%% Bespoke Intel | Ski Resort Operators

BACKGROUND:

O Survey of ~700 US Consumers balanced to census with follow-up questions for cohorts of respondents who skied/snowboarded
last year and who intend to ski/snowboard this year.

FINDINGS:

O Skiers are conflicted...

O To the positive: Consumers who skied/snowboarded last year indicate a strong desire to ski this year (78.1% say it is likely or very
likely that they will ski. Only ~5% said unlikely or very unlikely).

O To the negative: 51.2% of those who are at least somewhat likely to ski/snowboard this year said that they would have normally
purchased a season pass but they are waiting to see what happens with Covid before buying. Additionally, only 34.5% of likely
skiers say that they will ski or snowboard no matter what, regardless of the status of Covid. Lastly, skiers/snowboarders were likely
to say financial hardship due to Covid will impact how often they ski this season.

O Of the subset who will ski or snowboard, however, most indicated that they would purchase an Epic pass vs. an Ikon pass.
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Did you go skiing or snowboarding last year?
Posed to all respondents.

Yes 22.9%

77.1%
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Did you buy any of the following last ski/snowboard season for lift ticket access?
Posed to all respondents who went skiing/snowboarding.

. 69.7%
Single Day Passes
, 58.4%
Multi-Day Passes m Yes
= No
66.9%
Season Pass
33.2%
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Did you buy tickets or passes from any of the following last year? (Select ALL that

apply)
Posed to all respondents who went skiing/snowboarding.

Epic Passes 65.7%

Ikon Passes B5.4%

None of the above / I don't

KNOW 16.9%
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Which did you buy?
Posed to respondents who skied last year and said they bought passes from Epic.

Full Season Epic Pass h 56.4%

Multi-Day Epic Pass [ 23.1%

Regional Pass . 12.0%

Single Day Epic Pass 6.8%

Other / I don't remember | 1.7%
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How likely are you to go skiing or snowboarding this upcoming season?
Posed to all respondents.

70%
60%
s00p _ 487%
Note: 22.9% of all 40%
respondents said 30%
they skied last year. 20% 8% 138% 15.7%

0,
o . . - .:
0% ]
_ Very Unlikely Somewhat Likely Very likely
N =776 ) :
unlikely likely

Cross-T1ab. By if they skied/snowboarded last year.

m Very Likely Likely Somewhat Likely mUnlikely ®Very Unlikely

Did Not Ski
Last Year
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Skied Last
Year
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How likely are you to buy the following this year?
Posed to respondents who are somewhat likely, likely, or very likely to ski this year.

Likelihood of buying season pass, cross-tabbed. Weighted Average: cross-tabbed

m Very Unlikely —m Unlikely Somewhat Likely Likely mVery Likely

| | | | | Somewhat Likely To Ski This Year
. N N =107
Somewhat Likely To Ski This Year 41.1% 12.2 o
N = 107

Likely To Ski This Year

Likely To Ski This Year - 25.7% 32.9% I N =70

N=70

Single Day Pass
l Multi-Day Pass
i Season Pass

3.8
Very Likely To Ski This Year 37

= 3.6
Very Likely To Ski This Year S/;.O% 16.4% N =122 ; :
N = 122 | | | Very Unlikely To  Unlikely To ~ Somewhat Likely To  Very Likely To
Buy Buy Likely To Buy Buy Buy
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Takeaway.: Respondents who are more certain that they will be skiing this year are considerably more likely to
buy/consider buying a season pass.
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Will you buy passes from any of the following this year? (Select ALL that apply)
Posed to respondents who said they are somewhat likely, likely, or very likely to ski this year.

Epic Passes 49.5%

Ikon Passes 31.1%

None of the above / I don't

Know 30.1%
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Which will you/have you bought?

Posed to respondents who said they are somewhat likely, likely, or very likely to ski this year AND have
purchased/will buy passes from Epic this year.

I have already purchased this for this season

1%
36.5%
40.5%
7% m Single Day Epic Pass

I will definitely buy this

Multi-Day| Epic Pass
5.1%
3.8%
89, | M Full Season Epic Pass
4%

W Regional Epic Pass
I might buy this

I will not buy this
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"I would normally have purchased a season pass for the upcoming season, but I am
waiting to see what happens with Covid before buying."

Posed to respondents who said they are somewhat likely, likely, or very likely to ski this year.

50%
45%
40%

35% o
30% 8%
S50k 23.4%

20%
15%
10%
5%
0%

23.4%
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Will Covid play any role in how likely you are to ski or snowboard this year?
Posed to respondents who said they are somewhat likely, likely, or very likely to ski this year.

I will likely not ski or snowboard
at all this season because of 13.0%
Covid

I will likely ski or snowboard less -
because of Covid 19.1%

I am still unsure and waiting to 33.4%
see how Covid plays out
I will ski or snowboard either

& 0
way 34.5%
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Have you endured any financial hardship due to Covid that will impact how much you
ski or snowboard this year?

Posed to respondents who said they are somewhat likely, likely, or very likely to ski this year.

Yes, I will not ski or
snowboard at all because of 12.0%

it
Yes, I will ski or snowboard _
! 1 0
less because of it - 33.5%

No 34.5%
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Demographics

What is your gender?
Posed to all respondents.

Male 47.4%

Female 52.6%
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What is your age?
Posed to all respondents.

75 or older
65 to 74 1%
55 to 64 5.3%
45 to 54 5.5%
35to 44 22.0%
25to 34 24.4%
18 to 24
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What is your approximate average household income?
Posed to all respondents.

$200,000 and up 5.4%
$175,000-$199,999 3.5%
$150,000-$174,999 3.6%
$125,000-$149,999 6.4%
$100,000-$124,999 8.0%

$75,000-$99,999 13.4%

$50,000-$74,999 18.4%

$25,000-$49,999 23.3%
$0-$24,999 17.9%
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In which region of the United States do you live?
Posed to all respondents.

East South Central (Kentucky, Tennessee, Alabama, Mississippi)

New England (Maine, New Hampshire, Vermont, Massachusetts,
Rhode Island, Connecticut)

Mountain (Montana, Idaho, Wyoming, Colorado, New Mexico,
Arizona, Utah, Nevada)

West North Central (Minnesota, Iowa, Missouri, North Dakota, South
Dakota, Nebraska, Kansas)

West South Central (Arkansas, Louisiana, Oklahoma, Texas)

Middle Atlantic (New York, New Jersey, Pennsylvania)

Pacific (Washington, Oregon, California, Alaska, Hawaii)

East North Central (Ohio, Indiana, Illinois, Michigan, Wisconsin)

South Atlantic (Delaware, Maryland, District of Columbia, Virginia,

S X . X - 20.9%
West Virginia, North Carolina, South Carolina, Georgia, Florida)
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Which of the following best describes your current relationship status?
Posed to all respondents.

Married 51.9%

Single, never married 21.1%
Divorced 9.0%

Single, but cohabiting...|" 5.9%

In a domestic partnership...| | 5.8%
Widowed [ 3.5%

Separated | 1.8%
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Are you a parent or caretaker of children?
Posed to all respondents.

46.7%

Yes 3.4%
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Do you have children who are the following ages? (Select ALL that apply)
Posed to all respondents.

Over 21 18.1%
19-21 [ 2.2%
14-18 18.6%
10-13 29.0%
3-9 | 24.9%
Under 3 7.3%
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