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KEY TAKEAWAYS:

AWARENESS OF PELOTON IN
THE US HAS INCREASED FOR
THREE CONSECUTIVE
QUARTERS.

RESPONDENTS WHO DO NOT
OWN PELOTON PRODUCTS
BUT ARE AWARE OF IT SEE IT
AS EXPENSIVE.

INTEREST AND LIKELIHOOD
OF BUYING PELOTON
EQUIPMENT AMONG THE
BROADER CONSUMER BASE
IN THE UK REMAINS TEPID
AND FLAT TO DOWN Q/Q.

AUGUST 2019
FITNESS VOLUME 11

Audience: 1,250+ US Consumers Balanced To Census

PELOTON CUSTOMER
PERCEPTION TOWARD VALUE
IS TEPID AND WORSENED
Q/Q.

INTEREST IN GETTING THE
PELOTON TREAD AMONG
EXISTING PELOTON
CUSTOMERS IN THE UK
DECLINED Q/Q.

IN THE US, PLANET FITNESS
HAS GAINED MARKET SHARE
AMONG CONSUMERS WITH
GYM MEMBERSHIPS (GOLD’S
GYM HAS DECLINED).
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EXPERIENCE WITH FITNESS GYMS

Posed to all respondents

18.8%
| am currently a paying member of a gym Aug (19
May (19
39.0% Feb (19)
Nov (18)
| have been a member in the past, but | Aug (18
am not currently a member of a gym

May (18
Feb (18)
2.2% Nov (17)
Aug (17)

| have never been a member of a gym
May (17)
Feb (17)

0% 20% 40% 60% 80% 100%

:tl::::su t':Z:ulluulng best describes your experience with All Respondents Peloton Owners Aware of Peloton

But Doesn't Own Frequently Exercises

| have never been a member of a gym
| hawe been a member in the past, but | am not currently a member of 2 gum 366
| am currently a paying member of & gym 18,1
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HOW OFTEN DO YOU PARTICIPATE IN FITNESS CLASSES OR GROUP PROGRAMS?

Posed to respondents WITH gym memberships

May (19) 2.66

Infrequently Somewhat Frequently Frequently Very Frequently

B

Very Frequently 8.6%

Often 5.8%

6.2%

Somewhat Frequently

Infrequently 291%

Never 30.3%

11

0% 20% 40% 60% 80% 100%
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GYM MEMBERSHIPS - CURRENTLY A MEMBER

Posed to respondents WITH gym memberships

87.2%
Planet Fitness
Other (please specify)
LA Fitness ® Aug (19)
E May (19)
None of the above Feb (19)
H Nov (18)
B Aug (18)
Anytime Fitness
H May (18)
B Feb (18)
Gold's Gym ® Nov (17)
¥ Aug (17)
Equinox ® May (17)
B Feb (17)
Crunch
NY Sports Clubs, Boston Sports Clubs, Philadelphia
Sports Clubs, Washington Sports Clubs
0% 20% 40% 60% 80% 100%

. I Aware of Peloton .
2
Which gyms do you currently have a membership with? All Respondents Feloton Owners But Doesn’t Own Frequently Exercises

Flanet Fitness

COther [please specify) 23.8% T 201 A6
Mone of the abowe 160 1.5 4.1 A kA

Gold's Gym 151 123

LA Fitness 4.3 4.3 2445
Anytime Fitness 0.0 23.8% 2.8 22.2%
MY Sparts Clubs, Bostan Sports Clubs, Philadelphia Sparts Clubs, 'Washing BT 19.7% JoRe 4 1.8
Equino: 4.0 1.6 3 12,65
Crunch N+ 0.7 264 R kA
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HOW LONG HAVE YOU BEEN A GYM MEMBER?

Posed to respondents WITH gym memberships

3%

Joined more than a year ago /|
don't remember

Joined in the past year

Joined in the past three months

Joined in the past month
H Feb (17)

0% 20% 40% 60% 80% 100%

Aware of Peloton

For how long have you been a gym member? All Respondents Peloton Dwners But Doesn't Own Frequently Exercises
Jained in the past month 1234 303 e K
Jained in the past three months 1.5 15,63 2T 133
Jained in the past year 6.2 20.5 283K 6.7
Joined more than a year ago | don't remember 336 2889
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NOT A MEMBER BUT USED TO BE IN THE PAST

Posed to respondents WITH gym memberships

Planet Fitness
None of the above
Other (please specify)

Gold's Gym = Aug (19)

= May (19)

H Feb (19)

LA Fitness B Nov (18)

B Aug (18)

Anytime Fitness H May (18)

H Feb (18)

NY Sports Clubs, Boston Sports Clubs, Philadelphia H Nov (17)

Sports Clubs, Washington Sports Clubs
Crunch
Equinox
0% 20% 40% 60% 80% 100%

Aware of Peloton

Feloton Owners But Doesn't Own

Which gyms have you been a member of in the past? All Respondents Frequently Exercises

Mone of the abowe
Flanet Fitness

Giold's Gym

COther [please specify) 15,1 4B 6.3 JEM
LA Fitness 1305 13.2% 4.2 16.2%
Anytime Fitness e 2305 6% 216X
MY Sports Clubs, Boston Sports Clubs, Philadelphia Sports Clubs, Washing B0 145 B2 A0
Crunizh 4.3 .2 41 9.0
Equino 23 TAK 3EM TE¥
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WHICH IS BETTER FOR YOU?

Posed to respondents WITH gym memberships

Exercising in a class or group program

VS.
'5.6%
Exercising at a gym
Exercising in a class or group program = Aug (19)
VS. = May (19)
Exercising at home W Feb (19)
® Nov (18)

1%
Exercising at a gym

VS.
Exercising at home

0% 20% 40% 60% 80%  100%

At a gym is preferred most, followed by at home, and then in a class or
group program.
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WOULD YOU FIND IT APPEALING TO BE ABLE TO PARTICIPATE IN AN EXERCISE

CLASS ENVIRONMENT WHERE YOU WATCH A LIVE INSTRUCTOR AND COMPETE
AGAINST OTHER PEOPLE FROM YOUR OWN HOME?

Posed to respondents WITH gym memberships

233

232

3 - Somewhat Appealing 4 5 - Very Appeaking

1-Not at all appealing

5 -Very Appealing i 8.7%

4 l 7.6%
3 - Somewhat appealing - 31.7%
2 . 13%

1- Not at all appealing H 40.6%

0% 20% 40% 60% 80% 100%
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PELOTON
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ARE YOU AWARE OF THE PELOTON EXERCISE EQUIPMENT BRAND?

Posed to all respondents

| know what it is

B Aug (19)
| have heard about it, but
don't know much about it = May (19)
B Feb (19)
= Nov (18)
8%
: 8%
N heard of it
0, never heard of i 0%
59.3%

0% 20% 40% 60% 80% 100%
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WHAT IS YOUR OPINION OF THE PELOTON BRAND?

Posed to respondents who are aware of Peloton

3.48
3.52
362
363

On being able to participate in a
class with live instructors and
other people from your own home

363
3.59
361

37

On the Peloton Treadmill

367
3.57
364
363

On the Peloton Spin Bike

3783
365
369
3.67

Overall Brand

Very Negative

m Very Negative m Negative = Neutral m Positive

 4.0%

On being able to participate in a class with live
instructors and other people from your own home

On the Peloton Treadmill

1.4%

On the Peloton Spin Bike

1.4%

Overall Brand

0% 20% 40% 60%
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Negative Neutral Positive

May (19)
Feb (19)
Nov (18)

Very Positive

| Very Positive

80% 100%

PAGE 12


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
No Pain. No Gain.

DO YOU OWN ANY PELOTON EXERCISE EQUIPMENT?

Posed to respondents who are aware of Peloton

Aug (19)

May (19) 19.2%

Feb (19)

Nov (18) 28.3%

0% 20% 40% 60% 80% 100%
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BELOW ARE PELOTON PRODUCTS/SERVICES LISTED WITH PRICING NEXT TO IT.

WHAT IS YOUR OPINION OF THE VALUE FOR EACH OF THE FOLLOWING?

Posed to respondents who own Peloton equipment

Digital app for $19.49 per month

Tread (Treadmill) for $4,250 + $300 installation

3.23 W Aug (19)
H May (19)
Spin Bike for $1,995 + $250 installation
3.2
It's expensive for Neither Weak It's great value
what you get or Strong Value for what you get

Wt is expensive for whatyou get M2 [ Neither Weak nor Strong Value W4 M ltis a great value for what you get

Digital app for $19.49 per month

Tread (Treadmill) for $4,250 + $300 installation

Spin Bike for $1,995 + $250 installation

0% 20% 40% 60% 80% 100%
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BELOW ARE PELOTON PRODUCTS/SERVICES LISTED WITH PRICING NEXT TO IT.

WHAT IS YOUR OPINION OF THE VALUE FOR EACH OF THE FOLLOWING?

Posed to respondents who DO NOT own Peloton equipment

2.27
Digital app for $19.49 per month
2.26
Tread (Treadmill) for $4,250 + $300 installation
N Aug (19)
H May (19)
Spin Bike for $1,995 + $250 installation
It's expensive for Neither Weak It's great value
what you get or Strong Value for what you get
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HOW LIKELY ARE YOU TO BUY THE PELOTON EQUIPMENT IN THE FUTURE?

Posed to respondents who are aware of Peloton but do not own any Peloton equipment.

1.83

Peloton Tread

May (19)
Feb (19)
Nov (18)

Peloton Bike

214

Definitely Will Not Probably Not Probably Will Definitely Will

B Definitely Will NOT B Probably Will NOT = Probably WILL & Definitely WILL

Peloton Tread

Peloton Bike

0% 20% 40% 60% 80% 100%
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WHY WOULD YOU BE UNLIKELY TO BUY PELOTON EQUIPMENT?

Posed to respondents who are aware of Peloton but do not own any Peloton equipment.

PELOTON BIKE

NOT(II:HSRSE%IED I:’I:kl':_lg(:IgENSIVE

o % NONEED )
TOOEXPENSIVE=>™ =
DONTNEED

PELOTON TREADMILL

TOOEXPENSIVE O ERESTED
S COSTEXPENSIVEPRICE

NONEED  TREAD

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 17


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE
No Pain. No Gain.

PELOTON DEMOGRAPHICS
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Aware of Peloton

All Respondents

12 o 24 12,85
25 to 34 1795
35 to 44 1745
45 to 54 1885
55 to B4 1655
EGto 74 0.3
75 or Cider =Rk

Feloton Dwners

15,82
241
25.5%
21ix
8K
20
2.8M

Peloton Owners

But Doesn't Own Frequently Exercises Gym Members
9.0 T 14,85
14.92 i 2305
6.0 339 20.0%
211 1835 A
2055 38M .92
14 0B T8
T 0.3 L2

Aware of Peloton

All Respondents

Female B8
Male a2

313
B21M

Peloton Owners

But Doesn't Own Frequently Exercises Gym Members
4355 38T 428
BLEM B4 57.2%

Aware of Peloton

All Respondents

Mew England 4.4
Middle Atlantic 16,85
East Morth Central 6.7
‘west Morth Centra B.2%
South Atlantic 220
Eazt South Central T8
‘west South Central 0.7
Plowunkain Bl
Facific 2w

All Respondents

T.2%
244
4.7

B4
123

5.0
0.0

2.2%
nax

Peloton Owners

But Doesn't Own Frequently Exercises Gym Members

EM B2 41

6.0 21h= 194
15,35 174 1642

E.1% 4.1 5.0
224% 6.5 218

TN 38M 4.7
0.8 gz 3.8

B2 5.0 BB
12.2% 130 120

Aware of Peloton

#0-424,933 2h.2
#25,000-$439,933 28.2%
F50,000-F74,939 1865
F75,000-F99,939 1035
£100,000-£124,933 B
#125,000-%149,939 455
F180,000-$174,999 28
F175,000-$193,339 11%
200,000 and up 3Tm

Marital Status

All Respondents

130
16,35
15,25
12.7%
8.6%
0.0z
B.h
14
17.2=

Peloton Owners

But Doesn't Own Frequently Exercises Gym Members
215 8.6 1220
260 6.2 221
8.8 8.0 1992
123 1245 18.1%
T4 0.9 R
B.A 0.9 T8
274 B2 442
188 2.0 145
30 4.2% s

Aware of Peloton

Married 436
Single 4745
Cither a1
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BT.6M
KT
4.7M

But Doesn't Own Frequently Exercises Gym Members
47 B T2 46 42
44 B 2455 46122
T.8M 35 ThM
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PELOTON IN THE UK
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WHAT IS YOUR EXPERIENCE WITH PELOTON?

Posed to all respondents.

| am a customer (own equipment
and/or pay for the digital app)

Heard of it, but not a customer

3.1%
Never heard of it

76.8%

0% 20% 40% 60% 80% 100%
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HOW MUCH INTEREST WOULD YOU HAVE IN THE PELOTON TREAD?

Posed to Peloton customers.

27.8%

| would definitely buy it
30,8%

, o 27.8%
| would consider buying it
34.6%
JJul (19)
25.9%
Interested, but it is too expensive Apr (19)
26.9%

No Interest

71.7%

0% 20% 40% 60% 80% 100%
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HOW MUCH INTEREST DO YOU HAVE IN THE FOLLOWING?

Posed to respondents who are aware of Peloton but do not own any Peloton equipment.

218
Peloton Digital App
219
m Jul (19)
m Apr (19)
212
Peloton Bike
2.6
No Interest Some Interest Very Interested
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HOW LIKELY ARE YOU TO PURCHASE THE FOLLOWING IN THE NEXT YEAR?

Posed to respondents who are aware of Peloton but do not own any Peloton equipment.

Peloton Digital App

2.27

j Jul (19)
Apr (19)

21
Peloton Bike

216

Definitely Will Not Unlikely Somewhat Likely Likely Definitely Will
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HOW OFTEN DO YOU EXERCISE?

Posed to all respondents.

Every day or nearly every day

. 18.3%
3-4 times a week 19.5%
. 28.1%
Once or twice a week 26.3%
W Jul (19)
once or twice a month 10'3(0,6 = Apr (19
11.5%
Less than once per month 1045{3/
22.0%
Never 19.3%

0% 20% 40% 60% 80% 100%
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DO YOU BELONG TO A GYM?

Posed to respondents who exercise.

No
4%
W Jul (19)
= Apr (19)
28.8%
Yes
26.6%
0% 20% 40% 60% 80% 100%
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