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KEY TAKEAWAYS:

TK MAXX CUSTOMERS
SHIFTING ONLINE (MAJORITY
STILL SHOP IT IN-STORES).

AMAZON UK APPAREL
SHOPPERS SHIFTING FROM
“REGULARLY” TO
“OCCASIONALLY?”.

USAGE OF BOTH DELIVEROO
AND JUST EATS ARE
TRENDING HIGHER (JUST
EATS STILL USED BY MORE
RESPONDENTS).

JULY 2019
UK RETAIL VOL 5

Audience: 1,000+ UK Consumers

ASOS GAINING
RESPONDENTS WHO SHOP IT
AND INCREASING
MINDSHARE.

NIKE SHOWED MARKED
IMPROVEMENT OVER THE
PAST YEAR, ESPECIALLY IN
SENTIMENT WARS VS.
ADIDAS.

MORE CONSUMERS WOULD
LIKE TO CUT BACK ON
GROCERY SPEND, BUT THE %
WHO SAID THEY COULD
SPEND MORE HAS
INCREASED.
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UK Retailers

HAVE YOU PURCHASED CLOTHING OR APPAREL ITEMS FROM THE FOLLOWING IN
THE PAST YEAR?

Posed to all respondents

42.7%

Primark
Next
Tesco
Marks & Spencer
George

HaM B Jul (19)

W Apr (19)

New Look = Jan (19)

None of the above W Oct (18)

TK Maxx ® Jun (18)
Debenhams
Topshop
Zara
Arcadia

0% 20% 40% 60% 80% 100%
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UK Retailers

HOW OFTEN DO YOU BUY CLOTHING OR APPAREL FROM THIS RETAILER?

Posed to respondents who purchased anything from the following in the past year.

342
Primark
2
Zara
New Look
George
Arcadia
m Jul (19)
Topsh
OpShop = Apr (19)
Next W Jan (19)
H&M W Oct (18)
[ |
TK Maxx Jun (18)
Debenhams
Marks & Spencer
Tesco
Very Infrequently Infrequently Somewhat Frequently Frequently Very Frequently
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UK Retailers

OF THE FOLLOWING RETAILER, WHICH TWO WOULD YOU SAY ARE YOUR

FAVORITE?

Posed to all respondents

Primark 296%

Next
None of the above
Marks & Spencer
H&M

Tesco " Jul{19)

H Apr (19)

George ® Jan (19)

TK Maxx B Oct (18)

New Look ® Jun (18)
Debenhams
Zara
Topshop
Arcadia

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE

UK Retailers

www.bespokeintel.com

WHY ARE THEY YOUR FAVORITE? (FILL-IN)

Posed to respondents whose favorite retailer is at least one of the following.

Primark
GREATPRICES
GOODVALUE CHEAPANDCHEERFUL
— AFfonDAB‘EW' o PRICES
GQ'Q:IMEAPPRICES
ooy GOODPRICES
George
WIDERANGE
5 Aﬁbﬁmﬁ& THECLUTHESCFLI'E\F‘J‘%LA.N GOO%%TIE::L“ES:I;LW

CHEAPBUTGOODQUALITY CHEAPBUTGOODCHOICEQFCLOTHING
‘QUALITYATLOWPRICESANDGREATSIZING KEEPUPTODATE PRDCESSEEMGmDAND\AMFAMIUARWITHIT
‘GOODPRICESANDCONVENIENT ~ THEPRICEANDQUALITYIFCLOTHESISVERYGOOD THESEAREOLDINANEWWAY
NICEGOODQUALITYCLOTHING ALWAYSAGREATFITANDGOODQUALITYFORGOODPRICES 0N YIFITBECOMESTHAT
BETTERPRICEFORSIMILARP! NDATOTHERFASHIONRETAILERS  BECAUSETHEYRENEXTDOORTOASDAGOGROGERIES

GOODSELEETIN e Mo GOODQUALITY

GOODBASICCLOTHES
VALUEFORMONEY
UTH GREATDEALS
GOODQUALITYFORTHEPRI GOODPRICES
FOR Ice FASTDELIVERY
PRICEANDSTANDARDOFCLOTHES QUALITY
NICECOLOURS
BIGCLOTHINGLINE VALUE
AVSGJARANTEES

NICI

)

LIKEWISE
CHEAPCLOTHING
GREATCHOICE

CHOICEANDPRICE
L,HEAF’N[.N PRICE
PRICB THEYFITME
EDGY CHEAPFR\CESBUTGOODCLO‘[HES
THECLOTHESARETOPNOTCH
ORGEGOODQUALITY

" GOODVALUEFORMONEY

'AREGREATFOREVERYDA' ALSOCHEAPBUTHASAMUCHLARGERSELECTIONWITHDIFFERENTOPTIONS
QUALITYCLOTHINGANDCHEAP GREATPRICES
GOODDESIGNSFORPRICE QUALITYGOODSATAREASONABLEPRICE
GOODCHU’CEANDHT 'CONVENIENTWHENSHOPING CONVENIENTCOMPETITIVELYPRICED
LIKETHECLOTHI LOWPRICES ILKETHECLOTHES AN FU
IT'SINASDA RANGEOFPRODUCTS
GOODPRICE

Next

e S iy e

SIS it HGHQUALTY GOODCH 0|CEwm'w99.£,m':1§W., ilireeires
FANGE s sS58N GCECLOTHES cooDCLOTHES surew GREA T QUA —

T «mm‘snwm-‘ai s

QUALITY =%
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Tesco

GOO DVAL U E GEA‘:::\,RMP%%&“ONUFSWRE GREMSERVK:(EDODGRUCERES
CONVENIEN

BETTERVALLE GOODCHOICEDOSMALLSZES CHEAPRELIABLESRANDS.
GOODGUALITYANDLOCAL HEAPPRICES ™ ‘.‘unxw
STORESCLOSETOE VALUEFORM
GOODPRICESANDCLUBCARDPONTS

mmmmﬂmvmmunucrs
Lc":“GOOD CES PRICE

GDDDWOEELG’;’;FA’%S&,%&LPJURSTE!\SWE EWPRICESANDOSCOUNTSONTHERAPP DUED e

VALUEANDCLUBCARDPOINTS GOODQUALlTY GOODRANGE AT

SEVERYTHINGINEED CLOSETOHOME
GOODEXPERIENCE
THEYARECHEAP

HAVESALES' PRICEANDSTANDARDOFCLUTHF_S HAVESOMANYOPTIONS THEYAREUSERFRIENDLY
HA:
VALUE

Marks & Spencer

WD e i mm“‘;"mm Gmrmsrmsemcs (SERVICE,

e BEI'I'ERQUALIT\’ =X il o i

QUALITY

GOODQUALITY

Debenhams
creatCHOlcr GOODPRICES BRANDS
GOODPRODUCTS FEELSPREMEE"RANGE
MANYRETAILERS HUGEDEPTSTORESOCATERSFORANYTHINGNEEDED

CREATSELECTON mypsgsenarove TRADIT ONAL GOODFDRALLFAMILY

QUAI
DECENTRANGEGFS ESANDCANDRDERCLICKANDCOLLECT

AL e GOODQUALITY

5ELLCOMFORTABLEQUAUTVFlTTlNGCLOTHlNGOFTENATGOODOFFER PRICESNICECLOTHES
LARGERANGEOFBRANDSANDREGULA
ILOVETHEEXPERIENCEQFSHOPPI NGATDEBENHAMS

o anrvaoniesBESTQUALITY

NONE
GOODPLUSSIZERANGE
QUALITYANDSTYLEOFCLOTHESISPREFERRED GOODRANGE

GOODOUALITYCLOTHESANDACCESSORIES - KEENPRICESANDGOODQUALITY
ASELECTIONOFBRANDS..EAZYTORI LOTSOFCHOIC3
LOTSOFCHOICE.SIZESFITMEMYSTYLE
ITHASAWIDERANGE GOOD:! SELECﬂONOFBRANDS
ITSEXGRLENTCSEL
NOCOMMENT
MYSTYLE
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BESPOKE MARKET INTELLIGENCE

UK Retailers

www.bespokeintel.com

WHY ARE THEY YOUR FAVORITE? (FILL-IN)

Posed to respondents whose favorite retailer is at least one of the following.

TK Maxx

GOORJ%WOS'FUFFANDCHEAP GOODPRICES
GOODOPTIONS GNERLABELSATGREATPRICES
VERYGOODCLOTHING _ TOPNAMEDBRANDS
AFFORDABLE CHEAPFORGOODBRANDS NOTHING UNUSUALSTUFFAVAILABLE
v AG&EATDEALSAN UE oy rcy BARGAINCLDTHINGATREASONABLEPRICES TRENDY
EDIVERSERAN(IOFPRODUCTS
woeseection DESIGNER PRICE
hODDCLDBEERATAREA.SDNABLEPRICE SALES
\WIDEVARIETYANDIT'SAFFORDABLE
THEYHAN ENICEBRANDS AND T Y AREREALLY CLEAP
PRODUCTSYOUCANTGETELSEWHERE GOOD
BRANDEDITEMSFDRLOWPRICE HUGEKI%:DEIETY
RYTHINGYUJNEEDATAFFORDABLEPRICES
GREATFOREARGAINS ALWAYSFINDOVE THINGRICEAND
ALWAYSGOODDEALS INEVERKNOWW HAT\LLFINDINJILHﬁ&K)H[
HUGESELECTIONORUNIQUEITEMS
LOCALSTORETOME | Y
VALUEFORMONEY 1 SHANCEOFABARGAIN 56 5hp RRGAINS
Zara
MCECLm’NESST‘llE Hﬁjggl;m HING
(‘nﬂDPRODUFTE
skmmsmmcmmzmugmé GOODQUALITY QUALITY sﬂbéﬁcmw ‘MEGOOD"%R“;E
o R 2HALTYCLOTHNGA TKER-CrABLEP
BESTNMMVCLWE}J Fp,ﬂ(wmm iy LOTSOFVARIETY BUTIWILLTREA VERY IU {ANDAGAINASSUMINGIFINDADESIGNILIKE

RO TRE e KENDY et e GREF[‘)TH%LEJQEHF S

H&M

BECAUSEIT'SCHEAPBUTFASHIONABLE
GOODFASHIONABLEOPTIONSATDECENTPRICES  CCCCCLOTHS

GOODBARIETY GDODCHO NICESTYLES

torsorvarery QOODSELECTIQN wrermewaviters

ALWAYSHASAGOODSELECTIONOFCLOTHESANDALWAYSWELLSTOCKED GOODKIDSCLOTHING

GOODPRICESEiii s

FASHI ABLE STYLECHO\CE
SALESAREAMAZING

GOODVARIETYANDAFFORDABLE
GOODFASHIONGOODPRICE H
PRICESFORM: OSTTHI NGS
QUALITYLOWPRICE

PROCCE
MYSTYLEANDLOWPRICES
CHEAPBUTHIGHQUALITY GOODPRICESANDQUALITY
RELATIVELYLOWPRICED
PRICINGANDSTYLEAVAILABLE
DONTKNOV‘\:‘I, LOVELYTRENDYCLOTHES

USUALLYHAVEAGO HO\CEANDHAVEVARIOUSSTYLESOFTOPSINDIFFERENTCOLOURS
MYFASHION GOODSEECTIO!
CLOSFI'OWORK
GOODQUALITYCLOTHESREASONABLEPRICE
GOODCHOICEANDREASONABLEPRICE

GOODFORBASICS
SIZESTHATFIT

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

GOODQU/-\L|TYv‘i.i%*"s.”ﬁfﬁgs;"&c

New Look

NICEPLACE ~ BESTCLOTHES AFORDABLE

GOODEVERYDAYWEAR _GOOD:! EEWI'I'I—!CIUTDOSTIN FORTUNE
NTREND STVLISHANDWlDERANGECIFCLCITH \TVARIOUSPRICE FASHION.ABLEINLARGERSIZES

° TALLSECTI
pruce O GOODQUALITYVARIFI’YANDFRODUCTSILIKE

GOODPRICES VAI.UE
cmtomzssesmcoonvm.uz C H EAP,,E.&?,?&@,S,:*E'%T R E N DYopﬂlsTchTED
" FASHIONABLEGOODCLOT S
BECAUSETHEYHAVETHEBIGGESTSELECTIONTOCHOQSEFROM
s NIGECLOTHESGOODPR

CHEAPAND'I HEYHAVEPLUSSIZERANGE

GOODVALUEFBRMONEYCLOTHNG LKEVOU \/|
GOTSOMENCESTUFFIN GDDDCLOTHINGTHATFITSMYS‘I!;YLEOFCLOTHING
THEYDOMYSIZE D

BUTNOTEXPENSIVE VARIETYOFCHOICES
LOTSOFCHOICE BricE

Topshop

MOREMYAGE SIZESTHATE[T

NICECLOTHINGSTYLES YEAH ALWAYSON TREND
TESIZ ES REALLYL YLE
reneGOO FFKE?HE??&%?«HB@%SFMY'&?E"%T
HIGHQUALITYCLOTHING TRENDY BEC, EYSELLMYPERFECT JEANS
NICESELECTION EDTHEMlNTl-EPAS AN THEYEG¥E§ D
VER _‘

TITESECTIONS LE
ITKEEPSWITHTHETRENDS GREATQUALITYCLOTHING
GOODJEANS DWQGOODSE
NICECLOTHSTHERESERVICESAREMUCHO [o] HASHIGHQUALITYCFEABRIC

THEQUAL ITYSMAKESITWORTH T GOODCHO

GOODCLO THES AMAZINGFITANDFABRICQUALITY
Q%F%EATPRODUCTS ANDIALSO_IKEFHETOPSHOP %W
MYKINDOFSTYLECHE AP VERYG! LOTHING
NICECLOTHES g ?OD% VARIETY
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UK Retailers

WHY DON’T YOU SHOP HERE? (FILL-IN)

Posed to respondents whose favorite retailer is at least one of the following.

Primark Tesco

TOOFARAWAY IN'TKNOW wackorcHoice JUSTDONT Nonﬂ'éh

EARME NONENEARME  CHEAPCLOTHES

uuuuuuuuuuu T EXPENSIVE oo
O™ sw'i”Ein)“”‘oéi:lmE AP TOOCHEAE;;T:”C H EA E"“
POO RQ UALIT CHEAPANDNASTY NOREASON POB%()Q%I;EH%WE‘C” NOTMYSTYLE

CHEAPRUE%I?H
S g e S s NOTSURE .
S, DONTLIKE
QUAL'TY oai TOOFARAWAY NN‘HING SOOMDDNTSHUPIHERE UNSURE
RUBBISH
LOWQUALITY
BADQUALITY mwucmnowczNONELOWQUAL”YSHMNUNE OTFORME e SOUETHED0

George Marks & Spencer

CHEAR..... ..
oeesae DON'TKNOW

TOOCHEAPBBTMZ@E‘:LN,;;“NQREASON

-XPENSIVE

“NOTMYSTYLE o
“ERESOME T IMES, BBt "~ ~~TOOEXPENSIVE=
LW%AC”" ASIONALLY ) oo NOTINTERESTED NOREASONNOTMYSTYLE OLDFASHIONED
ngem w mDOSOMETIMESDONTKND(S)E\M DoTLKET

Next Debenhams

00 S
EXPENSIVE-.. TROPERENE

~~~~~ TQOEXPENSIVE == - B ELNOI

BORING NOTMYSTYLE
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UK Retailers

www.bespokeintel.com

WHY DON’T YOU SHOP HERE? (FILL-IN)

Posed to respondents whose favorite retailer is at least one of the following.

TK Maxx

NONE nonen
NOTMYSTYLE ok 2T

TOOEXPENSIVE DOL\J TLIKEITBORING
E CHERP TOOCHAQTIC
EXP EN S I V

NOTSURE DON TKNOW
TOOCHEAPOCCASIONALLY
DONTLIKE
NONttDTOOMESSY

MESSY ON

UNSURE NOTLOCALPODRQUALITY JUSTDONT
RUBBISH ™Y rooran

NOTHING

e oontSi-NOTMYSTYLE
TOQEXRENSIVE™ -—-
EXPENSIVE

“m'r‘s-“‘“mi"wﬁbmur(e e

s S|Z|NG DON TKNOW“FS#EORME TOOFARAWAY

CRAP  NOTNEARME nevmus
NOTMYSTYLE ™ s
sarmeomes DON'TLIK
PRICE DON TLIKE
NDTSURE NOTME EX E I V

TOOEXPENSIVE oG

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

New Look

POORQUALI'I"Y
NOTHINGILIKE TOOSMALL DON KN

TOOEXPENSIVERE=-NOREASON
NOTFQE(PENSIVE“SOM"ET.&EE“

mNOTMYMSTYLE

TOOYOUNG™

Topshop
- ngo E&%EMNS IVEE:;;FORME
NORERSON.,. s+ NOTMY ST YLEI OOYOUNG

“EXPENSIVE

Arcadia

NEVERHEARDO

oNIAYSIE =
" NOTHEARDOF Eoaon
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UK Retailers

HAVE YOU CHANGED HOW MUCH YOU ARE SPENDING AT THIS RETAILER OVER

THE PAST YEAR?

Posed to respondents who purchased anything from the following in the past year.

312
Zara
Primark
Arcadia
Tesco
George m Jul (19)
TK Maxx B Apr (19)
New Look = Jan (19)
M Oct (18)
Marks & Spencer
= Jun (18)
Topshop
Debenhams
H&M
Next
Spending Much Less Spending Less No Change Spending More Spending Much More
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

UK Retailers

WHEN YOU BUY FROM THIS RETAILER, DO YOU TYPICALLY DO SO IN-STORES OR

ONLINE?

Posed to respondents who purchased anything from the following in the past year.

453

Primark
TK Maxx
Tesco
George
H&M

H Jul (19)

Topshop = Apr (19)

Marks & Spencer = Jan (19)

H Oct (18)

Debenh

ebenhams = Jun (18)
New Look
Zara
Next
Arcadia

All Online More Online Around Equal More In-Stores All In-Stores

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE T
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FOOTWEAR BRANDS

FOOTWEAR BRANDS
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Footwear

DO YOU OWN SNEAKERS FROM ANY OF THE FOLLOWING BRANDS? (SELECT ALL
THAT APPLY)

Posed to all respondents.

Nike
Adidas
None of the above
H Jul (19)
Converse ® Apr (19)
= Jan (19)
Skechers
H Oct (18)
|
Reebok Jun {18)
Puma
New Balance
0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Footwear

WHICH IS YOUR FAVORITE FOOTWEAR BRAND?

Posed to all respondents.

Nike
None of the above
Adidas

W Jul (19)
Converse

M Apr (19)

Skechers = Jan (19)

M Oct (18)

Reebok W Jun (18)
Puma
New Balance

0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 14
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Footwear

THINKING ABOUT YOUR MOST RECENT SNEAKER PURCHASE, WHICH BRAND DID
YOU CHOOSE?

Posed to all respondents.

None of the above
Nike
Adidas

Skechers m Jul (19)

[ |

Converse Apr (19)

= Jan (19)

Other (please specify) B Oct (18)

= Jun (18)
Reebok
Puma
New Balance

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Footwear

IN YOUR OPINION, WHICH OF THE FOLLOWING:

Posed to all respondents.

Has better styles

B Jul (19)
B Apr (19)
© Jan (19)
B Oct (18)
B Jun (18)

Is the better overall choice

Nike Same Adidas

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 16
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Footwear

IN GENERAL, HOW OFTEN DO YOU BUY FOOTWEAR?

Posed to all respondents.

Less than once a year
W Jul (19)
A . W Apr (19)
round once ayear = Jan (19)
W Oct (18)
W Jun (18)

More than once a year

0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 17


http://www.bespokeintel.com
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GROCERY STORES AND FOOD DELIVERY

GROCERY STORES AND FOOD DELIVERY
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grocery Stores and Food Delivery

IN GENERAL, WOULD YOU SAY YOUR GROCERY SPENDING HAS CHANGED OVER

THE PAST YEAR?

Posed to all respondents.

Jul (19)

Apr (19)

Jan (19)

Oct (18)

Jun (18)

21

Spending Less Now Unchanged Spending More Now

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 19
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grocery Stores and Food Delivery

DO YOU THINK YOU CURRENTLY SPEND THE RIGHT AMOUNT ON GROCERIES?

Posed to all respondents.

| could probably spend more

56.8% W Jul (19)
59.3% H Apr| (19)
| am spending the right amount 58.5%
|
50.5% Jan|(19)
61.5% B Oct (18)
W Jun (18)

I'd like to cut back spending

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grocery Stores and Food Delivery

WHAT IS YOUR MAIN GROCERY STORE AND WHY DO YOU SHOP THERE? (FILL-IN)

Posed to all respondents.

Tesco
ASDA
Aldi

) H Jul (19)
Sainsbury

B Apr (19)

Morrisons = Jan (19)

Lidl m Oct (18)

lceland M Jun (18)
Waitrose
Ocado

0% 20% 40% 60% 80% 100%

WHY DO YOU SHOP THERE?

GOODQUALITYFOOD ) UEFORMOMEY OSETOME conenenTLocsmo

CLOSESTTOMYHOLSE PRICES
CHEAPPRICES BESTPRICES
cooocraieny QUA LITY e PRIC CLOSETOHOME

PRICES
7% CONVENIENT:=-
GREATPRICES NONE AFFORDABLE
onorce GOODVALUE

CONVENIENCE =3
LOC ALCHEAPER

- GOODPRICES
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grocery Stores and Food Delivery

ARE THERE ANY GROCERS THAT IN YOUR OPINION ARE GAINING POPULARITY

WITH CONSUMERS? (FILL-IN)

Posed to all respondents.

Aldi
Lidl
ASDA
W Jul (19)
Tesco
® Apr (19)
Sainsburys = Jan (19)
Morrisons B Oct (18)
Waitrose ® Jun (18)
lceland
Ocado
0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grocery Stores and Food Delivery

HOW OFTEN DO YOU...

Posed to all respondents.

2.28
%rdlgr FooFd For 226
elivery From
Meal Delivery 227
Apps/Services
2.24
4 mJul (19
u
Order Food For 2.32 (19)
Delivery From 2.31 | Apr (19)
Restaurants 2.24 2 Jan (19)
2.38 B |Oct (18)
H{Jun (18)
2.37
Order Groceries 225
Online For 2.3
Delivery 2.22
2.32
Very Frequently Infrequently Somewhat Frequently Frequently Very Frequently
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grocery Stores and Food Delivery

WHAT IS YOUR EXPERIENCE WITH THE FOLLOWING MEAL DELIVERY

APPS/SERVICES?

Posed to all respondents.

Deliveroo

Jul (19)
Apr (19)
3.26 Jan (19)
318 Oct (18)
Jun (18)
Just Eat 3.21
Never heard of it Heard of it bl.Jt Used it once, but Use it occasionally Use it regularly
never used it not again since

JULY 2019 BREAKDOWND:
W Just Eat mDeliveroo

20% 15.9%

0%

Never heard of it Heard of it, but Used it once, but Use it Use it regularly
never used it not again since  occasionally

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 24


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE

European E-Commerce

UK ONLINE APPAREL TRACKERS
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

European E-Commerce

This question was posed to all respondents.

Amazon

Asos

Boohoo

Zalando

None of the above

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

European E-Commerce

IF YOU WERE SHOPPING ONLINE FOR APPAREL, WHICH OF THE FOLLOWING

WOULD YOU BE MOST LIKELY TO PURCHASE FROM?

This question was posed to all respondents.

Amazon | |
W Jul (19)

Other/None of the Above
Asos

Boohoo :IApr (17)5
W Jan (17).
W Oct (16):

Zalando " Jul (16)

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

European E-Commerce

IF YOU WERE SHOPPING ONLINE FOR APPAREL, WHICH OF THE FOLLOWING

WOULD YOU BE LEAST LIKELY TO PURCHASE FROM?

This question was posed to all respondents.

Zalando flJuI (19)

Other/None of the Above

Amazon

ilJuI (17)
= Apr (17)
= Jan (17)
" Oct (16)
m Jul (16)
;.Apr (16)5

Boohoo

Asos

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

European E-Commerce

WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM ZALANDO?

This question was posed to all respondents.

Never

More than a year ago/l don’t remember

Within the past year

Within the past six months

Within the past three months

Within the past month

0% 20% 40% 60% 80% 100%
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NET PROMOTER SCORE - ZALANDO

This question was posed to all respondents.

Jul (19)
Apr (19)
Jan (19)
Oct (18)
Jun (18)
Apr (18)
Jan (18)
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)
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European E-Commerce

WHICH OF THE FOLLOWING WOULD DESCRIBE HOW OFTEN YOU TYPICALLY

PURCHASE FROM ZALANDO?

This question was posed to all respondents.

= Jul (19)

= Apr (19)
‘W Jan (19)
'm Oct (18)
‘H Jun (18)
- Apr (18)
'® Jan (18)
'® Oct (17)
‘® Jul (17)

‘| Apr (17)

‘™ Jan (17)

| purchased items once or
twice, but haven’t since

| occasionally purchase items

W Oct (16)
‘| Jul (16)
. ® Apr (16)

| regularly purchase items
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WHEN YOU SHOP AT ZALANDO, HOW CONFIDENT ARE YOU THAT YOU WILL GET
THE BEST POSSIBLE PRICE FOR WHAT YOU BUY?

This question was posed to all respondents.

Very high confidence l Jul (19)

High confidence

Some confidence

(7).
W Apr (17)
= Jan (17)
= Oct (16)
W Jul (16)
I Apr (16)5

Weak confidence

Very weak confidence
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM ASOS?

This question was posed to all respondents.

49.8%

Never

= Jul (19)
15.3% ' |

More than a year ago/l don’t remember

9.8%
Within the past year |

9.7% B Jan (18]
H H H H )'

Within the past six months ; )
m Jul (17):
m Apr (17)
: : : W Jan (17)
: : : W Jul (16):

= Apr (16)

8.9%
Within the past three months |

Within the past month
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This question was posed to all respondents.

Jul (19)
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WHICH OF THE FOLLOWING WOULD DESCRIBE HOW OFTEN YOU TYPICALLY
PURCHASE FROM ASOS?

This question was posed to all respondents.

| purchased items once or
twice, but haven’t since

| occasionally purchase items

= Oct (16)
= Jul (16)
W Apr (16)

| regularly purchase items
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WHEN YOU SHOP AT ASOS, HOW CONFIDENT ARE YOU THAT YOU WILL GET THE
BEST POSSIBLE PRICE FOR WHAT YOU BUY?
This question was posed to all respondents.

9.8%

Very high confidence . Jul (19)

High confidence

; , (

48.0% = Apr (18).
Some confidence I I (
(

= Jul(17)
m Apr (17).
® Jan (17)
B Oct (16).
= Jul (16)
= Apr (16)

Weak confidence

Very weak confidence
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WHEN IS THE LAST TIME THAT YOU PURCHASED SOMETHING FROM AMAZON?

This question was posed to all respondents.

Never : :
=Jul(19)
W Apr (19)
More than a year ago/l don’t remember l Jan (19)
moct(18)
®Jun(18)
)
)
)

Within the past year E.Apr (18
W Jan (18)
‘W Oct(17) |
LI
W Apr(17)
W Jan (17)
‘mOct (16) |
mJul(e)
= Apr (16)

Within the past six months

Within the past three months

Within the past month
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NET PROMOTER SCORE - AMAZON

This question was posed to all respondents.

Jul (19) | : 29
Apr (19
Jan (19

34
32
22
25
13 |
. . . 36
Oct (17) | | | 36
Jul (17) | | | 37
Apr (17) ; | " 31 ’
/) . . , 35
6) , , , 43
Jul (16) : : 27
) | | | 35
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WHICH OF THE FOLLOWING WOULD DESCRIBE HOW OFTEN YOU TYPICALLY
PURCHASE FROM AMAZON?

This question was posed to all respondents.

5 Jul (19)
;IApr (19)

| purchased items once or
twice, but haven’t since

n
—
Q
>
=
©

| occasionally purchase items

| regularly purchase items

™ Apr (16)
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WHEN YOU SHOP AT AMAZON, HOW CONFIDENT ARE YOU THAT YOU WILL GET
THE BEST POSSIBLE PRICE FOR WHAT YOU BUY?
This question was posed to all respondents.

17.7%

Very high confidence

371% " Jan (19)

High confidence

35.8% | " Apr (18)

Some confidence

» Apr (17)
W Jan (17)
W Oct (16)
W Jul(16)
B Apr (16)

Weak confidence

Very weak confidence
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM BOOHOO?

This question was posed to all respondents.

Never

More than a year ago/l don’t remember

Within the past year

Within the past six months

Within the past three months

Within the past month
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NET PROMOTER SCORE - BOOHOO

This question was posed to all respondents.

Jul (19)
Apr (19)
Jan (19)
Oct (18)
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Apr (17)
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WHICH OF THE FOLLOWING WOULD DESCRIBE HOW OFTEN YOU TYPICALLY
PURCHASE FROM BOOHOO?

This question was posed to all respondents.

| purchased items once or
twice, but haven’t since

)
)
)
| occasionally purchase items )
)
| (18)
l Oct§(17)

= Jul (17)
= Apr (17)

| regularly purchase items

0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 43


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

European E-Commerce

WHEN YOU SHOP AT BOOHOO, HOW CONFIDENT ARE YOU THAT YOU WILL GET
THE BEST POSSIBLE PRICE FOR WHAT YOU BUY?
This question was posed to all respondents.

9.3%

Very high confidence IEJuI (19)
Apr (19)
High confidence IEJan (19):
| ®:Oct (18)
44.4% ;
: _§
Some confidence - EJU” (18)
W Apr (18)
M Jan (18)
Weak confidence .
W:Oct(17):
mJul(17) |
Very weak confidence IéApr (17)5
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