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WHY ARE THEY YOUR FAVORITE? (FILL-IN)
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WHY DON’T YOU SHOP HERE? (FILL-IN)
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WHY DON’T YOU SHOP HERE? (FILL-IN)
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HAVE YOU CHANGED HOW MUCH YOU ARE SPENDING AT THIS RETAILER OVER
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WHEN YOU BUY FROM THIS RETAILER, DO YOU TYPICALLY DO SO IN-STORES OR 
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WHICH IS YOUR FAVORITE FOOTWEAR BRAND?
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THINKING ABOUT YOUR MOST RECENT SNEAKER PURCHASE, WHICH BRAND DID 

YOU CHOOSE?
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IN YOUR OPINION, WHICH OF THE FOLLOWING:
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IN GENERAL, HOW OFTEN DO YOU BUY FOOTWEAR?
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IN GENERAL, WOULD YOU SAY YOUR GROCERY SPENDING HAS CHANGED OVER
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DO YOU THINK YOU CURRENTLY SPEND THE RIGHT AMOUNT ON GROCERIES?
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WHAT IS YOUR MAIN GROCERY STORE AND WHY DO YOU SHOP THERE? (FILL-IN)
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ARE THERE ANY GROCERS THAT IN YOUR OPINION ARE GAINING POPULARITY 
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WHAT IS YOUR EXPERIENCE WITH THE FOLLOWING MEAL DELIVERY 
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AWARENESS
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IF YOU WERE SHOPPING ONLINE FOR APPAREL, WHICH OF THE FOLLOWING 

WOULD YOU BE MOST LIKELY TO PURCHASE FROM?
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IF YOU WERE SHOPPING ONLINE FOR APPAREL, WHICH OF THE FOLLOWING 
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM ZALANDO?
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WHICH OF THE FOLLOWING WOULD DESCRIBE HOW OFTEN YOU TYPICALLY 

PURCHASE FROM ZALANDO?
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WHEN YOU SHOP AT ZALANDO, HOW CONFIDENT ARE YOU THAT YOU WILL GET 

THE BEST POSSIBLE PRICE FOR WHAT YOU BUY?
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM ASOS?
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WHICH OF THE FOLLOWING WOULD DESCRIBE HOW OFTEN YOU TYPICALLY 

PURCHASE FROM ASOS?
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WHEN YOU SHOP AT ASOS, HOW CONFIDENT ARE YOU THAT YOU WILL GET THE 

BEST POSSIBLE PRICE FOR WHAT YOU BUY?
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WHICH OF THE FOLLOWING WOULD DESCRIBE HOW OFTEN YOU TYPICALLY 

PURCHASE FROM AMAZON?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 39

BESPOKE MARKET INTELLIGENCE

http://www.bespokeintel.com


WHEN YOU SHOP AT AMAZON, HOW CONFIDENT ARE YOU THAT YOU WILL GET

THE BEST POSSIBLE PRICE FOR WHAT YOU BUY?
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM BOOHOO?
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WHICH OF THE FOLLOWING WOULD DESCRIBE HOW OFTEN YOU TYPICALLY 

PURCHASE FROM BOOHOO?
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WHEN YOU SHOP AT BOOHOO, HOW CONFIDENT ARE YOU THAT YOU WILL GET

THE BEST POSSIBLE PRICE FOR WHAT YOU BUY?
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