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BESPOKE INTEL OCTOBER 2021

SURVEY RESEARCH

CHINA ECOMMERCE VOL 26

Audience: 1,000+ Consumers in China
Sample Skews a Bit Urban (ie, 80% of sample from tier 1 and 2 cities)

CHECK BREAKDOWN: ECOMMERCE

TREND CHECKS

SPENDING CONFIDENCE AT HIGHS

Spending confidence has improved every quarter thus far and improved once
again in the last three months. Confidence to spend readings are at series highs at
the moment. Consumers report that they have increased their recent spend.

ONLINE PLATFORMS FEEDBACK POSITIVE

Consumers point to recent increases in spend across the platforms we test.
Moreover, consumers believe that they are likely to increase their spend in the
coming months.
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Audience: 1,000 China Consumers
Date: October 2021

HOW OFTEN DO YOU SHOP ONLINE?

Posed to all respondents.

China eCommerce

Oct (21) 375

Jul @) [ 370

Apr @1 [ 365
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Jul 20) e 363
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Sep (B) [ ——— 358
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Rarely/Never Infrequently Somewhat Frequently Frequently Very Frequently
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Audience: 1,000 China Consumers
Date: October 2021

China eCommerce

HOW CONFIDENT DO YOU CURRENTLY FEEL ABOUT SPENDING MONEY?

Posed to all respondents.

. Oct(2)
Fedul ()
= Apr 2D
Very Strong mJan (21
i mOct (20)
LW Jul (20)
L Apr (20)
Strong . W Mar (20)
‘mFeb (20)
. M Oct (19)
| Jul (9)
. W Apr (29)
Neutral i 1 Jan (19)
. ®Oct (18)
- | Jul (18)
.l Apr (18)
. ® Jan (18)
Weak . mOct (17)
L Jul (17)
mApr (I7)
. ® Jan (I7)
- mQOct (16)
Very Weak mJul (16)
- m Apr (16)
0% 20% 40% 60% 80%
Oct (21 3.98
Jul 21 3.89
Apr (21 3.81
Jan (21 373
Oct (20) 3.81
Jul (20) 373
Apr (20) 3.57
Mar (20) 365
Feb (20) 373
Oct (19) 374
Jul (19) 375
Apr (19) 379
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Oct (18) 3.87
Jul (18) 369
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Oct (16) 358
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Jan (16) 357
Sep () 364
Jun (15) 371
Neutral Strong
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

HOW MUCH HAVE YOU BEEN SPENDING LATELY?

Posed to all respondents.

= Oct (27)
mJul 2]
| Apr (27

Increasing

m Jan (21
= Oct (20)
m Jul 20)
Same | Apr (20)
B Mar (20)
m Feb (20)
m Oct (19)
Reducing = Jul (19)
B Apr (19)

B Jan (19)
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

DO YOU WANT TO REDUCE SPENDING NOW?

Posed to all respondents.

= Oct (2
mJul 20

W Apr (2]
m Jan (21
= Oct (20)
m Jul 20)
W Apr (20)
W Mar (20)
H Feb (20)
m Oct (19)
B Jul (19)
H Apr (19)
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Yes

W Jan (19]2)
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

WHEN DID YOU LAST MAKE A PURCHASE THROUGH EACH OF THE FOLLOWING?

Posed to all respondents.

(Vipshop)

(PinDuoDuo) = Oct (29
mJul Q)
m Apr (21)
m Jan (21)
= Oct (20)
= Jul 20)
| Apr (20)
H Mar (20)
H Feb (20)
® Oct (19)
H Jul (9)
u Apr (19)
= Jan (19)

(JD.com)

(Taobao)

Today In the past week In the past month In the past 6 months In the past year More than ayear ago Never

S

More Recent
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

HAVE YOU RECENTLY CHANGED HOW OFTEN YOU PURCHASE FROM...

Posed to respondents who have shopped each of the following.

3.32

8= (Taobao)

HZs (ID.com)

S
(PinDuoDuo)

MR

(Vipshop)

Less Same More

*When we asked about each platform, we excluded respondents who have never shopped
that platform.
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

IN YOUR OPINION ARE THE FOLLOWING GAINING OR LOSING POPULARITY?

Posed to respondents who have shopped each of the following.

"R
JD.com)
= Qct (2))
mJul )
"E
(Taobao) = Apr (29
H Jan (21)
&2 = Qct (20)
(PinDuoDuo
) m Jul 20)
= Apr (20)
e
(Vipshop)
Less Popular Neither More Popular

*When we asked about each platform, we excluded respondents who have never shopped
that platform.
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

HOW MANY ITEMS DO YOU BUY FROM HERE ON AVERAGE EVERY MONTH?

Posed to respondents who have shopped each of the following.

HE
(Taobao)
ez
(PinDuoDuo) ¥ Oct (29
HJul 2)
RAK m Apr (21)
(ID.com)
= Jan (21
mE = Oct (20)
(Vipshop)
1 Jul (20)
Zero One Two Three Four Five or more

*When we asked about each platform, we excluded respondents who have never shopped
that platform.
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

DO YOU PLAN TO INCREASE OR DECREASE SPENDING ON THE FOLLOWING WEBSITES AND APPS?

Posed to all respondents.

Vipshop
Xiaohongshu Oct (29)
=Jul )
= Apr (20
PinDuoDuo m Jan (21)
B Oct (20)
= Jul (20)
Tmall.com = Apr (20)
| Mar (20)
B Feb (20)
JD.com
Taobao
Increase No Change Decrease

Som S

Increasing
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

WHICH SITE DO YOU USE MOST TO BUY APPAREL?

Posed to all respondents.

Taobao
JD.com
Tmall.com Oct (21)
mJul )
= Apr (22
m Jan (20
H Oct (20)
Vipsho
IpShop = Jul (20)
= Apr (20)
= Mar (20)
W Feb (20)
PinDuoDuo
Other
0% 20% 40% 60% 80% 100%
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

WHICH SITE DO YOU USE MOST TO BUY ELECTRONICS

Posed to all respondents.

50.5%
46.8%
470%

44.6%
JD.com

517%

Taobao

Tmall.com

Oct (21)
mJul 21
= Apr (22)
m Jan (21)
B Oct (20)
HJul 20)
= Apr (20)
u Mar (20)
" Feb (20)

Suning

PinDuoDuo

Gome

Other

0% 20% 40% 60% 80% 100%
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China eCommerce

WHICH IS BETTER?

www.bespokeintel.com

Audience: 1,000 China Consumers

Date: October 2021

Posed to all respondents.

.29

I don’t know

Taobao
PDD
0% 20% 40% 60% 80% 100%
.99
I don't know
3.2%
D
PDD
0% 20% 40% 60% 80% 100%
I don't know
D
Taobao

0%

10%

20% 30% 40%

50%

60%

= Oct (21)
mJul (21)

mApr (21)
mJan (21)
m Oct (20)
m Jul (20)

mApr (20)
m Mar (20)
u Feb (20)
m Oct (19)
mJul (19)

m0ct (21)
mJul (21)

| Apr (21)
mJan (21)
= Oct (20)
m Jul (20)

H Apr (20)
u Mar (20)
m Feb (20)
m Oct (19)
mJul (19)

= 0ct (21)
| Jul (21)

m Apr (21)
mJan (21)
= Oct (20)
m Jul (20)
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u Mar (20)
m Feb (20)
m Oct (19)
= Jul (19)

I don’t know

Vipshop

PDD

0% 10% 20%

7.09

I don't know

Vipshop

Taobao

0% 20%

10.2%

I don't know

D

Vipshop

0%

20%
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DEEP-DIVE ON BABA
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Posed to all respondents.

Often

Occasionally

Once but not again

Never

5%

0% 20% 40% 60%
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80%

Date:

m Oct (2)
mJul 2)
| Apr (21
m Jan (21
m Oct (20
= Jul 20)
B Apr (20
® Mar (20
m Feb (20
m Oct (19)
m Jul (29)
B Apr (19)
H Jan (19)
E Oct (18)

Audience: 1,000 China Consumers
October 2021

HOW OFTEN DO YOU USE ALIBABA?

)

j—

100%
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

DO YOU USE ALIBABA ON YOUR MOBILE PHONE OR DESKTOP?

Posed to respondents who said they have used Alibaba.

= Oct (27
=Jul 2
| Apr (21
m Jan (2])
B Oct (20)
® Jul 20)
B Apr (20)
®m Mar (20)
m Feb (20)
B Oct (19)
m Jul (19)
H Apr (19)
B Jan (19)
® Oct (18)
0% 20% 40% 60% 80% 100%

Both

Desktop

Mobile
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

WHEN WAS THE LAST TIME YOU BOUGHT SOMETHING ON ALIBABA?

Posed to respondents who said they have used Alibaba.

Oct (2)
Jul 21
Apr ()
Jan (21
Oct (20)
Jul (20)
Apr (20)
Mar (20)
Feb (20)
Oct (19)
Jul (19)
Apr (19)
Jan (19)
0% 20% 40% 60% 80% 100%

More than one year ago

Past Year

Last three months

Last month

Last week
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

HOW MANY ITEMS HAVE YOU PURCHASED FROM ALIBABA IN THE PAST MONTH?

Posed to respondents who said they have used Alibaba.

More than three = Oct (27
= Jul 21
B Apr (27
m Jan (21
B Oct (20)
= Jul 20)
| Apr (20)
® Mar (20)
m Feb (20)
B Oct (19)
m Jul (19)

B Apr (19)
0% 20% 40% 60% 80% 100%

Three

Two

One

Zero
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

HAVE YOU CHANGED HOW OFTEN YOU SHOP ALIBABA RECENTLY?

Posed to respondents who said they have used Alibaba.

m Oct (27
= Jul 21
m Apr (27
mJan (21
m Oct (20)
= Jul (20)
m Apr (20)
m Mar (20)
m Feb (20)
m Oct (19)
m Jul (29)
m Apr (19)
m Jan (19)
m Oct (18)

Increasing

59.9%

Same

Reducing

0% 20% 40% 60% 80% 100%
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

WHAT TYPES OF PRODUCTS DO YOU BUY FROM ALIBABA?

Posed to respondents who said they have used Alibaba.

Apparel, textiles and accessories
Bags, shoes, and accessories
_ = 0ct (22
Gifts, sports and toys = Jul 29
| Apr (29
Electronics - mJan (21
m Oct (20)
= Jul (20
Agriculture and food 20)
H Apr (20)
m Mar (20)
Health and beauty m Feb (20)
m Oct (19)
Homes, lights, and building = Jul (1)
m Apr (19)
m Jan (19)
Packaging, advertising, and office = Oct (18)
Electrical equipment and telecommunications
Machinery, industrial parts, and tools
Chemicals, rubber, and plastics
Autos
None of the above

0% 20% 40% 60% 80% 100%
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM ALIBABA?

Posed to all respondents.

5.4% , ; ;
: : . Oct (21
Never Ll eD
5% | i - " Apr2])
5 5 - mJan (21
More than a Year Ago ; ; W Oct (20)
- = Jul (20)
2.7% ; : - " Apr (20)
: : . ® Mar (20)
. W Feb (20)
. mOct (19)
. W Jul (29)
. ® Apr (19)
1 Jan (19)
. ®Oct (18)
- W Jul (18)
. ® Apr (18)
. ®Jan (18)
. W Oct (17)
- W Jul (17)
. mApr (I7)
. W Jan (I7)
. mQOct (16)
. ®mJul (16)
. M Apr (16)

0% 20% 40% 60% 80%

Past Year Ago

Past Six Months

Past Month

Past Week

Today
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM TAOBAOQO?

Posed to all respondents.

Oct (2)
Jul 27
Apr (27
m Jan (2)
= Oct (20)
= Jul (20)
Apr (20)
= Mar (20)
® Feb (20)
m Oct (19)
m Jul (29)
= Apr (19)
= Jan (19)
m Oct (18)
B Jul (18)
m Apr (18)
H Jan (18)
® Oct (17)
® Jul (17)
m Apr (17)
H Jan (17)
m Oct (16)
H Jul (16)
W Apr (16)

Never

More than a Year Ago

Past Year Ago

Past Six Months

Past Month

Past Week

Today

0% 20% 40% 60% 80%
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM TMALL.COM?

Posed to all respondents.

4.3%

: : - Oct (21

Never Jul (2])
: : Apr (2

14% : : E IJ:En éz%
5 5 . m Oct (20)

- = Jul 20)

0 i s . = Apr (20)
2.2% ; ; . W Mar (20)
Past Year Ago : 5 . W Feb (20)
: : . W Oct (19)

- mJul (19)
. ® Apr (19)
W Jan (19)
. mOct (18)
. W Jul (18)
. W Apr (18)
. mJan (18)
. m Oct (I7)
- = Jul (I7)
. W Apr (1I7)
. W Jan (I7)
. B Oct (16)
- mJul (16)
. H Apr (16)
. mJan (16)
. ESep (B)

0% 20% 40% 60% 80%

More than a Year Ago

Past Six Months

Past Month

Past Week

Today
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China eCommerce Audience: 1,000 China Consumers
Date: October 2021

WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM JUHUASUAN?

Posed to all respondents.

Oct (2)

Jul 1)

Apr (27
- mJan (2)
. mOct (20)
- = Jul 20)
. Apr (20)
- m Mar (20)
. mFeb (20)
.+ mOct (19)
. mJul (19)
- W Apr (19)
. = Jan (19)
- W Oct (18)
. mJul (18)
. H Apr (18)
. M Jan (18)
. EOct (7)
- W Jul (I7)
. m Apr (I7)
. ®Jan (I7)
. mQOct (16)
. ®Jul (I6)
. ®Apr (16)

0% 20% 40% 60% 80%

Never

More than a Year Ago

Past Year Ago

Past Six Months

Past Month

Past Week

Today
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