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BACKGROUND:

O Survey of ~800 US Consumers balanced to census to scope online personal styling services.

FINDINGS:

Q Personal Styling Services Runway — Room To Run

Q

Q

Most respondents have heard of online personal styling services, but only 10.3% said they use these services regularly or
occasionally.

Respondents who use online personal styling services say that they currently get over half of their clothing from these
services, on average. They are getting a higher percentage of their clothing from online personal styling services compared
to a year ago and they expect the percentage to nudge higher a year from now as well.

A relatively large percentage of respondents who are familiar with online personal styling services but haven’t used them
expect to use them for some percentage of their clothing purchases one year from now. Additionally, 31.3% of all
respondents said they would find online personal stylist shopping to be very desirable or extremely desirable and another
29.5% say they would find it to be somewhat desirable. With only 10.3% of the current population saying they occasionally
or regularly use these services, this feedback we are getting from respondents highlights the runway for growth.

Q Stitch Fix — Mind Share Dominant

Q

Q
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Stitch Fix has strong mindshare among respondents who have heard of online personal styling services. 47.5% of those who
said they use online personal styling services say that they use Stitch Fix regularly or occasionally.

Those who use Stitch Fix regularly or occasionally are much more likely to say they expect to increase usage going forward
(60.8%) compared to the percentage who expect to decrease usage (5.9%).
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Are you familiar with online shopping apps/sites that pair you with a personal stylist
that sends you a box of suggested items that you can choose to pay for and keep or
send back?

Posed to all respondents.

I use these services

occasionally or regularly 10.3%

I tried it once or twice, but

0
not again since 6.8%

I am familiar with it, but
have never tried it

Have heard about it, but
don't know much about it

29.1%

24.7%

Never heard of it 29.0%
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What percentage of your clothing purchases are made with apps/sites that pair you
with a personal stylist and sends you a box of items to try on and pay for to keep or
send back?

Posed to all respondents who have used or currently use these services.

One year from now

Now

Uses Regulafly or Qccasionally (N = 80)

One year ago
Used Once ar Twice But Not Again (N =53)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Posed to all respondents who are familiar with these services but have never used them.

m One year from now
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When you think of online shopping apps/sites that pair you with a personal stylist and
sends you a box of suggested items that you can try on and choose from, which comes

to mind first?

Posed to all respondents who are aware of online personal styling services (excluding people who said they dont
know of a specific platform who offers this).

WALMART _

N = 225

" AMAZON
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Stitch Fix

I don't know
Amazon
WalMart
Thred Up
Macys

eBay

Birch Box

Trunk Club

4.5%

3.6%

1.3%

1.3%

1.3%

0.4%

5%

26.3%

24.6%

22.8%

25% 30%
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How desirable would it be for you to take an online style quiz, get paired with a
personal stylist, and then receive a box of clothing that you can try on and pay to keep
or return via mail?

Posed to all respondents.

50%
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0%

29.5%

Notatall Notso Somewhat Very  Extremely
desirable desirable desirable desirable desirable
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What is your experience with Stitch Fix?
Posed to all respondents.

: . 47.5%
I use it occasionally or regularly

Have tried it once or twice, but not again since These Services Regularty or Octasionglly (N = 80)

m All Respondents | (N = [776)

I'm familiar with it, but have never tried it
7%

Heard of it, but don't know much about it
28.1%

Never heard of it
33/6%
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When did you start using Stitch Fix?

Posed to all respondents who have used Stitch Fix at least once.

More than a year ago
41.2%

In the past year

In the past six months m Used Stitch Fix Once or Twice, But

Not Agajn Since (N = 54)

m Uses Sitch Fix Regularly or

In the past three months Occasionally (N = 51)

In the past month
31.4%
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During the past few months, have you increased or decreased how much you spend on
Stitch Fix?

Posed to all respondents who have used Stitch Fix at least once.

Hm|less = Same M More

Used Stitch Fix Once or Twice, But Not

Again Since e
(N = 54)
Uses Sitch Fix Regularly or Occasionally 29.5%
(N = 51) ‘ ‘
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Going forward, do you expect to increase or decrease how much you spend on Stitch Fix?
Posed to all respondents who have used Stitch Fix at least once.

B Decrease Same MIncrease

Used Stitch Fix Once or Twice, But Not
Again Since

(N = 54)

Uses Sitch Fix Regularly or Occasionally 586 33.3%

(N = 51)
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Have you been increasing or decreasing how often you use Stitch Fixes for...
Posed to all respondents who use Stitch Fix.

Used Stitch Fix Once or
Twice, But Not Again
Since

(N = 54)

1.96 m Direct Buys
m Fixes

Uses Sitch Fix 2.51
Regularly or
Occasionally 259
(N = 51)
Decreasing No Change Increasing
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Which do you prefer?
Posed to all respondents who use Stitch Fix.

204% | g

I don't know

my

Ordering Direct Buys

Ordering Fixes
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Demographics

What is your gender?
Posed to all respondents.

Male 47.4%

Female .6%
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N =776

914-630-0512 | research@bespokeintel.com

80%

100%


mailto:research@bespokeintel.com

%% Bespoke Intel | Survey Research

Demographics

What is your age?
Posed to all respondents.

75 or older
65 to 74
55 to 64
45 to 54
35to 44
25to 34
18 to 24

0%

N =776
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What is your approximate average household income?
Posed to all respondents.

$200,000 and up | 5.4%
$175,000-$199,999 | 3.5%
$150,000-$174,999 3.6°l
$125,000-$149,999 | 6.4%
$100,000-$124,999 [N 8.0%

$75,000-$99,999 13.4%

$50,000-$74,999 18.4%

$25,000-$49,999 23.3%
$0-$24,999 17.9%

0% 20% 40% 60% 80% 100%
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In which region of the United States do you live?
Posed to all respondents.

East South Central (Kentucky, Tennessee, Alabama,
Mississippi)

New England (Maine, New Hampshire, Vermont,
Massachusetts, Rhode Island, Connecticut)

Mountain (Montana, Idaho, Wyoming, Colorado, New
Mexico, Arizona, Utah, Nevada)

West North Central (Minnesota, Iowa, Missouri, North
Dakota, South Dakota, Nebraska, Kansas)

West South Central (Arkansas, Louisiana, Oklahoma,
Texas)

Middle Atlantic (New York, New Jersey, Pennsylvania)
Pacific (Washington, Oregon, California, Alaska,
Hawaii)

East North Central (Ohio, Indiana, Illinois, Michigan,
Wisconsin)

South Atlantic (Delaware, Maryland, District of

D,
Columbia, Virginia, West Virginia, North Carolina,... 20.9%
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Which of the following best describes your current relationship status?

Posed to all respondents.

Married
Single, never married

Divorced

Single, but cohabiting...

In a domestic partnership...

Widowed

Separated
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9.0%
5.9%
5.8%

3.5%

1.8%
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Are you a parent or caretaker of children?
Posed to all respondents.

46.7%

Yes 3.4%
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Do you have children who are the following ages? (Select ALL that apply)
Posed to all respondents.

Over 21 18.1%
19-21 [ 2.2%
14-18 18.6%
10-13 29.0%
3-9 | 24.9%
Under 3 7.3%
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