
❑ Usage of alternative milk products is basically flat/unchanged q/q.

❑ After almond milk, consumers think oat milk is the healthiest. They also rank oat milk
near the top when it comes to taste.

❑ Taste and how healthiness are the two factors that continue to drive alternative milk type
consumption decisions the most.

❑ Among respondents who use oat milk alternatives, Oatly has the most mindshare. Silk
and Califia are up there as well. Oatly is the most preferred oat milk brand among
respondents who use milk alternatives and consume oat milk at least occasionally.
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Posed to all respondents
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Posed to all respondents who use milk alternatives regularly or occasionally.
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Posed to all respondents who use milk alternatives regularly or occasionally.
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Posed to all respondents who use milk alternatives regularly or occasionally.
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Posed to all respondents who use milk alternatives regularly or occasionally.
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Posed to all respondents who consume one or more milk alternatives regularly or occasiona
lly.

Milk Alternatives
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Posed to all respondents who use milk alternatives regularly or occasionally.

Milk Alternatives
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Posed to all respondents who use milk alternatives regularly or occasionally.
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Posed to all respondents who use milk alternatives regularly or occasionally.

Milk Alternatives

“Taste and health”
“It's very innovative“
“Lactose intolerant”
“Because they taste different there are different health benefits, so vari
ety is good”
“Availability, price or trying something new”
“Don’t want the same taste”
“For a change, like the variety of flavors like almond, cashew, oat, coco
nut”
“I like varieties of milk”
“It depends on what I am eating with it, I like to switch up for different 
types of cereal or other food I eat”
“I usually have coupons to try different brands.”
“The taste”
“Lately just to try them to see which one taste better & which one my 
stomach likes better”
“I buy what's available, that's healthy, that costs the least.”
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Posed to all respondents who use oat milk alternatives regularly or occasionally.

Milk Alternatives
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Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.
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Milk Alternatives

Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.
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Milk Alternatives

Posed to all respondents who use milk alternatives regularly or occasionally and drink oat milk.
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Milk Alternatives

Posed to oat milk drinkers whose brand preference is Oatly (N = 67)
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Milk Alternatives

Posed to oat milk drinkers whose brand preference is Oatly (N = 67)
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Milk Alternatives

Posed to oat milk drinkers whose brand preference is Oatly (N = 67)
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Posed to respondents who regularly or occasionally drink oat milk (N = 228).
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Milk Alternatives

Posed to respondents who regularly or occasionally drink oat milk and said they vary their p
urchases across multiple brands (N = 68).
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