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Audience: 1,250+ US Consumers Balanced To Census
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CHECK BREAKDOWN:

MILK ALTERNATIVES

0 Usage of alternative milk products is basically flat/unchanged g/q.

O After almond milk, consumers think oat milk is the healthiest. They also rank oat milk
near the top when it comes to taste.

L Taste and how healthiness are the two factors that continue to drive alternative milk type
consumption decisions the most.
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0 Among respondents who use oat milk alternatives, Oatly has the most mindshare. Silk
and Califia are up there as well. Oatly is the most preferred oat milk brand among
respondents who use milk alternatives and consume oat milk at least occasionally.
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

DO YOU REGULARLY OR OCCASIONALLY USE ANY OF THE FOLLOWING MILK ALTERNATIVES? SELECT ALL

THAT APPLY

Posed to all respondents

43.2%
None of the above 42 1%
. 5.5%
Almond Milk 36.2%
Coconut Milk
Soy Milk
Oat Milk
B Nov (2]
Cashew Milk = Jul @)
Rice Milk
. 8.1%
Flax Milk 9.1%
. 76%
Hemp Milk 10.5%
. 4.2%
A2 Milk 4%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

WHICH ALTERNATIVE MILK TYPE DO YOU FEEL IS THE HEALTHIEST?

Posed to all respondents who use milk alternatives regularly or occasionally.

Almond Milk 31%%
Oat Milk
Soy Milk 1]::'54
Coconut Milk ]]Ji%"o/}o
Rice Milk [ 5.9 o
Cashew Milk 5674%% o (2(‘L)])
Flax Milk 500
Hemp Milk 465?:‘;/3/0
None of the above [ &%
A2 Milk & 585
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

WHICH ALTERNATIVE MILK TYPE DO YOU FEEL IS THE LEAST HEALTHY?

Posed to all respondents who use milk alternatives regularly or occasionally.

None of the above

Soy Milk
Coconut Milk
Almond Milk
Rice Milk
® Nov 20
Hemp Milk = Jul @)

Cashew Milk
A2 Milk
Flax Milk

Oat Milk
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Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

WHICH ALTERNATIVE MILK TYPE DO YOU FEEL IS THE TASTES THE BEST?

Posed to all respondents who use milk alternatives regularly or occasionally.

38.0%

Almond Milk 1%

Coconut Milk
Soy Milk
Oat Milk

Cashew Milk
m Nov (2]

Rice Milk = Jul 21)

Hemp Milk
Flax Milk
None of the above

A2 Milk

0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

WHICH ALTERNATIVE MILK TYPE DO YOU FEEL TASTES THE WORST?

Posed to all respondents who use milk alternatives regularly or occasionally.
6%
5%

3%
8%

None of the above
Soy Milk

Flax Milk

Coconut Milk

Hemp Milk
mNov (2)

Rice Milk = Jul 2D

Almond Milk
Cashew Milk
Oat Milk

A2 Milk
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Milk Alternatives

Audience: 1,250 US Consumers | Date: November
2021

HOW OFTEN DO YOU DRINK NON-DAIRY ALTERNATIVE MILK?

Posed to all respondents who consume one or more milk alternatives regularly or occasiona
Ily.

Rarely

28.9%
28.5%

Sometimes

® Nov (2]
24.5% B Jul )

Often
22.5%

32.2%
32.4%

Very Often
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

THINKING OF THE DIFFERENT TYPES OF ALTERNATIVE MILKS AVAILABLE (ALMOND, OAT, SOY, RICE,

COCONUT, A2, ETC), WHAT MAKES YOU CHOOSE TO CONSUME ONE OVER THE OTHERS? SELECT ALL
THAT APPLY

Posed to all respondents who use milk alternatives regularly or occasionally.

Better taste

Healthier

Price

Brand H Nov 2]

=Jul 21
Environmental sustainability

Only thing available

3.2%
2.4%

Other (please specify)
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

DO YOU ALWAYS DRINK THE SAME TYPE OF ALTERNATIVE MILK (IE, ALMOND MILK, OAT MILK, RICE

MILK, ETC), OR DO YOU SWITCH BETWEEN TYPES?

Posed to all respondents who use milk alternatives regularly or occasionally.

| often switch between different types

B Nov (2]
= Jul 21

3.6%
| usually drink the same type

3.8%
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Posed to all respondents who use milk alternatives regularly or occasionally.

“Taste and health”

“It's very innovative"

“Lactose intolerant”

“Because they taste different there are different health benefits, so vari
ety is good”

“Availability, price or trying something new”

“Don’t want the same taste”

“For a change, like the variety of flavors like almond, cashew, oat, coco
nut”

I like varieties of milk”

"It depends on what I am eating with it, I like to switch up for different
types of cereal or other food I eat”

“I usually have coupons to try different brands.”

“The taste”

“Lately just to try them to see which one taste better & which one my
stomach likes better”

“I buy what's available, that's healthy, that costs the least.”
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Milk Alternatives Audience: 1,250 US Consumers | Date: Nover;gzelr

WHICH OAT MILK BRAND DO YOU CONSUME MOST REGULARLY?

Posed to all respondents who use oat milk alternatives regularly or occasionally.

50.7%
Brand | drink most regularly
(please specify)
54.2%
m Nov (2]
mJul 21
49.83%
I don't know
45.8%

0% 20% 40% 60% 80% 100%

ALMONDMILK

SI LK:‘:"::F?‘:; OAT-
OATMILK AeronALMOND <55z

AQMILK
BORDEN
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Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

WHICH OF THE FOLLOWING OAT MILK BRANDS HAVE YOU EVER HAD? (SELECT ALL THAT APPLY)

Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.

_ 62.7%

Silk - Oat Yeah

58.3%

60.9%

Oatly

58.9%

Califia Farms m Nov (2]
mJul 2]
Chobani
Other (please specify)
47%

0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 14


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

WHAT IS YOUR PREFERRED OAT MILK BRAND?

Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.

28.9%
Oatly 24.5%
: 22.7%
Silk - Oat Yeah 214%
. 20.9%
Chobani 25 006
m Nov (21
0
Califia Farms 18.2% B Jul 20

17.7%

| don't care what the brand is

2.2%

Other (please specify) 37%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Milk Alternatives Audience: 1,250 US Consumers | Date: Nover;(?zelr

WHEN YOU PURCHASE OAT MILK IN GROCERY OR CONVENIENCE STORES, HOW EASY IS IT TO FIND THE

FOLLOWING BRANDS?

Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.

184

Ul

Califia Farms
18

Chobani
= Nov (21
= Jul|(2)
Silk - Oat Yeah
Oatly
| Can Always Find It It Is Occasionally Out It Is Often Out
of stock of Stock
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

WHY DO YOU CHOOSE OATLY AS OPPOSED TO OTHER OAT MILK BRANDS? SELECT ALL THAT APPLY

Posed to oat milk drinkers whose brand preference is Oatly (N = 67)

Better taste 7%
78.7%
Price
Healthier
Brand HNov (2]
= Jul 29

Environmental sustainability

Only oat milk available to me

15%
0.0%

Other (please specify)
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Audience: 1,250 US Consumers | Date: November
2021

WHICH OF THE FOLLOWING BETTER DESCRIBES WHY YOU CHOOSE OATLY?

Posed to oat milk drinkers whose brand preference is Oatly (N = 67)

Because of the Oatly brand

m Nov (2]
B Jul2)

64.6%
Strictly because it is oat milk

72.3%
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FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 18


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

IN YOUR OPINION, HOW DOES OATLY COMPARE TO OTHER ALTERNATIVE MILKS WHEN IT COMES TO

HOW HEALTHY IT IS?

Posed to oat milk drinkers whose brand preference is Oatly (N = 67)

OTHER ALTERNATIVE MILKS are healthier than Oatly

Same /| don't know H Nov (21

=Jul 21

m) Why do you feel that way?

708% ‘

80% 100%

OATLY is healthier than other alternative milks

“Natural ingredients”

“The ingredients”

“Natural ingredients”

“It taste good"

“The solid taste and ingredients”
“It is very good for the body”
“it is made with better products”
“it's made from oats”

“Vitamins”

“It has more calcium and vitamins.”
“Better for heart”

“It's made of oat”

“It has less calories”

“Vitamins”

“Feel better”

“Its protein content”

“"Rich ingredients and sweet taste”
“Low calories”

“Healthy”

“Cause it has health benefits”
“It is very delicious”
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Milk Alternatives Audience: 1,250 US Consumers | Date: November
2021

THINKING ABOUT YOUR OAT MILK DRINKING, WHICH OF THE FOLLOWING BEST DESCRIBES YOU:

Posed to respondents who regularly or occasionally drink oat milk (N = 228).

30.2%
| vary my purchases across multiple brands

276

m Nov (2]
mJul 21
8%
I ALWAYS/Almost Always purchase the
same brand
2.4%
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BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Milk Alternatives Audience: 1,250 US Consumers | Date: November

2021

WHAT IS THE MAIN REASON FOR WHY YOU VARY YOUR OAT MILK PURCHASES ACROSS MULTIPLE

BRANDS AS OPPOSED TO CHOOSING THE SAME BRAND EVERY TIME?

Posed to respondents who regularly or occasionally drink oat milk and said they vary their p
urchases across multiple brands (N = 68).

Price

Availability

Curiosity ® Nov (2]

mJul 2]

Recommendations from friends/family

0.0%
0.0%

Other (please specify)
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