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We haven’t seen much change in the percentage of consumers who say they are currently
paying for Pandora’s Premium service, but free trials have ticked higher by a couple points.

Posed to all respondents...

Have you done a free trial of Pandora’s Premium music service?

Note: we explained Premium Features include on-demand listening, customizable playlists,
download to listen to music offline, etc.
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Among those who have tried it and chose not to pay to continue, the primary reason was
cost/pricing.

Posed to all respondents who have tried Pandora Premium and chose not to pay to continue...

Why did you not switch to Pandora Premium from your prior music service?
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Among those who are currently paying subscribers, the primary reasons they signed up
were for no commercials and better selection/quality.

Posed to all respondents who are currently paying for Pandora Premium...

Why did you decide to switch to pay for Pandora Premium?
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The overwhelming sentiment was that respondents would either want it to be cheaper or
completely free.

Posed to all respondents who have tried Pandora Premium and chose not to pay to continue...

How could the service be improved to attract you as a subscriber.
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Compared to last month, respondents are more likely to have learned about the free trial
via ads on social media (and less likely to have received an email from Pandora about it).

Posed to all respondents who have tried Pandora Premium...

How were you introduced to Pandora’s Premium offering?
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A plurality of those who have tried Pandora Premium were either listening most to songs
on their phone or to Spotify.

Posed to all respondents who have tried Pandora Premium...

What did you listen to most before trying Pandora’s Premium music service?
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