A BESPOKE INTEL AUGUST 2019
CHINA E-COMMERCE VOL 4

NS

ad
"'0 @I SURVEY RESEARCH
Audience: 1,000+ Consumers in China

KEY TAKEAWAYS:

CONSUMER FEEDBACK
AROUND PINDUODUO HAS
IMPROVED FOR TWO
CONSECUTIVE QUARTERS IN
VIRTUALLY ALL QUESTIONS
WE ASK ABOUT IT.

PURCHASE RECENCY
IMPROVED SEQUENTIALLY
FOR VIPSHOP, PINDUODUO,
AND JD.COM BUT SOFTENED
SLIGHTLY FOR TAOBAO.

JD AND TAOBAO CONTINUE
TO BE DEADLOCKED AT THE
TOP IN OUR CONJOINT
ANALYSIS SIMULATING
SHOPPING DECISIONS, BUT
PINDUODUO HAS IMPROVED.

IN OUR QUESTIONS ABOUT
ALIBABA OVERALL, THE DATA
IS STRONG OVERALL BUT
HAS SEQUENTIALLY
SOFTENED.
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CHINA E-COMMERCE

WHEN DID YOU LAST MAKE A PURCHASE THROUGH EACH OF THE FOLLOWING?

Posed to all respondents.

Vipshop 458
454
PinDuoDuo
= Jul (19)
H Apr (19)
JD.com m Jan (19)
Taobao
In the past week In the past month In the past © months In the past year

s

MOST RECENT
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CHINA E-COMMERCE

HAVE YOU RECENTLY CHANGED HOW OFTEN YOU PURCHASE FROM...

Posed to respondents who have shopped each of the following.

3.29
Tacbao 3.27
3.3
JD.com
= Jul (19)
EApr(19)
Vipshop ® Jan (19)
PinDuoDuo
Less Same More

*When we asked about each platform, we excluded respondents who have never shopped
that platform.
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CHINA E-COMMERCE

IN YOUR OPINION ARE THE FOLLOWING GAINING OR LOSING POPULARITY?

Posed to respondents who have shopped each of the following.

Taobao

JD.com

= UJul (19)

W Apr (19)

PinDuoDuo mJan (19)
Vipshop

Not very popular Neither More popular

*When we asked about each platform, we excluded respondents who have never shopped
that platform.
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CHINA E-COMMERCE

HOW MANY ITEMS DO YOU BUY FROM HERE ON AVERAGE EVERY MONTH?

Posed to respondents who have shopped each of the following.

3.99
Taobao 416
4.06
JD.com
= Jul (19)
B Apr (19)
PinDuoDuo w Jan (19)
Vipshop
Zero One Two Three Four Five or more

*When we asked about each platform, we excluded respondents who have never shopped
that platform.
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CHINA E-COMMERCE

CONJOINT ANALYSIS

Posed to respondents who have shopped ALL FOUR platforms in the last six months.

5%
JD.com 5%
.9%
.3%
Taobao 0%
3.0% = Jul (19)
m Apr (19)
Vipshop
= Jan (19)
PinDuoDuo

0% 20% 40% 60% 80% 100%

Respondents were shown two of the above platforms at a time in all possible combinations.
They were asked to tell us which is better. We totaled the number of votes across the
conjoint exercise for each platform and displayed above the percentage each platform
received.

The conjoint exercise is designed to simulate the process by which consumers make
choices in real life about which platform to shop.
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CHINA E-COMMERCE

CONJOINT ANALYSIS - RESULTS FROM ALL COMBINATIONS

Posed to respondents who have shopped ALL FOUR platforms in the past six months.

Jul (19
| d k o | don't k " Jul(19
on't know Apr (19 on't know
Pr ( m Apr (19)
J 19
an ( W Jan (19)
77.5%
Taobao 79.2% Vipshop
83.3%
68.2%
PinDuoDuo Taobao 65.7%
70.8%
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
= Jul (19 = Jul (19
| don't know | don't know
H Apr (19) H Apr (19)
= Jan (19) = Jan (19)
47.3%
Vipshop JD.com 49.7%
49.0%
48.2%
PinDuoDuo Taobao 47.3%
44 4%
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
Jul (19) o = Jul (19
| don't know on't know
Apr (19 m Apr (19)
J 19
an ( ® Jan (19)
76.1% 71.4%
JD.com 76.6% JD.com 69.0%
79.2% 69.5%
PinDuoDuo Vipshop
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
PAGE 8

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE



http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE

CHINA E-COMMERCE

DEEP-DIVE ON BABA
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CHINA E-COMMERCE

HOW OFTEN DO YOU USE ALIBABA?

Posed to all respondents.

5%

Often B%
57%

Occasionally

Jul (19)

Apr (19)

Once but not again Jan (19)

Oct (18)
Never

0% 20% 40% 60% 80% 100%

CROSS-TAB: AGE CROSS-TAB: INCOME

From Aug (19)

42 .92% 51.02%
Often
Often 51.15% 34.47%
2.48% 2.81%

Occasionally Occasionally

50.00%
B I[ncome Higher

38.85%

5.51%
5.34%%

E 35+
Once but not again 18-34  Once but not again ™ Incorne Lower

16.94% 1066%
Never i 7 Never 1019%
6.07% 19%

0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
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CHINA E-COMMERCE

DO YOU USE ALIBABA ON YOUR MOBILE PHONE OR DESKTOP?

Posed to respondents who said they have used Alibaba.

Both 45.8%
44.2%
40.1%
Jul (19)
Desktop
Apr (19)
Jan (19)
Oct (18)
O,
Mobile 38.3%
38.1%
37.9%
0% 20% 40% 60% 80% 100%

CROSS-TAB: AGE CROSS-TAB: INCOME

From Aug (19)

45.53%
39.27%

45.17%

Both Both

6.09%

Desktop W 35+ Desktop B Income Higher
17.30%
m18-34 H Income Lower
36.31% 38.74%
Mobile Mobile
45.55% 55.14%
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
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CHINA E-COMMERCE

WHEN WAS THE LAST TIME YOU BOUGHT SOMETHING ON ALIBABA?

Posed to respondents who said they have used Alibaba.

More than one year ago

Past Year

H Jul (19)
Last three months
HApr (19)
| Jan (19)
Last month HOct (18)

471%
48.7

Last week o,
50,9%

0% 20% 40% 60% 80% 100%

CROSS-TAB: AGE CROSS-TAB: INCOME

From Aug (19)

More than one year ago More than one year ago

Past Year Past Year

Last three months I 35+ Last three months H Income Higher
18-34 | IncomE Lower
61%
Last month Last month 579
4413% 50.40%
Last week 50.61% Last week 38.920
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 12


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CHINA E-COMMERCE

HOW MANY ITEMS HAVE YOU PURCHASED FROM ALIBABA IN THE PAST MONTH?

Posed to respondents who said they have used Alibaba.

More than three
Three

Jul (19)
Two

Apr (19)

Jan (19)

One Oct (18)
Zero

0% 20% 40% 60% 80% 100%

CROSS-TAB: AGE CROSS-TAB: INCOME

From Aug (19)

35.39%
More than three 3770% More than three 30127%
Three Three
24.58% 23.46%
[ | + .
e 22.51% 35 Two 52 90m ® Income Higher
m18-34 H Income Lower
15.64% 17.43%
One 17.80% One 5.149%
4.53% .38%
Z
ero 25% zero 18.92%
0% 20%  40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
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CHINA E-COMMERCE

HAVE YOU CHANGED HOW OFTEN YOU SHOP ALIBABA RECENTLY?

Posed to respondents who said they have used Alibaba.

Increasing
58.8%
53.9% Jul(19)
Same i
5.1% Apr (19)
51.9% Jan (19)
Oct (18)
2%
O,
Reducing 18.3%
19.7%
14.8%
0% 20% 40% 60% 80% 100%

CROSS-TAB: AGE CROSS-TAB: INCOME

From Aug (19)

) ) B Income Higher
Increasing Increasing

H Income Lower

61.17% 58.45%

60.00%

H 35+ Same

118-34

Same
57.24%

Reducing Reducing

0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
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CHINA E-COMMERCE

WHAT TYPES OF PRODUCTS DO YOU BUY FROM ALIBABA?

Posed to respondents who said they have used Alibaba.

Bags, shoes, and accessories

Apparel, textiles and accessories

Gifts, sports and toys
Electronics
Agriculture and food
Health and beauty

. . Jul (19)

Homes, lights, and building Apr (19)

Jan (19)

Packaging, advertising, and office Oct (18)
Electrical equipment and telecommunications
Machinery, industrial parts, and tools
Chemicals, rubber, and plastics
Autos
None of the above

0% 20% 40% 60% 80% 100%
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CHINA E-COMMERCE

(FILL-IN) WHAT TYPES OF ITEMS DO YOU GET FROM ALIBABA?

Posed to respondents who said they have used Alibaba.

SNACKS TOYS

=FOOD

T s COSMETICS —D A | Y2 |
APPAREL

ACCESSORIES
SUPPLIES

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 16


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE

CHINA E-COMMERCE

SUBSCRIBER TRACKERS AND
AWARENESS
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CHINA E-COMMERCE

HOW OFTEN DO YOU SHOP ONLINE?

Posed to all respondents.

Jul (19) 3.69
Apr (19)
Jan (19) 3.62

Oct (18) 3.76
Jul (18) 3.61

Apr (18) 3.80

Jan (18) 3.83
Oct (17) 379
Jul (17)

Apr (17) 374
Jan (17) 3.67

Oct (16) 3.70

Jul (16) 363
Apr (16) 3.51
Jan (16) 369
Sep (15) 3.58
Jun (15) 3.67
Rarely/Never Infrequently Somewhat Frequently Frequently Very Frequently
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CHINA E-COMMERCE

WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM...?

Posed to all respondents.

—Alibaba ——Taobao ~——Tmall.com ——Juhuasuan
TO @AY
o \/\——m/\ -----
Past Month

Past Six Months
o o © © © © K K KR R © @ o o o o o
- = = = - = = s s = = Ny sy = = Ay iy
S 3 = < 2 0O - <« T 0O 5 « 2 0 A5 <« ™
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MACRO
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HOW CONFIDENT DO YOU FEEL TO SPEND MONEY?

www.bespokeintel.com

This question was posed to all respondents.

Very Strong

Strong

Neutral

Weak

Very Weak

0%

Jul (19)
Apr (19)
Jan (19)
Oct (18)

Jul (18)
Apr (18)
Jan (18)
Oct (17)

Jul (17)
Apr (17)
Jan (17)
Oct (16)

Jul (16)
Apr (16)
Jan (16)
Sep (15)
Jun (15)

Neutral

22.2%

20% 40% 60%

375
379
374

3.69

375
377
362
3.58
3.56
3.57
3.57
364
3.7
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W Jul (19)
= Apr (19) |

Jan (19)
W Oct (18) |
= Jul (18) |
® Apr (18) |
B Jan (18) |
® Oct(17) |
= Jul (17) |
W Apr (17)
™ Jan (17) |
m Oct (16) |
W Jul (16)
= Apr (16) |
= Jan (16) |
M Sep (15)
= Jun (15) |

80%

3.87

3.93
3.97

Strong
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CHINA E-COMMERCE

HOW WAS YOUR HOUSEHOLD INCOME CHANGED IN THE PAST YEAR?

This question was posed to all respondents.

Much Higher

Higher

Same

Lower

Much Lower

Jul (19)
Apr (19)
Jan (19)
Oct (18)
Jul (18)
Apr (18)
Jan (18)
Oct (17)
Jul (17)
Apr (17)
Jan (17)
Oct (16)
Jul (16)
Apr (16)
Jan (16)
Sep (15)
Jun (15)

0%

Same

20% 40%
3.58
367
3.66
369
363
363
3.66
3.48
3.47
3.36
3.40
3.52
3.52
3.54
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www.bespokeintel.com

W Jul (19)
“ Apri(19)
Jan (19)
 Oct{18)
W Jul (18)
W Apr (18)
B Jan (18)
® Oct (17)
= Jul (17)
m Apr (17)
M Jan (17)
H Oct (16)
® Jul (16)
 Apr (16)
® Jan (16)
® Sep (15)
¥ Juni(15)
60% 80%

3.80
3.83
379

Higher
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CHINA E-COMMERCE

WHAT DO YOU THINK OF CHINA-US RELATIONS?

This question was posed to all respondents.

Positive

58.1% B Jul (19)
Neural 60.5% W Apr (19
61.7%
= Jan (19
18.8%
Negative b
15.7%
0% 20% 40% 60% 80% 100%

BECAUSE OF YOUR VIEWS ON THE RELATIONSHIP BETWEEN CHINA AND THE US,

ARE YOU LESS LIKELY TO BUY AMERICAN PRODUCTS?

This question was posed to respondents who replied negative to the question above.

60.5%
Yes, | am less likely to buy Jo
. 1%
American products
2.9%
2 Jul (19)
M Apr (19
i Jan (19

No 3%

0% 20% 40% 60% 80%  100%
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CHINA E-COMMERCE

DO YOU HAVE A JOB NOW?

This question was posed to all respondents.

No

= Jul (19)
m Apr (19)
= Jan (19)

83.6%

77.0%
716.0%

Yes parttime

Yes full time

0% 20% 40% 60% 80% 100%
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CHINA E-COMMERCE

ARE YOU WORRIED YOU’RE GOING TO LOSE YOUR JOB?

This question was posed to all respondents.

60.6%
No 63.2%
62.0%
= Jul (19)
B Apr (19)
Yes ® Jan (19)
0% 20% 40% 60% 80% 100%
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CHINA E-COMMERCE

WHAT DO YOU THINK OF THE CHINESE STOCK MARKET?

This question was posed to all respondents.

Very Positive

Positive
46.0%
Neutral 42.9%
43.8% = Jul (19)
H Apr (19)
Negative
® Jan (19)

6.2%
4.0%
8.7%

Very Negative

0% 20% 40% 60% 80% 100%
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CHINA E-COMMERCE

DO YOU HAVE YOUR OWN PROPERTY?

This question was posed to all respondents.

No = Jul (19)
m Apr (19)
® Jan (19)

89.0%
Yes 89.6%%

88.3%

0% 20% 40% 60% 30% 100%
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CHINA E-COMMERCE

DO YOU THINK YOUR PROPERTY WILL INCREASE OR DECREASE IN VALUE WITHIN

THE NEXT YEAR?

This question was posed to all respondents who said they own property.

Increasing
58.4%
Same 59.5%
58.0% = Jul (19)
B Apr (19)
= Jan (19)
Reducing
71.9%

0% 20% 40% 60% 30% 100%
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CHINA E-COMMERCE

HOW MUCH HAVE YOU BEEN SPENDING RECENTLY?

This question was posed to all respondents.

Increasing 1.1%
H%
Same
= Jul (19)
m Apr (19)
= Jan (19)
Reducing

0% 20% 40% 60% 80% 100%
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CHINA E-COMMERCE

ARE YOU TRYING TO REDUCE YOUR SPENDING GOING FORWARD?

This question was posed to all respondents.

‘
No
| = Jul (19)
3% ® Apr (19)
Yes 58.4% ® Jan (19)
56.7%
0% 20% 40% 60% 80%  100%
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CHINA E-COMMERCE

HOW OFTEN DO YOU ACCESS THE INTERNET?

This question was posed to all respondents.

B Jul (19)
Apr (19)
Jan (19)

B Oct (18)

5 Jul (18)

H Apr (18)

B Jan (18)

H Oct (17)

5 Jul (17)

B Apr (17)

H Jan (17)

B Oct (16)

H Jul (16)

B Apr (16)

B Jan (16)

B Sep (15)

= Jun (15)

Very Frequently

Frequently

Somewhat Frequently

Infrequently

Rarely/Never

0% 20% 40% 60% 80%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 31


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CHINA E-COMMERCE

HOW OFTEN DO YOU ACCESS MOBILE APPS?

This question was posed to all respondents.

= Jul (19)
Apr (19)
Jan (19)

B Oct (18)

= Jul (18)

B Apr (18)

B Jan (18)

B Oct (17)

= Jul (17)

B Apr (17)

® Jan (17)

B Oct (16)

H Jul (16)

H Apr (16)

® Jan (16)

B Sep (15)

® Jun (15)

0% 20% 40% 60% 80%

Very Frequently

Frequently

Somewhat Frequently

Infrequently

Rarely/Never

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 32


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

CHINA E-COMMERCE

WHAT DO YOU THINK OF THE RELATIONSHIP BETWEEN CHINA AND THE US?

This question was posed to all respondents.

Positive

58.1% = Jul (19)

Neural 60.5% m Apr (19

617%
mJan (19
18.8%
Negative v
1%7%
0% 20% 40% 60% 80% 100%
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CHINA E-COMMERCE

BECAUSE OF YOUR VIEWS ON THE RELATIONSHIP BETWEEN CHINA AND THE

UNITED STATES, ARE YOU LESS LIKELY TO BUY AMERICAN PRODUCTS?

This question was posed to all respondents who characterized the relationship between
China and the US as negative.

60.5%

Yes, | am less likely to buy

American products 1%

2.9%
= Jul (19)

M Apr (19
wJan (19

No 3%

0% 20% 40% 60% 80%  100%
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