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CPGS OVERALL
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PLEASE RANK WHICH ARE MOST IMPORTANT TO YOU WHEN IT COMES TO 

PURCHASING PERSONAL CARE AND HOUSEHOLD ITEMS.
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WHERE DO YOU BUY HOUSEHOLD AND PERSONAL CARE ITEMS?
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DO YOU REGULARLY OR OCCASIONALLY MAKE PURCHASE DECISIONS ON THE 

FOLLOWING TYPES OF ITEMS (SELECT ALL)?
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HOW OFTEN DO YOU TRY DIFFERENT OR NEW BRANDS WHEN BUYING THESE 

TYPES OF ITEMS? 
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HAS YOUR DESIRE/WILLINGNESS TO TRY NEW/DIFFERENT BRANDS IN THIS 

CATEGORY CHANGED OVER THE PAST YEAR?
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HOW MUCH DO YOU AGREE WITH THE FOLLOWING STATEMENTS?
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WHEN IT COMES TO HOUSEHOLD AND PERSONAL CARE PRODUCTS, WHAT IS 

YOUR OPINION OF THE FOLLOWING?
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WHEN IT COMES TO HOUSEHOLD AND PERSONAL CARE PRODUCTS, DO YOU FEEL 

THE FOLLOWING ARE GAINING OR LOSING POPULARITY?
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DO YOU USE GILLETTE RAZORS?
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WHAT IS YOUR OPINION OF THE VALUE GILLETTE RAZORS OFFERS FOR THE

PRICE?
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WHAT IS YOUR EXPERIENCE WITH THE FOLLOWING SHAVE CLUBS?
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WHAT IS YOUR OPINION OF THE FOLLOWING?
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WHY DO YOU USE A SHAVE CLUB LIKE THIS INSTEAD OF BUYING BRANDS LIKE 

GILLETTE?
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WHEN IS THE LAST TIME YOU HAVE USED OLAY SKIN CARE PRODUCTS?
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HOW MUCH OF AN IMPACT DOES BRAND ADVERTISING / CELEBRITY 

ENDORSEMENTS HAVE ON YOUR PURCHASE DECISIONS FOR SKIN CARE?
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“I AM GETTING BORED OR TIRED OF THE OLAY BRAND”
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THINKING ABOUT FABRIC CARE, HOW OFTEN DO YOU BUY ECO-FRIENDLY 

ALTERNATIVES (EG, MRS MEYERS, SEVENTH GENERATION, ETC)?
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GOING FORWARD, HOW OFTEN DO YOU EXPECT TO BUY ECO-FRIENDLY FABRIC 

CARE PRODUCTS (EG, MRS. MEYERS, SEVENTH GENERATION)?
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IN YOUR OPINION, WHICH OF THE FOLLOWING BRANDS IS SUPERIOR?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 25

BESPOKE MARKET INTELLIGENCE

http://www.bespokeintel.com


FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

SODA

BESPOKE MARKET INTELLIGENCE

PAGE 26

http://www.bespokeintel.com/


IN YOUR OPINION, IS SODA…
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HAVE YOU CHANGED HOW OFTEN YOU DRINK SODA?
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WHICH OF THE FOLLOWING DO YOU DRINK REGULARLY OR OCCASIONALLY?
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HOW LOYAL ARE YOU TO…
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DO YOU EXPECT TO DRINK THE FOLLOWING MORE OR LESS OFTEN GOING 

FORWARD?
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