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IN BRIEF - LULU

BESPOKE MARKET INTELLIGENCE

DEFINITIONS FOR US WOMEN:

ALL RESPONDENTS – HOUSEHOLD INCOME ABOVE $50K AND AGE UNDER 65

ACTIVE CUSTOMERS: HAVE BOUGHT OR RECEIVED LULU ITEM(S) WITHIN THE PAST 

YEAR

LAPSED CUSTOMERS: HAVE BOUGHT OR RECEIVED LULU ITEM(S) BUT NOT IN THE 

PAST YEAR

NON-CUSTOMERS: HAVE NEVER PURCHASED OR RECEIVED LULU ITEMS
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What is Lululemon’s Greatest Challenge? (Fill-In)
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