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BESPOKE INTEL OCTOBER 2021
SURVEY RESEARCH
RADIO AND STREAMING MUSIC VOL 21

Audience: 1,250 US Consumers Balanced To Census

CHECK BREAKDOWN:

TREND CHECKS

STREAMING MUSIC - ENGAGEMENT AND SENTIMENT POSITIVE

Engagement trends by platform are generally favorable; in line with prior quarters.
Sentiment toward platforms improved sequentially. User assessment of value for the money
they pay for each platform is at or near series highs for paying members of each platform.

CONSUMER PREFERENCES TO PICKING INDIVIDUAL CONTENT

Over time, consumers have slowly been shifting in their preference for picking individual
songs, interviews, or playlists to listen to (at the expense of picking a channel or station and
having content played for them).

COMPETITIVE DYNAMICS Q'S CONTINUE TO FAVOR SPOT AND SIRI

Spotify continues to win competitive dynamics questions related to the content they have,
how content is delivered, and podcasts. Sirius has also shown improvement in these
departments.

SPOT AND PODCASTS

The % of consumers who connect their smartphone to their car has increased over the
history of our survey, but the data has been flatter over the past year. Among those who had
a free trial to Sirius when they most recently got a new car, a declining % are saying that the
ability to connect smartphone apps to the car made them less likely to pay for Sirius.

EVOLVING PERCEPTIONS TOWARD SIRI

Perceptions toward Sirius are evolving. It is still most likely to be viewed as a platform to
listen to in the car, but the % who say it is a platform to listen to on smartphones or other
internet connected devices has been increasing over time.
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FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 2


http://www.bespokeintel.com
http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Grabbing Consumers’ Ears

Audience: 1,250 US Consumers
Date: October 2021

HOW OFTEN DO YOU USE THE FOLLOWING?

Respondents who have an account with each platform (free or paid)

221

Pandora

Spotify

Oct (21
Jul 1)
May (21
Jan (21)
Nov (20)
Aug (20)
May (20)

Apple Music

Sirius Radio

Everyday or Multiple Times 3-4 Times Per 12 Times Less Than Once
nearly everyday Per Week Month Per Month Per Month

_ More Frequent
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WHAT IS YOUR OPINION OF THE VALUE YOU GET FOR YOUR MONEY IN PAYING FOR THIS PLATFORM?

Respondents who pay for each platform

414

Spotify
Dct (21)

Jul 29

May (29
Jan (21

Nov (20)
Aug (20)
May (20)
~eb (20)
Nov (19)
Aug (19)
May (19)
~eb (19)
Nov (18)

4.09

Apple Music

.

407

Pandora

~

Sirius Radio

Very Weak Weak Neutral Strong Very Strong

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 4


http://www.bespokeintel.com
http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Grabbing Consumers’ Ears
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WHERE DO YOU TYPICALLY LISTEN TO THIS PLATFORM? (SELECT ALL THAT APPLY)

Respondents who have an account with each platform (free or paid)

SIRIUS XM APPLE MUSIC
4.2%
In the car While exercising
While exercising = Oct (21) Listening casually = Oct (20)
= Jul 2) mJul2)
B May (21 u May (2
= Jan 21) mJan (1)
Listening casually = Oct (20) In the car = Oct (20)
B Aug (20) H Aug (20)
= May (20) H May (20)
m Feb (20
Commute to and from work W Feb (20) At work © )
= Nov (19) H Nov (19)
B Aug (19) H Aug (19)
¥ May (19) = May (19)
At work | Feb (19) Commute to and from work = Feb (19)
5 Nov (18) = Nov (18)
0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%
SPOTIFY PANDORA
614%
58.7%
Listening casually Listening casually
= Qct (21 = Oct (21
mJul 21 411% mJul 21
m May (27 u May (29
) . In the car
While exercising = Jan (21) m Jan (21)
= Oct (20) = Oct (20)
' mAug (20) B Aug (20)
In the car H May (20) While exercising | May (20)
H Eeb (20) m Feb (20)
37.3% H Nov (19) H Nov (19)
= Aug (19
At work " Aug (19) At work 9(9)
= May (19) = May (19)
H Feb (19) H Feb (19)
u Nov (18) = Nov (18)
Commute to and from work Commute to and from work

0% 20% 40% 60% 80%  100% 0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

HOW MUCH TRUST WOULD YOU SAY YOU HAVE IN THE FOLLOWING BRANDS?

Posed to all respondents

Spotify

Pandora (Music)

Oct (21
Jul 29
May (21)
Jan (2J)
Nov (20)
Aug (20)
May (20)
Feb (20)

Sirius XM

Apple Music

Very Low Trust Low Trust  Neutral/No Opinion High Trust Very High Trust
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

DO YOU FEEL THAT YOUR LISTENING TIME ON THIS PLATFORM IS INCREASING OR DECREASING FOR THE

FOLLOWING KIND OF MUSIC...

Posed to users of each platform.
New Music (Released in the Past 6 Months)

Apple Music

Spotify

Sirius Radio

Pandora

Decreasing No Change Increasing
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

DO YOU FEEL THAT YOUR LISTENING TIME ON THIS PLATFORM IS INCREASING OR DECREASING FOR THE

FOLLOWING KIND OF MUSIC...

Posed to users of each platform.
Catalog Music (Released 6+ Months Ago)

243
Apple Music 2.49
2.48
2.38
Spotify 2.45
241
1 Oct (2]
231 = Jul 1)
Sirius Radio o5 WAPr@)
Pandora
Decreasing No Change Increasing
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

FOR LISTENING TO MUSIC AND TALK-SHOW CONTENT, WHICH IS BETTER?

Posed to all respondents.

514%
48.0%
49.7%
48.7%
50.1%
48.7%
Picking individual songs, interviews, or playlists to listen to 476% = Oct (21
46.9% = Jul 27)
472%
48.4% H May (29
48.8% m Jan (21)
44.2% = Nov (20)
45.7%
H Aug (20)
48.6% = May (20)
520% u Feb (20)
50.3%
513% = Nov (19)
49.9% m Aug (19)
. , _ 513% = May (19)
Picking a channel or a station and having content played for me 52.4%
53.206 " Feb (19)
52.8% = Nov (18)
516%
512%
55.8%
54.3%
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

IN YOUR OPINION, WHICH PLATFORM IS BEST WHEN IT COMES TO THE WAY IN WHICH THEY DELIVER

CONTENT TO ITS USERS? (IE. THE BEST USER EXPERIENCE)

Posed to all respondents.

None of the above / I don't know

Spotify m Oct (2
m Jul 2
m May 2D
Sirius XM = Jan (2
= Nov (2
Pandora = Aug (2

m May (2
m Feb 2
= Nov (19)
= Aug (19)
= May (19)
m Feb (19)
= Nov (18)

A 2 e

Apple Music

Amazon Prime Music

Soundcloud

0% 20%0 40%0 6020 80% 100%0
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

IN YOUR OPINION, WHICH PLATFORM HAS THE BEST CONTENT AVAILABLE?

Posed to all respondents.

None of the above / Idon't know
Spotify m Oct (2))
mJul 27
® May (29
Sirius XM = Jan (21)
= Nov (20)
Pandora = Aug (20)
= May (20)
m Feb (20)
Apple Music = Nov (19)
N Aug (19)
Amazon Prime Music = May ()
m Feb (19)
¥ Nov (18)
Soundcloud
0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

IN YOUR OPINION, WHICH PLATFORM HAS THE MOST UNIQUE CONTENT AVAILABLE THAT YOU CAN'T

FIND ANYWHERE ELSE?

Posed to all respondents.

None of the above / | don't know
Spotify
= Oct (2]
mJul 21
Sirius XM W May (29
m Jan (2]
= Nov (20)
Pandora B Aug (20)
m May (20)
B Feb (20)
Apple Music = Nov (19)
B Aug (19)
= May (19)
Amazon Prime Music W Feb (19)
¥ Nov (18)
Soundcloud
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

HOW OFTEN DO YOU LISTEN TO PODCASTS?

Posed to all respondents.

Never
m Oct (22
Infrequently Jul 21

= May (2D

= Jan (21
Somewhat Frequently = Nov (20)
B Aug (20)
= May (2/0)
Frequently m Feb (20)

= Nov (19)

= Aug (19)

Very Frequently
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

HOW INTERESTED WOULD YOU BE IN PAYING FOR SUBSCRIBER ONLY BONUS EPISODES TO ANY OF THE

PODCASTS YOU LISTEN TO OR MIGHT DISCOVER IN THE FUTURE?
Posed to podcast listeners.

$1199 per month

$7.99 per month

" Oct (2)
$4.99 per month
$2.99 per month
$.99 per month 19
189
No Interest I Might Be Willing | Would Be Willing
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

DO YOU LISTEN TO ANY PODCASTS NOW THAT YOU WOULD BE WILLING TO PAY FOR SUBSCRIBER ONLY

BONUS EPISODES?

Posed to podcast listeners.

t (2D
. ) 12D

Yes (please specify which podcasts you
would pay for bonus episodes) . r@y

86.2%
No 83.4%

83.44%

0% 20% 40% 60% 80% 100%

APPLEPODCAST

NTRvIS SELFSUFFICIENTME s CRIMEYOUTUBERS
LILWAYNES DRUGGYDRIVEN e RISTOPHERCUOM
O ENAL umm#'ﬂ'ﬂgﬁ“ﬁmmmmm KSHOW EATHEncnxmcmnDsoN

GdréNéLEPODCASTS MUSIC LEARNINGORGOODSTORIES.  ANYTHINGGOESWITHENMACHAMBERLAIN S ORT

STILLPROCESSING PSYCHIC FORGODSAKEDONTDRINKTHEJUICE
HOWIBUILTTHIS STEVEHARVEY SCAREYOUTOSLEER DARKHISTORY
SNusDANBUNGIHDERIMEJLNmﬁANE Ié?-IEEEGiu_I ﬁh%-lmmm‘r
SOHISTORY TGED
TED COOL BENSHIPIRO ., A

OVERCAST MYFAVORITEMURDER
SPOTIFY LiKE suzomie
UTUBE
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WHICH OF THE FOLLOWING PLATFORMS DO YOU USE TO LISTEN TO PODCASTS?

Posed to respondents who listen to podcasts (more often than never)

Spotify _" 40.5%
None of the above 2924
Apple Podcasts
Google Podcasts w Oct (2
Tuneln Radio Jul (2
Stitcher = May (211
Laughable m Jan (2
Castbox = Nov (2D)
W Aug (20)
Overcast = May (20)
Breaker ® Feb (20)
Castro = Nov (19)
Luminary = Aug (19)
Downcast
Himalaya
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WHICH OF THE FOLLOWING HAS THE MOST UNIQUE PODCAST CONTENT THAT YOU CANNOT FIND ON

OTHER PLATFORMS?

Posed to respondents who listen to podcasts (more often than never)

None of the above 2%
Spotify
Apple Podcasts
Google Podcasts = Oct (21)
Stitcher Jul 21
Tuneln Radio = May (2]
Breaker = Jan (21)
Downcast " Nov (@0)
m Aug (20)
Overcast = May (20)
Castro = Feb (20)
Castbox B Nov (19)
Laughable " Aug (19)
Luminary
Himalaya
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

SINCE THE JOE ROGAN EXPERIENCE BECAME AVAILABLE ON SPOTIFY IN SEPTEMBER, HAVE YOU
CHANGED...

Posed to respondents who listen to Joe Rogan at least somewhat frequently

How much time you spend on
Spotify per visit
231
= 0ct (2))
BJul 2))
" May (29
How often you visit Spotify 233
238
No Change Small Increase Significant Increase
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Audience: 1,250 US Consumers
Date: October 2021

OWNS OR LEASES A CAR

Posed to all respondents

Oct (2)
Jul 21
May (21
Jan (21
Nov (20)
Aug (20)
May (20)
Feb (20)
Nov (19)
Aug (19)
May (19)
Feb (19)
Nov (18)
Aug (18)
May (18)
Feb (18)
Nov (17)
Aug (I7)
May (17)
Feb (17)
Nov (16)
Sep (1)

0% 20% 40% 60% 80% 100%
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Audience: 1,250 US Consumers
Date: October 2021

DO YOU EVER CONNECT A SMARTPHONE TO LISTEN TO MUSIC APPS IN YOUR CAR LIKE SPOTIFY,

PANDORA, APPLE MUSIC, ETC?

Posed to all respondents who own / lease a car

Oct (21]) 56.7%
Jul 21 59.8%
May 219 8.0%
Jan (2] 610%
Nov (20) 60.7%
Aug (20) 58.6%
May (20)
Feb (20)
Nov (19)
Aug (19)
May (19)
Feb (19)
Nov (18)
Aug (18)
May (18)
Feb (18)
Nov (17)
Aug (17)
May (17)
Feb (17)
Nov (16)
Sep ()

0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WHEN IS THE LAST TIME YOU PURCHASED OR LEASED A CAR?

Posed to all respondents who own / lease a car

Oct (2

Jul 2
= May (20
m Jan (2
= Nov (20)
m Aug (20)
= May (20)

Feb (20)
= Nov (19)
= Aug (19)
m May (19)
® Feb (19)
H Nov (18)
= Aug (18)

= May (18)
0% 20% 40% 60% 80% 100 %

More than three years ago

In the past three years

In the past year

In the past three months

In the past month
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

HOW MUCH DO YOU AGREE WITH THE FOLLOWING STATEMENTS:

Posed to all respondents who own / lease a car

There is necessary or
important content I get on
Sirius that I can't get
elsewhere

Oct (21)
Jul(21)
u May (21)
mJan (21)
1 Nov (20)
m Aug (20)
u May (20)
11 Feb (20)
1 Nov (19)
mAug (19)
B May (19)
HFeb (19)
H Nov (18)
1 Aug (18)
1 May (18)
u Feb (18)

The ability listen to apps like
Apple Music, Pandora,
Spotify, etc in the car make
Sirius radio less necessary"

Strongly Disagree Disagree Neither Agree nor Disagree Agree Strongly Agree
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WHEN YOU MOST RECENTLY LEASED OR BOUGHT A CAR, DID IT COME WITH A FREE TRIAL TO SIRIUS

RADIO?

Posed to all respondents who own / lease a car

Oct (29

Jul )
May 29
Jan (21
Nov (20)
Aug (20)
May (20)
Feb (20)
Nov (19)
Aug (19)
May (19)
Feb (19)
Nov (18)
Aug (18)
May (18)
Feb (18)
Nov (17)
Aug (I7)
May (17)
Feb (17)
Nov (16)
Sep ()

0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WHEN THE FREE TRIAL WAS UP, WHAT DID YOU DO?

Posed to respondents who had a free trial when they most recently got a new car.

After my free trial ended, | decided NOT to pay for Sirius to
continue access

After my free trial ended, | decided to pay for Sirius to
continue access

I am still currently on a free trial and have decided NOT to pay
for Sirius when the trial isup

I am still currently on a free trial and plan to pay for Sirius
when the trial is up

0% 20% 40% 60% 80%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

DID APPS LIKE PANDORA, SPOTIFY, AND APPLE MUSIC INFLUENCE YOUR DECISION REGARDING PAYING

FOR ACCESS TO SIRIUS?
Posed to respondents who had/have a free trial when they most recently got a new car.

Oct (2
Jul 2
May (29
Jan (2
Nov (20)
Aug (20)
May (2/0)
Feb (20)
Nov (19)
Aug (19)

May (19)
Feb (19)

Nov (18)
Aug (18)

May (18)
0% 20% 40% 60% 80% 100%

Those apps made me more likely to pay
for Sirius

Those apps did not impact whether |
would pay for Sirius

Those apps made me less likely to pay
for Sirius
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WHAT DO YOU VIEW SIRIUS XM AS? (SELECT ALL THAT APPLY)

Posed to all respondents.
54.4%

A platform to listen to in the car = Oct (2
mJul 2
= May (2]
mJan (2
= Nov (20)
m Aug (20)
® May (200)
m Feb (20)
H Nov (19)
® Aug (19)
= May (19)
B Feb (19)
= Nov (18)

A platform to listen to on smartphones, mobile
devices, or internet connected devices

None of the above / I don't know

A platform to listen to on desktop or laptop
computers

0% 20% 40% 60% 80% 100%

Posed to paying Sirius subscribers.

A platform to listen to in the car

A platform to listen to on smartphones, mobile devices,
or internet connected devices

Oct (21)
] _‘l:ul (215)
= May (21)
] _‘l:an (2:@)
= Oct (20)
= Aug (20)
= May (20)
= Feb (20)
] I*;\Iov (1:9)

A platform to listen to on desktop or laptop computers

None of the above / I don't know
4.9%
4.20/0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WHAT IS YOUR PERCEPTION OF SIRIUS XM?

Posed to all respondents.

Oct (21) 354
Jul 22 3.57
May (27 3.58
Jan (21 351
Nov (20) 3.58
Aug (20) 3.44
May (20) 341
Feb (20) 3.35
Nov (19) 3.4
Aug (19) 341
May (19) 3.39
Feb (19) 3.43
Nov (18) 3.43
Very Negative Negative Neutral Positive Very Positive
Posed to paying Sirius subscribers.
m Very Negative = Negative = Neutral = Positive m Very Positive

Oct (210
Jul 29)
14%-2.4%

May (29
1% 2.9%:
h :

Jan (21 ¥
Oct (20)
a
Aug (20)
/
May (20) ko, 2
[
Feb (20) 02
/o

Nov (19)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Audience: 1,250 US Consumers
Date: October 2021

WHY IS YOUR OPINION NEGATIVE?

Posed to respondents who said they have a negative opinion of Sirius XM.

“Constant price upping”

“The commercials are annoying”

“They send adverts that look like missed bills so you'll open them. And it's nearly
impossible to unsubscribe.”

“l just don't like it or use it.”

“Because it's overpriced useless, | can get the same things for free.”

“Over priced”

“Says no commercials but they still talk about sponsors and interrupt music even though |
paid.”

“l just don’t care about it. Nothing special.”

“I don't think its worth the price they charge”

“Costs too much especially with so many others options now available”

“Expensive, harassive when you end a trial.”
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WHY ARE YOU NOT A SIRIUS XM SUBSCRIBER? (SELECT ALL THAT APPLY)

Posed to respondents who not subscribers of Sirius XM.

38.9%
Too expensive

I don't pay for music in general
None of the above
| already pay for a competitive platform

It is only for the car

| can connect my smartphone in the car to listen to
streaming apps

The content doesn't appeal to me

The user experience / method of delivery doesn't
appeal to me

Other (please specify)

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

HAVE YOU EVER BEEN A SIRIUS XM SUBSCRIBER?

Posed to non-Sirius XM subscribers.

mOct (2
mJul 2
m May (2|9
m Jan (2
= Nov (20)
W Aug (20)
= May (2/0)
HFeb (20)
= Nov (19)
= Aug (19)
= May (19)
H Feb (19)
¥ Nov (18)

Yes, | used to pay for Sirius

Yes, but just a free trial

No, never

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WOULD THERE BE ANY PRICE POINT (PER MONTH) WHERE YOU WOULD DECIDE TO SUBSCRIBE TO SIRIUS

XM?

Posed to non-Sirius XM subscribers.

= Oct (21)
H Jul 21
= May (29
m Jan (29
1 Nov (20)
® Aug (20)
82.2%Hm May (2/0)
H Feb (20)
= Nov (19)
H Aug (19)
= May (19)
B Feb (19)
= Nov (18)

Yes (Enter MONTHLY Price)

No

0% 20% 40% 60% 80% 100%

Average $B3
$13.20
$13.46 H Oct (20
= Jul 21
H May (29
= Jan (21)
m Oct (20)
Median W Jul 20
$15 $20
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

IS YOUR CAR AN ELECTRIC VEHICLE OR DOES IT RUN ON GAS?

Posed to auto owners.

6.2%
Hybrid
4.3%
? m Oct (21)
Electric = Jul 21
H May 29
= Jan (210)
89.5%
Gasoline
0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

IS YOUR CAR AN ELECTRIC VEHICLE OR DOES IT RUN ON GAS?

Posed to auto who pay for a Sirius account currently.

%
: 18.4%
Hybrid 19_10/: m Oct (21)
A% mJul 21

7.3% = May (2f)
Electric =Jan (23

812%

.
Gasoline 70
813%
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

HOW MUCH DID YOU / WILL YOU DRIVE YOUR CAR IN THE FOLLOWING YEARS?

Posed to auto owners.

2021

2020 #/0ct 21)
mJul 2]
= May (2]
2019
Very Infrequently Infrequently Somewhat Frequently Frequently Very Frequently
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WHAT IS THE BRAND OF THE PRIMARY AUTOMOBILE THAT YOU DRIVE?

Posed to auto owners.

Ford

Toyota

Chevrolet

Honda

None of the above
Nissan

Dodge

BMW

Jeep

Hyundai

Subaru
m Oct (22
mJul 21
= May 29

Audi

Buick
Volkwagen
Lexus
Cadillac
Chrysler
Tesla
Mercedes
Lincoln
Volvo

Infiniti

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

WHAT IS THE BRAND OF THE PRIMARY AUTOMOBILE THAT YOU DRIVE?

Posed to auto who pay for a Sirius account currently.

Chevrolet 6%

BMW
Toyota
Ford
Honda
Nissan
None of the above
Audi
Dodge
Jeep
Lexus
Hyundai
Cadillac
Buick
Tesla
Chrysler
Lincoln
Mercedes
Volvo
Subaru
Volkwagen
Infiniti

m Oct (20
=Jul 29
m May 20
m Jan (20

0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

DO YOU REGULARLY OR OCCASIONALLY LISTEN TO THE FOLLOWING IN YOUR CAR? (SELECT ALL THAT

APPLY)

Posed to all respondents who own / lease a car

AM/FM Radio

Spotify Oct (21)

Jul (21)

Talk on the phone m May (21)

= Jan (21)

Silence (not listening to anything) = Nov (20)
m Aug (20)

Pandora = May (20)

Feb (20)

YouTube = Nov (19)

= Aug (19)

. Radi
Sirius Radio = May (19)
. m Feb (19)
Apple Music

= Nov (18)

Podcasts = Aug (18)

m May (18)

Amazon Prime = Feb (18)

m Nov (1[7)

Audiobooks = Aug (17)

=m May (17)

None of the above m Feb (17)
= Nov (16)

Other (please specify) m Sep (16)
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
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HOW OFTEN DO YOU LISTEN TO...

Posed to all respondents

Podcasts

Music

Never Rarely Somewhat Frequently  Frequently Very Frequently
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

DO YOU OWN ANY OF THE FOLLOWING?

Posed to all respondents

42.9%
Portable speaker
42.8%
Wired earbuds
m Oct (2)
39.5% = Jul 21)
Over-ear headphones = May (21
375% H Jan (2))
Wireless Earbuds (other than Airbuds) = Nov (20)
® Aug (20)
m May (20)
Airpods " Feb (20)
None of the above
0% 20% 40% 60% 80% 100%
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Grabbing Consumers’ Ears Audience: 1,250 US Consumers
Date: October 2021

HOW OFTEN DO YOU USE YOUR AIRPODS?

Posed to Airpod owners

Often

= Oct (21)
= Jul 21
= May 20
m Jan (21
H Nov (20)
= Aug (20)
= May (20)
= Feb 20)

Occasionally

Rarely

| don't use them anymore

0% 20% 40% 60% 80% 1009%0
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Grabbing Consumers’ Ears

Audience: 1,250 US Consumers
Date: October 2021

DO YOU THINK YOUR USAGE OF AIRPODS MAKES YOU DO ANY OF THE FOLLOWING MORE OR LESS OFTEN

THAN YOU DID BEFORE YOU GOT AIRPODS?

Posed to Airpod owners

Listen to music in general

Oct (2]
Jul 29
May (21
Jan (21))
Nov (20)
Aug (20)
May (20)
Feb (20)

Listen to Spotify

Listen to podcasts in general

Makes me listen less Same Makes me listen more
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