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COMPARED TO A YEAR AGO, HAVE YOU BEEN RELYING ON ANY OF THE 

FOLLOWING MORE OR LESS FOR TOY PURCHASES?
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HOW OFTEN DO YOU SHOP AT TOYS R US LOCATIONS?
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IS THE TOYS R US THAT YOU TYPICALLY GO TO SCHEDULED TO CLOSE?
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IF THE TOYS R US NEAR YOU CLOSES, WHERE WOULD YOU BE MOST LIKELY TO 

BUY THE PRODUCTS THAT YOU WOULD TYPICALLY GET AT TOYS R US?
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WHEN YOU THINK ABOUT BUYING YOUR CHILDREN (UNDER 10) CLOTHING OR

APPAREL, WHERE WOULD YOU THINK OF FIRST TO GET IT?
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Retailer May (17) Aug (17) Nov (17) Feb (18) May (18) Q/Q Y/Y

Walmart 10.4% 12.6% 13.4% 15.6% 15.3% -0.3% 4.9%

Target 9.7% 11.0% 11.1% 13.5% 12.3% -1.2% 2.6%

Amazon 4.3% 5.2% 4.9% 5.5% 6.0% 0.5% 1.7%

Old Navy 3.5% 4.4% 3.0% 3.5% 4.3% 0.8% 0.8%

Kohl's 4.5% 4.6% 5.0% 3.7% 3.8% 0.1% -0.7%

Children's Place 4.2% 2.5% 3.3% 3.7% 3.3% -0.4% -0.9%

Nike 5.0% 3.4% 5.6% 2.4% 3.0% 0.6% -2.0%

Gap 3.3% 3.1% 2.1% 2.4% 2.8% 0.4% -0.5%

Carter's 1.6% 2.2% 1.6% 2.7% 2.1% -0.6% 0.5%

JC Penney 2.5% 3.8% 2.2% 1.6% 2.1% 0.5% -0.4%

Adidas 2.5% 1.8% 3.2% 1.5% 1.4% -0.1% -1.1%

K Mart 0.9% 1.1% 0.9% 1.0% 0.8% -0.2% -0.1%

Macy's 3.1% 1.7% 1.7% 1.6% 0.6% -1.0% -2.5%
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DO YOU PREFER TO BUY CHILDREN’S CLOTHING IN-STORES OR ONLINE?
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COMPARED TO ONE YEAR AGO, ARE YOU BUYING CHILDREN’S CLOTHING ONLINE 

MORE OR LESS?
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BOUGHT CHILDREN’S CLOTHING FROM IN THE PAST YEAR
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DO YOU SHOP FROM HERE IN STORES OR ONLINE?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

BESPOKE MARKET INTELLIGENCE

PAGE 15

http://www.bespokeintel.com


OVER THE COURSE OF THE PAST YEAR, HAS YOUR SHOPPING FREQUENCY HERE 

CHANGED (IN-STORES OR ONLINE)?
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