ESPOKE INTEL

URVEY RESEARCH

AUGUST 2019
VIDEO GAMES VOLUME 16

Audience: 1,000+ GAMERS (OWNS A PS4, XBOX ONE, OR SWITCH)

KEY TAKEAWAYS:

OF THE UPCOMING NEXT
GENERATION OF CONSOLES, THE PS5
IS IN GREATER DEMAND COMPARED
TO ANY OTHER, INCLUDING THE
UPCOMING XBOX CONSOLE.

VIDEO GAME CATEGORY
ENGAGEMENT IS OFF SERIES HIGHS
BUT HAS STABILIZED OVER THE PAST
YEAR (THE YEAR PRIOR SAW A
CONSIDERABLE DECLINE).

GAMERS HAVE SLOWLY BEEN
INCREASING TIME AND BUDGET
ALLOCATION TO FREE GAMES WITH
IN-APP PURCHASES AND DECREASING
ALLOCATION TO NEW RELEASES
PURCHASED UP FRONT.

NINTENDO SWITCH IS NOT GAINING
TRACTION AT THE RATE IT ONCE WAS,
BUT OWNERSHIP CONTINUES TO
CREEP HIGHER SEQUENTIALLY AND
ATTACH RATES CONTINUE TO
IMPROVE.

NINJA FANS ARE WATCHING MORE
MIXER AND LESS TWITCH SINCE NINJA
SWITCHED TO MIXER.

DIGITAL GAME SHARE CONTINUES TO
HOVER AT AROUND 40% OF NEW
RELEASE PURCHASES AND 50% OF
PRE-ORDERS.

FEEDBACK ON GAMESTOP REMAINS
FIRMLY OFF SERIES HIGHS, BUT THE
DATA GOT “LESS BAD” THIS QUARTER
IN A NUMBER OF AREAS.

DESPITE ITS DECLINE, GAMESTOP IS
STILL THE MOST COMMONLY FILLED
IN RESPONSE WHEN WE ASK WILL BE
PURCHASERS WHERE THEY ARE MOST
LIKELY TO GET NEXT GEN CONSOLES.




BESPOKE MARKET INTELLIGENCE

[t’'s In The Game

NEW QUESTIONS THIS QUARTER:
UPCOMING CONSOLES
ESPORTS
TWITCH/MIXER
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It’'s In The Game

IS THERE ANYTHING NEW IN GAMING THAT YOU ARE EXCITED ABOUT/LOOKING

FORWARD TO?
Posed to the target audience
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It’'s In The Game

HAVE YOU HEARD ANYTHING YET ABOUT THE FOLLOWING UPCOMING
SERVICES/CONSOLES? (SELECT ALL THAT APPLY)

Posed to the target audience.

None of the above

440%

Next PlayStation Console (PS5)

Nintendo Switch Lite 26.2% = Aug (19) |

Next Xbox Console (Project Scarlett)

224%

Google Stadia (Game Streaming Service) 22.1%

0% 20% 40% 60% 80% 100%
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It’'s In The Game

PLEASE CHARACTERIZE YOUR INTEREST IN GETTING EACH OF THE FOLLOWING:

Posed to the target audience.

B No Interest B Probably NOT  ® Probably WILL ~ m Definitely WILL

Next PlayStation Console
Next Xbox Console

Nintendo Switch Lite

Google Stadia

0% 20% 40% 60% 80% 100%
Posed to respondents who have heard details about each of the following:

B No Interest B Probably NOT  ® Probably WILL ~ m Definitely WILL

Next PlayStation Console

Next Xbox Console

Nintendo Switch Lite

Google Stadia

0% 20% 40% 60% 80% 100%
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It’'s In The Game

PLEASE CHARACTERIZE YOUR INTEREST IN GETTING EACH OF THE FOLLOWING:

Cross-Tab: Respondents Who Regularly or Occasionally Play Each of the Following:

H No Interest B Probably NOT = Probably WILL ~ m Definitely WILL

Next Xbox Console
Next PlayStation Console
CURRENTLY PLAYS XBOX ONE

Nintendo Switch Lite

Google Stadia

0% 20% 40% 60% 80% 100%

ENo Interest B Probably NOT  ® Probably WILL B Definitely WILL

Next PlayStation Console
Next Xbox Console
CURRENTLY PLAYS PS4

Nintendo Switch Lite

Google Stadia

0% 20% 40% 60% 80% 100%
Next PlayStation Console
Nintendo Switch Lite

CURRENTLY PLAYS NINTENDO SWITCH

Next Xbox Console

Google Stadia

0% 20% 40% 60% 80% 100%
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It’'s In The Game

FROM WHERE WOULD YOU BE MOST LIKELY TO BUY IT?

Posed to respondents who said they will probably or definitely buy each of the following.

Game Stop 235%
Amazon 0 225%
Best Buy 1217% |
Wal-Mart 18.5%
Target 6.3%
NEXT XBOX CONSOLE Don't Know B 21%
Sam's Club | 0.5%
Online | 0.5%
Microsoft Store | 0.5%
eBay | 0.5% : : : _
0% 20% 40% 60% 80%
Game Stop ' 28.59% I |
Amazon 0 242%
Best Buy 1 19.8% |
Wal-Mart 136%
Target 5.9%
eBay 1.2%
NEXT PLAYSTATION CONSOLE Don't Know | 1.0%
Costco || 1.0%
Online | 0.8%
Store | 0.4%
Sone Store | 0.4%

0% 20% 40% 60% 80%
i 25.5% ' |

Game Stop

Amazon W 227%
Best Buy 119.4%
Wal-Mart 15.2%
Target 9.4%;
NEXT NINTENDO SWITCH CONSOLE _ Dontknow [12%
Nintendo Store | 0.9%
eBay [ 0.9%
Online | 06%
K-Mart | 0.6%
0% 20% 40% 60% 80%
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It’'s In The Game

HOW INTERESTED WOULD YOU SAY YOU ARE IN ESPORTS?

Posed to the target audience

m Not at all interested Somewhat interested m Very interested

Major League Gaming 30.2%
Overwatch League 28.1%
esports in general 31.9%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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It’'s In The Game

DO YOU REGULARLY WATCH ANY OF THE FOLLOWING LIVE VIDEO GAME
STREAMERS? (SELECT ALL THAT APPLY)

Posed to the target audience

None of the above | 70?.8%
ninja %!6.3% E
myth 88%
summitig 7.4‘%;
tfue 7.3%; . . . .
shroud 65% . Aug (19)

6.3%
6.1%

drdisrespect

timthetatman

dakotaz 6.0%;3
tsm_daequan 5.4%
drlupo 4.2%;

0% 20% 40% ©60% 80% 100%
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It’'s In The Game

WHICH OF THE FOLLOWING BEST REPRESENTS YOUR REACTION TO NINJA

SWITCHING FROM TWITCH TO MIXER?

Posed to respondents who watch Ninja regularly.

mYes ENo

Did you know he switched?

Are you watching Mixer more because of
his switch to Mixer?

Are you watching Twitch less because of
his switch to Mixer?

0% 20% 40% 60% 80% 100%
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VIDEO GAME ENGAGEMENT
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It’'s In The Game

HOW OFTEN DO YOU PLAY VIDEO GAMES?

This question was posed to the target audience.

Aug (19) : : 3.57

May (19) : j 362

Mar (19) , ! 355

Nov (18) j ' 3.56

Aug (18) : : 361

May (18) : : 373

Mar (18) i i 37

Nov (17) : : 3.91
Aug (17) ; ; w408
May (17) : : 1403
Mar (17) : : 412
Nov (16) ; ! 3.92
Aug (16) : : 400
Mar (16) : : W 407
Oct (15) : : 3.81

Jun (15) : Z 1403
Feb (15) : : 3.95

<1 hour perweek 1 hour per week 2-3 hours per week 1-2 hours per day 2+ hours per day

FOR EACH OF THE FOLLOWING, WHICH BEST DESCRIBES YOUR USAGE?

This question was posed to the target audience.

Aug (19)
" May (19)
= Mar (19)
mNov (18)
m Aug (18)
= May (18)
w Mar (18)
= Nov (17)
mAug (17)
= May (17)
B Mar (17)
= Nov (16)
" Aug (16)
mMar (16)
®Oct (15)

Music

Movies/TV Shows

Video Games

Most/All Physical ~ More Physical Equal More Digital Most/All Digital

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 12


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

It’'s In The Game

WHENEVER A NEW VERSION OF THE FOLLOWING CONSOLES ARE RELEASED,

HOW LIKELY ARE YOU TO PURCHASE IT?

This question was posed to the target audience.

‘Aug (19)
= May (19)
= Mar (19)
m Nov (18)
B Aug (18)
= May (18)
= Mar (18)
= Nov (17)
m Aug (17)
= May (17)
m Mar (17)
= Nov (16)
" Aug (16)
= Mar (16)
® Oct (15)

Next PlayStation System

Next Nintendo System

Next Xbox System

Very Unlikely Unlikely Somewhat Likely Likely Very Likely
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www.bespokeintel.com

HOW MANY TITLES DO YOU PLAY PER YEAR?

This question was posed to the target audience.
32.3%

7+

5-6

3-4

0-2

20%

276
279
277

274

2.82

0-2 3-4 5-6
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40%

2.91
2.96
1304

3.20
319
319
317
316
3.20

3.06

3.6

" 305

1 Aug (19)
1 May (19)

Mar (19)
H Nov (18)
© Aug (18)
H May (18)
H Mar (18)
H Nov (17)
B Aug (17)
m May (17)
® Mar (17)
H Nov (16)
H Aug (16)
H Mar (16)
B Oct (15)
B Jun (15)
B Feb (15)

7+

60%
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It’'s In The Game

COMPARED TO A YEAR AGO, ARE MORE OR LESS
OFTEN?

This question was posed to the target audience.

W Less Often Same B More Often

Aug (19) l | 56.7% l
May (19) | 61.1% |
Mar (19) | 55.3%

Nov (18) |56.8% |
Aug (18) | 57.3% |
May (18) 52|.6%

Mar (18) 55!.0% !

0% 20% 40% 60% 80% 100%

Why less?

VIDEQ

work SAVE rree

PLAYING:y ... EXPENSIVE

SAVING INTERESTED erfoy |

GO AFFORD

N\ % iea JUST MUCH
‘f%‘%-hNEWJUB LESS

NEED

wrsgsine LIKE
ONESENJOY WORKING
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It’s In The Game

COMPARED TO A YEAR AGO, ARE YOU

OFTEN?

This question was posed to the target audience.

] L‘ess Often

Aug (19)
May (19) |
Mar (19)
Nov (18)
Aug (18)

May (18)

\
0% 20%

bl

Mar (18)

Why less?

MUCH

LOST I
INSI‘;?'FNEEEESTED PLAYI NG
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\
56.5%

591%

51.7%

52.9%

56.8%

49.2%

48.9% |

40%

USY

Same

www.bespokeintel.com

MORE OR LESS

] l\‘Aore Often

80%

60% 100%

LACK GIRLFRIEND

THINGS GETTING

NEW

E VS

FINDING

~MANY
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It’'s In The Game

HOW OFTEN DO YOU...

These questions were posed to all respondents.

I :;

Watch YouTube
214 .
214 Aug (19)
Watch Twitch H May (19)
2.27 Mar (19)
2.31 H Nov (18)
= Aug (18)
Watch Mixer
Never Infrequently Somewhat Frequently Frequently Very Frequently

H Never H Infrequently Somewhat Frequently H Frequently H Very Frequently

Watch YouTube

Watch Twitch

Watch Mixer

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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It’'s In The Game

www.bespokeintel.com

HOW OFTEN DO YOU TRADE-IN VIDEO GAMES?

These questions were posed to all respondents.
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1.98
1.87
1.93
1 204
1207
2.25
2.23

21
2.28
2.22

244

266

248

262

233

2.28 5

2.56

2-5 Games
per Year

1-3 Games
per Year

5-10 Games

per Year Every Game
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DIGITAL MARKET SHARE
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It’'s In The Game

HAVE YOU PURCHASED ANY OF THE FOLLOWING IN THE PAST YEAR?

This question was posed to the target audience.

® Didn't Purchase  ® Physical = Digital
Grand Theft Auto V ; :

Call of Duty WWII
Minecraft
Marvel's Spider-Man
Madden NFL 18
Madden NFL 20
Halo: The Master Chief Collection
Uncharted 4: A Thief's End
Gears of War 3
MLB The Show 19
The Elder Scrolls V: Skyrim Special Edition
Mafia Ill
WWE 2K19
Destiny Digital Guardian Edition
BioShock The Collection
Fable Il
No Man's Sky
Persona 5
Wreckfest Deluxe Edition
Rory Mcllroy PGA Tour

0% 20% 40% 60% 80% 100%

Average Across All Games. ** Please note that in each volume we presented the target
audience with the top 15-20 newly released games available at the time of the survey.

m Did NotBuy ™ Physical © Digital
Aug (19) : ; i :
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Feb (17)
Nov (16)
Aug (16)
Mar (16)
Oct (15)
Jun (15)
Jan (15)

0% 20% 40% 60% 80% 100%
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It’'s In The Game

AMONG THOSE WHO HAVE PURCHASED IN THE PAST YEAR: DIGITAL VS.

PHYSICAL

This question was posed to the target audience.

W Physical ™ Digital
Minecraft : :
Destiny Digital Guardian Edition
No Man's Sky
Wreckfest Deluxe Edition
WWE 2K19
BioShock The Collection
Rory Mcllroy PGA Tour
Fable Il
Gears of War 3
Persona 5
The Elder Scrolls V: Skyrim Special Edition
Marvel's Spider-Man
MLB The Show 19
Mafia lll
Madden NFL 18
Halo: The Master Chief Collection
Uncharted 4: A Thief's End
Call of Duty WWII
Grand Theft Auto V
Madden NFL 20

0% 20% 40% 60% 80%

Average Across All Games. ** Please note that in each volume we presented the target
audience with the top 15-20 newly released games available at the time of the survey.

W Physical ® Digital
80%

73.4% 706%

65.2% 65.6%
61.4% 621%

60.9% 61.0% 616%
60.5% 602% ' 504% 593% 607%
60% 55, ) 0.0%

240% 0.0%

26

20%

0%

Jan (15)
Jun (15)
Mar (16)
Mar (18)
May (18)
Aug (18)
Nov (18)
Mar (19)
May (19)
Aug (19)

Oct (15)
Aug (16)
Nov (16)
Feb (17)
May (17)
Aug (17)
Nov (17)
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It’'s In The Game

ENGAGEMENT WITH UPCOMING GAMES

This question was posed to the target audience.
® Have notand Will Not ®Don't Know = Pre-Ordered Physical ™ Pre-Ordered Digital ™ Plan to Buy Physical ™ Plan to Buy Digial

Call of Duty Modern Warfare
Marvel's Avengers

Final Fantasy VIl Remake

Star Wars: Jedi Fallen Order
Borderlands 3

Cyberpunk 2077

NBA 2K20

DOOM Eternal Deluxe Edition
Tom Clancy's Ghost Recon Breakpoint
Ghostebusters: The Video Game
Zombieland Double Tap RoadTrip
The Outer Worlds

Gears 5

Dragon Ball Z: Kakarot

Death Stranding

FIFA 20

WWE 2K20

NHL 20

Dark Pictures: Man of Medan

Control

0% 20% 40% 60% 80% 100%

Average Across All Games. ** Please note that presented the target audience with the top
20 Upcoming Games And Asked If They Have Pre-Ordered It And How

= Have not and Will Not = Don't Know = Pre-Ordered Physical

B Pre-Ordered Digital M Plan to Buy Physical B Plan to Buy Digial
Aug (19) f f f f ‘
May (19) 8%
Mar (19) 4%
Nov (18) 4%
Aug (18) 7%
May (18) 3%
Mar (18) 0%
Nov (17) 4%
Aug (1) f f f f 1%
May (17) %
Feb (17) 9%
Nov (16) 2%
Aug (16) 3%
Mar (16) 9%

0% 20% 40% 60% 80% 100%
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It’'s In The Game

ENGAGEMENT WITH UPCOMING GAMES: AMONG RESPONDENTS WHO HAVE PRE-

ORDERED

This question was posed to the target audience.

W Pre-Ordered Physical ™ Pre-Ordered Digital
Tom Clancy's Ghost Recon Breakpoint : :

Dark Pictures: Man of Medan
The Outer Worlds
Ghostebusters: The Video Game
Control
Marvel's Avengers
FIFA 20
Gears 5
Zombieland Double Tap RoadTrip
Star Wars: Jedi Fallen Order
Call of Duty Modern Warfare
Death Stranding
Cyberpunk 2077
NBA 2K20
Borderlands 3
WWE 2K20
DOOM Eternal Deluxe Edition
Dragon Ball Z: Kakarot
NHL 20
Final Fantasy VII Remake

0% 20% 40% 60% 80% 100%

Average Across All Games. ** Please note that presented the target audience with the top
20 Upcoming Games And Asked If They Have Pre-Ordered It And How

 Pre-Ordered Physical ® Pre-Ordered Digital
Aug (19) ’ ’ ’ ’
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Feb (17)
Nov (16)
Aug (16)
Mar (16)

0% 20% 40% 60% 80% 100%
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It’'s In The Game

ENGAGEMENT WITH UPCOMING GAMES: AMONG RESPONDENTS WHO HAVE NOT

YET PRE-ORDERED BUT PLAN TO PURCHASE

This question was posed to the target audience.
® Plan to Buy Physical ™ Plan to Buy Digital
Zombieland Double Tap RoadTrip ; ;
NHL 20
Death Stranding
WWE 2K20
Tom Clancy's Ghost Recon Breakpoint
Dragon Ball Z: Kakarot
The Outer Worlds
Cyberpunk 2077
FIFA 20
Borderlands 3
Call of Duty Modern Warfare
NBA 2K20
Dark Pictures: Man of Medan
Control
Final Fantasy VII Remake
Marvel's Avengers
Gears 5
Star Wars: Jedi Fallen Order
DOOM Eternal Deluxe Edition

Ghostebusters: The Video Game : : : j
0% 20% 40% 60% 80% 100%

Average Across All Games. ** Please note that presented the target audience with the top
20 Upcoming Games And Asked If They Have Pre-Ordered It And How

" Plans to Get Physical ® Plans to Get Digital
Aug (19) 1 1 : :
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Feb (17)
Nov (16)
Aug (16)
Mar (16)

0% 20% 40% 60% 80% 100%
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www.bespokeintel.com

HOW MANY NEW RELEASE GAMES HAVE YOU PURCHASED VIA DIGITAL

DOWNLOAD OVER THE PAST 12 MONTHS?

This question was posed to the target audience.

Nov (17)
Aug (17)
May (17)
Mar (17)
Nov (16)
Aug (16)
Mar (16)
Oct (15)
Jun (15)
Feb (15)

0%

6.4%

40% 60%

20%

2.33
235
2.35
233
2.42
258 |
263
258 |
2.80
273
2.87
12,97
2.88
2.89
262 |
270
2.86
3-4

1-2 5-6
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m Aug (19)
= May (19)

Mar (19)

- mNov (18)
- M Aug (18)
- ® May (18)
W Mar (18)
. m Nov (17)
= Aug (17)
B May (17)
. ® Mar (17)
- ®Nov (16)
W Aug (16)
. ® Mar (16)
W Oct (15)
™ Jun (15)
. W Feb (15)

80%

100%

7
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It’'s In The Game

FOR THOSE WHO BOUGHT AT LEAST ONE NEW RELEASE GAME VIA DIGITAL IN

THE PAST YEAR, WHY?

This question was posed to respondents from the target audience who purchased at least
one digital game in the past year.

Convenience

Better Price

Early Access (either day zero
purchase or free launch version)

Other (please specify)

0% 20% 40% 60% 80% 100%
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It’'s In The Game

HOW OFTEN ARE YOU DOWNLOADING NEW RELEASE DIGITAL GAMES NOW
COMPARED TO 12 MONTHS AGO?

This question was posed to the target audience.

Aug (19) , 1 304

May (19) : ™ 309

Mar (19) : W 308

Nov (18) j 32

Aug (18) : w316

May (18) i j 3.28

Mar (18) : : 3.34

Nov (17) : : 3.29

Aug (17) , , 3.34

May (17) : : 3.38

Mar (17) ; : 3.45

Nov (16) I j 3.53

Aug (16) : : 3.39

Mar (16) , : 3.4

Oct (15) : : 3.34

Jun (15) j : 3.26

Feb (15) : : 3.38 :
Much Less Less Same More Much More

DO YOU EXPECT TO INCREASE OR DECREASE THE NUMBER OF GAMES THAT YOU

PURCHASE VIA DIGITAL DOWNLOAD IN THE NEXT 12 MONTHS?

This question was posed to the target audience.

Aug (19) 3.22

May (19) 3.22

Mar (19) 3.22

Nov (18) 33

Aug (18) 3.28

May (18) 3.43

Mar (18) 3.38

Nov (17) 3.42

Aug (17) 3.5

May (17) 351

Mar (17) 358

Nov (16) 370

Aug (16) 355

Mar (16) 357 |
Much Less Less Same More Much More
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It’'s In The Game

FOR THOSE WHO EXPECT TO BUY THE SAME OR LESS DIGITAL GAMES IN THE

NEXT 12 MONTHS, WHY DO YOU PREFER PHYSICAL GAMES?

This question was posed to the target audience who does not plan to increase digital game
purchasing in the next 12 months.

| enjoy having a physical copy of the game / game-box
There is no trade-in value with digital games = Aug (19)
May (19)
Mar (19)
The limited storage capacity on Xbox One / Sony PS4 prevents me from = Nov (18)
downloading multiple games = Aug (18)
m May (18)
H Mar (18)
H Nov (17)
The time it takes to download digital games it too long = Aug (17)
m May (17)
| Mar (17)
= Nov (16)
| am unable to download digitally because of a poor Internet connection
B Aug (16)
B Mar (16)
m Oct (15)
| typically lend and borrow physical games, and digital downloads would W Jun (15)
prevent me from doing so = Feb (15)
Other (please specify)
0% 20% 40% 60% 80% 100%
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“EVENTUALLY, ALL GAMES WILL BE PURCHASED OR DOWNLOADED DIGITALLY”

This question was posed to the target audience.

Aug (19) j j 3.48

May (19) : : 3.57

Mar (19) , : 3.54

Nov (18) j : 36

Aug (18) 36
May (18) | | 373
Mar (18) | , 363 |
Nov (17) 359
Aug (17) | | 367 |
May (17) | | 361 |
Mar (17) | | 3.75;
Nov (16) | | 378
Aug (16) ; ; 368
Mar (16) | | 371
Oct (15) j | 359 |
Jun (15) : : 349
Feb (15) j j 368

Neither Agree Nor

Strongly Disagree  Disagree Agree Strongly Agree

Disagree
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HOW LARGE OF A ROLE DO YOU THINK GAMESTOP WILL PLAY AS DIGITALLY

www.bespokeintel.com

DOWNLOADED GAMES BECOME MORE POPULAR?

This question was posed to the target audience.

Aug (19) 2.93

May (19) 2.85

Mar (19) 284

Nov (18) 1298

Aug (18) 2.92

May (18) m 3

Mar (18) 2.94

Nov (17) 2.89

Aug (17) 13.03

May (17) w306

Mar (17) 3.27

Nov (16) 3.35

Aug (16) 3.26

Mar (16) 3.23

Oct (15) 315

Jun (15) 2.97
Much Smaller Smaller Same Larger
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WHAT PERCENTAGE OF VIDEO GAMES THAT YOU BUY ARE DIGITAL

DOWNLOADS?

This question was posed to the target audience. Each percentage value below was a
multiple choice that they could select.

= Aug (19)
= May (19)
| Mar (19)
| Nov (18)
B Aug (18)
= May (18)
| Mar (18)
| Nov (17)
| Aug (17)
| May (17)
B Mar (17)
= Nov (16)
B Aug (16)
= Mar (16)

All of them, 100%

90% (9 out of every 10 games | buy are digital)

80% (8 out of every 10 games | buy are digital)

70% (7 out of every 10 games | buy are digital)

60% (6 out of every 10 games | buy are digital)

50% (5 out of every 10 games | buy are digital)

40% (4 out of every 10 games | buy are digital)

30% (3 out of every 10 games | buy are digital)

20% (2 out of every 10 games | buy are digital)

10% (1 out of every 10 games | buy are digital)

15.0%
None, 0%

10% 20%
Aug (19)

May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Mar (17)
Nov (16)
Aug (16)
Mar (16)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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It’'s In The Game

HAVE YOU PLAYED FORTNITE? (SELECT ALL THAT APPLY)

This question was posed to the target audience.

44.9%
Free Battle Royale

35.1% Aug (19)
(

No, | have not

2.9%
Standard Edition

Deluxe Edition

0% 20% 40% ©60% 80% 100%

HOW OFTEN DO YOU CURRENTLY PLAY FORTNITE?

This question was posed to respondents who have played Fortnite.

Every day or nearly every day

.B%
Multiple times per week

Aug (19)

Multiple times per month May (19)
Around once a month Mar (19)
Nov (18)

Less than once per month Aug (18)

Never, | have stopped playing

0% 20% 40% 60% 80% 100%
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ARE YOU PLAYING FORTNITE NOW MORE OR LESS COMPARED TO THE FIRST

MONTH AFTER YOU GOT IT?

This question was posed to respondents who have played Fortnite.
B Much Less M Less M Same ® More B Much More

Aug (19)

May (19)

Mar (19)

Nov (18)

Aug (18)

May (18)

0% 20% 40% 60% 80% 100%
“BECAUSE OF FORTNITE | AM NOT PURCHASING AS MANY GAMES AS |

NORMALLY WOULD BE.”

This question was posed to respondents who have played Fortnite.
B Strongly Disagree M Disagree & Neither Agree nor Disagree m Agree B Strongly Agree

Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)

May (18)

0% 20% 40% 60% 80% 100%
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NET PROMOTER SCORE - FORTNITE

This question was posed to respondents who have played Fortnite.

Aug (19) 772
May (19) 779
Mar (19) 8.83
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DO YOU MAKE IN-GAME PURCHASES WHILE PLAYING FORTNITE?

This question was posed to respondents who have played Fortnite.

. Aug (19)
Yes (Approximately How Much
Have You Spent In-Game On May (19)
Fortnite In Total)? Mar (19)
3%
No 0%
3.7%

0% 20% 40% 60% 80% 100%

Aug (19) $40.00
May (19) $50.00
Mar (19) $35/00 B Median
$0 $10 $20 $30 $40 $50 $60
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APEX LEGENDS
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It’'s In The Game

HAVE YOU PLAYED APEX LEGENDS?

Posed to respondents who own a PS4 or Xbox One.

Aug (19) A.4%
May (19) 27.3%
Mar (19) 25.9%

0% 20% 40% 60% 80% 100%
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HOW OFTEN DO YOU PLAY APEX LEGENDS?

Posed to respondents who have played Apex Legends.

Every day or nearly every day

: : 1%
Multiple times per week

1%
Multiple times per month

= Aug (19)
H May (19)

® Mar (19)

Around once a month

Less than once per month

Never, | have stopped playing

0% 20% 40% 60% 80% 100%
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NET PROMOTER SCORE - APEX LEGENDS

Posed to respondents who have played Apex Legends.

Aug (19) 2105

May (19)

Mar (19) 3361
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DO YOU MAKE IN-GAME PURCHASES WHILE PLAYING APEX LEGENDS?

Posed to respondents who have played Apex Legends.

Aug (19
May (19
Mar (19

oo
—

Yes (Approximately How Much
Have You Spent In-Game On
Apex In Total)?

—_— —

77.4%

No 78.4%

84.9%

0% 20% 40% 60% 80% 100%

Aug (19) $25.00
May (19) $30.00
Mar (19) $15.00 m Median
$0 $10 $20 $30 $40
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“BECAUSE OF APEX LEGENDS | AM NOT PURCHASING AS MANY GAMES AS |

NORMALLY WOULD BE”

Posed to respondents who have played Apex Legends.

Aug (19)

May (19)

Mar (19) 3.37

Neither Agree Nor

Strongly Disagree  Disagree Disagree

Agree Strongly Agree
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NEW RELEASES VS. FREE GAMES AND
MICROTRANSACTIONS
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HOW MUCH OF YOUR GAME PLAYING TIME GETS ALLOCATED TO THE

FOLLOWING?

Posed to respondents who own a PS4 or Xbox One.

New Releases
Purchased Up-Front (ie,
Call of Duty Black Ops,

Anthem, Red Dead
Redemption 2, etc)

= =

Aug (19
E May (19
Mar (19)
Free games with in-app

purchases (ie, Fortnite,
Apex Legends, etc)

0% 10%  20% 30%  40% 50% 60% 70% 80%  90% 100%

HOW MUCH OF YOUR GAME SPENDING BUDGET GETS ALLOCATED TO THE
FOLLOWING?

Posed to respondents who own a PS4 or Xbox One.

New Releases
Purchased Up-Front (ie,
Call of Duty Black Ops,

Anthem, Red Dead
Redemption 2, etc)

Aug (19)
E May (19)
Mar (19)
Free games with in-app

purchases (ie, Fortnite,
Apex Legends, etc)

0% 10%  20% 30% 40% 50% 60% 70% 80%  90%  100%
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WHICH DO YOU PREFER?

Posed to respondents who own a PS4 or Xbox One.

66.3%
New Releases Purchased
Up-Front (ie, Call of Duty 59,0
Black Ops, Anthem, Red e
Dead Redemption 2, etc)
67.9%
Aug (19)
May (19)
Mar (19)
Free games with in-app
purchases (ie, Fortnite,
Apex Legends, etc)
0% 20% 40% 60% 80% 100%
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DO YOU EXPECT TO INCREASE OR DECREASE SPENDING ON THE FOLLOWING?

(NOTE WE ARE REFERRING TO MONEY SPENT, NOT TIME SPENT PLAYING)

Posed to respondents who own a PS4 or Xbox One.

318
Money you spend on new
release games up-front (ie,
when you spend around $60 313
to get a new game) 319
Micro-transactions while
playing new release games
you purchased up-front (ie,
spending money on ; i T Aug (19)
shortcuts in GTA or Red - ® May (19)
. 3.05 : i
Dead Online) : ¥ Mar (19)
3.04
In-game purchases while
playing free games like 3.06
Fortnite, Apex Legends, etc.
3.05
Significantly Decrease Decrease No Change Increase Significantly Increase

B Significantly Decrease B Decrease ™ No Change -Same  MIncrease B Significantly Increase

Money you spend on new release games up-front (ie,
when you spend around $60 to get a new game)

Micro-transactions while playing new release games
you purchased up-front (ie, spending money on
shortcuts in GTA or Red Dead Online)

In-game purchases while playing free games like
Fortnite, Apex Legends, etc.

0% 20% 40% 60% 80% 100%
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IF YOU WERE BUYING A BRAND NEW GAME TODAY, WHERE WOULD YOU

PURCHASE IT?

This question was posed to the target audience.

28.6%

o E

10.5%

15.9%

Bestbuy

Digital Download (for $60 via Xbox Live or Sony
Play Station Network)

Target
Costco

Other (please specify)

0% 20%
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o -—
: 26

7%

= Aug (19)
May (19)
Mar (19)

m Nov (18)

m Aug (18)

H May (18)

m Mar (18)

H Nov (17)

® Aug (17)

m May (17)

H Mar (17)

H Nov (16)

B Aug (16)

B Mar (16)

B Oct (15)

® Jun (15)

B Feb (15)

40%
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WHAT PERCENTAGE OF YOUR DIGITAL DOWNLOAD PURCHASES DO YOU MAKE

THROUGH GAMESTOP?

This question was posed to the target audience who replied more than 0% to the question
regarding what percentage of their video game purchases are digital. Each percentage
value below was a multiple choice that they could select.

All of them, 100%
90% (9 out of every 10 digital games | buy are from Gamestop)

80% (8 out of every 10 digital games | buy are from Gamestop)

5.9%

70% (7 out of every 10 digital games | buy are from Gamestop) = Aug (19)

= May (19)
W Mar (19)
H Nov (18)
H Aug (18)
= May (18)
® Mar (18)
® Nov (17)
m Aug (17)
u May (17)
| Mar (17)
H Nov (16)
W Aug (16)
= Mar (16)

7.5%

60% (6 out of every 10 digital games | buy are from Gamestop)

50% (5 out of every 10 digital games | buy are from Gamestop)

40% (4 out of every 10 digital games | buy are from Gamestop)

30% (3 out of every 10 digital games | buy are from Gamestop)

20% (2 out of every 10 digital games | buy are from Gamestop)

10% (1 out of every 10 digital games | buy are from Gamestop)

None, 0%

10% 20% 30% 40%
Aug (19)

May (19)

Mar (19)

Nov (18)

Aug (18) 52
May (18)

Mar (18) 53
Nov (17)

Aug (17) 5.4
May (17)

Mar (17) 5.2
Nov (16) 55
Aug (16) 52
Mar (16) 53

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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HAVE YOU EVER SHOPPED AT A GAMESTOP STORE OR AT GAMESTOP ONLINE?

This question was posed to the target audience.

0% 20% 40% 60%
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80%

181.2%

1 81.5%
78.0%

787%
79.5%

84.1%
83.9%

= 826%
1813%

846%

86.0% |
91.8%
89.7%
86.7%

85.2%

86.0%
85.5%

100%
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WHEN IS THE LAST TIME THAT YOU PURCHASED SOMETHING AT A GAMESTOP

STORE?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

17.4%
More than a year ago
Within the last year = Aug (19)
May (19)
Mar (19)
H Nov (18)
Within the last six months = Aug (18)
® May (18)
H Mar (18)
Within the last three months ¥ Nov (17)
= Aug (17)
® May (17)
| Mar (17)
Within the last month H Nov (16)
B Aug (16)
| Mar (16)
H Oct (15)
Within the last week = Jun (15)
= Feb (15)
Within the last 24 hours
0% 10% 20% 30% 40%
Aug (19) : 4.2 f
May (19) : 4.5
Mar (19) ‘ 4.5
Nov (18) : 43
Aug (18) ! 4.2
May (18) w40
Mar (18) ‘ 41
Nov (17) 37 ‘
Aug (17) 37 :
May (17) 38 |
Mar (17) 35 3
Nov (16) 3.4
Aug (16) 35
Mar (16) 35
Oct (15) 36
Jun (15) 36
Feb (15) 31
Within the Within the past Within the
past month three months pastyear
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WHAT DID YOU BUY WHEN YOU MOST RECENTLY VISITED GAMESTOP STORES?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

547%

New Game(s)

= Aug (19)
May (19)
Mar (19)

m Nov (18) |

" Aug (18)

® May (18) |

m Mar (18)

. ENov(17)
mAug(17)
W May(17)

Used Game(s)

Accessories

None of the Above

Digital Currency Card(s)

Steam Wallet Card(s)

Console(s)

0% 20% 40% 60% 80% 100%
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It’'s In The Game

WHEN IS THE LAST TIME THAT YOU PURCHASED SOMETHING ONLINE AT

GAMESTOP?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

21.8%
| have never shopped at Gamestop.com
More than a year ago = Aug (19)
= May (19)
Mar (19)
Within the last year ® Nov (18)
= Aug (18)
| May (18)
Within the last six months ® Mar (18)
= Nov (17)
= Aug (17)
Within the last three months B May (17)
| Mar (17)
= Nov (16)
Within the last month H Aug (16)
B Mar (16)
B Oct (15)
Within the last week W Jun (15)
H Feb (15)
Within the last 24 hours
0% 10% 20% 30% 40%
Aug (19) : - 5
May (19) ﬁ j 5.3
Mar (19) ; j 5.3
Nov (18) ; ; 5.2
Aug (18) ; - 5
May (18) ; 4.8
Mar (18) 150
Nov (17) j 48!
Aug (17) : 46
May (17) j 47
Mar (17) ; 4.4 i
Nov (16) 4.2
Aug (16) 4.2
Mar (16) . 4.3
Oct (15) : 47
Jun (15) ! 48
Feb (15) 3.9 ?
Within the Within the past Within the past Within the past
past month three months six months year
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It’'s In The Game

WHAT DID YOU BUY WHEN YOU LAST PURCHASED SOMETHING AT GAMESTOP

ONLINE?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

477%

New Game(s)

m Aug (19)
May (19)
Mar (19)

H Nov (18)

m Aug (18)

m May (18)

® Mar (18)

H Nov (17)

= Aug (17)

m May (17)

® Mar (17)

H Nov (16)

B Aug (16)

H Mar (16)

B Oct (15)

H Jun (15)

B Feb (15)

Used Game(s)

None of the Above

Accessories

Digital Currency Card(s)

Steam Wallet Card(s)

Console(s)

0% 20% 40% 60% 80% 100%
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ARE YOU A GAMESTOP POWERUP REWARDS MEMBER?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

Aug (19) : _— 46.3%

May (19) : w 44.5% |

Mar (19) : 1410%

Nov (18) ! . 460%

Aug (18) , W 475%:

May (18) : : 50.4%

Mar (18) : : 490%

Nov (17) ! : 52.5%

Aug (17) i , 54.2%

May (17) : : 497%

Mar (17) : : 47.8%

Nov (16) ; : 51.0%

Aug (16) : : 49.5%

Mar (16) : : 52.2%

Oct (15) : : 50.1%

Jun (15) ; ; 51.7%

Feb (15) , : 58.5%
0% 20% 40% 60% 80% 100%

WHEN YOU SHOP AT GAMESTOP, HOW DO YOU USUALLY PAY?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

= Aug (19)

May (19)
= Mar (19)
= Nov (18)
H Aug (18)
H May (18)
H Mar (18)
= Nov (17)
| Aug (17)
= May (17)
B Mar (17)
H Nov (16)
H Aug (16)
H Mar (16)
B Oct (15)
 Jun (15)

Mostly credit card

Mostly cash

Mostly GameStop Credit Card

0% 20% 40% 60% 80% 100%
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DO YOU PREFER TO SHOP AT GAMESTOP STORES OR AT GAMESTOP ONLINE?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

# Aug (19)
= May (19)

‘Mar (19)
mNov (18)
" Aug (18)
= May (18)
® Mar (18)
= Nov (17)
mAug (17)
liMay (17)
= Mar (17)
= Nov (16)
B Aug (16)
u Mar (16)
m Oct (15)
= Jun (15)
" Feb (15)

| prefer to shop online at Gamestop.com

| prefer to shop at Gamestop stores

0% 20% 40% 60% 80% 100%

DO YOU HAVE A GAMESTOP POWER-UP REWARDS CREDIT CARD?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

Aug (19) j m— 23.5% |
May (19) . 18.9% '
Mar (19) : 19.7% :
Nov (18) : : 23.5%
Aug (18) ; ; 267%
May (18) W 310%
Mar (18) . . 24.9%
Nov (17) : : 236% |
Aug (17) : : 26.5%
May (17) ; W 215% |
Mar (17) : : 25.1%
Nov (16) : , i 31.8%
Aug (16) ' : 28.2%
Mar (16) : : 28.7%
Oct (15) : : 24.3%:
Jun (15) 25.0%
0% 10% 20% 30% 40%
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It’'s In The Game

WHAT PERCENTAGE OF YOUR PURCHASES THROUGH GAMESTOP DO YOU MAKE

WITH YOUR POWER-UP REWARDS CREDIT CARD?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

100%
90%

80%

= Aug (19)
70% May (19)
= Mar (19)

= Nov (18)
 Aug (18)
H May (18)
 Mar (18)
= Nov (17)
B Aug (17)
B May (17)
| Mar (17)
H Nov (16)
B Aug (16)
B Mar (16)
B Oct (15)
B Jun (15)

60%

50%

40%

30%

20%

10%

0%

30%
Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Mar (17)
Nov (16)
Aug (16)
Mar (16)
Oct (15)
Jun (15)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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HOW DO YOU COMPARE THE AMOUNT OF SHOPPING YOU CURRENTLY DO AT
GAMESTOP WITH THE AMOUNT ONE YEAR AGO?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

Much Less

12,99
2,83
2.86
295
2.94
w314
1305
1306
313
315
3.31
3.37
3.32
3.30
3.22
310
3.39

Less Same More
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HOW WOULD YOU COMPARE THE AMOUNT OF TRADE-INS YOU ARE CURRENTLY

DOING AT GAMESTOP VS ONE YEAR AGO?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

Aug (19)
May (19)
Mar (19)
Nov (18)
)
)
)
)

00

Aug (1
May (1
Mar (18

o0

Nov (17
Aug (17
May (17
Mar (17
Nov (16
Aug (1
Mar (16
Oct (15
Jun (15

o

)
)
)
)
)
)
)
)

Much Less

2.9
275
2.82
2.84
2.9
1305
2.93
2.83
1298
| 3.01
W 3.09

3.22

317
3.1

1307

1297

Less Same
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HAS THE ABILITY TO DOWNLOAD GAMES DIGITALLY IMPACTED THE AMOUNT OF

MONEY YOU SPEND AT GAMESTOP?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)

Oct (15)
Jun (15)

Much Less

2.94
2.8
282
2.93
2.95
W 311
295
295
1303
1305
mm 3.20
3.24
3.20
3.23
™ 316
- 3.00

Less Same More
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HOW MUCH DO YOU EXPECT TO SHOP AT GAMESTOP IN THE NEXT TWELVE
MONTHS?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

Aug (19) 1307

May (19) 2.91

Mar (19) 2.91

Nov (18) | 1305

Aug (18) | 1305

May (18) | e 3.2

Mar (18) 13.06

Nov (17) w315

Aug (17) 3.19

May (17) 3.23

Mar (17) 3.34

Nov (16) 3.45

Aug (16) 3.39

Mar (16) 3.34

Oct (15) 3.28

Jun (15) 3.18

Feb (15) 3.43
Much Less Less Same More Much More
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HOW MANY USED GAMES HAVE YOU SOLD TO GAMESTOP IN THE PAST 12
MONTHS?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

I Aug (19)

" May (19)

Mar (19)

l Nov (18)

5 Aug (18)

l May (18)

= Mar (18)

= Nov (17)

= Aug (17

™ May (17)

= Mar (17)

l Nov (16)

m Aug (16)

46.4% l Mar (16)

- Oct (15)

0 ® Jun (15)

= Feb (15)

0% 10% 20% 30% 40% 50% 60%
Aug (19) 1199
May (19) 1.91 g
Mar (19) 189 5
Nov (18) 2.01 :
Aug (18) - 212
May (18) 2.22 g
Mar (18) 2.25 5
Nov (17) : 2.34
Aug (17) . 242
May (17) 2.33
Mar (17) 239
Nov (16) 258 ¢
Aug (16) 251
Mar (16) 2.53
Oct (15) 243
Jun (15) 247
Feb (15) 257
0 1-2 3-4 5-6 7+
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HOW MANY USED GAMES HAVE YOU BOUGHT FROM GAMESTOP IN THE PAST 12
MONTHS?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

=:Aug (19)
May (19)
Mar (19)
m:Nov (18)
" Aug (18)
H:May (18)
B:Mar (18)
21.8% = Nov (17)
34 = Aug (17)
B May (17)
B:Mar (17)
B:Nov (16)
1-2 EAug (16)
B Mar (16)
33.3%
m.Oct (15)
0 B Jun (15)
" Feb (15)
0% 10% 20% 30% 40%
Aug (19) 2.24
May (19) 217
Mar (19) 2.09
Nov (18) 215
Aug (18) 2.24
May (18) 237
Mar (18) 2.39
Nov (17) . 2.53
Aug (17) ; 2.57
May (17) ; 2.53
Mar (17) 257
Nov (16) 270!
Aug (16) 267
Mar (16) 273
Oct (15) 259 |
Jun (15) 271
Feb (15) 273
0 1-2 3-4 5-6 7+
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WHEN IS THE LAST TIME THAT YOU PURCHASED OR TRADED IN FOR A CURRENCY

CARD FROM GAMESTOP TO BE USED TO DOWNLOAD A DIGITAL GAME?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

More than a year ago/ | don't remember

Within the past year

Within the past three months

Within the past month

Within the past week

| have never purchased or traded in for a
currency card

Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Mar (17)
Nov (16)
Aug (16)
Mar (16)
Oct (15)
Jun (15)

25

Within the
pastweek
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26

0% 10%

27

28
28 |
28 |
27
2.8

28
28

27
27

Within the
past month

1.9%

15.2

* Aug (19)
May (19)
# Mar (19)
* Nov (18)
= Aug (18)
B May (18)
® Mar (18)
* Nov (17)
® Aug (17)
= May (17)
= Mar (17)
= Nov (16)
® Aug (16)
= Mar (16)
® Oct (15)

® Jun (15)

%

7.0%

20% 30% 40% 50%

Within the past
three months
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“] RELY ON THE KNOWLEDGE OF GAMESTOP STORE ASSOCIATES AS PART OF MY

VIDEO GAME BUYING, SELLING, DOWNLOADING, AND PLAYING EXPERIENCE.”

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Mar (17)
Nov (16)
Aug (16)
Mar (16)
Oct (15)
Jun (15)

Strongly Disagree

Disagree

3.22
3.08
31
3.32
3.24
3.37
3.33
3.33
3.31
3.38
359
367 |
362 |
355
3.41
3.40

Neither Agree Nor

Disagree Agree
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WHERE DO YOU PREFER TO BUY USED VIDEO GAMES?

Posed to those who have ever shopped at GameStop Stores or GameStop Online.

42.5%

Gamestop

Amazon
= Aug (19)

May (19)

Mar (19)
H Nov (18)
= Aug (18)
W May (18)
m Mar (18)
= Nov (17)
= Aug (17)
= May (17)
H Mar (17)
m Nov (16)
W Aug (16)
H Mar (16)
B Oct (15)
H Jun (15)
¥ Feb (15)

Walmart

Best Buy

NA/Other (please specify)
Ebay

Target

0% 20% 40% 60%
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AMAZON PRIME AND GAMERS

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 67


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

It’'s In The Game

DO YOU HAVE ACCESS TO AN AMAZON PRIME ACCOUNT?

Posed to all respondents.

Yes, | personally pay for an Amazon Prime membership . Aug (19)

= May (19)
W Mar (19)
= Nov (18)
= Aug (18)
= May (18)
= Mar (18) |
mNov (17)
= Aug(17)
= May (17)
W Mar (17)
= Nov (16)
=Aug (16)

No, | do not have access to Amazon Prime

Yes, | have access to Amazon Prime through a
family/friends account or through other ways

0% 20% 40% 60% 80% 100%
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PERCENTAGE OF GAME PURCHASES MADE THROUGH AMAZON?

Responses broken down by various cross-tabs.
100% (10/10 games/items)
90% (910 games/items)

80% (8 out of every 10 games/items)

= Aug (19)
W May (19)
| Mar (19)
= Nov (18)
™ Aug (18)
= May (18)
H Mar (18)
= Nov (17)
W Aug (17)
® May (17)
1.3% = Mar (17)
o Nov (16)
M Aug (16)

70% (7 out of every 10 games/items)

60% (6 out of every 10 games/items)

1.3%
50% (5 out of every 10 games/items)

40% (4 out of every 10 games/items)

30% (3 out of every 10 games/items)

20% (2 out of every 20 games/items)

10% (1 out of every 10 games/items)

25.4%

None

0% 5% 10% 15% 20% 25% 30%

Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Mar (17)

Nov (16)

Aug (16)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 69


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE

[t’'s In The Game

CONSOLES: NINTENDO SWITCH

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 70


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

It’'s In The Game

DO YOU OWN A NINTENDO SWITCH?

This question was posed to the target audience.

No

= Aug (19)
= May (19)

‘Mar (19)
= Nov (18)
= Aug (18)
= May (18)
= Mar (18)
= Nov (17)
= Aug (17)
= May (17)
= Mar (17)

Yes, | have it

| ordered it but haven't received it yet

0%  20% 40% 60% 80% 100%

WHERE DID YOU BUY / ORDER THE SWITCH?

This question was posed to respondents who own or ordered the Nintendo Switch.
: : 23.5% :

Amazon

Wal-Mart

= Aug (19)
= May (19)

Mar (19)
m Nov (18)
= Aug (18)
= May (18)
B Mar (18)
® Nov (17)
= Aug (17)
® May (17)
= Mar (17)

Game Stop

Best Buy

Target

Other (please specify)

Toys R Us

0% 10% 20% 30% 40% 50%
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HAVE YOU PURCHASED ANY OF THE FOLLOWING SWITCH GAMES IN THE PAST
YEAR? (SELECT ALL THAT APPLY)

This question was posed to respondents who own or ordered the Nintendo Switch.

Super Smash Bros. Ultimate 35.6;%
Mario Kart 8 Deluxe f f . 336%
Super Mario Party 2,;"8.5% |
The Legend of Zelda: Breath of the Wild j j 27.2%

Super Mario Odyssey

Super Mario Maker 2

Minecraft

New Super Mario Bros U Deluxe
Yoshi's Crafted World

Fire Emblem: Three Houses

Marvel Ultimate Alliance 3: The Black Order
Goosebumps The Game

Mega Man 11

Dragon Quest Builders 2

Hollow Knight

Octopath Traveler

Hyrule Warriors Definitive Edition
None of the above

Monster Hunder Generations Ultimate
ARK Survival Evolved

Toki Retrollector Edition

266%
257%
W 232% |
19.3% |
14.4%
13.9% |
131%
12.2%
12.2%
7%
o 111%
110.4%
110.4%
97%
97%
8:0%
71%
10% 20% 30%
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THOSE WHO HAVE PURCHASED ANY GAMES FROM PRIOR PAGE: HOW DID YOU
BUY IT?

62.0%

Physical

Digital

0% 20% 40% 60% 80% 100%
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THINKING ABOUT THE LAST GAME YOU BOUGHT FOR THE SWITCH, WHERE DID

YOU BUY IT?

This question was posed to respondents who own or ordered the Nintendo Switch.

Amazon

Game Stop

Wal-Mart
- W Aug(19)
= May (19)
Best Buy ®m Mar (19)
m Nov (18)
N
Target Aug (18)
= May (18) !
H Mar (18)
None of the above = Nov (17)
Toys R Us
Other (please specify)
0% 10% 20% 30% 40% 50%
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IF YOU NEEDED TO BUY A NEW SWITCH GAME TODAY, WHERE WOULD YOU BE

MOST LIKELY TO GET IT?

This question was posed to respondents who own or ordered the Nintendo Switch.

27.4%

Amazon

26.8%

Game Stop

Wal-Mart = Aug (19)
® May (19)
H Mar (19)
Best Buy m Nov (18)
m Aug (18)
® May (18
Target y {18)
® Mar (18)
H Nov (17)
None of the above
0.7%
Other (please specify)
0% 10% 20% 30% 40%
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DO YOU PLAN TO GET ANY OF THE FOLLOWING GAMES IN THE NEXT FEW
MONTHS? (SELECT ALL THAT APPLY)
This question was posed to respondents who own or ordered the Nintendo Switch.

Pokemon Sword

. . . M 23 2%

Pokemon Shield 217%

Animal Crossing New Horizons 519.7% :

NBA 2K20 18.5%
LEGO Jurassic World 17.37;
The Witcher li: Wild Hunt 150%
None of the above 514.8%
Ghostbusters: The Video Game 514.8%
Dead by Daylight 13.?3%
Dragon Quest XI S: Echoes Of Elusive 12.4‘;%

: : : . Aug (19
Spyro Reignited Trilogy : : 12.2% 9(19)

Zombieland Double Tap RoadTrip

Yu-Gi-Oh! Legacy of the Duelist Link Evolution
Digimon Story: Cyber Slueth Complete Edition
Collection of Mana

Astral Chain

Killer Queen Black

Forager

Daemon X Machina

13% |

o 1%
110.4%
1 10.2%
97%
86%

8.2%

6.4%

5% 10% 15% 20%
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HOW MANY GAMES HAVE YOU PURCHASED SO FAR FOR THE SWITCH?

This question was posed to the target audience that owns a Nintendo Switch

10.8%
M+
10

= Aug (19)

May (19)

H Mar (19)

= Nov (18)

H Aug (18)

H May (18)

m Mar (18)

= Nov (17)

W Aug (17)

B May (17)

20% 30%
Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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RATE HOW MUCH YOU AGREE WITH THE FOLLOWING STATEMENT:

This question was posed to the target audience that owns a Nintendo Switch

"One of the main
reasons | purchased
the Switch is because
it can be mobile /

flexibly played" Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
"| like that the Switch
can be mobile / Mar (18)
flexibly played" Nov (17)
Aug (17)
) . Neither Agree nor
Strongly Disagree Disagree Disagree Agree Strongly Agree
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COMPARING THE SWITCH TO THE PS4 AND XBOX ONE

This question was posed to the target audience that owns a Nintendo Switch
I I

367

Switch lineup is
than the PS4 Lineup
Aug (19)

May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)

Switch lineup is
than the Xbox One Lineup

Much Worse Worse Neutral Better Much Better
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HOW LIKELY ARE YOU TO BUY THE NINTENDO SWITCH IN THE NEXT YEAR?

This question was posed to the target audience that doesn’t currently own the Nintendo
Switch.

Very Likely
Likely
= Aug (19)
= May (19)
Mar (19)
Somewhat Likely H Nov (18)
= Aug (18)
B May (18)
H Mar (18)
Unlikely H Nov (17)
B Aug (17)
| May (17)
® Mar (17)
Very Unlikely / Definitely Won't
0% 20% 40% 60% 80% 100%

WHERE WOULD YOU BUY / ORDER THE SWITCH?

Posed to respondents who don’t own the Switch but are at least somewhat likely to get it in
the next year.

; 30.3%

Amazon

Game Stop . Aug (19)

i May (19)

© Mar (19)

Wal-Mart ® Nov (18)

B Aug (18)

m May (18

Best Buy i ay (18)

® Mar (18)

® Nov (17)

Target " Aug (17)

= May (17)

B Mar (17)

Other / Don't Know
Toys R Us
0% 10% 20% 30% 40% 50%
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CONSOLES: PS4 AND XBOX ONE
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DO YOU OWN AN XBOX ONE?

This question was posed to the target audience.

0%

20%

591%
56.3%
1 61.0%
1 60.2%
"617%
s 652%
65.5%
64.8%
637%
64.6%
64.3%
: 68.2%
56.0% ;
67.2%
. 657%
53.5% '
" 61.9%

40% 60% 80%
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HOW LIKELY ARE YOU TO BUY AN XBOX ONE IN THE NEXT 12 MONTHS?

This question was posed to respondents who DO NOT own an Xbox One.

) w209

) 1205

) 21
Nov (18) w22

| .

)

)

218
2.26

217 |

Nov (17) 2.82

Aug (17) | 2.87

May (17) 3.38
(17) : | 3.38

(16) | | 3.49

Aug (16) ; ; 3.46
(16) | | 3.53

Very Unlikely Unlikely  Somewhat Likely Likely Very Likely
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WHEN DID YOU GET YOUR XBOX ONE?

This question was posed to Xbox One Owners.

More than a year ago
= Aug (19)
Within the past year “ May (19)
Mar (19)
H Nov (18)
= Aug (18)
- ) ® May (18)
Within the past six months
| Mar (18)
H Nov (17)
= Aug (17)
B May (17)
Within the past three months B Mar (17)
= Nov (16)
B Aug (16)
B Mar (16)
Within the past month = Oct (15)
B Jun (15)
¥ Feb (15)
Within the past week
0% 20% 40% 60%
Aug (19) 47 §
May (19) 49
Mar (19) 48 |
Nov (18) 46
Aug (18) 4.5
May (18) 4.2
Mar (18) 4.4
Nov (17) 46
Aug (17) 4.5
May (17) 4.4
Mar (17) ! 4.2
Nov (16) 40
Aug (16) ™ 41
Mar (16) 41
Oct (15) ‘ 4.3
Jun (15) 3.9
Feb (15) 32
Within the past Within the past Within the
three months six months pastyear
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WHEN WAS THE LAST TIME YOU PURCHASED OR RECEIVED A NEW GAME FOR

XBOX ONE?

This question was posed to Xbox One Owners.

More than a year ago

Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Mar (17)

Nov (16)
Aug (16)
Mar (16)
Oct (15)

Jun (15)

Feb (15)

Within the past year

Within the past six months

Within the past three months

Within the past month

Within the past week

0% 10% 20% 30% 40% 50%

Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Mar (17)
Nov (16)
Aug (16)
Mar (16)
Oct (15)
Jun (15)
Feb (15)

31
33
3.2

Within the past Within the past Within the past
month three months six months
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HOW MANY XBOX ONE GAMES DID YOU PURCHASE OR RECEIVE IN THE PAST 12

MONTHS?

This question was posed to Xbox One Owners.

16.6%

7+

5-6
34
12
8:3%
0
0% 10% 20% 30% 40%
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HOW MANY XBOX ONE GAMES DO YOU EXPECT TO BUY IN THE NEXT 12 MONTHS?

This question was posed to Xbox One Owners.

13.4%

= Aug (19)
May (19)
Mar (19)

H Nov (18)

= Aug (18)

m May (18)

m Mar (18)

m Nov (17)

= Aug (17)

= May (17)

B Mar (17)

® Nov (16)

36.3%

H Aug (16)
B Mar (16)
® Oct (15)
H Jun (15)
® Feb (15)

0% 10% 20% 30% 40% 50%
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WOULD YOU CONSIDER USING VIDEO GAME STREAMING SERVICES WITHIN XBOX

ONE STORES?

This question was posed to Xbox One Owners.

Yes, | use them today

Yes, but they need to offer better games

No, not interested

0% 20%  40%  60% 80%  100%
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HOW LOYAL ARE YOU TO THE XBOX ONE BRAND?

This question was posed to Xbox One Owners.

Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Mar (17)
Nov (16)
Aug (16)

)

)

)

)

9))

(

Mar (16
Oct (15
Jun (15
Feb (15

Not at all Loyal
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339
3.37
3.51
3.54
364
3.69
3.59
3.69
373
3.84
3.90
378
3.80
377
367
3.83

Somewhat Loyal Very Loyal
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DO YOU OWN A PS4?

This question was posed to the target audience.

Aug (19) 72:8%
May (19) 72.4%
Mar (19) 67.3%
Nov (18) 717%
Aug (18) 72.1%
May (18) 74.7%
Mar (18) 72.5%
Nov (17) 710%
Aug (17) 74.2%
May (17) 69.5%
Mar (17) 711%
Nov (16) 71.4%
Aug (16) 71.4%
Mar (16) 64.8%
Oct (15) " 618%
Jun (15) 1 60.5%
Feb (15) 65.9%
0% 20% 40% 60% 80% 100%
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HOW LIKELY ARE YOU TO BUY A PS4 IN THE NEXT 12 MONTHS?

This question was posed to respondents who DO NOT own a PS4.

) 2.24
) 2.3
Mar (19) 2.2
Nov (18) 2.24
Aug (18) 2.33
May (18) 2.23
Mar (18) 2.28 ,
Nov (17) 2.85
Aug (17) 1306
May (17) 1305
Mar (17) | 3.27
Nov (16) 3.38
Aug (16) 3.37
Mar (16) , 3.40 .
Very Unlikely Unlikely Somewhat Likely Likely Very Likely
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WHEN DID YOU GET YOUR PS4?

This question was posed to PS4 Owners.
54.5%

More than a year ago

= Aug (19)
“ May (19)

Mar (19)
m Nov (18)
= Aug (18)
m May (18)
= Mar (18)
= Nov (17)
= Aug (17)
= May (17)
® Mar (17)
= Nov (16)
m Aug (16)
B Mar (16)
= Oct (15)
= jun (15)
H Feb (15)

Within the past year

Within the past six months

Within the past three months

Within the past month

Within the past week

0% 10% 20% 30% 40% 50% 60%  70%
Aug (19) j 48
May (19) : ™ 50
Mar (19) : 4.8
Nov (18) : 47
Aug (18) : 46
May (18) : 43
Mar (18) : 45
Nov (17) : 47
Aug (17) : 46
May (17) : 45
Mar (17) m— 4.3
Nov (16) 140
Aug (16) : 43
Mar (16) = 41
Oct (15) : 43
Jun (15) W 41
Feb (15) 3.4 f

Within the past Within the past Within the More than
three months six months pastyear a year ago
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WHEN WAS THE LAST TIME YOU PURCHASED OR RECEIVED A NEW GAME FOR

THE PS4?

This question was posed to PS4 Owners.

More than a year ago

Within the past year

Within the past six months

Within the past three months

Within the past month

Within the past week

0%

Aug (19)
May (19)
Mar (19)
Nov (18)
Aug (18)
May (18)
Mar (18)
Nov (17)
Aug (17)
May (17)
Mar (17)
Nov (16)
Aug (16)
Mar (16)
Oct (15)
Jun (15)
Feb (15)

Within the past
month

10% 20% 30%

230
3
130
29

29

28
28 |

Within the past
three months
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Within the past
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HOW MANY PS4 GAMES DID YOU PURCHASE OR RECEIVE IN THE PAST 12
MONTHS?

This question was posed to PS4 Owners.

157%

7+

16,5%

5-6

1-2

30%

0% 10% 20%
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HOW MANY PS4 GAMES DO YOU PLAN TO PURCHASE IN THE NEXT 12 MONTHS?

This question was posed to PS4 Owners.

13.8%

0% 10% 20% 30% 40% 50%
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HOW LOYAL ARE YOU TO THE PLAYSTATION BRAND?

This question was posed to PS4 Owners.

372
372
376
38
374
3.92
3.92
3.97
3.95
3.89
13.99
1404
400
3.93
3.91
3.90
3.90

Somewhat Loyal

Not at all Loyal
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WOULD YOU CONSIDER USING VIDEO GAME STREAMING SERVICES PROVIDED

WITHIN PLAYSTATION STORES?

This question was posed to PS4 Owners.

= Aug (19)
1 May (19)
* Mar (19)
® Nov (18)
" Aug (18)
® May (18)
B Mar (18)
= Nov (17)
 Aug (17)
" May (17)
® Mar (17)
B Nov (16)
m Aug (16)
® Mar (16)
® Oct (15)
® Jun (15)
W Feb (15).

Yes, | use them today

Yes, but they need to offer better games

24.9%

No, not interested
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HOW INTERESTED WOULD YOU BE IN GAINING ACCESS TO PLAYSTATION GAMES

FOR A MONTHLY SUBSCRIPTION PRICE?

This question was posed to PS4 Owners.

| am very interested

| am interested, but it depends on what
games would be available

No, not interested

0% 20% 40% 60% 80% 100%
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ARE YOU CURRENTLY A SUBSCRIBER TO SONY’S PLAYSTATION NOW STREAMING

SUBSCRIPTION OFFERING?

This question was posed to PS4 Owners.

Aug (19) 387%
May (19) 30.7%
Mar (19) | 33.2%
Nov (18) 36.1%
Aug (18) | 40.0%
May (18) | w 441%
Mar (18) | 1 40.8%
Nov (17) ; 39.9%
Aug (17) | " 44.0%
May (17) | 1 408%
Mar (17) | | 48.3%
Nov (16) | | 56.6%
Aug (16) | | 51.9%
Mar (16) | | 48.9%
Oct (15) 34.2% ’
Jun (15) 37.2%
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FOR EACH OF THE FOLLOWING ATTRIBUTES, DO YOU PREFER PHYSICAL OR
DIGITAL GAMES?

This question was posed to the target audience.

3.36

Aug (19)

May (19)
= Mar (19)
= Nov (18)
m Aug (18)
= May (18)
= Mar (18)
= Nov (17)
m Aug (17)
= May (17)
B Mar (17)
= Nov (16)
m Aug (16)
léMar (16)
m Oct (15)
= Jun (15)

Purchase Security
3.28

Overall

Pricing

Selection

Convenience

Much Prefer o ) Much Prefer
Digital Prefer Digital No Preference Prefer Physical Physical
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DO YOU USE AN EXTERNAL HARD DRIVE TO STORE DIGITALLY DOWNLOADED
GAMES AND CONNECT TO PLAY THEM ON CONSOLES LIKE PS4 OR XBOX ONE?

This question was posed to the target audience.

56.3%

No, | don't i
‘W Aug (19);

(
u May (19)
 Mar (19)
HNov (18)
= Aug (18)
" May (18)
" Mar (18)

(
(

Yes, | use an external hard drive
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PUBLISHER POPULARITY (GAINING POPULARITY MINUS LOSING POPULARITY)

Posed to the target audience
2 41.0%
Nintendo

B%
Sony Computer Entertainment °

Ubisoft
Microsoft Studios
Aug (19)
Activision May (19)
Mar (119)
Capcom
Nov (18)
Warner Bros. Interactive Entertainment Aug (18)
Square Enix May (18)
Mar (18)
Electronic Arts Nov (17)
Bandai Namco Entertainment Aug (17)

Take-Two Interactive

ZeniMax Media Inc.

-26.5%
None of the above

-40% -20% 0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING PUBLISHERS DO YOU THINK PUTS OUT THE BEST
GAMES?

Posed to the target audience

6.3%

Nintendo
Sony Computer Entertainment
Electronic Arts
Ubisoft

Aug (19)

Activision May (19)

Mar (19)
Microsoft Studios

Nov (18)

Square Enix Aug (18)

May (18)

Capcom Mar (18)

Warner Bros. Interactive Entertainment Nov (17)

Aug (17)
None of the above
Take-Two Interactive
Bandai Namco Entertainment
ZeniMax Media Inc.
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