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BACKGROUND

O We surveyed 1,500 US consumers balanced to census to collect some feedback on the streaming video sector (most recent reading
collected during the last two weeks of May)

WHAT JUMPS OUT:

Q Streaming Wars:
O Netflix's competition is increasingly being viewed as additive.
Q The amount of money people feel is appropriate to spend across all streaming video services continues to rise.
O Netflix content remains important to subscribers.

O Disney+
O Sentiment toward Disney+ is strong, but it has sequentially worsened over the past two months (could be a function of the earliest
adopters being more enthusiastic with their feedback).
O Anincreasing percentage of users are on trials (as opposed to currently paying). A declining percentage of those on trials intend to
pay to continue using it when the trial is up.

O New Release Movies: At Home vs. The Theater
O Anincreasing percentage of consumers prefer to watch new release movies at home instead of at the theater (and the amount
these folks are willing to pay to watch new release movies at home has increased).

Q Anticipating Churn (NFLX)

O There are some interesting dynamics when it comes to those considering cancelling Netflix. The group of subscribers most likely to
be considering cancelling are respondents who separately said in a separate question that they are currently concerned that they
will lose their job. But on the other hand, those who are unemployed are actually less likely to say they are considering cancelling
than those who are employed, and those who say income is up are more likely to say they are considering cancelling than those
who say income is the same or lower.
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Would you view the following to be additive or a replacement of Netflix?
Posed to Netflix subscribers.

Apple TV+ Disney+ HBO Max
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What are your expectations for the content that will be on each of these platforms going forward?
Posed to all respondents.

Apple TV+ Disney+ Netflix
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What are your expectations for the content that will be on each of these platforms going forward?
Cross Tab: Posed to paying Netflix subscribers (N=527)
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Do you think these platforms will be a better or worse value (content for the money you pay) than

Netflix?
Posed to all respondents.

Apple TV+ for $4.99 per Month
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Disney+ Bundle for $12.99 per Month

20%

Better

May (20)
m Apr (20)
= Mar (20)
u Feb (20)
mJan (20)
H Dec (19)
= Nov (19)
mOct (19)
mSep (19)

Same

Worse

0% 20% 40% 60% 80% 100%

HBO Max for $16-$17 per Month

13%

Better
May (20)

m Apr (20)
= Mar (20)
m Feb (20)
mJan (20)
m Dec (19)
= Nov (19)
B Oct (19)
m Sep (19)

Same

Worse

0% 20% 40% 60% 80% 100%

¢

5
L)
4

A

»

%


mailto:research@bespokeintel.com

';\f« Bespoke Intel | Survey Research Streaming Video Update

Do you think these platforms will be a better or worse value (content for the money you pay) than
Netflix?

Cross Tab: Posed to paying Netflix subscribers (N=527)

Apple TV+ for $4.99 per Month Disney+ Bundle for $12.99 per Month
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Do you think any of the following will have an impact on Netflix's popularity?

Posed to all respondents.
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Do you think any of the following will have an impact on Netflix's popularity?
Cross Tab: Posed to paying Netflix subscribers (N=527)

Apple TV+ Disney+ HBO Max
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How much do you think is appropriate to spend on streaming video services, in total, per month?
Posed to all respondents.
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How would you rate your opinion of the service?

Posed to Disney+ subscribers.
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Which of the following best describes your subscription with Disney+?
Posed to Disney+ subscribers.

Currently Paying (I have already made a payment)
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B Apr (20)
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How likely are you to continue paying when your free trial period is finished?
Posed to Disney+ subscribers who are on a free trial.

I WILL definitely pay to continue

I am still deciding, but probably WILL pay to continue
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Platform Crossover and Sign-Up Intentions
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Do you currently have an account with any of the following streaming services?

Cross-tabbed by services they have an account with:

Netflix

Cable Subscriber

Amazon Prime

Hulu

Disney+

Apple TV+
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Do you currently have an account with any of the following streaming services?
Cross-tabbed by their experience with cable TV.

Current Cable Subscriber Used to Have Cable
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How likely are you to sign up for this service in the next month?
Posed to respondents who are currently NOT subscribers of each of the follow.

Apple TV+ Disney+ Netflix
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How likely are you to sign up for this service in the next month?

Cross-tab: Posed to paying Netflix subscribers who are currently NOT subscribers of each of the
following.

Apple TV+ Disney+
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Out of the following services, please select the two that you use most often.
Posed to respondents who use streaming video services.
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Netflix and Disney+ Content Feedback
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What is the last thing you watched on Netflix?
Posed to Netflix subscribers
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RALERHOUSE s C COMMUNITYmmu | MADANSEERETARY
marsoorroumscm LAWANDORDER | puusine WORKING TGS
THEBAGST . CRRTREMENDER D ANCH THEWRONGMISSYMTSURE JANETHEVIRGINTHECROWN
WACQ - BECOMING | LUGIFER M SUPERNA TURAL NALEDIT s
. ORANGEISTHENEWBLACK SeIDONTHEMEMEER 0ARNS o CrnROA00%,
s QUTERBANKS THemaTRx R Ke‘;%HTHRIVERD ALE ARRESTEDDEVELOPMENT weimon oo ORANGEISTHENEWBLACK PRVATEPRACHEE OMITBLOCK ﬁﬁﬂm&.’:‘f.}“ﬁ LACASADEPAPEL

=« MO HEIS Tos iR
S S DEAD TOME
EXTRAGTION® Noe T HEOFFICE

~ GREYSANATOMY _ M EVHEJST OUTLANDER ="y
IGERKING R L X THEOFFICE

AVES Erecsanen _‘
SCHITT'SCREEK DOCUMENTARY i — scurrscreek WACO
wenceow THEWITCHER e CR\MINA.I.MNDS

ﬁ?ék?oc"/\“ﬁ“é‘é”

PARKSANDRECREATION o/ THECRCLE

E
ENSERCONFIDENTIAL ,;Tmmn( No U
GREYSANATOMY """""" TODRY
iz s THEWITC HER%%E.B.XALM.NDS

e PRIVATEPRACTICE | G001 -

914-630-0512 | research@bespokeintel.com



mailto:research@bespokeintel.com

,\' Bespoke Intel | Survey Research Streaming Video Update

What is your favorite thing that you have watched on Disney+ so far?
Posed to Netflix subscribers
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Considering Cancelling Cross-Tabs
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Are you considering cancelling your Netflix subscription in the next month?
Posed to paying Netflix subscribers
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New Movie Release Watching Preferences
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If you could choose where to watch newly released movies, where would you choose to watch
them?

Posed to all respondents, cross-tabbed.

I don't know

52%

I would prefer to watch them at home

I would prefer to go to the movie theater to

watch them
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If you could choose where to watch newly released movies, where would you choose to watch
them?
Posed to all respondents, cross-tabbed.
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What is the most you would be willing to pay to watch new release movies at home?
Posed to respondents who said they would prefer to watch new release movies at home.
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Netflix Subscriber Dynamics
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When did you sign up for Netflix?
Posed to Netflix subscribers.

—Within the past three months —\Within the past year More than a year ago
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When is the last time that you watched something on Netflix?

Posed to Netflix subscribers.
—Within the past week = ——Within the past month With the past three months ——More than three months ago
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Do you pay for your Netflix subscription yourself, or do you have access to a friend or family
member’s account?

Posed to Netflix subscribers.

—I pay myself ——I have access to someone else's I am on a free trial
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At what monthly price point would you decide to cancel your Netflix subscription? (ie. If Netflix
continues to increase prices, what price per month would trigger your cancellation of Netflix?)

Posed to Netflix subscribers who pays for the Netflix account.

May (20) 23.53
Apr (20) 25.11
Mar (20) ./ [ | | )4.57
Feb (20) I Y I 21.95

Jan (20) 21.00

Dec (19) 21.81

Nov (19) 20.29

Oct (19) 20.07

Sep (19) I Y 13.34
Aug (19) 19.23

Jul (19) 19.60

Jun (19) 20.05
May (19) 19.77

Apr (19) | [ | 20.14

Mar (19) 19.82

Feb (19) 21.11

Jan (19) 18.66

Dec (18) 19.96

Nov (18) 19.72

Oct (18) 20.57

Sep (18) 21.77
Aug (18) 19.98

Jul (18) 21.00

Jun (18) 9.02
May (18) 20.62

Apr (18) — 20.06

Mar (18) 51

Feb (18) 9.04

Jan (18) 20.13

Dec (17) 18.2

Nov (17) 18.30
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Non-Netflix Subscriber Dynamics
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Were you at any time a Netflix subscriber in the past?

Posed to non-Netflix subscribers.

—Yes, I was a paying customer

—Yes, I had a free trial but did not elect to continue with Netflix

No, I have never been subscribed to Netflix
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When did you cancel your Netflix subscription?
Posed to former Netflix subscribers.

—\Within the past month —\Vithin the past three months
Within the past year ——More than a year ago / I don't remember
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Did the most recent price increases play a role in your decision to cancel Netflix?
Posed to former Netflix subscribers and former trialers.

May (20) 61%
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