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Audience: 1,500 US Consumers Balanced To Census

CHECK BREAKDOWN:

SENTIMENT - POSITIVE FOR ALL APPS

Sentiment toward food delivery and ride sharing apps in our survey remain strong
and in-line to better with feedback last quarter. Uber Eats sentiment remains a bit
stronger than Uber ride sharing sentiment.

CONVENIENCE

Ride sharing users continue to see Uber and Lyft as more convenient than
alternative means of travelling.
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COVID AND EXPECTED USAGE IN 2021

Covid impacts on ride sharing continue to retreat, albeit choppily.
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WHAT IS YOUR OPINION OF EACH OF THE FOLLOWING?

Posed to respondents who have used each of the following.

Drizzly

Uber Eats

DoorDash

Grubhub

Oct (21)
Instacart E Jul 21
May (29

Postmates

Uber (Ride
Sharing)

Lyft (Ride
Sharing)

0 -
Negative

9 10 -Very
Positive
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WHAT IS YOUR OPINION OF THE VALUE OF USING EACH OF THESE SERVICES?

Posed to respondents who use each of the following more often than never.

364
3.58
365 = Oct (27)
3.56 = Jul (2
3.6 @3
Lyft 3.52 Apr 1)
3.55 mJan (2
362 @3
362 = Oct (20)
3.46 m Jul (20)
36
m Apr 20)
361 = Jan (20)
361
365 B Oct (19)
3.57 = Jul (19)
3.66
Uber 3.48 H Apr (19)
3.56
3.58
363
3.49
362
Very Weak Weak Neutral Strong Very Strong
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WHAT IS YOUR OPINION OF THE CONVENIENCE OF USING THIS SERVICE COMPARED TO ALTERNATIVE

MEANS YOU WOULD USE TO TRAVEL?

Posed to respondents who use each of the following more often than never.

364
368
3.73
366 m Oct (20
363 = Jul @)
Lyt Apr (21
= Jan (21
3.76 = Oct (20)
371 m Jul 20)
364 m Apr (20)
3.73
H Jan (20)
= Oct (19)
369
m Jul (9)
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365
366
Uber 3.59
363
368
374
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3.75
Much Less Convenient Less Convenient Same More Convenient Much More
Convenient
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WHAT WOULD YOU DO IF THEY INCREASED PRICES FOR RIDES BY 10-15%?

Posed to respondents who use each of the following more often than never.

205
212
o1 m Oct (20
213 mJul 21
203
Lyft 205 Apr D
203 m Jan (27
205
508 m Oct (20)
m Jul 20)
204 m Apr (20)
209 ® Jan (20)
214
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2.13 ®m Jul (19)
203
Uber 203 = Apr (19)
203
205
204
I wou_ld gtop | would reduce | would not
using It usage change anything

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 6


http://www.bespokeintel.com/

BESPOKE MARKET INTELLIGENCE

Ride Sharing

UBER SPECIFIC DYNAMICS

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 7


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE
Ride Sharing

www.bespokeintel.com

Audience: 1,500 US Consumers
Date: October 2021

WHICH OF THE FOLLOWING DO YOU USE UBER / UBER EATS FOR?

Posed to respondents who have used Uber and/or Uber Eats.

712%
Food Delivery 65.3%
68.9%

Grocery Delivery
Ride Hailing

m Oct (20

mJul (20

Prescriptions Delivery m May (29
Alcohol Delivery
Other (please specify)
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HOW LIKELY ARE YOU TO USE UBER / UBER EATS FOR THE FOLLOWING IN THE FUTURE?

Posed to respondents who have used Uber and/or Uber Eats BUT did not select that they
currently use Uber / Uber Eats for the following.

3.35
3.34
3.42

Ride Hailing

Food Delivery

Prescriptions

Delivery = Oct (21
mJull)
mMay 29
Grocery Delivery
Alcohol Delivery
Very Unlikely Unlikely Somewhat Likely Likely Very Likely
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Date: October 2021

HOW LOYAL ARE YOU TO UBER / UBER EATS FOR THE FOLLOWING?

Posed to respondents who have used Uber and/or Uber Eats AND use the platform for
each of the following.

3.35

Prescriptions Delivery

3.26
Alcohol Delivery

Grocery Delivery

= Oct (2
mlul 1)
=May 29
Food Delivery
Ride Hailing
I Never Use Other Platforms | Rarely Use Other Platforms | Occasionally Use Other | Regularly Use

Platforms Other Platforms
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HOW OFTEN DO YOU USE THE FOLLOWING FORMS OF TRANSPORTATION?

Posed to all respondents.

Driving Myself

Public Transportation

Oct (29
Jul 29
Apr (20
mJan (21
m Oct (20)
mJul (20)
m Apr (20)
m Jan (20)
= Oct (19)
m Jul (19)
= Apr (19)

Ride Sharing Apps (le,
Uber, Lyft, etc)

Taxis

Never Infrequently Somewhat Frequently Frequently Very Frequently
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Ride Sharing Audience: 1,500 US Consumers
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HAVE YOU CHANGED HOW OFTEN YOU USE THE FOLLOWING COMPARED TO A YEAR AGO?

Posed to respondents who use the following forms of transportation (more than never).

m Oct (2]

Driving Myself = Jul 29
Apr (2

mJan (2))
" m Oct (20)

Public

Transportation = Jul20)
| Apr (20)
m Jan (20)

Ride Sharing = Oct (19)

Apps (le, Uber, m Jul (29)
Lyft, etc) = Apr (19)

Taxis
Much Less Less Same More Much More
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HOW OFTEN DO YOU USE UBER (RIDE SHARING)?

Posed to all respondents.

=O-Never =0O-Sporadically =0-0Often
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HOW OFTEN DO YOU USE LYFT (RIDE SHARING)?

Posed to all respondents.

=O-Never =O-Sporadically ~~0Often
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DO YOU HAVE ANY OF THE FOLLOWING APPS DOWNLOADED ON YOUR SMARTPHONE OR TABLET?

Posed to all respondents.

= Oct (2))
= Jul (2]
= Apr (29
Jan (21
m Oct (20)
= Jul (20)
m Apr (20)
| Jan (20)
m Oct (19)
= Jul (9)
m Apr (19)
m Jan (19)
m Oct (18)
= Jul (18)
m Apr (18)
m Jan (18)
m Oct (I7)
B Jul (I7)
m Apr (I7)
m Jan (17)
m Oct (16)
= Jul (16)
u May (16)
= Jan (16)

None of the above

Uber

Lyft

Curb

Sidecar

0% 20% 40% 60% 80% 100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 16


http://www.bespokeintel.com/

BESPOKE MARKET INTELLIGENCE
Ride Sharing

www.bespokeintel.com

Audience: 1,500 US Consumers
Date: October 2021

HOW OFTEN DO YOU USE FOOD DELIVERY APPS?

Posed to all respondents.

Never

Less than once a month

Once or twice a month

Around once a week

Multiple times per week

Around once a day

Multiple times per day

0% 20% 40%
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DO YOU REGULARLY OR OCCASIONALLY USE THE FOLLOWING FOOD DELIVERY SITES/APPS?

Posed to all respondents.

=0O~-Uber Eats =0=Door Dash =0O=Postmates ==Grubhub =#=Secamless =8=None of the above
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HAVE YOU CHANGED HOW OFTEN YOU USE RIDE SHARING (IE UBER/LYFT) APPS BECAUSE OF COVID?

Posed to all respondents.

1 Oct (21
mSep (21
B Aug (21
m Jul (21)
= Jun (21

May (21)
B Apr (21
m Mar (21
HFeb (21
W Jan (21
HDec (20)
B Nov (20)
B Oct (20)
B Sep (20
B Aug (20)
W Jul (20)
H Jun (20)
m May (20)
W Apr(20)

W Mar (20)
0% 20% 40% 60% 80% 100%

Not Applicable

Increased

No Change

Reduced

—

Stopped
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Ride Sharing Audience: 1,500 US Consumers
Date: October 2021

HAVE YOU CHANGED HOW OFTEN YOU USE FOOD DELIVERY APPS (IE UBER EATS, DOORDASH,

GRUBHUB, ETC) BECAUSE OF COVID?

Posed to all respondents.

M Oct (21
1 Sep (21
m Aug (21
m Jul (21)
m Jun (21

May (21)
B Apr (21
B Mar (21
umFeb (21
W Jan (21
m Dec (2(
= Nov (2(
m Oct (20)
H Sep (20
W Aug (2(
m Jul (20)
B Jun (20)
® May (20)
mApr (20)

B Mar (20)
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Ride Sharing Audience: 1,500 US Consumers
Date: October 2021

GOING FORWARD, DO YOU EXPECT TO USE RIDE SHARING (IE UBER/LYFT) MORE OR LESS OFTEN THAN

NORMAL BECAUSE OF COVID AND ITS IMPACT TO LIFE / THE ECONOMY?

Posed to all respondents.

Oct (21

Sep (21
| Aug (21
| Jul (21)
N Jun (21

May (21
H Apr (21
B Mar (21
mFeb (21
H Jan (21
B Dec (20
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m Apr(20)

B Mar (20)
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—
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GOING FORWARD, DO YOU EXPECT TO USE FOOD DELIVERY APPS (IE UBER EATS, DOORDASH, GRUBHUSB,

ETC) MORE OR LESS OFTEN THAN NORMAL BECAUSE OF COVID AND ITS IMPACT TO LIFE / THE ECONOMY?

Posed to all respondents.
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