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Streaming is the preferred method for consuming television and movie content.
Netflix, Hotstar, and Amazon Prime are effectively tied with one another when it
comes to awareness.

STREAMING VIDEO SECTOR TRENDS
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The number of respondents who self-report being Netflix subscribers increased
q/q and stands near series highs. That said, Hotstar and Amazon Prime also saw an
increase in account holders.

COMPETITIVE DYNAMICS

Self-reported engagement with Netflix remains robust. Moreover, satisfaction
with Netflix remains very high.

ENGAGEMENT AND SENTIMENT

The percentage who are considering cancelling in the next few months is tracking
in-line with historical readings.

CHURN EXPECTATIONS

While the % of non-subscribers who are likely to sign up for Netflix in the future
did not materially change q/q, a higher % of those who are likely to sign up would
trade up to higher plan levels relative to historical readings when we were
showing respondents the old price points.

PRICE CUT

Consumer confidence in the economy dipped slightly from our October check.

MACRO
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Posed to non-Netflix subscribers who probably / definitely will sign up.
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FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

BESPOKE MARKET INTELLIGENCE

Netflix India

www.bespokeintel.com

PAGE 21

Posed to non-Netflix subscribers.
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AT WHAT PRICE PER MONTH WOULD IT MAKE SENSE FOR YOU TO PAY FOR NETFLIX?
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HOW INTERESTED WOULD YOU BE IN SIGNING UP FOR NETFLIX AT THE FOLLOWING PRICE POINTS?
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Posed to non-Netflix subscribers
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