
The share of respondents who prefer to buy footwear online and directly from the brand has
grown over our time series. Additionally, more frequent footwear purchasers show a stronger
preference for buying online and buying direct relative to those who buy footwear less
frequently.

THE GRADUAL SHIFT TOWARD ONLINE AND DIRECT CONTINUES
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Respondents who prefer to buy footwear online and direct skew younger.

ONLINE AND DIRECT BUYERS SKEW YOUNGER

BESPOKE INTEL
SURVEY RESEARCH

FOOTWEAR VOLUME 22
Audience: 1,250+ US Consumers Balanced To Census

OCTOBER 2021

ATHLETIC CLOTHING TRENDS

Nike, Adidas, and Skechers test the strongest in our trackers when it comes to sneakers
people own and sneakers people would like to own in the future. In terms of retailers,
Amazon has been the most popular in recent volumes, especially for those who prefer buying
online.

BRAND AND RETAILER SPECIFIC FEEDBACK

The percentage of consumers who wear athletic clothing casually hit a new series high. Nike
and Adidas remain the top two brands that consumers gravitate towards, but Lululemon has
made gains over time.
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