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BACKGROUND:

O We surveyed 1,500 US consumers balanced to census to scope grocers, grocery delivery, and meal kits.

FINDINGS:

O Self-reported online grocery ordering has softened sequentially from pandemic highs.
O Similar to online grocery delivery, self-reported meal kits ordering tracking data softened into the start of this year.

O In addition to a softening in consumers self-reporting usage of online grocery services, sentiment toward ordering groceries online
has pulled back sequentially from series bests set during the pandemic.

O Visits to grocery stores in person has increased sequentially in our current volume. Retailers like Wal-Mart, Target, Aldi, and Costco
have seen improvement.
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Have you gotten groceries delivered in the past month from any of the following?
Posed to all respondents.

—Amazon Fresh —Jet Fresh —Peapod —Fresh Direct —From Another Service Not Listed Here —Instacart
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Have you gotten meal kits delivered from any of the following in the past month?
Posed to all respondents.

—Blue Apron —Sun Basket —Plated Purple Carrot —HelloFresh —Home Chef —From another meal kit service not listed here
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Please characterize your experience with ordering groceries online:
Posed to all respondents.

—1 have never ordered groceries online —| ordered groceries online once, but not again since

—| order groceries online occasionally | order groceries online regularly
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Please characterize your experience with ordering meal kits online:
Posed to all respondents.

—I have never ordered meal kits —| ordered meal kits once, but not again since ——| order meal kits online occasionally | order meal kits online regularly
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%o Visited a grocery store in the past month
Posed to all respondents.
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Have you visited any of the following in the past month for groceries or grocery related items?
Posed to all respondents.

. ' WalMart
— | visited a different grocery store not listed here —Target
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—Whole Foods —Trader Joe's —Albertsons
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In general, how do you feel about the thought of ordering groceries online?

Posed to all respondents.
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Weighted Average

Feb (22) 319
Jan (22) 3.22
Dec (21) 330
Now (21) 332
Qct (27) 339
Sep (21) 338
Aug (21 328
Jul (21 337
LT (2 )~~~ 3.32
May (21) 324
Apr (21) 3.20
Mar (21) 3.23
Feb (21) 320
Jan (21) 319
Dec (20) 316
Nov (20} 213
Oct (20) 315
Sep (20) 313
Aug (20) 3.03
Jul (20) 296
Jun (20) 3.06
IV (200 S — 3.02
Apr (20) 310
Mar (20) 3.09
Feb (20) 294
Jan (20) | —— 2 89
Dec (19) a5
Nov (19) 297
Oct (19) 293
Sep (19) 2.97
Aug (19) 289
Jul(19) 294
Jun (19) 293
May (19) 293
Apr (19) 287
Mar (19) 294
Feb (19) .95
Jan (19) 2.87
Dec (18) 2.87
Nov (18) 2900
QOct (18) 294
Sep (18) 297
Aug (18) 2.97
Jul (18) 592
Jun (18) 248
May (18) 293
Apr (18) 2192
Mar (18) 2092
Feb (1) 286
Jan (18) — 280
Dec (17) ‘ | 2.89
Very Negative Negative Neutral

Positive

Very Positive
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What is your familiarity with Instacart?
Posed to all respondents.

Weighted Average

Feb (22) 253
Jan (22) 256
Dec 21 2867
Now (21} 268
Oct (21} 28
Sep (21} 273
Aug (21 270
Jurzn 281
Jun (21) 274
May (21) 266
Apr (21) 268
Mar (21) 2.58
Feb (21) 252
Jan (21) 267
Dec (20) 249
Nov (20) 239
Qct (20} 238
Sep (20) 239
Aug (20) 239
Jul (20) 2.36
Jun (20) 230
May (20} 233
Apr (20} 224
Mar (20) 222
Feb (20) 205
Jan (20} 204
Dec (19) 208
Now (19) 199
Oct (19) .97
Sep (19) 183
Aug (19) 177
Jul (19) 179
Jun (19) 177
May (19) 178
Apr (19) 171
Mar (19) 173
Feb (19) 176
Jan (19) 161
Dec (18) 165
Now (18] 157
Qct (18) 166
Sep (18) 172
Aug (18) 165
Jul (18) 166
Jun (18) 159
May (18} 164
Apr (18) 152
Mar (18) 158
Feb (18) 152
Jan (18) 150
Dec (17) 145

Never heard of it Heard of it, but haven't used it Used it once, but not again since Use it occasionally Use it regularly
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What is your familiarity with Shipt?

Posed to all respondents.
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Jun (27)
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Feb (21)
Jan (21)
Dec (20)
Nov (20)
Oct (20)
Sep (20)
Aug (20)
Jul(20)
Jun (20)
May (20)
Apr(20)
Mar (20)
Feb (20)
Jan (20)
Dec (19)
Nov (19)
Oct (19)
Sep (19)
Aug (19)
Jul (19)
Jun (19)
May (19)
Apr (19)
Mar (19)
Feb (19)
Jan (19)
Dec (18)
MNov (18)
QOct (18)
Sep (18)
Aug (18)
Jul (18)
Jun (18)
May (18)
Apr (18)
Mar (18)
Feb (18)
Jan (18)
Dec (17)

Never heard of it

Weighted Average
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178

183
174
169
155
150

150
149
151
1.47
153
1.37
1.44
1.44
143
152
1.46
1.46
147
147
132
138
133
135
1.3

Heard of it, but haven't used it

2.05
210

2.25
229
2.44
235
235
2.47
238
227
2.40

219

213

234

217

2.03
2.02
1.99
200
200

199

95

Used it once, but not again since

Use it occasionally Use it regularly
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Have you changed how often you use grocery delivery (ie, Amazon Fresh, Whole Foods Delivery, Fresh
Direct, etc) because of the Coronavirus and its impact to your life / the economy?

Posed to all respondents

B Not Applicable

W Stopped B Reduced  No Change M Increased

Feb (22)
Jan (22)
Dec (21)

Jul (20)
Jun (20)
May (20)
Apr(20)
Mar (20)
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Going forward, do you expect to use grocery delivery (ie, Amazon Fresh, Whole Foods Delivery, Fresh
Direct, etc) more or less often than normal because of the Coronavirus and its impact to your life /
the economy?

Posed to all respona’ents ‘
Less Than Normal Same B More Than Normal m Not Applicable

Feb (22) ; 34% ; e

Jan (22) 34%

Dec (21 | 239 | I

Nov (21) | 339% I I
oct 21 : 299 : I

Sep (21) I 33%

Aug (21) 30% I —
Jul 21 | - I
Jun (21) ' 33% I I
May (21 : 209 : I
Apr (21) | 31% |
Mar (21) 32%

Feb 21 | - I
Jan (21 : 202 ! |

Dec (20) 30%

Nov (20) | - I

oct (20) | 20% I

Sep (20) : 299 - ! |

Aug (20) I 30%

Jul (20) 28%

Jun 20) | g% - [ [ |

May (20) lF 5o - ! |

Apr (20) I 28%

Mar (20) . 27%
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