APRIL 2020
ENTERPRISE HR RECRUITING COMPUTING VOL 1

Audience: 232 B2B Respondents Meeting the Following Criteria:

AN\ BESPOKE INTEL

‘@ V¢ SURVEY RESEARCH

-

Company Has 500+ employees | Works in HR Dept | Recruiting Is Part of Job | Has Visibility into Recruiting Budget & Services Used

KEY TAKEAWAYS:

RECRUITING BUDGETS ARE
ROUGHLY FLAT WITH 2019 AND
COMPARED TO PLAN ENTERING

2020.

FEEDBACK TOWARD JOB BOARDS
AND STAFFING AGENCIES WAS LESS
ENTHUSIASTIC THAN
MOBILE/SOCIAL FEEDBACK.

GOOGLE, LINKEDIN, TWITTER, AND
FACEBOOK RECEIVED GENERALLY
HIGH SCORES FROM RECRUITERS

WHEN IT COMES TO ROI AND
EXPECTED SPEND GOING FORWARD.

RECRUITERS ARE INCREASING
SPEND IN MOBILE RECRUITING,
CAREER WEBSITES, AND SOCIAL

RECRUITING / SOCIAL MEDIA

PLATFORMS.

RECRUITERS EXPECT TO MAKE
CONSIDERABLE INCREASES IN
DIGITAL RECRUITING SPEND
GOING FORWARD.

SIMPLYHIRED AND ZIPRECRUITER
RECEIVED MORE MUTED FEEDBACK.




BESPOKE MARKET INTELLIGENCE

B2B RECRUITING
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BESPOKE MARKET INTELLIGENCE

www.bespokeintel.com
B2B RECRUITING

HOW DOES YOUR CURRENT OVERALL RECRUITING BUDGET FOR 2020 COMPARE TO:

Posed to respondents who work in HR, job function involves recruiting/hiring, and have
visibility into company recruiting budget and services being used.

= Overall recruiting budget for 2019 B Planned recruiting budget entering 2020

5.6% 6.0% 6.5% 6.9%

Decline of  Decline of 10- Decline of 1- No Change  Increase of 1- Increase of 10- Increase of
20%+ 20% 10% 10% 20% 20%+

Weighted average is basically net flat compared to 2019 and compared to budget entering
2020.
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BESPOKE MARKET INTELLIGENCE
B2B RECRUITING

www.bespokeintel.com

| WHEN DO YOU EXPECT THE

DECLINES THAT YOU SELECTED IN THE PREVIOUS QUESTION TO RETURN TO NORMAL?

Posed to respondents who work in HR, job function involves recruiting/hiring, and have
visibility into company recruiting budget and services being used.

1

4Q21 or later 2.7%

3Q21

N 2.7%
2Q21 [ 14.3%

1Q21 [ 16.1%
4020 [N 16.1% " Apr (30)
3Q20 [ 17.9%

16.1%

Don't know - 14.3%

2Q20

0% 20% 40% 60% 80% 100%
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WHICH OF THE FOLLOWING IS INCLUDED IN YOUR ANNUAL RECRUITING BUDGET? (SELECT ALL THAT

APPLY)

Posed to respondents who work in HR, job function involves recruiting/hiring, and have
visibility into company recruiting budget and services being used.

HR Personnel 55.2%

]

Social Recruiting / Social Media Platforms 0.4%

Career Websites

44.8%

Mobile Recruiting Apps, Sites, or Texting 42.2%

= Apr (20)

Job boards 40.5%

Online Assessments 38.4%

Staffing Agencies 33.2%

None of the above 1.3%

0% 20% 40% 60% 80% 100%
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WHAT PERCENTAGE OF YOUR RECRUITING BUDGET GETS SPENT ON THE FOLLOWING? (PLEASE MAKE

SURE ALL OPTIONS ADD UP TO 100)

Posed to respondents who work in HR, job function involves recruiting/hiring, and have
visibility into company recruiting budget and services being used.

HR Personnel

43.6

Mobile Recruiting Apps, Sites, or Texting

36.1

Job boards 30.8

Social Recruiting / Social Media Platforms

29.7

Online Assessments 28.8

Career Websites 28.5

Staffing Agencies 24.4

I

o

10 20 30 40 50
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www.bespokeintel.com

HOW DO YOU EXPECT SPEND ON THE FOLLOWING TO CHANGE IN 2020 RELATIVE TO 2019?

Posed to respondents who work in HR, job function involves recruiting/hiring, and have
visibility into company recruiting budget and services being used.

m Decline of 20%+ m® Decline of 10-20% © Decline of 1-10% = No change ®Increase of 1-10% & Increase of 10-20% ™ Increase of 20%+
Mobile Recruiting Apps, Sites, or Texting 4
Career Websites

Social Recruiting / Social Media Platforms
HR Personnel

Online Assessments

Staffing Agencies

Job boards

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Mobile Recruiting Apps, Sites, or
Texting

Career Websites

Social Recruiting / Social Media
Platforms

HR Personnel

Online Assessments

Staffing Agencies

Job boards

Decline of 1-10% No Change Increase of 1-10%
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BESPOKE MARKET INTELLIGENCE
B2B RECRUITING

www.bespokeintel.com

HOW DO YOU RATE THE FOLLOWING WHEN IT COMES TO RETURN ON INVESTMENT (COST PER HIRE,

COST PER APPLICATION, ETC).
Posed to respondents who include the following in their recruiting budget
m Very Weak = Weak = Somewhat Strong m Strong m Very Strong

3.4%
Social Recruiting / Social Media Platforms

2.0%
Mobile Recruiting Apps, Sites, or Texting

Online Assessments

Career Websites 3

Staffing Agencies

Job boards

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE

www.bespokeintel.com
B2B RECRUITING

GOING FORWARD, DO YOU EXPECT THE FOLLOWING TO GAIN OR LOSE SHARE OF YOUR RECRUITING

BUDGET?

Posed to respondents who include the following in their recruiting budget
m Significantly lose share m Lose share = No change ® Gain share m Significantly gain share

2.0%
Mobile Recruiting Apps, Sites, or Texting

Social Recruiting / Social Media Platforms

Online Assessments

,~1.9%

Career Websites

Job boards

Staffing Agencies

0% 20% 40% 60% 80% 100%
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B2B RECRUITING
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WHAT PERCENTAGE OF YOUR BUDGET IS SPENT ON DIGITAL CATEGORIES? (IE. JOB BOARDS, CAREER

WEBSITES, SOCIAL RECRUITING, MOBILE RECRUITING, ONLINE ASSESSMENTS, ETC).

Posed to respondents who work in HR, job function involves recruiting/hiring, and have
visibility into company recruiting budget and services being used.

100%
90%

80%

70%

60%

50%
40%
30% 21.1%
20%
10%

0%

0% 5% 10% 15% 20% 25%
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BESPOKE MARKET INTELLIGENCE
B2B RECRUITING

www.bespokeintel.com

DO YOU EXPECT SPEND ON DIGITAL RECRUITING CATEGORIES TO CHANGE GOING FORWARD? (IE. JOB

BOARDS, CAREER WEBSITES, SOCIAL RECRUITING, MOBILE RECRUITING, ONLINE ASSESSMENT, ETC.)

Posed to respondents who work in HR, job function involves recruiting/hiring, and have
visibility into company recruiting budget and services being used.

Significantly Increase

Increase

1%

No change

Decrease

Significantly Decrease

0% 5% 10% 15% 20% 25% 30% 35% 40%
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BESPOKE MARKET INTELLIGENCE
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www.bespokeintel.com

DOES YOUR COMPANY CURRENTLY PAY TO USE ANY OF THE FOLLOWING FOR RECRUITING PURPOSES?

(SELECT ALL THAT APPLY)

Posed to respondents who work in HR, job function involves recruiting/hiring, and have
visibility into company recruiting budget and services being used.

LinkedIn 40.5°/L
Facebook 39.7%
Google 9%
Indeed %

Careerbuilder.com
Glassdoor

Twitter
ZipRecruiter
Monster.com

SimplyHired

None of the above

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%
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WHAT PERCENTAGE OF YOUR TOTAL DIGITAL RECRUITING SPEND GOES TO EACH OF THE FOLLOWING?
(PLEASE MAKE SURE THE PERCENTAGES ADD UP TO 100)

Respondents were shown platforms they said they currently pay to use for recruiting
purposes.

Indeed 36.0

Google
Careerbuilder.com
LinkedIn
Glassdoor
ZipRecruiter
Facebook

Twitter
Monster.com

SimplyHired

40
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www.bespokeintel.com

HOW DO YOU RATE THE FOLLOWING WHEN IT COMES TO RETURN ON INVESTMENT (COST PER HIRE,

COST PER APPLICATION, ETC)

Respondents were shown platforms they said they currently pay to use for recruiting
purposes.

mVery Weak mWeak mSomewhat Strong m Strong mVery Strong
3.4%

Google

LinkedIn

Indeed

Glassdoor
Careerbuilder.com
ZipRecruiter
Twitter
Monster.com
Facebook

SimplyHired

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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BESPOKE MARKET INTELLIGENCE
B2B RECRUITING

www.bespokeintel.com

GOING FORWARD, DO YOU EXPECT TO CHANGE HOW MUCH YOU SPEND FOR RECRUITING PURPOSES

ON THE FOLLOWING?

Respondents were shown platforms they said they currently pay to use for recruiting
purposes.

m Significantly Reduce mReduce ®=No Change mIncrease M Significantly Increase
1.6%

v o | | | | | || |
1% | | | | | | | |
76% | | | | | | | |
( 59% | | | | | | | |

Twitter
Google
LinkedIn
Facebook

Indeed

47% | | | | | | | | |
6% | | | | | | |
41% | | | | | | |
7% | | | | | | | |
810 | | | | | | | |

Careerbuilder.com
Glassdoor
Monster.com
ZipRecruiter

SimplyHired

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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www.bespokeintel.com

DO YOU PLAN TO TRY OUT USING ANY OF THE FOLLOWING RECRUITING/HIRING IN THE NEXT YEAR?

Posed to respondents whose company does not currently pay to use each of the following
for recruiting purposes.

B Definitely WILL NOT  mProbably WILL NOT  mProbably WILL  m Definitely WILL

Google

Indeed
ZipRecruiter

Careerbuilder.com

LinkedIn

Monster.com
Glassdoor
Facebook

SimplyHired

Twitter

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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www.bespokeintel.com

PLEASE BREAKDOWN WHAT PERCENTAGE OF YOUR SPENDING ON INDEED GOES TO THE FOLLOWING

BUCKETS? (PLEASE MAKE SURE THE NUMBERS ADD UP TO 100)

Posed to respondents who currently pay to use Indeed

Sponsored job ads (cost per hire) 22.6
Mobile recruiting (accepting applications on mobile) 21.3
Resume search (Indeed CV) 20.9
Employer branding 17.8
Sourcing and screening candidates (Indeed 17.4
Assessments and Indeed Seen) )
0 5 10 15 20 25

N=85
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www.bespokeintel.com

ARE YOUR JOB POSTS ON INDEED FOR HOURLY WAGE EMPLOYEES OR SALARIED EMPLOYEES?

Posed to respondents who currently pay to use Indeed

Both 45.9%
Salaried employees
Hourly wage employees
0% 10% 20% 30% 40% 50%

N=85
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www.bespokeintel.com

APPROXIMATELY WHAT IS THE MEDIAN ANNUAL SALARY OF YOUR SALARIED POSTS? (IE. AMOUNT OF

MONEY PER YEAR)

Posed to respondents who currently pay to use Indeed

$60,000

N=63 $-  $20,000 $40,000 $60,000 $80,000 $100,000

APPROXIMATELY WHAT IS THE MEDIAN RATE FOR HOURLY JOB POSTS? (IE. AMOUNT OF MONEY PER
YEAR)

Posed to respondents who currently pay to use Indeed

$17

$- $5  $10 $15  $20  $25  $30

N=61
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BESPOKE MARKET INTELLIGENCE

B2B RECRUITING

BACKGROUND
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B2B RECRUITING

APPROXIMATELY HOW MANY EMPLOYEES ARE AT YOUR ENTERPRISE?

Posed to respondents who work in HR, job function involves recruiting/hiring, and have
visibility into or make spending decisions

15,001+ - 14.2%

10,001-15,000 | 4.7%

www.bespokeintel.com

7,501-10,000 (¥ 4.7%

5,001-7,500 [ 14.79%

2,501-5,000 [IY | 19.0% = Apr (20)

1,001-2,500 [ 53 304,
500-1,000 (S 19,494

0-499 | 0.0%

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE
B2B RECRUITING

APPROXIMATELY HOW LARGE IS YOUR COMPANY IN TERMS OF ANNUAL REVENUE?

Posed to respondents who work in HR, job function involves recruiting/hiring, and have
visibility into or make spending decisions

www.bespokeintel.com

$500mn+

$200mn to $500mn

$50mn to $200mn 34.9%  m Apr (20)

$10mn to $50mn

Less than $10mn

0% 10% 20% 30% 40% 50%
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