
The percentage of respondents who note that they have moved in the past six months and
the share who have renovated/remodeled their home in the last six months both held
relatively flat from last quarter.

INDUSTRY BACKDROP

CHECK BREAKDOWN:
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EC
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S The percentage who note that they purchased furniture in the past three months is tracking

~flat q/q (current readings at near series highs).

RECENT FURNITURE PURCHASES:

The share who expect to make a furniture purchase in the next three months increased q/q
(at series highs).

EXPECTED FURNITURE PURCHASES:

Consumers continue to prefer in-store purchases. However, online’s share of total purchases
has grown over time.

ONLINE FURNITURE PURCHASES:

BESPOKE INTEL
SURVEY RESEARCH

FURNITURE VOLUME 22
Audience: 1,250+ US Consumers Balanced To Census

OCTOBER 2021

Consumer opinions of RH improved sequentially q/q and are overall positive.

RH: 
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Posed to respondents who own item(s) from Restoration Hardware. Please note the n for this 

question ranges from 65-120 respondents, so survey error range may be higher for the chart 

below.
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