chicken Bacon Smokehouse Artisan Grilled Chicken

i 718%

3.8%

B 1077%

12.5%

B 18.94%

20.0% = Jul (19)

B 2505 Apr (19)

27.4%

B 3202%

31.2%

Very Frequently

Frequently

Somewhat Frequently

Infrequently

Never
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MCDONALD’S QUESTIONS

WHAT WOULD YOU DO IF THIS LINE OF SIGNATURE CRAFTED RECIPE
SANDWICHES AND BURGERS WAS REMOVED FROM THE MENU?

Posed to respondents who have been to McDonald’s in the past three months.

Bacon Smokehouse Burger

Mushroom & Swiss Buttermilk Crispy Chicken Mushroom & Swiss Artisan Grilled Chicken Bacon Smokehouse Buttermilk Crispy Chicken Bacon Smokehouse Artisan Grilled Chicken

18.64%
| would be upset and would go to °

McDonald's less often because of it
19.3%

, 45.17%
| would be upset, but | would find other
things to get from McDonald's instead 48 b9 m Jul (19)
T mapr(19)
86.19%
| would not care at all
2.5%
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MCDONALD’S QUESTIONS

HOW OFTEN DO YOU ORDER THE FOLLOWING AT MCDONALD’S...

www.bespokeintel.com

Posed to respondents who have been to McDonald’s in the past three months.

Quarter 224
Pounder
Bacon (with
fresh beef) 2.26
Quarter 234
Pounder
Deluxe (with
fresh beef) 2.43
Never Once, But Not

Again Since
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MCDONALD’S QUESTIONS

HOW LIKELY ARE YOU TO RECOMMEND THE FOLLOWING TO A FRIEND OR
COLLEAGUE?

Posed to respondents who have been to McDonald’s in the past three months.

Quarter Pounder Bacon (with

fresh beef) 6.34

Quarter Pounder Deluxe

(with fresh beef) /.22

0 5 10 15
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MCDONALD’S QUESTIONS

HAVE YOU ORDERED FROM THE $1, $2, OR $3 MENU AT MCDONALD’S? (PICTURED

ABOVE)

Posed to respondents who have been to McDonald’s in the past three months.

$2)Dollar
Menum

Hapoy Modl'

Prices and participation may vary. Cannot be combined with any other offor or combo meal.

Oct (18)

Jul (18) 76. 4% ;

I

70% 75% 80% 85% 90%
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MCDONALD’S QUESTIONS

WHAT IS YOUR OPINION OF THE $1, $2, $3 MENU?

Posed to respondents who have been to McDonald’s in the past three months.

Jul (19) 41

Apr (19) 412
Jan (19) 413
Strongly Dislike Dislike Neutral Like

Strongly Like
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MCDONALD’S QUESTIONS

PLEASE RATE HOW MUCH YOU AGREE WITH THE FOLLOWING:

www.bespokeintel.com

Posed to respondents who have been to McDonald’s in the past three months.

"The $1,$2, $3 menu
is a greatvalue"

"The $1,$2, $3 menu
is as good as the
original dollar menu"

"l will go to
McDonald's more
because of the $1, $2,
$3 menu going
forward"

Strongly Dislike Dislike Neither
Agree nor

Disagree

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

3.94

Agree

| Jul (19)
H|Apr (19)
=lJan (19)
H|Oct (18)
H{Jul (18)

Strongly Agree
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