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KEY TAKEAWAYS:

MOVING TRENDS HAVE
WORSENED SEQUENTIALLY
OVERALL, BUT RH
CUSTOMERS ARE MORE
LIKELY TO BE CURRENTLY
LOOKING FOR FURNITURE.

ASHLEY FURNITURE AND
WAYFAIR HAVE GAINED A
GOOD DEAL OF UNAIDED
MINDSHARE AND HAVE
INCREASED THEIR MARKET

SHARE POSITION OVER TIME.

OVER TIME, CONSUMERS
WHO ARE AWARE OF RH ARE
INCREASINGLY LIKELY TO
INCLUDE IT IN FURNITURE
SEARCHES.

AUGUST 2019
FURNITURE VOLUME 13

Audience: 1,250+ US Consumers Balanced To Census

CONSUMERS HAVE SHOWN
AN INCREASING PREFERENCE
FOR BUYING FURNITURE
ONLINE, ESPECIALLY RH
CUSTOMERS.

CONSUMERS ARE
INCREASINGLY ASSOCIATING
RH WITH “UNIQUE” AND
“QUALITY” AND LESS WITH
“EXPENSIVE” OVER TIME.

A DECLINING PERCENTAGE
OF RESPONDENTS WHO OWN
ITEMS FROM RH ARE GREY
CARD PROGRAM MEMBERS.
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FEELINGS ABOUT CURRENT FINANCIAL SITUATION

Posed to all respondents

Aug (19) 3.08
May (19) 3.03
Feb (19) 313
Nov (18) 3.16
Aug (18) 3.22
May (18) 315
Feb (18) 315
Nov (17) 312
Aug (17) 317
May (17) 315
Feb (17) 312
Nov (16) 3.10
Sep (16) 3.01
Very Negative Negative Neutral Positive Very Positive
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FINANCIAL SITUATION COMPARED TO LAST YEAR

RESPONDENTS WHO OWN ONE OR MORE ITEMS FROM RESTORATION HARDWARE
(COMBINING RESPONDENTS FROM FEBRUARY, MAY, AND AUGUST)

It has gotten better

||
<
Q
<
’\:/-\
O

It is the same

It has gotten worse

¥ B B B B B B =
M
®
O
—
)

0% 20% 40% ©60% 80% 100%
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HAS MOVED IN THE PAST SIX MONTHS

Posed to all respondents

Aug (19) 8.8%
May (19) 19.9%
Feb (19) 22.4%
Nov (18) 24.3%
Aug (18) 20.3%
May (18) 15.8%
Feb (18) 16.9%
Nov (17) 16.6%
Aug (17) 16.6%
May (17) 14.7%
Feb (17) 14.3%
Nov (16) 13.8%
Sep (16) 13.2%
0% 10% 20% 30% 40% 50%

RESPONDENTS WHO OWN ONE OR MORE ITEMS FROM RESTORATION HARDWARE

(THE CHART BELOW IS A THREE QUARTER MOVING AVERAGE)
Aug (19)
May (19)
Feb (19)
Nov (18)
Aug (18)
May (18)
Feb (18)

Nov (17)

Aug (17)
May (17)

Feb (17)

0% 10% 20% 30% 40% 50%
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PLANS TO MOVE IN NEXT FEW MONTHS

Posed to all respondents

Aug (19) 21.7%
May (19) 28.1%
Feb (19) 26.8%
Nov (18) 26.9%
Aug (18) 23.2%
May (18) 22.1%
Feb (18) 19.2%
Nov (17) 19.4%
Aug (17) 18.1%
May (17) 7.6%
Feb (17) 18.7%
Nov (16)
Sep (16) 16.5%

0% 10% 20% 30% 40% 50%

RESPONDENTS WHO OWN ONE OR MORE ITEMS FROM RESTORATION HARDWARE
(THE CHART BELOW IS A THREE QUARTER MOVING AVERAGE)

Aug (19)
May (19) 17%
Feb (19) 1%
Nov (18)
Aug (18)
May (18)
Feb (18)
Nov (17)
Aug (17)
May (17)

Feb (17) 33.7%

0% 10% 20% 30% 40% 50%
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RENOVATED OR REMODELED HOME IN PAST SIX MONTHS

Posed to all respondents

Aug (19) 23.8%
May (19) 23.0%
Feb (19) 24.3%
Nov (18) 25/18%
Aug (18) 24.4%
May (18) 241%
Feb (18) 22.4%
Nov (17) 24.4%
Aug (17) 22.0%
May (17) 19.4%

Feb (17) 21.7%
Nov (16) 19.8%

Sep (16) 16,4%

0% 10% 20% 30% 40% 50%

RESPONDENTS WHO OWN ONE OR MORE ITEMS FROM RESTORATION HARDWARE
(THE CHART BELOW IS A THREE QUARTER MOVING AVERAGE)

Aug (19)
May (19)
Feb (19) 1%
Nov (18) 1%
Aug (18) 0%
May (18) 1%
Feb (18) 7%
Nov (17)
Aug (17)

May (17)

1%
7

Feb (17)

0% 20% 40% 60%
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PLANS TO RENOVATE OR REMODEL IN NEXT FEW MONTHS

Posed to all respondents

Aug (19) 32.0%
May (19) 29.1%
Feb (19) 30.7%
Nov (18) 31.6%
Aug (18) 31.5%
May (18) 32.3%
Feb (18) 29.0%
Nov (17) 30.1%
Aug (17) 5.6%

May (17)

Feb (17) 28.3%
Nov (16) 22.6%

Sep (16) 22.0%

0% 10% 20% 30% 40% 50%

RESPONDENTS WHO OWN ONE OR MORE ITEMS FROM RESTORATION HARDWARE
(THE CHART BELOW IS A THREE QUARTER MOVING AVERAGE)

Aug (19)
May (19)
Feb (19)
Nov (18)
Aug (18)
May (18)
Feb (18)
Nov (17)
Aug (17)
May (17)
Feb (17)

0%

20%

40%

5

5

7.2%
59.5%

64.0%
65.1%
65.3%

63.1%

60.2%

576%

6.7%

5.7%

51.1%

60%
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LAST TIME PURCHASING FURNITURE FOR HOME

Posed to all respondents
44.3%

Aug (19
May (19
Feb (19
Nov (18
Aug (18
May (18
Feb (18
Nov (17
Aug (17
May (17
Feb (17
Nov (16
Sep (16

—

More than a year ago / | don't know

~—

~—

Within the past year

~—

Within the past six months

Within the past three months

~—

0% 20% 40% 60% 80% 100%

RESPONDENTS WHO OWN ONE OR MORE ITEMS FROM RESTORATION HARDWARE
(THE CHART BELOW IS A THREE QUARTER MOVING AVERAGE)

More than a year ago / | don't know
H|Aug (19

H|May (19
Feb (19)
Nov (18
Aug (18
May (18
Feb (18)
Nov (17)
Aug (17)
May (17
Feb (17)

Within the pastyear

Within the past six months

Within the past three months

0% 20% 40% 60% 80% 100%
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WHEN THEY EXPECT TO BUY FURNITURE FOR THEIR HOME

Posed to all respondents

—

Aug (16
May (19
Feb (19
Nov (18
Aug (18
May (18
Feb (18
Nov (17
Aug (17
May (17
Feb (17
Nov (16)
Sep (16)

0% 20% 40% 60% 80% 100%

RESPONDENTS WHO OWN ONE OR MORE ITEMS FROM RESTORATION HARDWARE
(THE CHART BELOW IS A THREE QUARTER MOVING AVERAGE)

More than a year from now /| don't know

~

In the nextyear

—  ~— < — -

In the next six months

—

In the next three months

13.9% B Aug (19)
= May (19)

Feb (19)
Hm Nov (18)
21.2% = Aug (18)
H May (18)
B Feb (18)
H Nov (17)
25.0% ® Aug (17)
® May (17)
B Feb (17)

More than a year from now /| don't know

In the next year

In the next six months

9.9%

In the next three months

0% 20% 40% 60%
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ARE YOU CURRENTLY IN THE PROCESS OF LOOKING TO BUY FURNITURE?

Posed to all respondents
Aug (19)
May (19)
Feb (19)
Nov (18)
Aug (18)
May (18)
Feb (18)
Nov (17)
Aug (17)
May (17)
Feb (17)
Nov (16)
Sep (16)

0% 20% 40% 60% 80% 100%
RESPONDENTS WHO OWN ONE OR MORE ITEMS FROM RESTORATION HARDWARE
(THE CHART BELOW IS A THREE QUARTER MOVING AVERAGE)

Aug (19) 5.5%

May (19) 7/7.3%
Feb (19) 77.8%
Nov (18) 80.8%
Aug (18) 76.6%
May (18) 5.3%
Feb (18) 7%
Nov (17) .3%
Aug (17)

May (17)

%
.7%

Feb (17) 67.4%

0% 20% 40% 60% 80% 100%
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WHERE DO YOU PREFER TO BUY FURNITURE?

Posed to all respondents

= Aug|(19)
H May/|(19)
H Feb (19)
H Nov/|(18)
= Aug|(18)
H May/|(18)
B Feb ((18)
H Nov/|(17)
W Aug|(17)
B May|(17)
B Feb|(17)
B Nov|((16)
B Sep|(16)

No Preference

Prefer In-Stores

Prefer Online

0% 20% 40% 60% 80% 100%

RESPONDENTS WHO OWN ONE OR MORE ITEMS FROM RESTORATION HARDWARE
(THE CHART BELOW IS A THREE QUARTER MOVING AVERAGE)

B Aug (19)
B May (19

Feb (19)
H Nov (18)
H Aug (18)
H May (18)
B Feb (18)
H Nov (17)
= Aug (17)
B May (17)
B Feb (17)

No Preference

Prefer In-Stores

Prefer Online

0% 20% 40% 60% 80% 100%
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FAVORITE FURNITURE BRAND (FILL-IN QUESTION)

Posed to all respondents

15.6%
Ashley
lkea
Lay-Z-Boy
Rooms To Go
B Aug (19)
Wayfair B May (19)
H Feb (19)
Walmart
¥ Nov (18)
Amazon W Aug (18)
B May (18)
Raymour & Flanigan m Feb (18)
Bob's | Aug (17)
B May (17)
Big Lots ® Feb (17)
[ |
Ethan Allen Dec (16)
W Sep (16)
Haverty's
Art Van
Value City
0% 5% 10% 15% 20%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 15


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Big Ticket Iltems For The Home

AIDED AWARENESS

Posed to all respondents

IKEA

Ashley Furniture

La-Z-Boy Furniture Galleries

Wayfair

Ethan Allen

Crate & Barrel

American Signature

Restoration Hardware

West Elm

Raymour & Flanigan

None of the above

0% 20% 40% 60% 80% 100%
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RESTORATION HARDWARE
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OPINION OF RESTORATION HARDWARE

Posed to all respondents who are aware of Restoration Hardware

Very Negative Negative Neutral Positive Very Positive
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ONE WORD TO DESCRIBE RESTORATION HARDWARE (FILL-IN QUESTION)

Posed to all respondents who are aware of Restoration Hardware

10.1%
Expensive

Unique
Quality
Cool
Classic
Great

Awesome

Interesting
Innovative
Rustic
Trendy
Nice

Traditional

Modern

Good

Eclectic

0% 5% 10% 15% 20%
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IF YOU WERE BUYING FURNITURE TODAY, HOW LIKELY WOULD YOU BE TO

INCLUDE RESTORATION HARDWARE IN YOUR SEARCH?

Posed to all respondents who are aware of Restoration Hardware

| would definitely include Restoration Hardware

= Aug (19)
= May (19)
M Feb (19)
M Nov (18)
1 Aug (18)
o May (18)
M Feb (18)
H Nov (17)
W Aug (17)
= May (17)
W Feb (17)
H Nov (16)
M Sep (16)

Likely

Somewhat Likely

Unlikely

| would definitely not include Restoration Hardware

0% 10% 20% 30% 40% 50%

RESPONDENTS WHO OWN ONE OR MORE ITEMS FROM RESTORATION HARDWARE
(THE CHART BELOW IS A THREE QUARTER MOVING AVERAGE)

7.8%

| would definitely include Restoration Hardware

Likely

B Aug (19)
M May (19)

Feb (19)
H Nov (18)
¥ Aug (18)
H May (18)
B Feb (18)
® Nov (17)
B Aug (17)
B May (17)
H Feb (17)

Somewhat Likely

Unlikely

| would definitely not include Restoration Hardware

0% 20% 40% 60%
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WHY WOULD YOU NOT INCLUDE RESTORATION HARDWARE?

Posed to all respondents who are aware of Restoration Hardware but would not include

Restoration Hardware in their furniture search

It is too expensive = Aug (19)

H May (19
B Feb (19)
H Nov (18)
M Aug (18)
B May (18)
B Feb (18)
B Nov (17)
B Aug (17)
H May (17)
B Feb (17)
H Nov (16)
B Sep (16)

| don't live near a Restoration Hardware location

Other (please specify)

| like other furniture brands more

| don't like the style

0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING DO YOU OWN FURNITURE FROM?

Posed to all respondents
IKEA
Ashley Furniture
La-Z-Boy Furniture Galleries
W Aug (19)
]
None of the above May (19)
B Feb (19)
) H Nov (18)
Wayfair
¥ Aug (18)
H May (18)
Crate & Barrel
B Feb (18)
H Nov (17)
Ethan Allen  Aug (17)
B May (17)
Raymour & Flanigan H Feb (17)
H Nov (16)
American Signature H Sep (16)
West Elm
Restoration Hardware
0% 20% 40% 60% 80% 100%

RESPONDENTS WHO OWN ONE OR MORE ITEMS FROM RESTORATION HARDWARE
(THE CHART BELOW IS A THREE QUARTER MOVING AVERAGE)

Restoration Hardware

IKEA
Ashley Furniture

H Aug (19)

Crate & Barrel # May (19)

Feb (19

Wayfair (19

H Nov (18)

La-Z-Boy Furniture Galleries  Aug (18)

H May (18)

Ethan Allen B Feb (18)

H Nov (17)

West EIm B Aug (17)

H May (17)

American Signature " Feb (17)
Raymour & Flanigan
None of the above

0% 20% 40% 60% 80% 100%
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WHEN THEY MOST RECENTLY PURCHASED ITEMS FROM RESTORATION
HARDWARE

Posed to respondents who own item(s) from Restoration Hardware. Please note the n for this
question ranges from 65-120 respondents, so survey error range may be higher for the chart

below.

More than five years ago /| don't remember

<

Q

<
,\’3/\

L0

In the past five years

2% Aug (18)

In the past year

<
)
<
2

In the past three months

In the past month

0% 20% 40% 60% 80%  100%

N =65 in Aug (19)
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THINKING ABOUT YOUR MOST RECENT PURCHASE FROM RESTORATION
HARDWARE, WHAT DID YOU BUY?

Posed to respondents who own item(s) from Restoration Hardware

Living Room
Decor
Rugs
= Aug (19)
Dining Room = May (19)
H Feb (19)
Bedroom H Nov (18)
= Aug (18)
Tableware = May (18)
[ ]
Bathroom Feb (18)
B Nov (17)
Lighting W Aug (17)
B May (17)
Outdoor | M Feb (17)
B Nov (16)
Wind
indows = Sep (16)
Baby and Child
None of the above
0% 20% 40% 60% 80% 100%

N = 65 in Aug (19)

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 24


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Big Ticket Iltems For The Home

HAVE THEY EVER PURCHASED ITEMS FROM ANY OF THE FOLLOWING
DEPARTMENTS WITHIN RESTORATION HARDWARE?

Posed to respondents who own item(s) from Restoration Hardware

RH Modern = Aug

B May
M Feb (19
® Nov|(18
W Aug
H May
B Feb (18
B Nov |17
H Aug
® May
® Feb (17)
B Nov |(

W Sep(16)

RH Contemporary Art

None of the above

RH Baby & Child

RH Teen

0% 20% 40% 60% 80% 1009%
N = 65 in Aug (19)
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SATISFACTION WITH THE RESTORATION HARDWARE ITEMS THAT THEY OWN

Posed to respondents who own item(s) from Restoration Hardware

Appearance / Style

2 Aug (19)
H May (19)
B Feb (19)
H Nov (18
B Aug (18
H May (18)
B Feb (18)
® Nov (17)
B Aug (17)
H May (17)
B Feb (17)
B Nov (16)
B Sep (16)

Quality / Durability )
)

Overall Satisfaction

Price / Value

Very Unsatisfied Unsatisfied Somewhat Satisfied Satisfied Very Satisfied

N =65 in Aug (19)
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GREY CARD PROGRAM
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RESTORATION HARDWARE GREY CARD PROGRAM MEMBERS

Posed to respondents who own item(s) from Restoration Hardware

No, | am not currently a member
and | never have been in the past

No, | am not currently a member but
| have been in the past

Yes, | am currently a member

0% 20% 40% ©60% 80% 100%

N = 65 in Aug (19)
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DO YOU FIND THE GREY CARD PROGRAM TO BE APPEALING? (RESPONDENTS
WERE SHOWN A GRAPHIC FROM THE RH WEBSITE EXPLAINING THE PROGRAM)

Posed to respondents who own item(s) from Restoration Hardware

Very Appealing

Appealing

Somewhat Appealing

Unappealing

Very Unappealing

0% 20% 40% 60% 80% 100%
N = 65 in Aug (19)
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LIKELIHOOD OF SIGNING UP FOR THE PROGRAM IN THE FUTURE

Posed to respondents who own item(s) from Restoration Hardware

37
. M Aug (19)
If you were in
the process of H May (19)
trying to buy H Feb (19)
furniture from H Nov (18)
Restoration
Hardware M Aug (18)
® May (18)
B Feb (18)
H Nov (17)
B Aug (1
In the near g (17)
future (in the B May (17)
next month) B Feb (17)
H Nov (16)
H Sep (16)
Very Unlikely Unlikely Somewhat Likely Likely Very Likely

N =65 in Aug (19)
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LIKELIHOOD OF RENEWING GREY CARD SUBSCRIPTION

Posed to respondents who are members of RH’s Grey Card Program

2.5%

Yes, | will renew it for the next year

4.5% = Aug (19)
(

No, | will not renew it for the next year

m B =
u
<
Q)
<
:A
©

3.0% = Feb (18)
)

| don't know W Aug (17)

0% 20% 40% 60% 80% 100%

N =67 Across The Past Three Survey Volumes
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