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BESPOKE INTEL OCTOBER 2021

SURVEY RESEARCH

ONLINE RETAILERS VOLUME 35

Audience: 1,000+ Consumers Balanced to US Census

CHECK BREAKDOWN:

TREND CHECKS

SPENDING CONFIDENCE

Confidence in spending money declined sequentially but is improved relative to the start of this
year.

SAVINGS RATE

An increased % of respondents are flagging that their savings have declined vs. increased. Feedback
remains net positive toward savings rate, but noticeably less so compared to our July survey.

FURNITURE, ECOMMERCE, AND COVID

Respondents feel that some of the online shift in furniture purchases will shift back toward in-stores
post-pandemic. However, we would note that with each survey we run online is gaining share on in-
stores in consumer estimations of shopping mix pre / during / and post pandemic.

SHIPPING CONCERNS

In recent quarters, consumer satisfaction with shipping from online retailers has been worse relative
to pre-pandemic levels. The data does not appear to be worsening substantially relative to July, but
feedback remains worse than healthier pre-pandemic levels.

PLATFORM SPECIFIC NOTES — W & ETSY

Wayfair | An increasing share of customers are cross-shopping Amazon and finding identical items
while doing so. Consumers continue to think Amazon has better pricing while Wayfair wins out when
it comes to selection and visualization of products (though Amazon is gaining in these areas).

Etsy | Expectations for mask wearing and purchases have jumped higher q/q.
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

HOW MUCH OF YOUR FURNITURE PURCHASES DID YOU/WILL YOU BUY ONLINE VS IN-STORES...

Posed to all respondents.

AFTER the pandemic is over
(when things get back to

normal)
m Oct (27
DURING the pandemic
B Jul 20
m Apr (21
® Jan (21
76
.86
BEFORE the pandemic
3.9
3.95
All Online More Online Same More In-Stores All In-Stores
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

HOW MUCH OF YOUR HOME FURNISHINGS AND OTHER ITEMS FOR THE HOME PURCHASES DID YOU/WILL

YOU BUY ONLINE VS IN-STORES...

Posed to all respondents.

AFTER the pandemic is over
(when things get back to

normal)
3.46
m Oct (27)
DURING the pandemic
mJul 20
W Apr (21
B Jan (21
3.57
363
BEFORE the pandemic
362
3.72
All Online More Online Same More In-Stores All In-Stores
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

WHEN IT COMES TO BUYING FURNITURE, WHICH IS MORE IMPORTANT?

Posed to all respondents.

m The ability to touch, feel, and see the items in person

m The convenience of buying online

0% 20% 40% 60% 80% 100%

GOING FORWARD FROM NOW

DURING the pandemic

BEFORE the pandemic

WHEN IT COMES TO BUYING HOME FURNISHINGS AND OTHER ITEMS FOR THE HOME, WHICH IS MORE
IMPORTANT?

Posed to all respondents.

m The ability to touch, feel, and see the items in person
m The convenience of buying online

GOING FORWARD FROM NOW

DURING the pandemic

BEFORE the pandemic

i}

0% 20% 40% 60% 80% 100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

TO THE BEST OF YOUR ESTIMATION, DID THE AMOUNT OF MONEY YOU HAVE SAVED CHANGE SINCE THE

START OF THE COVID-19 PANDEMIC?

Posed to all respondents.

My savings have increased

m Oct (27
mJul 21
| Apr (21
= Jan (27

No change

My savings have declined

0% 20%  40% 60% 80% 100%
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Posed to all respondents

Yes, multiple times

Yes, once

No, | have not
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4.7%

4.7%
63.3%
63.8%

617%

L =4

60% 80

B Oct (2
m Jul 2]
= Apr (2
m Jan (2
® Oct (2

Audience: 1,000 US Consumers
Date: October 2021

HAVE YOU PURCHASED MASK(S) THIS YEAR?

e &£ ¥~ B

0)

% 100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

WHICH WOULD YOU PREFER FOR PURCHASING MASKS?

Posed to all respondents

46.1%
49.0%
Buying in-stores 46 .60
470% m Oct (20)
mJul 21
53.9% [ APr(2))
510% m Jan (2]0)
Buying online 58.4%
u 2
2 0% Oct (20)

60.1%

0% 20% 40% 60% 80% 100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

GOING FORWARD, HOW OFTEN DO YOU EXPECT TO NEED TO PURCHASE NEW MASKS OR FACE

COVERINGS?

Posed to all respondents

N95 /
K95

m Oct (2]

Surgical
Mok mJull)

W Apr(2)

| Jan (21

Cloth M Oct (20)
Mask

| will not need to Rarely Occasionally Often
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

HOW OFTEN DO YOU EXPECT TO WEAR A MASK DURING THE FOLLOWING PERIODS?

Posed to all respondents

More than ayear
from now

7-12 months from

now m|Oct (21)
= Jul 21
=|Apr (27

3-6 months from al; )

now an (21
m|Oct (20)

Next three

months 435
427
Never Infrequently Somewhat Frequently  prequently  Very Frequently
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SHIPPING DELAYS
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

HAVE YOU NOTICED ANY CHANGES IN AVAILABLE SHIPPING TIMES WHEN USING THIS PLATFORM

RECENTLY?
Posed to users of each site/app.

Target

Walmart

Amazon

Overstock

= Oct (2
=Jul 2]
Ebay mApr (20
= Jan (29
H Oct (20)
Wayfair = Jul 20)
H Apr (20)
m Jan (20)
Etsy
Wish.com
Much Slower Slower No Change Faster Much Faster
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

ARE YOU CURRENTLY A SUBSCRIBER TO AMAZON PRIME?

Posed to Amazon users

= Oct 2D

S dul @D

“ Apr (2D

“Jan (1)

m Oct (20) |

= Jul (20)

= Apr (20) -

= Jan (20) :

= Oct (19)

= Jul (19) |

= Apr (9)

m Jan (19)

m Oct (18)

=Jul(8)

g m Apr (18) |
55.8% m Jan (18)
5 = Oct (17)
mJul (I7)

= Apr (I7)

= Jan (I7)

m Oct (16)

= Jul (16)

No

Yes, | have access to Amazon Prime
from a family member or friend's log-in

Yes, | am the account holder and pay
for the subscription

0% 20% 40% 60% 80% 100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

WHEN DID YOU START YOUR CURRENT AMAZON PRIME MEMBERSHIP?

Posed to Amazon users who are Prime members.

777%

More than a year ago 79.9%
815%

79.5%
80.3%

In the past year

m Oct 21
mJul (2]

m Apr (2]
mJan )
= Oct (20)
m Jul (20)
= Apr (20)

In the past three months

In the past month

0% 20% 40% 60% 80% 100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

FOR HOW MUCH LONGER DO YOU INTEND TO BE AN AMAZON PRIME MEMBER?

Posed to Amazon users who are Prime members.

For more than 5 more years
For another 3-5 years

For another 1-2 years
m Oct (2

0
mJul 29
m Apr (20
= Jan (20
m Oct (20)
m Jul 20)
H Apr (20)

For another 7-12 months

For another 4-6 months

For another 1-3 months

| am considering cancelling in the next month

0% 20% 40% 60% 80% 100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

HAVE YOU EVER BEEN AN AMAZON PRIME SUBSCRIBER IN THE PAST?

Posed to Amazon users who are not prime subscribers

I have NEVER been an Amazon Prime subscriber

I cancelled more than ayear ago

= Oct 21)
= Jul 29

Apr (20
I Jan (21)
= Oct (20)
= Jul 20)
I Apr (20)
I Jan (20)
= Oct (19)
=Jul (1)

= Apr (19)

I cancelled in the past year

I cancelled in the past three months

0% 20% 40% 60% 80% 100%
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OVERALL SHOPPING TRENDS
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

HOW CONFIDENT DO YOU CURRENTLY FEEL TO SPEND MONEY?

Posed to all respondents

Oct (21 331
Jul (29 3.37
Apr (29 3.36
Jan 21
Oct 20)
Jul (20) 331
Apr (20)
Jan (20) 3.34
Oct (19) 3.32
Jul (19) 331
Apr (19) 3.38
Jan (19) 3.27
Oct (18) 333
Jul (18) 343
Apr (18) 332
Jan (18) 342
Oct (17) 333
Jul (I7) 3.29
Apr (I7)
Jan (17) 332
Oct (16)
Jul (16) 3.34
Apr (16)
Jan (16)
Oct (15)
Jul (15)
Apr (15) 330
Jan (15) 3.29
(\;’S,%(‘,"é%%‘; Weak Confidence Neutral Strong Confidence \é%%iﬁgggg
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

ARE THE FOLLOWING TYPES OF ACTIVITIES BECOMING MORE OR LESS POPULAR?

Posed to all respondents

= Oct (21)
= Jul (2
= Apr (29)
Jan 1)
= Oct (20)
= Jul (20)
= Apr (20)
m Jan (20)
= Oct (19)
= Jul (19)
m Apr (19)
m Jan (19)
m Oct (18)
m Jul (18)
= Apr (18)
= Jan (18)
m Oct (17)
= Jul (7)
= Apr (I7)
m Jan (17)
= Oct (16)
= Jul (16)
= Apr (1)
= Jan (16)

Shopping Online

Shopping In-Stores

Shopping at Malls

Much Less Popular Less Popular Same More Popular Much More Popular
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COMPETITIVE DYNAMICS
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

BRAND AWARENESS

Posed to all respondents

95.5%

Amazon
Oct (21

Jul 29)
Apr (20
mJan (2)
~ mOct (20)
- mJul 20)
AP QO)
' mJan (20)
- moct (1)
=l 1)
B Apr (19)
m Jan (19)
moct (B)
- mJulB)
u Apr (18)
m Jan (18)
. mOct (I7)
i)
u Apr (I7)
m Jan (I7)
- moct (1)
- mJul (16)
B Apr (16)
m Jan (16)
| ‘ | | moct (5)
None of the above m Jul (15)

| ; : : = Apr (15)

Ebay

Wayfair

Etsy

Groupon

Overstock

Wish.com

24%

0% 20% 40% 60% 80% 100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

HOW DO YOU FIND THE SHIPPING EXPERIENCE WITH THIS APP/SITE?

Posed to users of each site/app

Amazon

Target

Walmart

® Oct (22
=Jul2))
Apr )
m Jan (21)
= Oct (20)
| Jul 20)
| Apr (20)
H Jan (20)
® Oct (19)
= Jul (19)

Wish.com

0 - Terrible 1 2 3 4 5 6 7 8 9 1 - Great

Etsy

Wayfair

Overstock
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

PLEASE RATE HOW LOYAL YOU ARE TO THIS APP/SITE FOR THE TYPES OF ITEMS YOU BUY FROM THEM:

Posed to users of each site/app

245
Amazon
m Oct (21
= Jul (2
Walmart Apr 29)
m Jan (29
u Oct (20)
T
arget 1 Jul 20)
m Apr (20)
Wish.com  Jan (20)
u Oct (19)
B Jul (19)
Ebay “ Apr (19)
Wayfair
Not Loyal At All Somewhat Loyal Loyal Very Loyal
October 2021 Data Broken Out
m Not Loyal At All (I Often Shop Other Retailers)
= Somewhat Loyal (I Occasionally Shop Other Retailers)
m Loyal (I Rarely Shop Other Retailers)
m Very Loyal (I Almost Never Shop Other Retailers)
Amazon
Walmart
Target
Wish.com
Etsy o
Ebay
Wayfair o
Overstock Yo
0% 20% 40% 60% 80% 100%
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AMZN TRENDS
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Audience: 1,000 US Consumers
Date: October 2021

BESPOKE MARKET INTELLIGENCE
From Bricks To Clicks

DO YOU EVER USE OR VISIT AMAZON (EITHER THE WEBSITE ON YOUR COMPUTER OR THE APPLICATION

ON YOUR MOBILE DEVICE)?

Posed to all respondents.

100%

80%

70%

60%

Jan (17)
Apr (17)
Jul (@)
Oct (17)
Jan (18)
Apr (18)
Jul (18)
Oct (18)
Jan (19)
Apr (19)
Jul (19)
Oct (19)
Jan (20)
Apr (20)
Jul (20)
Oct (20)
Jan 1)
Apr (21)
Jul 29
Oct (2))

Apr (16)
Jul (16)
Oct (16)
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

AMAZON USERS — HAVE YOU PURCHASED AN ITEM FROM AMAZON DURING THE PAST THREE
MONTHS?

Posed to Amazon users

0L TR IR
60%
g SsSsSggggggggsseEseEEggagggaagaggggga8sees
5 c = =5 5 S S 5 c = =5 B = =5 g ST S 5 £ = =5 8 = - = = = 5 5
E§ 8238532388533 883238853388%3838s55=882%83§8
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Audience: 1,000 US Consumers
Date: October 2021

AMAZON USERS — HAVE YOU PURCHASED AN ITEM FROM THE AMAZON MOBILE APP IN THE PAST
THREE MONTHS?

Posed to Amazon users

From Bricks To Clicks

52.9%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

PURCHASED THROUGH AMAZON IN THE PAST THREE MONTHS — HOW MANY ITEMS HAVE YOU
PURCHASED THROUGH AMAZON IN THE LAST THREE MONTHS?
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Audience: 1,000 US Consumers
Date: October 2021

From Bricks To Clicks

AMAZON USERS — RECENT USAGE

-0-My recent usage has INCREASED -O-My recent usage has DECREASED ~O-My recent usage is the SAME
80%

70%

60%0\ p\a 0O
9 v W v—/)\R Q/O—O\ M /)/’\\ 2 50.9%
R

40% !

8383388888989 985688588838838335333888¢C¢8
8 § 85630805 5385 538 5 3 8 5 38§83 8¢ 5358 5 3 8B
§8%2388%8388523858238852388833855338%338

AMAZON USERS — EXPECTED USAGE

-O-1 expect my usage to INCREASE. -O-1 expect my usage to DECREASE. ~O-1 expect my usage to remain the SAME

64.9%

N N SR SRS S = s R =)
8333384884888 8853888858888383838838gg88anaagu
= - T e T = e T T =~ — B == 2 = = = = c o= = =
) S O g S5 o o 3 O Q 3 9O o 3 O a 3 O g = = S O
8823883238883 85838883883238k53388%2838
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WAYFAIR TRENDS
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Audience: 1,000 US Consumers
Date: October 2021

ALL RESPONDENTS - DO YOU EVER USE OR VISIT WAYFAIR?

Oct (21

Jul 22
Apr (27
Jan (21
Oct (20)
Jul (20)
Apr (20)
Jan (20)
Oct (19)

Jul (19)
Apr (19)
Jan (19)

0%

20% 40%

60%

B Yes

80% 100%

WAYFAIR USERS — HAVE YOU PURCHASED AN ITEM FROM WAYFAIR IN THE PAST THREE MONTHS?

Oct (21

Jul 27)
Apr (2]
Jan (2)
Oct (20)
Jul 20)
Apr (20)
Jan (20)
Oct (19)

Jul (19)
Apr (19)
Jan (19)

276%
24.2%
24.6%
24.2%
271%
28.0%
18.0%
220%
5.3%
18.3%

19.5%
216%

20% 40%
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Audience: 1,000 US Consumers
Date: October 2021

From Bricks To Clicks

ON AVERAGE, HOW MANY ITEMS DO YOU PURCHASE FROM WAYFAIR PER MONTH?

674%

15 6%
2.7%

4.3%

Apr (19)
Jul (19)
Oct (19)
Jan (20)
Apr (20)
Jul (20)
Oct (20)
Jan (21)
Apr (21
Jul @1
Oct (21)
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

WAYFAIR USERS — RECENT USAGE

My recent usage is
the SAME = Oct (21)
mJul )
B Apr (20
= Jan (2
m Oct (20)
My recent usage B Jul (20)
has DECREASED m Apr (20)
® Jan (20)
H Oct (19)
= Jul (19)
B Apr (19)
My recent usage u Jan (19)
has INCREASED
0% 20% 40% 60% 80% 100%
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Audience: 1,000 US Consumers
Date: October 2021

From Bricks To Clicks

WAYFAIR USERS — EXPECTED USAGE

| expect my usage to REMAIN THE SAME

77.8%

H Oct (2]
mJul 21

B Apr 21
= Jan (29
m Oct (20)
m Jul (20)
| Apr (20)
H Jan (20)
B Oct (19)
= Jul (19)

B Apr (19)
u Jan (19)

| expect my usage to DECREASE

| expect my usage to INCREASE

0% 20% 40% 60% 80% 100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

WAYFAIR USERS — WHAT PERCENTAGE OF YOUR TOTAL FURNITURE AND HOME FURNISHINGS

PURCHASES DO YOU MAKE THROUGH WAYFAIR?

mApr(9) mJul(19) mOct(9) mJan(20) mApr(20) mJul20) mOct(20) mJan(2) ~Apr2) mJul@) mOct2)

50U [

0% I

0% - . LI, it i C A - B B Bl i

20% - R i At i e B i I B - 4 tr

0% - 1 x

2.9%

12%
0%

0% D% 20% 30% 40% 50% 60% 70% 80% 90% 00%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

HAVE YOU EVER BROWSED THE WAYFAIR MOBILE APP FOR ITEMS?

Posed to Wayfair users.

m Oct (20
mJul )
mApr (2)
m Jan (29
m Oct (20)
m Jul 20)
H Apr (20)
= Jan (20)

| have recently browsed the mobile app

| have when searching for furniture in the past,
but not recently

56.6%

%
0%
%

Never

56.8%

0% 20% 40% 60% 80% 100%
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Audience: 1,000 US Consumers
Date: October 2021

From Bricks To Clicks

HAVE YOU USED ANY OF THE FOLLOWING FEATURES WHILE BROWSING WAYFAIR?

Posed to Wayfair users who have browsed the mobile app.

29.7%
20.0%
0
"Search with Photo" (option when you tap 19 558'7 &
search bar to search for a photo you take of ' oo
an item) 210% = Oct (21
;ilzo/‘;/o mJul 20
8% m Apr (20
m Jan (20
38.4% m Oct (20)
30.6%
o | o 26.0% = Jul 20)
_ View in Room" (option whe_n viewing an 26.6% B Apr (20)
item to use your camera to view the itemin 317%
your room) 0 = Jan (20)
277%
27.8%
28.6%

0% 20% 40% 60% 80% 100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

DO THESE FEATURES IMPROVE THE SEARCH AND EVALUATION OF PRODUCTS WHEN FURNITURE
SHOPPING ONLINE?

Posed to Wayfair users who have used the following features.

2.39
2.25
"Search with Photo" (option when you tap search bar 245
to search for a photo you take of an item) 233
2.38
248 .
2.33 = Oct (1)
= Jul (29)
2.29 - \;]an 1)
2.34 = Oct (20)
"View in Room" (option when viewing an item to use 229 = Jul (20)
your camera to view the item in your room) §
m Apr (20)
2.37 :
= Jan (20)
233 :
No they don't make a difference They help a little They help a lot
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HOW LIKELY ARE YOU TO USE WAYFAIR FOR YOUR NEXT FURNITURE PURCHASE?

Posed to Wayfair users.

Oct (21) 2 45

|

Jul 21 2.3

Apr (21 2.36

Jan (2] 2.46

Oct (20)

N
R
~

Jul 20)

2.35

Apr (20)

2.46

Jan (20) 2.38

I

Definitely WILL NOT Probably WILL Probably WILL Definitely WILL
NOT
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

HOW DOES THE WAYFAIR SHOPPING EXPERIENCE COMPARE TO...

Posed to Wayfair users.

3.25
315
3.8
Shopping for furniture at 33
other online '
websites/apps 3.2
3.25
321
3.2 = Oct (21)
306 mJul 22
HApr 21
m Jan (2]
Shopping for furniture in- M Oct (20)
stores = Jul (20)
2.99 m Apr (20)
313
M Jan (20)
305
Very Bad Bad Neutral Good Very Good
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Audience: 1,000 US Consumers
Date: October 2021

From Bricks To Clicks

HAVE YOU EVER BROWSED FOR THE SAME TYPE OF FURNITURE PRODUCT ON BOTH WAYFAIR AND
AMAZON?

Posed to Wayfair users.

66.2%
65.1%
60.9%
Yes, | have searched for similar furniture items 66.19
on both Wayfair and Amazon 63.7%| 4 Oct (2)
62.1% J
60.1% B Jul 2)
585% | WApr (2D
m Jan (29
B Oct (20)
= Jul 20)
No, | have not browsed for the same item on u Apr (20)
both Wayfair and Amazon = Jan (20)

0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 43


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com
Audience: 1,000 US Consumers
Date: October 2021

From Bricks To Clicks

IN THE COURSE OF YOUR SEARCH, DID YOU FIND ANY ITEMS THAT WERE IDENTICAL AND LISTED ON

BOTH WAYFAIR AND AMAZON?

Posed to Wayfair users who have browsed for the same type of furniture product on both
Wayfair AND Amazon.

| found many of the same items on both

= Oct (2D
= Jul 21
m Apr 2D
m Jan (20D
m Oct (20)
= Jul 20)
= Apr (20)
m Jan (20)

| found a few of the same items on both

| found one or two of the same items on both

No, zero items were on both Wayfair and Amazon

0% 20% 40% 60% 80% 100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

WHEN YOU WERE SHOPPING FOR THE SAME FURNITURE CATEGORY ON BOTH WAYFAIR AND AMAZON,

WHICH PLATFORM HAD BETTER...

Posed to Wayfair users who have browsed for the same type of furniture product on both
Wayfair AND Amazon.

Pricing

Amazon = Oct (21
®Jul 29

m Apr (21
m Jan (21
= Oct (20)
H Jul 20)
= Apr (20)

Wayfair

0% 20% 40% 60% 80% 100%
Selection of Furniture Products

m Oct (2
mJul 2

= Apr (2
mJan (2
= Oct (20)
62.8% | ®Jul (20

Wayfair 64.206 AP (20)
68.9%
710%
70.7%

Amazon

0% 20% 40% 60% 80% 100%
Ability to Visualize Products

0%

9%
Amazon 27.5% = Oct (22
26.2%
56.3% mJul )
H Apr (20
u Jan (21
m Oct (20)
5% mJul(20)
.8%

7% = Apr (20)
76 6%

%

Wayfair

0% 20% 40% 60% 80% 100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

IF YOU NEEDED TO SHOP FOR A TYPE OF FURNITURE TODAY, WHICH PLATFORM DO YOU THINK WOULD

HAVE BETTER...

Posed to ALL Wayfair users.

Pricing

58.3%

68.69

o

Amazon m Oct (20
B Jul )

m Apr (21
m Jan (21
= Oqt (20)
B Jul (20)
= Apr (20)

64.3%

Wayfair

0% 20% 40% 60% 80% 100%
Selection of Furniture Products

m Oct (2

mJul 2

m Apr (2

W Jan (2
= Oct (20)

65.0%

64.8%| ®Jul (20

Wayfair 676% ™ Apr (20)
70.5%

73.4%

714%

Amazon

0% 20% 40% 60% 80% 100%
Ability to Visualize Products

%%
%
9%
Amazon 23.3% = Oct (29
25.2%
230% = Jul@])

69.800  ®mJan (21
69.19
6719 | B Oct (20)
76.7% m Jul 20)
74.8%
770% ™ Apr (20)
77.5%

Wayfair

0% 20% 40% 60% 80% 100%
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Audience: 1,000 US Consumers
Date: October 2021

From Bricks To Clicks

DO YOU PLAN TO DO ANY OF THE FOLLOWING IN THE NEXT FEW MONTHS?

Posed to ALL respondents.

Buy furniture

® Oct (21
BJul 2)

| Apr (21
m Jan (21
m Oct (20)
m Jul 20)
| Apr (20)

Renovate my current
home

Move to a new home

Definitely WILL NOT Probably wiLL NOT Probably WILL - Definitely WILL
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ETSY TRENDS
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

HAVE YOU PURCHASED ANY MASKS / PROTECTIVE FACE MASKS ON ETSY IN THE PAST MONTH OR TWO?

Posed to Etsy users.

Yes, | have

No, but I plan to

No, and I don't plan to

0% 20% 40% 60% 80%  100%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

THINKING ABOUT YOUR MASK PURCHASE FROM ETSY, WAS IT YOUR FIRST TIME PURCHASING AN ITEM

FROM ETSY OR HAD YOU ALREADY PURCHASED OTHER ITEMS FROM ETSY BEFORE?
Posed to users who purchased a mask from Etsy.

2.0%

| had purchased other items 4.2%
from Etsy before 813%
9.7%
[0)
28/0% m Oct (22
It was my first time purchasing 25.8% = 2ul @1
from Etsy 18.8%
H Apr (2
30.3% Pr @3
= Jan (21)

0% 20% 40% 60% 80% 100%

DO YOU EXPECT TO CONTINUE SHOPPING FOR PRODUCTS ON ETSY IN THE FUTURE?

Posed to users whose first purchase from Etsy was a mask.

mOct (21

Yes, | will regularly shop Etsy in the

= Jul 2
future 4red

m Apr 21
= Jan (21
576%
65.6206
66.7%
60.6%

Yes, | will occasionally shop Etsy in
the future

No, | will likely not need to buy from
Etsy again

0% 20% 40% 60% 80% 100%
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ALL RESPONDENTS — DO YOU EVER USE OR VISIT ETSY (EITHER THE WEBSITE ON YOUR COMPUTER OR
THE APPLICATION ON YOUR MOBILE DEVICE)?

43.3%
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

ETSY USERS — HAVE YOU PURCHASED AN ITEM FROM ETSY IN THE LAST THREE MONTHS?

D 417%

DO -ereeeese e
0%
O O O o
0Bl 8888EEE583888338383a833333ddd
L—HCL—HCL—HCL—HCL—-I—' — C = =
o 3 o O > o g a9 Q >S5 o 0 5 0 ¢ =553 o 3 o
<7087 0S5IP08T°08<°082”388<"°0
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From Bricks To Clicks Audience: 1,000 US Consumers
Date: October 2021

PURCHASED THROUGH ETSY IN PAST THREE MONTHS — HOW MANY ITEMS HAVE YOU PURCHASED
THROUGH ETSY IN THE LAST THREE MONTHS?

o~~~ = = = ~ —~ =~ ~ =~~~ =~ =~ —~ & a a
o o O o
aaaaaaaéaaaaaaaaaaaumN@uuuu
. = ZL - = 2 £ - T =T =F === e c = = =
o 3 9 o 3 O g8 9o 3 2 S 3 © o 3 9O c 5 5 O a 3 ©o
<" 08T~ o08IT”PO0S8SgT>~"08SIT"03832388<F>0

ETSY USERS — ON AVERAGE, HOW MANY ITEMS DO YOU BUY THROUGH ETSY PER MONTH

56.1%

25.9%

O<3
T S S S e s E e s s S S s s . - - - - - -
8309998858588 8gaggagggggede€ecd
= S S > S o = 2 S 2 S < == i
5 S © s S © g 3 © 5§ & S © s = © = 5 B g 3 ©
<”’o§3<“o-§<”o£<%o-§3<“o§;%%8-§<’>o
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From Bricks To Clicks

Audience: 1,000 US Consumers
Date: October 2021

ETSY USERS — RECENT USAGE

-O-My recent usage has INCREASED -O-My recent usage has DECREASED ~O~My recent usage is the SAME

616%

0%

88809 49@gg8588885888g83gagagagggegeeed
5 3 B 5 3 B 5 3 8 § 5 3 B 5 3 B T s 3 5 3 B
2388338582388 %8388%3385s5:338%8%3§8

ETSY USERS — EXPECTED USAGE

-O-l expect my usage to INCREASE. -o-l expect my usage to DECREASE. ~~1 expect my usage to remain the SAME.
80% /
o—aQ - = \ o
Q A ——, D © .
- B / \ \ / - // ‘\«‘/ o Io! O T19%
70% - O - O - &
o—" \ e - \7 /
N ~~
60%
50%
40%
30%
20% A o
W 8%
0% g ~o~ g ~
O%F\ — — — — — — — — — — — — — — = —_ — — —_ —
@ 8 8 § §g g §g §8 8§ &8 8 8 8 88 g8 g g g g ggg &g g g
4 2 4 42 8 4 > 2 2 2 2 8 4 2 8 4 S & 8§ o 8o
8 3 8§ &8 # 3 8 8§58 & 3 8§ 5§ % 3 8 &8 & 3 8 5 5 = 3 &8 & 3 8
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