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Audience: 1,500 US Consumers Balanced To Census

CHECK BREAKDOWN:

SENTIMENT — POSITIVE FOR ALL APPS

Sentiment toward most of the food delivery and ride sharing apps we track
remains fairly strong and overall consistent q/qg.

CONVENIENCE

Ride sharing respondents continue to see a high degree of convenience relative to
other means of transportation.
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UBER & UBER EATS USAGE CROSSOVER DECLINES SEQUENTIALLY

though a bit choppy, cross-over between Uber and Uber Eats user bases has
declined sequentially in our survey.
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

HAVE YOU HEARD OF ANY OF THE FOLLOWING APPS/PLATFORMS?

Posed to all respondents.

0,
DoorDash 7%
.3%
Uber Eats
9%
Grubhub
63.3%
Uber (Ride Sharing) 0
Lyft (Ride Sharing)
Instacart
42.4% "Jan (22)
Postmates m Oct (21)
rizaly mJul (21)
® May (21)
None of the above
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

HAVE YOU EVER USED ANY OF THE FOLLOWING APPS/PLATFORMS?

Posed to all respondents.

None of the above

DoorDash
Uber (Ride Sharing)
Uber Eats
Grubhub
Lyft (Ride Sharing)
mJan (22)
Instacart = Oct (21)
1.1%
Postmates ° mul (21)
® May (21
_ 6.1% v(21)
Drizzly
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

NET PROMOTER SCORE

Posed to respondents who have EVER used each of the following.

Instacart

DoorDash

Uber (Ride Sharing)
Postmates

Drizzly

Uber Eats

Lyft (Ride Sharing)
Grubhub
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

WHAT IS YOUR OPINION OF EACH OF THE FOLLOWING?

Posed to respondents who have used each of the following.

DoorDash

Instacart

Grubhub

Uber Eats
Jan (22)
. Oct (21
Drizzly Jul @1
May (29
Uber (Ride
Sharing)
Postmates
Lyft (Ride
Sharing)
0- 9 D-Very
Negative Positive
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

WHAT IS YOUR OPINION OF THE VALUE OF USING EACH OF THESE SERVICES?

Posed to respondents who use each of the following more often than never.

3.56
364
3.58 m Jan (22)
365
356 m Oct (27
Lyft 36 mJul @)
3.52
3.55 = Apr (21
3.62
362 B Jan (21
3.46 m Oct (20)
36 = Jul 20)
355 m Apr 20
361 P )
361 ® Jan (20)
365 -
357 Oct (19)
Uber 3.66 m Jul (9)
3.48 = A
3.56 pr (19)
3.58
363
3.49
362
Very Weak Weak Neutral Strong Very Strong
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

WHAT IS YOUR OPINION OF THE CONVENIENCE OF USING THIS SERVICE COMPARED TO ALTERNATIVE

MEANS YOU WOULD USE TO TRAVEL?

Posed to respondents who use each of the following more often than never.

364
368
3.73
366 H Jan (22)
m Oct (2])
Lyft o HJul2)
= Apr (20
376 m Jan (2))
371 m Oct (20)
364 = Jul 20)
373 H Apr (20)
361 m Jan (20)
369 = Oct (19)
373 m Jul (19)
378 = Apr (19)
365
Uber 366
3.59
363
368
374
367
3.75
Much Less Convenient Less Convenient Same More Convenient Much More
Convenient
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

WHAT WOULD YOU DO IF THEY INCREASED PRICES FOR RIDES BY 10-15%?

Posed to respondents who use each of the following more often than never.

m Jan (22)
B Oct (29
mJul 21
= Apr (2
m Jan (2))
m Oct (20)
m Jul 20)
| Apr (20)
m Jan (20)
® Oct (19)
| Jul (29)
B Apr (19)

Lyft

Uber

Iwou_ld §t0p | would reduce | would not
using It usage change anything
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

WHICH OF THE FOLLOWING DO YOU USE UBER / UBER EATS FOR?

Posed to respondents who have used Uber and/or Uber Eats.

Food Delivery

Ride Hailing
Grocery Delivery
H Jan (22)
= Oct (2
Prescriptions Delivery mJul 29
H May 21
Alcohol Delivery
Other (please specify)
0% 20% 40% 60% 80% 100%
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

% OF UBER EATS USERS WHO USE UBER, AND % OF UBER USERS WHO USE UBER EATS

Posed to respondents who have used Uber and/or Uber Eats.

Jan (22)
Uber Eats Users Who Also Use Dct (21)
Uber Aug (21)
May (21)
1%
Uber Users Who Also Use Uber 58.3%
Fats 57.8%
58.6%
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

HOW LIKELY ARE YOU TO USE UBER / UBER EATS FOR THE FOLLOWING IN THE FUTURE?

Posed to respondents who have used Uber and/or Uber Eats BUT did not select that they
currently use Uber / Uber Eats for the following.

Ride Hailing
Grocery Delivery
mJan (22)
m Oct (21)
Food Delivery
m Jul (21)
Prescriptions
Delivery
Alcohol Delivery
Very Unlikely Unlikely Somewhat Likely Likely Very Likely
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

HOW LOYAL ARE YOU TO UBER / UBER EATS FOR THE FOLLOWING?

Posed to respondents who have used Uber and/or Uber Eats AND use the platform for
each of the following.

Alcohol Delivery

Prescriptions Delivery

m Jan (22)
Grocery Delivery " Oct (21)
mJul 2))

B May 29
Food Delivery
Ride Hailing

| Never Use Other | Rarely Use Other Platforms | Occasionally Use Other | Regularly Use
Platforms Platforms Other Platforms
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

HOW OFTEN DO YOU USE THE FOLLOWING FORMS OF TRANSPORTATION?

Posed to all respondents.

Driving Myself

Public
Transportation

Ride Sharing Apps
(le, Uber, Lyft, etc)

Taxis

Never Infrequently Somewhat Frequently Frequently Very Frequently
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Ride Sharing Audience: 1,500 US Consumers
Date: January 2022

HAVE YOU CHANGED HOW OFTEN YOU USE THE FOLLOWING COMPARED TO A YEAR AGO?

Posed to respondents who use the following forms of transportation (more than never).

m Jan (22)
Driving Myself m Oct (21
mJul 21
= Apr (2]
Public = Jan (23
Transportation m QOct (20)
m Jul (20)
m Apr (20)
Taxis m Jan (20)
m Qct (19)
m Jul (29)
Ride Sharing = Apr (19)
Apps (le, Uber,
Lyft, etc)
Much Less Less Same More Much More
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