
BESPOKE INTEL
SURVEY RESEARCH

MATTRESSES VOLUME 13

AUGUST 2019

KEY TAKEAWAYS:



FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 5

BRANDS

BESPOKE MARKET INTELLIGENCE

http://www.bespokeintel.com


LAST TIME PURCHASED A MATTRESS
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WHICH BRAND DID YOU PURCHASE?
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AWARENESS
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CROSS-TAB: AWARENESS
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WHICH OF THE FOLLOWING MATTRESSES DO YOU THINK IS BEST?
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CROSS-TAB: WHICH OF THE FOLLOWING MATTRESSES DO YOU THINK IS BEST?
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DO YOU KNOW THE BRAND OF YOUR MATTRESS AT HOME?
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FOR THOSE WHO KNOW, WHAT BRAND DO YOU OWN?
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FOR THOSE WHO KNOW, WHAT BRAND DO YOU OWN?
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IF YOU WERE BUYING A MATTRESS TODAY, WHICH WOULD YOU BE MOST LIKELY 

TO BUY?
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IF YOU WERE BUYING A MATTRESS TODAY, WHICH WOULD YOU BE MOST LIKELY 

TO BUY?
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FROM PREVIOUS PAGE, WHY DID YOU SELECT THAT BRAND?
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WHICH OF THE FOLLOWING WOULD MATTER MOST TO YOU IF YOU WERE 

SHOPPING FOR A MATTRESS?
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WHICH BEST DESCRIBES THE TYPE OF MATTRESS THAT YOU CURRENTLY SLEEP 

ON?
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IF YOU WERE BUYING A MATTRESS TODAY, WHICH WOULD YOU BE MOST LIKELY 

TO PURCHASE?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 19

BESPOKE MARKET INTELLIGENCE

http://www.bespokeintel.com


EXPECTATIONS FOR SPENDING ON MATTRESSES BY SIZE
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REFRESH CYCLES
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HOW LONG DO YOU BELIEVE MATTRESSES SHOULD LAST?
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WHEN DO YOU EXPECT TO GET A NEW MATTRESS?
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IN-STORE VS. ONLINE
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HAVE YOU EVER ORDERED A MATTRESS ONLINE? (IE. A BED-IN-A-BOX MATTRESS)
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WHEN DID YOU MAKE YOUR MOST RECENT BED-IN-A-BOX ONLINE MATTRESS 

PURCHASE?
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HOW SATISFIED ARE YOU WITH YOUR BED-IN-A-BOX MATTRESS?
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HOW IS THE MATTRESS HOLDING UP OVER TIME COMPARED TO YOUR 

EXPECTATIONS?
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IF YOU NEEDED TO BUY A MATTRESS, HOW LIKELY WOULD YOU BE TO…
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HOW DID YOU PURCHASE THE MOST RECENT MATTRESS THAT YOU BOUGHT?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 8

BESPOKE MARKET INTELLIGENCE

http://www.bespokeintel.com


OPINION OF BED IN A BOX MATTRESS PROVIDERS WHO SHIP MATTRESSES TO 

CUSTOMERS IN A VACUUM SEALED BOX
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PREFERRED METHOD FOR MATTRESS SHOPPING
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WHEN IT IS TIME TO GET A NEW MATTRESS, DO YOU THINK YOU WILL BUY IT AT A 

STORE OR ONLINE?
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HOW ENJOYABLE DID YOU FIND THE MATTRESS BUYING PROCESS?
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IN-STORES

ONLINE
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