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BACKGROUND:

O We surveyed 1,200 US consumers balanced to census to collect some feedback on Athleisure brand perceptions.

FINDINGS:

O Brand Perceptions / Sentiment Matters
O Respondents who have a more favorable view of athleisure brands in our survey are more likely to be customers of that
brand and are more likely to buy the brand in the future. Though this is intuitive, the data shows a connection between
brand perception and purchase engagement.
O Under Armour Brand Sentiment Trails Nike and Adidas, But Sentiment Toward The Brand Is Generally Positive
O Respondents View Under Armour as a Popularity Gainer (Trailing Only Adidas In This Metric)
O Unaided Fill-Ins: Nike and Adidas Viewed Differently Than Under Armour

O Respondents are most likely to associate Nike and Adidas with footwear. In contrast, respondents are most likely to associate
Under Armour with “clothing” or “athletic.”
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How likely are you to purchase a product from this brand?

Posed to all respondents.

Brand sentiment matters. Respondents who
have more favorable opinions of each brand
are more likely to have purchased it recently,
and are more likely to purchase in the future.

Respondents Who View Each Favorably or Extremely
Favorably

All Respondents

= Not so likely Somewhat likely

Nike 17.7%

Very likely

m | already have recently m Extremely likely

m Not at all likely

Adidas 16.8%

Under Armour

Lululemon 15.5% 8.8% -
Athleta 16.6% 8.1% -
80% 90% 100%
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m ] already have recently mNot at all likely ®Not so likely = Somewhat likely = Very likely m Extremely likely

Nike 14.0%1 23.9%

|
Adidas 18.2% 26.0%
|
Under Armour 20.5% 28.3%

|

Lululemon 18.7% 26.2%
|

Athleta 17.4% 25.9%
|
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Respondents Are Aware of Each Brand

m 1 already have recently m Not at all likely ™ Not so likely = Somewhat likely = Very likely ® Extremely likely

Nike 17.8% | 16.8%
|
Adidas 25.7% 17.1%
|
Under Armour 26.1% 18.4%
|
Athleta 24.9% 13.4%
|
Lululemon 20.5% 13.3%
|
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Overall, what are your perceptions of the following brands?
Posed to all respondents and to respondents who are aware of each brand.

All Respondents

Respondents Are Aware of Each Brand

u 1 have not heard of this brand mNot at all favorable ® Not so favorable = Somewhat favorable w Very Favorable m Extremely Favorable

Under Armour

Lululemon

Athleta
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Somewhat favorable

m Not at all favorable m Not so favorable Very Favorable m Extremely Favorable

Nike 31.2%
Adidas 30.1%
Under Armour 30.2%
Athleta 37.6%
Lululemon 33.4%
\
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In your opinion, are the following gaining or losing popularity?
Posed to respondents who are aware of each brand.

Respondents Are Aware of Each Brand

B Getting Much Less Popular B Getting Less Popular = No Change = Getting More Popular ® Getting Much More Popular

|
|

Adidas 2 45.7% 27.9%
Under Armour 2- 38.6% 36.3% -
Nike - 37.0% 26.6% _
Lululemon - 39.5% 28.2% -
Athleta 2! 45.4% 27.9% _
| | I I | | |
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When you think of this brand, what first comes to mind? (Fill-In)
Posed to all respondents (responses shown of those who offered an opinion)

Under Armour Under Armour

Good
Clothes
Athletic

Sports

G50CJDlJAILTY ety
DO D e, 55 §iiE
SPENSIVE ATHLETIC

] G R Popular
W UNDERWEAR g @
S R L INNOVA('JIEJIRJJ?EC L. I H ES oo
ESOME TRENDY COMFORTABLE rendy
upanDCoMING SPORTY  EXCELLENT CISE Comfortable
OVERRATED _ EXER

5.3%

Cool

MODERN WARMTH PRICE

N Underwear
..................... - Strong
Innovative
Football
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When you think of this brand, what first comes to mind? (Fill-In)
Posed to all respondents (responses shown of those who offered an opinion)

Nike Nike
Shoe
Good

RN QUALITY o
TOORPERSIE CLASSIC Great
GREATATHLETIC QUA".TY s
?OPUMRSNEAKERSS%%&&%
VL G Quality

-GO0D =
@ Swoosh
-SPORTS oot

COQOL ™ w0 grye"oVATVe COMFORTABLE pesketbol

8.3%

JORDAN .
BASKETBALL BEST Unique
Comfortable
Nike
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When you think of this brand, what first comes to mind? (Fill-In)
Posed to all respondents (responses shown of those who offered an opinion)

Lululemon Lululemon
Expensive

Leggings

Yoga

Good

Nice

Shoe

Quailty

_GOOD LEGGINGS .=

GREAT . 7 Women

-QUAILTY o

EENOLV E=yaGA

TIGHTS Cute
weoe CLOTHES ~ a5 TOOEXPENSIVE -0 I -

MQQA%ON -TRENDY-:CO MFDRTP»:- - CUTE x\{u’ﬂpMEN “wSHOE Trendy
EGIRL * - ~ COMFORTABLE Too Expensive
Unique
Style
Lemons
Fashion

Comfort

7.2%
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When you think of this brand, what first comes to mind? (Fill-In)
Posed to all respondents (responses shown of those who offered an opinion)

Athleta Athleta

Good
Shoe
Athletic

UPANDCOMING CUTE Nice
LEGGINGS PRICE New
SNEAKERS __. SPORTS Clothes

BEﬂUTIFUL DURABLE EXpenSIVe
....... Yoga
FORWOMEN

sovuamons o [HAVENEVERHEARDOFIT sscenans A5

7.4%

Cool
Waomen
Sports
Quailty
i Great
D.A gch . W Cheap
DY Awesome
Workout
Sneakers

.....

« VERYGOOD T
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SPORTY Quality
TOOEXPENSIVE Exercise
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When you think of this brand, what first comes to mind? (Fill-In)
Posed to all respondents (responses shown of those who offered an opinion)

Adidas Adidas

Shoe
Good
Sneakers

Quailty
Sports
Nice
Cool
Great

AWESOM TENNISSHOES Quality

COMFORTABLE AFFORDABLE Comfortable

SNEAKERS“””QUATE ...... ey

Old School
~LOVEIT " pecinr CLOTHEiM. TY'.E Athletic
-)SPORTS ke I
QU ALlTY ______ Expensive

8.2%

%Mﬁ&f” HKET—UNIQUE Rellbl

OLDSCHOOL POPULAR Fun
CLASSIC B(CE .

Tennis Shoes

NNNNNNNN Ruﬂnlng

Affordable
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