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KEY TAKEAWAYS:

CUSTOMER SHOPPING
FREQUENCY OF HOME
FURNISHINGS RETAILERS IN

OUR SURVEY IS MOSTLY NET
POSITIVE BUT SEQUENTIALLY
WORSENING.

Audience: 1,250+ US Consumers Balanced To Census

AFTER SHIFTING TOWARD
ONLINE FOR A NUMBER OF
QUARTERS, SHOPPING
THROUGH RETAILERS IN OUR

SURVEY HAS SHIFTED BACK
IN THE DIRECTION OF IN-
STORES OVER THE PAST TWO
QUARTERS.
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HAVE YOU PURCHASED ITEMS FROM ANY OF THE FOLLOWING IN THE PAST YEAR?

Posed to all respondents

0%
Target

Bed Bath and Beyond

None of the above = Aug (19)

Home Goods “ May (19)

B Feb (19)
Wayfair

H Nov (18)

Pier 1 ® Aug (18)

]

Overstock My (18)

B Feb (18)

Pottery Barn ® Nov (17)
Crate & Barrel
Williams & Sonoma
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OVER THE COURSE OVER THE PAST YEAR, HAVE YOU CHANGED HOW OFTEN YOU
SHOP HERE?

Posed to all respondents who have shopped this retailer in the past year.

318

Wayfair
Crate & Barrel
Target

m Aug (19)

Williams & Sonoma = May (19)

W Feb (19)

Home Goods m Nov (18)

m Aug (18

Overstock 9 (18)

B May (18)

Pottery Barn H Feb (18)

= Nov (17)
Bed Bath and Beyond
Pier 1

Significantly Decreased Decreased Same Increased  Significantly Increased

B Significantly Decreased M Decreased #®Same MIncreased M Significantly Increased

Williams & Sonoma
Home Goods
Overstock 4

Pottery Barn

Bed Bath and Beyond

Pier 1
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HOW DO YOU SHOP THIS RETAILER?

Posed to all respondents who have shopped this retailer in the past year.

69
Crate & Barrel
65
Williams & Sonoma
M Aug (19)
= May (19)
Pottery Barn m Feb (19)
207 B Nov (18)
Target m Aug (18)
B May (18)
B Feb (18)
Pier 1 = Nov (17)
.95
Bed Bath and Beyond
All In-stores  Mostly In-stores About the same  Mostly Online All Online

B All In-Stores ™ Mostly In-Stores ™ Aboutthe Same ™ Mostly Online  ® All Online

Target 4%

Pier 1 1%

Bed Bath and Beyond 7%
0% 20% 40% 60% 80% 100%
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HOW OFTEN DO YOU TYPICALLY SHOP THIS RETAILER?

Posed to all respondents who have shopped this retailer in the past year.

Wayfair
Williams & Sonoma
Pier 1

Aug (19)

Crate & Barrel May (19)

Feb (19)
Pottery Barn

Nov (18)

Aug (18

Overstock ug (18)

May (18)

Bed Bath and Feb (18)

Beyond Nov (17)
Home Goods
Target

More Than Once Around Once Once Every 2-3 Times Once A Year
A Month A Month Three Months A Year Or More
B More than once a month B Around once a month 7 Once every three months
m2-3 times a year B Once ayearorless
Wayfair

Williams & Sonoma
Pier 1

Crate & Barrel
Pottery Barn
Overstock

Bed Bath and Beyond
Home Goods

Target

0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
ltems For The Home

WHAT DO YOU USE BED BATH AND BEYOND FOR? (FILL-IN)

Posed to all respondents who have shopped this retailer in the past year.
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WHAT DO YOU USE CRATE AND BARREL FOR? (FILL-IN)

Posed to all respondents who have shopped this retailer in the past year.

FURNITURE g5 e

VAN e NOTHING pernue  aspaspss HNXFHRMHG GIFTS YUBIYUVE HOMEFURMISHINGS LOT
R I TCHEN o
coons ASSECORIES
S‘.NGLES LHIFDZ{:IZC
wes HOUSEHOLD °* s i“.,f‘f
HousE EVVERYTHING

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 8


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
ltems For The Home

WHAT DO YOU USE PIER 1 FOR? (FILL-IN)

Posed to all respondents who have shopped this retailer in the past year.

HOUSE oecorame
DECORATIONS YNIQUE
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WHAT DO YOU USE POTTERY BARN FOR? (FILL-IN)

Posed to all respondents who have shopped this retailer in the past year.

LINEN HOBBIES

BEDDING PLANTS HOMEFURNISHINGS STOVE

wee w5 THINGS S TUFF22
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WHAT DO YOU USE WAYFAIR FOR? (FILL-IN)

Posed to all respondents who have shopped this retailer in the past year.

HOMEDECO
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WHAT DO YOU USE WILLIAMS & SONOMA FOR? (FILL-IN)

Posed to all respondents who have shopped this retailer in the past year.
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WHAT DO YOU USE OVERSTOCK FOR? (FILL-IN)

Posed to all respondents who have shopped this retailer in the past year.
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IF YOU WERE LOOKING TO SHOP TODAY FOR HOME GOODS AND HOME

FURNISHINGS, WHICH OF THE FOLLOWING WOULD YOU MOST LIKELY BUY FROM?

Posed to all respondents.
None of the above / | don't know

Home Goods

Wayfair
Overstock
) Aug (19)
Pier One May (19)
Pottery Barn Feb (19)
Nov (18)
West Elm
Aug (18)

Williams-Sonoma

Rejuvenation

Mark and Graham

0% 20% 40% 60% 80% 100%

HAVE YOU ALWAYS PREFERRED THAT STORE OVER THE OTHER OPTIONS LISTED?

Posed to respondents who would choose Williams-Sonoma, Pottery Barn, West Elm,
Rejuvenation, or Mark and Graham if shopping for home goods/furnishings today.

H Aug (19)
H May (19
= Feb (19)
H Nov (18)
 Aug (18)

| have started to prefer {{ Q55 }}
more recently

77.4%

| have always preferred {{ Q55 }}

6%

0% 20% 40% 60% 80% 100%
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WHAT IS THE PRIMARY REASON YOU PREFER THAT STORE OVER OPTIONS LIKE

PIER 1, WAYFAIR, OVERSTOCK, OR TARGET?

Posed to respondents who would choose Williams-Sonoma, Pottery Barn, West EIm,
Rejuvenation, or Mark and Graham if shopping for home goods/furnishings today.
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LAPSED CUSTOMERS
(HAVEN'T SHOPPED THE RETAILER IN THE
PAST YEAR)
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HAVE YOU PURCHASED ITEMS FROM ANY OF THE FOLLOWING IN THE PAST YEAR?

Posed to all respondents who have not shopped this retailer in the past year.

0%
Target

Bed Bath and Beyond

None of the above ® Aug (19)

Home Goods % May (19)

H Feb (19)
Wayfair

H Nov (18)

Pier 1 ¥ Aug (18)

]

Overstock Viay (19)

H Feb (18)

Pottery Barn ¥ Nov (17)
Crate & Barrel
Williams & Sonoma
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WHY DON’T YOU SHOP BED BATH AND BEYOND ANYMORE? (FILL-IN)

Posed to all respondents who have shopped here, but not in the past year.

(GBEOrNEIE%SEEH' DISTANCE SEEN

HIGH RECENTLY ITEMS
NEEDANYTHING

PRICEE NI BENSIVE
LIKETO FARTOOEXPENSlVE

e ToRNOREASON
- SHOP=NED
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WHY DON’T YOU SHOP CRATE AND BARREL ANYMORE? (FILL-IN)

Posed to all respondents who have shopped here, but not in the past year.

NOREASONLIKE

TOOEXPENSIVE e
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NDTCONVENIENT
MOVERRE g

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 19


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
ltems For The Home

WHY DON’T YOU SHOP PIER 1 ANYMORE? (FILL-IN)

Posed to all respondents who have shopped here, but not in the past year.

NOTCLOSE INCONVENIENT

~NeART OOEXPENSIVE

NOTNEARNOTHING MONEY ... NOTCONVENIENT _
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WHY DON’T YOU SHOP POTTERY BARN ANYMORE? (FILL-IN)

Posed to all respondents who have shopped here, but not in the past year

TOME
prices TOFARWANT _ STORE
NOTLOCAL

RI C E SHOP
ZLOCATION NoRERSORE:
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WHY DON’T YOU SHOP WAYFAIR ANYMORE? (FILL-IN)

Posed to all respondents who have shopped here, but not in the past year.

NEEDATHAVENT FIND TRIED
REASON TOOEXPENSIVEDEALS PREFER
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WHY DON’T YOU SHOP WILLIAMS & SONOMA ANYMORE? (FILL-IN)

Posed to all respondents who have shopped here, but not in the past year.
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WHY DON’T YOU SHOP OVERSTOCK ANYMORE? (FILL-IN)

Posed to all respondents who have shopped here, but not in the past year.
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