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BACKGROUND:

O Survey of 1,100+ US Consumers balanced to census.

FINDINGS:

O Skiing / Snowboarding Intentions Impacted By Covid

O The proportion of respondents who said that they are unlikely or very unlikely to go skiing or snowboarding this season
moved higher from September to December.

O Around 2/3 of respondents who say it is at least somewhat likely that they will ski/snowboard this year said that Covid will
impact how much they go. Only 35% of these respondents said Covid will not impact how much they go.

O Respondents continue to say that there have been financial impacts tied to Covid which will prevent them from
skiing/snowboarding at all or will make them do it less than they normally would.

O Epic Pass In Higher Demand Than Ikon

O While there is a good deal of uncertainty around ticket purchasing plans among those who are likely to ski/snowboard this
year, we would note that demand is stronger for the Epic pass vs. the Ikon pass.

O For context, demand was stronger for the Epic pass vs. Ikon last year as well.
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Bespoke | Ski Resort Operators

How likely are you to go skiing or snowboarding this season?
Posed to all respondents.

Very Unlikely >-8%
Unlikely
Somewhat Likely B Dec (20)
B Sep (20)
Likely
Very Likely
0% 20% 40% 60% 80% 100%

Source: ';\f( Bespoke Market Intelligence Analysis



Bespoke | Ski Resort Operators

Please rate how much you agree with the following statement: “I would normally have
purchased a season pass for the upcoming season, but I am waiting to see what happens
with Covid before buying.”

Posed to all respondents who are at least somewhat likely to go skiing or snowboarding this year.

30.4%
Strongly Agree 53 49,
30.4%
Agree 27.8%
. . 241%
[
Neither Agree nor Disagree 53 .49, Dec (20)
W Sep (20)

Disagree
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Bespoke | Ski Resort Operators

Will Covid play any role in how likely you are to ski or snowboard this year?

Posed to all respondents who are at least somewhat likely to go skiing or snowboarding this year.

| will likely not ski or snowboard at all
this season because of Covid

| will likely ski or snowboard less
because of Covid

| am still unsure and waiting to see how
Covid plays out

| will ski or snowboard either way

Source: ';\,'4 Bespoke Market Intelligence Analysis
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Bespoke | Ski Resort Operators

Have you endured any financial hardship due to Covid that will impact how much you ski
or snowboard this year?

Posed to all respondents who are at least somewhat likely to go skiing or snowboarding this year.

Yes, | will not ski or snowboard at all
because of it

4.2%

Yes, | will ski or snowboard less I Dec (20)
35%  msep (20)

because of it

No
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Bespoke | Ski Resort Operators

How likely are you to buy the following this year?

Posed to all respondents who are at least somewhat likely to go skiing or snowboarding this year.

m Very Unlikely mUnlikely = Somewhat Likely ®Likely ®Very Likely

Single Day Pass

December 2020 Multi Day Pass

Season Pass

0% 20% 40% 60% 80% 100%

B Very Ynlikely ®Unlikely = Somewhat Likely (®Likely ®Very Likely

Single Day Pass

September 2020

Multi Day Pass
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Source: 'X’« Bespoke Market Intelligence Analysis



Bespoke | Ski Resort Operators

Will you buy passes from any of the following this year?

Posed to all respondents who are at least somewhat likely to go skiing or snowboarding this year.

437%
Epic Passes
49.5%

3.4%

None of the above /| don't know

j Dec (200)
Sep (20)
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lkon Passes
311%
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Source: ';\f( Bespoke Market Intelligence Analysis



Bespoke | Ski Resort Operators

Which will you / have you bought?
Posed to all respondents who are at least somewhat likely to go skiing or snowboarding this year AND plan to buy
passes from Epic.

u I will not buy this ®I might buy this = I will definitely buy this ®I have already purchased this for this season

Multi-Day Epic Pass 2

December 2020
0% 20% 40% 60% 80% 100%
B | will not buy this B might buy this 1 will definitely buy this B | have already purchased this for this season
Multi-Day Epic Pass
Regional Epic Pass
September 2020

Full Season Epic Pass

Single Day Epic Pass
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Bespoke | Ski Resort Operators

Did you go skiing or snowboarding last year?
Posed to all respondents.

84.7%

Yes 15.4%
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Source: ';‘,sf« Bespoke Market Intelligence Analysis



Bespoke | Ski Resort Operators

Did you buy any of the following last ski/snowboard season for lift tickets?
Posed to all respondents who went skiing or snowboarding.

H No HYes

Single Day Pass

Multi-Day Pass

Season Pass
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Source: ';\f( Bespoke Market Intelligence Analysis
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Bespoke | Ski Resort Operators

Did you buy tickets or passes from any of the following last year?
Posed to all respondents who went skiing or snowboarding.

Single Day Pass 69.3%

Multi-Day Pass 68.2%

1

Season Pass 58.1%

1
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Source: ';‘,{‘4 Bespoke Market Intelligence Analysis



Bespoke | Ski Resort Operators

Which did you buy?
Posed to all respondents who went skiing or snowboarding and bought Epic tickets/passes.

Single Day Epic Pass i 3.8%

Regional Pass l 7.6%

Multi-Day Epic Pass - 19.1%

Full Season Epic Pass m 69.5%
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Source: ';)f( Bespoke Market Intelligence Analysis
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Bespoke | Demographics

What is your age?
Posed to all respondents.

75+
65-74
55-64
45-54
35-44
25-34

18-24

0%

Source: 'X’« Bespoke Market Intelligence Analysis
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Bespoke | Demographics

What is your approximate average household income??

Posed to all respondents.

$200,000 and up
$175,000-$199,999
$150,000-$174,999
$125,000-$149,999
$100,000-$124,999
$75,000-$99,999
$50,000-$74,999
$25,000-$49,999
$0-$24,999

Source: ';\,'4 Bespoke Market Intelligence Analysis
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Bespoke | Demographics

What is your gender?
Posed to all respondents.

Female

Male

Source: 'X*« Bespoke Market Intelligence Analysis
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Bespoke | Demographics

In which region of the United States do you live?
Posed to all respondents.

South Atlantic (Delaware, Maryland, District of Columbia, Virginia, West

Virginia, North Carolina, South Carolina, Georgia, Florida) 215%

East North Central (Ohio, Indiana, lllinois, Michigan, Wisconsin) 7.0%
Pacific (Washington, Oregon, California, Alaska, Hawaii)
Middle Atlantic (New York, New Jersey, Pennsylvania)

West South Central (Arkansas, Louisiana, Oklahoma, Texas)

West North Central (Minnescta, lowa, Missouri, North Dakota, South
Dakota, Nebraska, Kansas)

Mountain (Montana, Idaho, Wyoming, Colorado, New Mexico, Arizona,
Utah, Nevada)

East South Central (Kentucky, Tennessee, Alabama, Mississippi)

New England (Maine, New Hampshire, Vermont, Massachusetts, Rhode
Island, Connecticut)

0% 20% 40% 60% 80% 100%

Source: 4% Bespoke Market Intelligence Analysis



Bespoke | Demographics

Do you live in an urban, suburban, or rural area?
Posed to all respondents.

Suburban

44.4%

Ubran

Rural

0% 20% 40%

Source: ’X*« Bespoke Market Intelligence Analysis
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Bespoke | Demographics

What is your race or ethnicity?
Posed to all respondents.

White

Black or African American

Hispanic or Latino

Asian

Multiracial or Multiethnic

Another race or ethnicity, please describe below
Native American or Alaska Native

Native Hawaiian or other Pacific Islander

Middle Eastern or North African

Source: ';}f( Bespoke Market Intelligence Analysis
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