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LUXURY CONSIGNMENT VOL 1

Audience: 1,000+ US Consumers Balanced To Census

A 3® BESPOKE INTEL

SURVEY RESEARCH

KEY TAKEAWAYS:

BUYING TRENDS

23.1% OF RESPONDENTS SAY THEY
PURCHASE LUXURY, HIGHER-END, FASHION
GOODS OCCASIONALLY OR OFTEN. ON
BALANCE, RESPONDENTS FEEL THEY HAVE
RECENTLY BEEN REDUCING THEIR
PURCHASES OF HIGHER END FASHION ITEMS
— BOTH INCREASES AND DECREASES IN
SPEND WERE DRIVEN BY DECISIONS RELATED
TO MONEY. 39.9% OF ALL RESPONDENTS
SAID THEY PROBABLY OR DEFINITELY WOULD
BUY LUXURY FASHION ITEMS SECOND-HAND.

AWARENESS AND SHARE

AFTER EBAY, UNAIDED AWARENESS FOR
BUYING SECOND-HAND LUXURY FASHION
ITEMS FAVORS POSHMARK, THREADUP, AND
PLATOS CLOSET. IN AIDED AWARENESS AND
% OF CONSUMERS WHO HAVE MADE A
PURCHASE, AFTER EBAY THE TOP CHOICES
WERE POSHMARK, FOLLOWED BY THREDUP,
JUST FAB, RUELALA, AND THE REALREAL.

SELLING TRENDS

31.8% OF RESPONDENTS WOULD HAVE
INTEREST IN SELLING USED/SECOND-HAND
LUXURY GOODS THAT THEY HAVE IN THEIR
CLOSET. RESPONDENTS WHO BUY LUXURY
ITEMS MORE FREQUENTLY ARE MORE LIKELY
TO SAY THEY HAVE ITEMS THEY WOULD
CONSIDER SELLING.

PLATFORM SENTIMENT

LOYALTY ISN'T TERRIBLY STRONG FOR ALL
SECOND-HAND RETAILERS IN OUR SURVEY,
BUT WE WOULD NOTE THAT THE REALREAL
RECEIVED THE HIGHEST LOYALTY RATING.
THE REALREAL ALSO RECEIVED THE HIGHEST
SCORE FOR CUSTOMER EVALUATION OF
SELECTION OF ITEMS. THREDUP RECEIVED
THE HIGHEST SCORE WHEN IT COMES TO
HOW GOOD THE PRICING CUSTOMERS FEEL
IS WHEN THEY SHOP THERE, FOLLOWED BY
THE REALREAL AND POSHMARK. POSHMARK
CUSTOMERS ARE THE MOST ACTIVE WHEN IT
COMES TO PURCHASE FREQUENCY,
FOLLOWED BY THREDUP AND THE REALREAL.
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MARKET SIZING LUXURY CONSIGNMENT GOODS
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First-Hand Feedback on Second-Hand Items

HOW OFTEN DO YOU PURCHASE HIGHER-END, LUXURY, FASHION GOODS?

Posed to all respondents.
1000  --ooooorrrrr

Never Rarely Occasionally  Often

Cross-Tabs (Weighted Average)

Female
Male
$100+ 2.05
$50k-$100k
Under $50k
35+

18-34 .93

All Respondents

Never Rarely Occasionally Often
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First-Hand Feedback on Second-Hand Items

HAVE YOU RECENTLY BEEN CHANGING HOW OFTEN YOU SHOP LUXURY OR HIGHER END FASHION

ITEMS?

Posed to all respondents.
100  -oveveromemssemsnssresems e

Less Recently Same More Recently

Cross-Tabs (Weighted Average)

Respondents Who Occasionally or
Regularly Buy Luxury Fashion Goods

Female
Male

$100+
$50k-$100k
Under $50k
35+

18-34

All Respondents

Less Same More
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First-Hand Feedback on Second-Hand Items

WHY ARE YOU SPENDING MORE OR LESS ON LUXURY FASHION ITEMS?

Those who are spending more:
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First-Hand Feedback on Second-Hand Items

HOW OFTEN DO YOU SHOP FOR USED/PRE-OWNED GOODS VIA THE FOLLOWING...?

Posed to all respondents.

m In-Stores

Often ® In Mobile Apps

® Online

Occasionally

Once or Twice, But Not Again Since

Never 61.2%

0% 20% 40% 60% 80%  100%
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First-Hand Feedback on Second-Hand Items

HOW MUCH INTEREST WOULD YOU HAVE IN BUYING THE FOLLOWING USED/SECOND-HAND?

Posed to all respondents.

Definitely WOULD m Lower-Cost Fashion Items

® Luxury Fashion Items

.9%

Probably WOULD
.1%

Probably WOULD NOT

3.9%

Definitely WOULD NOT
5.5%

0% 20% 40% 60% 80% 100%

Cross-Tabs (Weighted Average)

Respondents Who Occasionally or
Regularly Buy Luxury Fashion Goods

Female
Male

$100+ m Lower Cost Fashion Items

® Luxury Fashion Items
$50k-$100k
Under $50k

35+

18-34

All Respondents

Definitely Would NOT Probably Not Probably Would Definitely Would
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First-Hand Feedback on Second-Hand Items

HOW OFTEN DO YOU SELL USED/PRE-OWNED GOODS THAT YOU OWN?

Posed to all respondents.

3.0,| ®Lower-Cost Fashign Items
Often .
2.1% m Luxury Fashion Items

Occasionally

Once or Twice, But Not Again Since

72.0%
72.1%

Never

0% 20% 40% 60% 80% 100%

Cross-Tabs (Weighted Average)

Respondents Who Occasionally or
Regularly Buy Luxury Fashion Goods 1.74

Female
Male

$100+
$50k-$100k
Under $50k 1.65
35+

18-34 1.69

1.5

All Respondents 147

Never Once or Twice, But Occasionally Often
Not Again Since
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BESPOKE MARKET INTELLIGENCE

First-Hand Feedback on Second-Hand Items

www.bespokeintel.com

HOW MUCH INTEREST WOULD YOU HAVE IN SELLING USED/SECOND-HAND ITEMS THAT YOU OWN?

Posed to all respondents.

N/A (I don't own these types of items)

Definitely WOULD

Probably WOULD

Probably WOULD NOT

Definitely WOULD NOT

0%

23.0%

23.0%

20%
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First-Hand Feedback on Second-Hand Items

DO YOU HAVE ANY LUXURY/HIGHER-END FASHION ITEMS IN YOUR CLOSET THAR YOU COULD SEE

YOURSELF SELLING?

Posed to all respondents.

I own a lot of luxury/higher-end fashion i

X . : 2.7%
items that I would consider selling

I own some luxury/higher-end fashion 18.6%
items that I would consider delling 70
I own luxury/higher-end fashion items but 27.0%
do not want to sell them e

I do not own any luxury/higher-end 51 74
fashion items 10

0% 10% 20% 30% 40% 50% 60%

Cross-Tabs (by how often they buy luxury fashion items)

1.5% = Never|Buys Luxury Fashion
1.4%
6.7%

I own a lot of luxury/higher-end fashion items that I

would consider selling m Rarely Buys Luxury Fashion

® Occasionally or QOften Buy Luxury Fashion

I own some luxury/higher-end fashion items that I
would consider delling

I own luxury/higher-end fashion items but do not want
to sell them

83.0%
I do not own any luxury/higher-end fashion items

0% 20% 40% 60% 80% 100%
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BESPOKE MARKET INTELLIGENCE
First-Hand Feedback On Second-Hand Items

CONSIGNMENT PLATFORM ANALYSIS: BUYING
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First-Hand Feedback on Second-Hand Items

WHEN YOU THINK ABOUT RETAILERS THAT HELP CONSUMERS BUY OR SELL USED/SECOND-HAND

LUXURY / HIGHER-END FASHION ITEMS, WHICH COMES TO MIND FIRST?
Posed to all respondents.

CONSIGNMENTSHOP
PLATOSCLOSET

earen.  THREADUP

CRAIGSLIST

THRIFTSTORE
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Posed to all respondents.

eBay
Poshmark
ThredUp
JustFab
Ruelala

The RealReal
None of the above
Everlane
Tradesy
Depop
Rebagg
Resee
Vestiaire
MaterialWrld

45.5%
26.7%
20.9%
13.1%
11.1%
6.8%
6.2%
5.1%
3.3%
2.0%
1.2%
1.1%
0.9%

20% 40% 60%

Cross-Tabs (% who has heard of each of the following)

All Respondents

MaterialWrld 0.9% 2.1%
Vestiaire 1.1% 2.9%
Resee 1.2% 3.3%
Rebagg 2.0% 2.1%
Depop 3.3% 10.7%
Tradesy 5.1% 5.8%
Everlane 6.2% 9.9%
None of the above 6.8% 7.4%
The RealReal 11.1% 12.4%
Ruelala 13.1% 12.4%
JustFab 20.9% 36.8%
ThredUp 26.7% 34.7%
Poshmark 45.5% 55.0%
eBay 89.3% 86.8%

Under $50k

$50k-$100k

0.6% 0.9% 1.2%
0.6% 1.2% 5.8%
0.6% 0.9% 1.5%
1.9% 2.2% 1.5%
0.8% 3.1% 4.1%
4.8% 4.3% 6.1%
4.9% 5.2% 5.9%
6.6% 7.4% 7.3%
10.7% 11.0% 9.4%
13.3% 13.8% 11.7%
15.6% 27.9% 19.3%
24.0% 29.8% 26.6%
42.4% 47.9% 45.6%
90.1% 88.7% 89.2%
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0.7%
1.7%
1.3%
2.3%
2.6%
4.6%
7.6%
5.6%
13.2%
13.9%
15.2%
23.4%
42.9%
90.1%

www.bespokeintel.com

89.3%

80% 100%

Respondents
Who
Occasionally or
Regularly Buy
Luxury Fashion

Female

Goods
1.3% 0.7% 1.8%
0.8% 1.4% 2.7%
1.3% 1.2% 2.2%
1.8% 2.1% 3.1%
1.3% 4.7% 4.0%
1.0% 7.8% 9.8%
3.3% 8.2% 10.3%
8.3% 5.8% 4.9%
4.5% 15.7% 20.5%
7.3% 17.1% 50.5%
5.0% 31.9% 22.3%
3.3% 42.9% 28.1%
25.2% 59.6% 52.7%
89.9% 88.9% 88.0%
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Posed to all respondents.

eBay 55.0%
None of the above 39.2%
Poshmark 7.3%
ThredUp 4.1%
JustFab 3.4%

Ruelala 1.9%

The RealReal 1.5%
Everlane 1.3%
Tradesy 1.1%
Depop 0.9%
Rebagg |l 0.6%
MaterialWrld || 0.6%
Resee | 0.5%
Vestiaire | 0.3%

0% 10% 20% 30% 40% 50% 60%

Cross-Tabs (% who has bought from each of the following)

Respondents
Who
Responses - Under $50k $50k-$100k Female Occasionally or
Regularly Buy
Luxury Fashion
Answer Choices Goods
Vestiaire 0.3% 0.8% 0.1% 0.0% 0.0% 1.0% 0.5% 0.2% 0.9%
Resee 0.5% 1.7% 0.1% 0.0% 0.9% 0.7% 0.5% 0.5% 0.9%
MaterialWrld 0.6% 1.7% 0.3% 0.6% 0.3% 1.0% 0.8% 0.5% 0.9%
Rebagg 0.6% 1.7% 0.3% 0.9% 0.3% 0.7% 0.5% 0.7% 1.8%
Depop 0.9% 2.1% 0.6% 0.9% 0.6% 1.3% 0.8% 1.1% 2.2%
Tradesy 1.1% 1.7% 1.0% 0.6% 1.2% 1.7% 0.5% 1.6% 2.7%
Everlane 1.3% 4.1% 0.4% 1.2% 0.9% 2.0% 1.0% 1.6% 2.7%
The RealReal 1.5% 1.7% 1.5% 1.2% 1.2% 2.3% 0.8% 2.1% 4.0%
Ruelala 1.9% 1.7% 1.9% 1.8% 1.2% 2.6% 0.8% 2.6% 3.6%
JustFab 3.4% 9.1% 1.5% 5.8% 3.2% 1.0% 1.0% 5.1% 4.0%
ThredUp 4.1% 4.1% 4.1% 4.6% 3.8% 3.7% 0.8% 6.5% 7.6%
Poshmark 7.3% 12.0% 5.7% 7.1% 9.7% 5.0% 2.0% 11.0% 10.7%
None of the above 39.2% 37.2% 39.9% 42.0% 38.0% 37.6% 37.8% 40.2% 36.6%
eBay 55.0% 51.7% 56.1% 51.2% 54.4% 59.7% 62.2% 50.0% 54.9%
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First-Hand Feedback on Second-Hand Items

HOW LOYAL ARE YOU TO THIS BRAND WHEN IT COMES TO SHOPPING LUXURY FASHION ITEMS?

Posed to respondents who have purchased from each of the following:

JustFab

Everlane _ 1.54
I often shop competitors I occasionally shop I rarely shop I never shop
competitors competitors competitors
N =
eBay 534
Poshmark 71
ThredUp 40
JustFab 33
Ruelala 18
The RealReal 15
Everlane 13
Tradesy 11

Platforms with n’s 10 or greater displayed.
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First-Hand Feedback on Second-Hand Items

HOW OFTEN DO YOU BUY ITEMS FROM THEM?

Posed to respondents who have purchased from each of the following:

Poshmark
ThredUp
The
RealReal
eBay
Tradesy
Everlane
JustFab
Ruelala
Less than once Once or twice per 3-4 times per year Around once per Multiple times per
per year year month month

N =

eBay 534

Poshmark 71

ThredUp 40

JustFab 33

Ruelala 18

The RealReal 15

Everlane 13

Tradesy 11

Platforms with n’s 10 or greater displayed.
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First-Hand Feedback on Second-Hand Items

HOW DO YOU RATE THEIR SELECTION OF ITEMS?

Posed to respondents who have purchased from each of the following:

The RealReal

Poshmark

ThredUp

eBay

JustFab

Tradesy

Ruelala

Everlane

Very Bad Bad Neither Bad nor Good Good Very Good

N =
eBay 534
Poshmark 71
ThredUp 40
JustFab 33
Ruelala 18
The RealReal 15
Everlane 13
Tradesy 11

Platforms with n’s 10 or greater displayed.
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First-Hand Feedback on Second-Hand Items

HOW DO YOU RATE THE PRICING YOU GET ON ITEMS WHEN YOU SHOP HERE?

Posed to respondents who have purchased from each of the following:

ThredUp 3.95

The RealReal 3.73

Poshmark

3.7

JustFab 3.64

eBay 3.57

Everlane

w
u
»

Tradesy

W
N
fy

RuelLala
Very Bad Bad Neither Bad nor Good Very Good
Good

N =
eBay 534
Poshmark 71
ThredUp 40
JustFab 33
Ruelala 18
The RealReal 15
Everlane 13
Tradesy 11

Platforms with n’s 10 or greater displayed.
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BESPOKE MARKET INTELLIGENCE
First-Hand Feedback On Second-Hand Items

CONSIGNMENT PLATFORM ANALYSIS: SELLING
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First-Hand Feedback on Second-Hand Items

HAVE YOU EVER SOLD ANYTHING THROUGH ANY OF THE FOLLOWING? (SELECT ALL THAT APPLY)

Posed to all respondents:

None of the above 7.1%
eBay
Poshmark
ThredUp
Tradesy | 0.6%
Depop | 0.5%
MaterialWrld | 0.5%
Rebagg | 0.4%
JustFab | 0.4%
Ruelala | 0.3%
Vestiaire | 0.3%
Resee | 0.2%
Everlane | 0.2%

The RealReal | 0.2%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
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First-Hand Feedback on Second-Hand Items

HOW LOYAL ARE YOU TO THIS BRAND WHEN IT COMES TO SELLING YOUR LUXURY FASHION ITEMS?

Posed to respondents who have used each of the following to sell items.

eBay 3.13

ThredUp

Poshmark

I often sell through I occasionally sell I rarely sell through I never sell through
competitors through competitors competitors competitors
N =
eBay 196
Poshmark 27
ThredUp 13

Platforms with n’s 10 or greater displayed.
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First-Hand Feedback on Second-Hand Items

HOW OFTEN DO YOU SELL ITEMS THROUGH THEM?

Posed to respondents who have used each of the following to sell items.

Poshmark

3.00

ThredUp

eBay

Less than once Once or twice per  3-4 times per year Around once per  Multiple times per
per year year month month
N =
eBay 196
Poshmark 27
ThredUp 13

Platforms with n’s 10 or greater displayed.
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First-Hand Feedback on Second-Hand Items

HOW DO YOU RATE THE TURNOVER RATE (HOW LONG IT TAKES TO SELL YOUR ITEMS)?

Posed to respondents who have used each of the following to sell items.

ThredUp 3.77
Poshmark 3.41
eBay 3.40
Very Bad Bad Neither Bad nor Good Very Good
Good

N =
eBay 196
Poshmark 27
ThredUp 13

Platforms with n’s 10 or greater displayed.
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First-Hand Feedback on Second-Hand Items

HOW DO YOU RATE THE PRICE/PROFIT YOU GET FOR THE ITEMS YOU SELL THROUGH THEM?

Posed to respondents who have used each of the following to sell items.

Poshmark 3.37

eBay 3.31

ThredUp
Very Bad Bad Neither Bad nor Good Very Good
Good
N =
eBay 196
Poshmark 27
ThredUp 13

Platforms with n’s 10 or greater displayed.
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