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KEY TAKEAWAYS:

ACCOUNT HOLDERS TREND HIGHER

STREAMING IS THE PRESENT AND THE FUTURE

ENGAGEMENT AND SATISFACTION WITH NFLX STRONG AND IMPROVING

SPOTIFY AND AMAZON PRIME ARE ALSO GAINING TRACTION
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SUMMARY CHARTS – NETFLIX SUBSCRIBERS
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SUMMARY CHARTS – PERCENTAGE OF ALL RESPONDENTS WHO SUBSCRIBED TO

NETFLIX IN THE PAST THREE MONTHS
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ALL RESPONDENTS – PERCENTAGE WHO ARE AWARE OF NETFLIX
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AWARENESS
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TV SHOW AWARENESS
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CURRENTLY SUBSCRIBERS TO ANY OF THE FOLLOWING SERVICES
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WHEN DID YOU START YOUR NETFLIX SUBSCRIPTION?
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NETFLIX SUBSCRIBERS – ARE YOU PAYING FOR YOUR SUBSCRIPTION?
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INTERNET CONNECTED DEVICES OWNED BY RESPONDENTS
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PREFERRED METHOD FOR WATCHING TV SHOWS
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PREFERRED METHOD FOR WATCHING MOVIES
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DO YOU SUBSCRIBE TO CABLE, SATELLITE, OR TELCO TV?
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FOR THOSE WHO ARE NOT PAY TV SUBSCRIBERS, DID YOU CANCEL TO USE 

INTERNET STREAMING SERVICES INSTEAD?
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PAY TV SUBSCRIBERS: HOW LIKELY ARE YOU TO CANCEL YOUR SUBSCRIPTION 

IN THE NEXT YEAR?
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NETFLIX ENGAGEMENT AND SENTIMENT
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NETFLIX SUBSCRIBERS – HOW FREQUENTLY DO YOU WATCH NETFLIX?
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NETFLIX SUBSCRIBERS – SATISFACTION WITH NETFLIX
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HOW STRONG WOULD YOU SAY DEMAND FOR NETFLIX IS IN YOUR COUNTRY?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

BESPOKE MARKET INTELLIGENCE

UK

PAGE 22

http://www.bespokeintel.com


HOW POPULAR IS NETFLIX IN YOUR COUNTRY COMPARED TO THREE MONTHS 

AGO?
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NETFLIX SUBSCRIBERS – SATISFACTION WITH THE VALUE THEY RECEIVE FOR 

THEIR MONEY
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NETFLIX SUBSCRIBERS – WOULD YOU PAY MORE IF NETFLIX INCREASED PRICES?
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HAVE YOU CANCELLED SUBSCRIPTIONS WITH ANY OF THE FOLLOWING IN THE 

PAST?
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FORMER NETFLIX SUBSCRIBERS – WHEN DID YOU CANCEL?
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FORMER NETFLIX SUBSCRIBERS – WHY DID YOU CANCEL?
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HEALTH OF THE CONSUMER
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SENTIMENT TOWARD PERSONAL FINANCES
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CONFIDENCE TO SPEND MONEY
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EMPLOYMENT STATUS
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