
Customers of Chewy do price check with Amazon but the frequency of price checking has held
relatively consistent in the last few quarters.

PRICE CHECKING AMAZON
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Consumers have become more comfortable with online purchases in key categories such as
food and treats, though they still net prefer in-store purchases for most pet related products.

SHOPPING PREFERENCES SHIFTING TOWARD ONLINE

BESPOKE INTEL
SURVEY RESEARCH

PET RETAIL VOLUME 14
Audience: 1,250+ US Consumers Balanced To Census

NOVEMBER 2021

The share of pet owners who say they regularly or occasionally shop Chewy stands at series
highs (though Chewy still trails Amazon and Petsmart). The percentage who use Chewy’s
auto-ship feature is slightly ahead of Amazon, however.

CHEWY INSIGHTS



BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Pet Retail Audience: 1,250 US Consumers
Date: November 2021

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

CROSS-SHOPPING AMAZON

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Pet Retail

PAGE 2

http://www.bespokeintel.com
http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Pet Retail Audience: 1,250 US Consumers
Date: November 2021

WHEN YOU SHOP FOR PET FOOD OR PRODUCTS FROM THE FOLLOWING, HOW LIKELY ARE YOU TO PRICE 
CHECK THE ITEM ON AMAZON BEFORE MAKING THE PURCHASE?
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Posed to pet owners who regularly or occasionally shop each of the following.

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Pet Retail

3.41

3.36

3.33

3.61

3.81

3.91

3.49

3.43

3.35

3.69

3.85

3.99

3.47

3.55

3.43

3.72

3.93

3.91

3.66

3.61

3.54

3.86

4.11

4.15

3.5

3.57

3.58

3.98

4.02

4.06

Petco

Chewy.com

Petsmart

Pet Supplies Plus

1800 Petsmed

Pet Valu

Nov (21)

Jul (21)

May (21)

Feb (21)

Nov (20)

Very Unlikely Unlikely Somewhat Likely Likely Very Likely

http://www.bespokeintel.com
http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Pet Retail Audience: 1,250 US Consumers
Date: November 2021

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

RESPONDENTS WHO REGULARLY OR OCCASIONALLY 
SHOP EACH RETAILER

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Pet Retail

PAGE 4

http://www.bespokeintel.com
http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Pet Retail Audience: 1,250 US Consumers
Date: November 2021

DO YOU REGULARLY OR OCCASIONALLY SHOP THE FOLLOWING RETAILERS FOR PET FOOD AND 
PRODUCTS?
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Posed to pet owners
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DO YOU EXPECT TO USE THIS RETAILER FOR PET FOOD AND PRODUCTS MORE OR LESS OFTEN THAN YOU 
ARE NOW GOING FORWARD?
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Posed to those who regularly or occasionally shop the following for pet food and products
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FOR HOW LONG HAVE YOU BEEN A CUSTOMER OF THIS RETAILER?
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DO YOU CURRENTLY USE ANY AUTO-SHIP/AUTO-ORDER PROGRAMS FOR PET PRODUCTS THROUGH THIS 
RETAILER?
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Posed to those who regularly or occasionally shop the following for pet food and products
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DO YOU PREFER TO BUY THE FOLLOWING TYPES OF PRODUCTS IN-STORES OR ONLINE?
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Posed to pet owners
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HAVE YOU SHOPPED ANY OF THE FOLLOWING RETAILERS IN THE PAST MONTH FOR PET PRODUCTS? 
(SELECT ALL THAT APPLY)
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WHAT IS YOUR OPINION OF THIS RETAILER IN GENERAL FOR PET PRODUCT PURCHASES?
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Posed to pet owners who have shopped each of the following retailers in the past month
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THINKING ABOUT THE LAST TIME YOU PURCHASED PET FOOD OR PRODUCTS, FROM WHICH RETAILER 
DID YOU MAKE THE PURCHASE?
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Posed to pet owners who have shopped each of the following retailers in the past month
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THINKING ABOUT THE NEXT TIME YOU NEED TO PURCHASE PET FOOD OR PRODUCTS, FROM WHICH 
RETAILER WILL YOU BE MOST LIKELY TO PURCHASE FROM?
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Posed to pet owners who have shopped each of the following retailers in the past month
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DO YOU CURRENTLY HAVE ONE OR MORE PETS?
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Posed to all respondents.
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WHAT KIND OF PET(S) DO YOU HAVE? (SELECT ALL THAT APPLY)
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