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CASUAL DINING – KEY TAKEAWAYS
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BRINKER MONTHLY DATA
Note: For most of these questions we focus on respondents who have

been to Chili’s in the past month.
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The percentage of consumers who visited Chili’s in the past month ticked up m/m. An increased percentage
noticed changes to the menu in October.

EAT

From a Survey of 1,500 consumers (18+).

Posed to: All Respondents

Have you eaten Chili’s in the past month?

Did you notice any changes to the menu?
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24.6% of respondents who have noticed changes to the menu after going in the past month (across three surveys
run in August, September, and October) say they like the menu worse.

EAT

Opinion of Changes

From a Survey of 1,500 consumers (18+).

Posed to all consumers who noticed changes to the menu when eating Chili’s in the past month…

N = 422 respondents who have been to Chilis in August, September, or October AND noticed changes to the menu

How Will it Impact Visits Going Forward?

*These charts include all respondents who noticed changes to the menu, including both respondents who tried
new items and respondents who did not try new items. Later in this report you will find direct feedback by item
from respondents who tried the new items.
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The percentage of monthly visitors who have tried any of the new menu items increased m/m.

EAT

Did you order any of the following when you most recently had Chili’s?

From a Survey of 1,500 consumers (18+).

Posed to all consumers who have had Chili’s in the past month…
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62.1% of respondents who have tried any of the new items in August and September replied that they liked the
item.

EAT

From a Survey of 1,500 consumers (18+).

We asked respondents who have tried each of the new items in the past month in August, September, or October
to tell us how they liked that specific item. The chart below shows the average across all new items.

How did you like it?

Do you think you will start going to Chili’s more often 
because of this item?

Series1



QUARTERLY SURVEY
NOTE: FOR MOST OF THESE QUESTIONS WE HAVE FOCUSED IN ON 

RESPONDENTS WHO SAID THEY INCLUDE CHILI’S IN THEIR REGULAR OR 
OCCASIONAL ROTATION OF RESTAURANTS TO CHOOSE FROM FOR DINE-IN 

OR TAKE-OUT.
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Chart: Three questions in which Chili’s was an answer choice asking consumers if they’ve ever eaten it, if they
include it in their regular or occasional rotation of restaurants to choose from for take-out or dine-in, and if they
don’t include it in their rotation but will get it occasionally as a special treat.

EAT

From a Survey of 1,500 consumers (18+).

How Respondents Engage With Chili’s

Posed to: Respondents who say they regularly or occasionally include Chili’s in their restaurant rotation (n=254)



11

Among regular Chili’s customers (includes it in their rotation) recent visits are mostly unchanged. More
respondents expect visits to increase going forward compared to those who said decrease.

EAT

From a Survey of 1,500 consumers (18+).

Recent Visits Expectations For Visits Going Forward

Posed to: Respondents who say they regularly or occasionally include Chili’s in their restaurant rotation (n=254)
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Among respondents who recently decreased visits, sentiment is strongly against the menu changes.

EAT

From a Survey of 1,500 consumers (18+).

8.3%

86.1%

7.4%

8.3%

59.8%

11.6%

64.4%

27.1%

31.9%

2.3%

28.2%

64.6%

Cross Tab
By Changes
In Visits

N = 48

N = 163

N = 43

N = 254

Out of 21 respondents who say the menu has changed for the worse, 11 filled-in a response complaining about
reductions to the prior menu.

Posed to: Respondents who say they regularly or occasionally include Chili’s in their restaurant rotation (n=254)

Opinion of Menu Changes



QUARTERLY SURVEY (COMPETITIVE COMPARISONS)
NOTE: FOR MOST OF THESE QUESTIONS, FOR EACH RESTAURANT, WE 
HAVE FOCUSED IN ON RESPONDENTS WHO SAID THEY INCLUDE IT IN 

THEIR REGULAR OR OCCASIONAL ROTATION OF RESTAURANTS TO CHOOSE 
FROM FOR DINE-IN OR TAKE-OUT.

C
asu

al 
D

in
in

g



14

Chart: Included in Rotation of options they regularly or occasionally choose from for dining-in or ordering
takeout.

From a Survey of 1,500 consumers (18+).

Posed to: All Respondents
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Chart: Have you changed how often you takeout or dine here?

From a Survey of 1,500 consumers (18+).

Posed to: Respondents Who Include Each Restaurant in Their Regular or Occasional Rotation of Restaurants
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Chart: Do you expect to change how often you takeout or dine here?

From a Survey of 1,500 consumers (18+).

Posed to: Respondents Who Include Each Restaurant in Their Regular or Occasional Rotation of Restaurants
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Chart: Do you ever order from here online or through a mobile app?

From a Survey of 1,500 consumers (18+).

Posed to: Respondents Who Include Each Restaurant in Their Regular or Occasional Rotation of Restaurants

C
asu

al D
in

in
g



18

Chart: Have you noticed any menu changes recently?

From a Survey of 1,500 consumers (18+).

Posed to: Respondents Who Include Each Restaurant in Their Regular or Occasional Rotation of Restaurants
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Chart: How often do you order takeout from here?

From a Survey of 1,500 consumers (18+).

Posed to: Respondents Who Include Each Restaurant in Their Regular or Occasional Rotation of Restaurants

More Frequent Less Frequent
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Chart: How often do you order dine-in here?

From a Survey of 1,500 consumers (18+).

Posed to: Respondents Who Include Each Restaurant in Their Regular or Occasional Rotation of Restaurants

More Frequent Less Frequent
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Chart: What do you think of the promotions they have to encourage you to eat there?

From a Survey of 1,500 consumers (18+).

Posed to: Respondents Who Include Each Restaurant in Their Regular or Occasional Rotation of Restaurants
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Chart: How strong do you feel your customer relationship is with the restaurant?

From a Survey of 1,500 consumers (18+).

Posed to: Respondents Who Include Each Restaurant in Their Regular or Occasional Rotation of Restaurants
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