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Commentary around clothing shopping compared to normal softened a touch in the past 
couple months (prior to that, the data was weaker in the earlier parts of the pandemic and 
then improved and reached a series best in June of 2021).

SELF ASSESSED CLOTHING SHOPPING

The percentage of respondents who note that they gained weight since the start of the 
pandemic has been tracking consistently for three quarters now. Respondents who have 
either gained or lost weight indicate that they have purchased pants/jeans more so than 
other clothing types as a result.  

COVID WEIGHT GAINS/LOSSES – BENEFITING PANTS/JEANS MOST

Consumers continue to offer positive feedback when it comes to both brand and product 
selection and sales or promotional options. 

DEPT STORE – PRODUCT SELECTION AND PROMOTIONS

Consumer feedback around department store shopping was mixed (a bit of softening on in-
person trends, online continue to be positive, and consumer assessment of their usage of 
each department store they shop was in-line with prior waves). 

SELF-REPORTED SPEND TREND
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This question was posed to all respondents.

HAVE YOU BEEN BUYING CLOTHING MORE OR LESS OFTEN THAN NORMAL DURING THE PAST MONTH?
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This question was posed to all respondents.

SINCE THE START OF COVID, WOULD YOU ESTIMATE THAT YOU HAVE:

Department Store and Clothing Retail

This question was posed to respondents who have gained or lost weight.

HAVE YOU HAD TO BUY ANY CLOTHING AS A RESULT OF GAINING OR LOSING WEIGHT??
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This question was posed to respondents who have gained or lost weight.

WHAT TYPE OF CLOTHING DID YOU NEED TO BUY?
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July 2021
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DO YOU LIKE THE TREASURE HUNT TYPE OF SHOPPING EXPERIENCE WHERE BRANDS/PRODUCTS 
AVAILABLE AT A DISCOUNTED PRICE CHANGE OFTEN?
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IS THE TREASURE HUNT TYPE OF SHOPPING EXPERIENCE BETTER ONLINE OR IN-STORES?

Posed to all consumers who said they like or strongly like the treasure hunt shopping 
experience.
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Posed to customers of each department store (bought in past year).
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Posed to customers of each department store (bought in past year).
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Posed to all respondents (1,500 US consumers balanced to census).
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ONLINE)?
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Posed to all respondents (1,500 US consumers balanced to census).
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM KOHL’S?
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WHAT TYPE OF ITEMS DO YOU TYPICALLY BUY FROM KOHL’S?
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RESPONDENTS WHO SAID THEY HAVE BEEN SHOPPING KOHL’S LESS: WHY?

Posed to all consumers who purchased from Kohl’s in the past year, but said they are 
shopping it less compared to a year ago.
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Posed respondents who shopped Kohl’s in the past three months
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Posed to all consumers who purchased from Macy’s in the past year.
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Posed to all consumers who purchased from Macy’s in the past year, but said they are 
shopping it less compared to a year ago.
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WHEN IS THE LAST TIME THAT YOU BOUGHT CLOTHING OR ACCESSORIES FOR YOURSELF FROM 
BURLINGTON?
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Posed to all consumers.

PAGE 39

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Department Store and Clothing Retail

9.4%

10.0%

10.5%

12.5%

32.0%

25.6%

12.7%

10.0%

7.2%

9.9%

32.1%

28.2%

13.0%

9.1%

10.2%

10.2%

28.7%

28.7%

10.9%

9.8%

9.9%

10.5%

32.6%

26.2%

12.3%

9.5%

10.1%

9.8%

28.8%

29.4%

0% 20% 40% 60% 80% 100%

Within the past month

Within the past three months

Within the past six months

Within the past year

More than a year ago / I don't remember

I've never purchased anything from Burlington

Feb (22)

Oct (21)

Jul (21)

May (21)

Feb (21)

http://www.bespokeintel.com/
http://www.bespokeintel.com/


BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Audience: 1,250 US Consumers
Date: February 2022

WHAT TYPES OF ITEMS DO YOU TYPICALLY BUY FROM BURLINGTON?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all consumers who purchased from Burlington in the past year.
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18.7%

19.8%
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Other (please specify)

Not as many coupons/promotions
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I am buying online from other websites instead
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RESPONDENTS WHO SAID THEY HAVE BEEN SHOPPING BURLINGTON LESS: WHY?

Posed to all consumers who purchased from Burlington in the past year, but said they are 
shopping it less compared to a year ago.
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WHEN IS THE LAST TIME THAT YOU BOUGHT CLOTHING OR ACCESSORIES FOR YOURSELF FROM ROSS 
DRESS FOR LESS?
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Posed to all consumers.
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WHAT TYPES OF ITEMS DO YOU TYPICALLY BUY FROM ROSS DRESS FOR LESS?
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Posed to all consumers who purchased from Ross in the past year.
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RESPONDENTS WHO SAID THEY HAVE BEEN SHOPPING ROSS LESS: WHY?

Posed to all consumers who purchased from Ross in the past year, but said they are 
shopping it less compared to a year ago.
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM TJ MAXX?
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WHAT TYPE OF ITEMS DO YOU TYPICALLY BUY FROM TJ MAXX?
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Posed to all consumers who purchased from TJ Maxx in the past year.
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RESPONDENTS WHO SAID THEY HAVE BEEN SHOPPING TJ MAXX LESS: WHY?

Posed to all consumers who purchased from TJ Maxx in the past year, but said they are 
shopping it less compared to a year ago.
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Posed to all respondents.
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