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SOUTH KOREA GROCERY DELIVERY VOL 2

Audience: 800+ Consumers in South Korea

CHECK BREAKDOWN:
FOOD DELIVERY USAGE: POSITIVE | BETTER

Most respondents use fresh food delivery services. The majority of users indicate
that they have had fresh food delivered through Coupang Rocket Fresh, followed
by Market Kurly. The proportion has remained roughly flat sequentially in our
datasets. Notably, self-reported orders per month with each service increased
relative to our last survey in May.

COVID: CAUSING INCREASES IN USAGE

Food delivery service users indicate that Covid has caused an increase in their
frequency of use.

SATISFACTION AND LOYALTY

Users of each service show a strong degree of satisfaction with each platform, but
in general are not terribly loyal when it comes to also using other services.

TREND CHECKS
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HOW OFTEN DO YOU SHOP FOR GROCERIES FOR YOUR FAMILY?

Posed to all respondents

Very often
311%
Often
28.4%
35.5%
Somewhat often m Sep (20)
29.2%
= May (20)
Rarely
Don't do it at all
12.7%
0% 20% 40% 60% 80% 100%
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HOW OFTEN DO YOU DELIVER FRESH FOOD TO YOUR HOME?

Posed to all respondents

Several times aweek

22.7%
About once aweek
23.9%
_ 28.2%
Once or twice a month B Sep (20)
24.2%
= May (20)
5.3%
Less than once a month
16.2%
_ 210%
Don't do it at all
23.9%
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HAVE YOU EVER DELIVERED FRESH FOOD FROM ANY OF THE FOLLOWING?

Posed to respondents who get fresh food delivered to their home.

52.8%
Coupang Rocket Fresh
513%
Market Kurly
| Sep (20)
= May (20)
SSG.com
20.8%
Other/None
23.4%

0% 20% 40% 60% 80%  100%

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 5


http://www.bespokeintel.com

BESPOKE MARKET INTELLIGENCE
Grocery Delivery in South Korea

WHEN DID YOU FIRST START USING THIS SERVICE?

www.bespokeintel.com

Posed to respondents who use Market Kurly

2020 23.2%
2019 6.5%
Before 2018 20.3%
0% 20% 40% 60%
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DO YOU CURRENTLY USE THIS SERVICE?

Posed to respondents who ever had fresh food delivered from the following services.

Market Kurly

174

SSG.com W Sep (20)
= May (20)
Coupang Rocket 169
Fresh
Regularly Occasionally No Longer Use
September Data Breakdown.
u Regularly = Occasionally H No longer use

Market Kurly

SSG.com

Coupang Rocket Fresh
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HOW MANY ORDERS DO YOU USUALLY PLACE PER MONTH WITH THIS SERVICE?

Posed to respondents who are currently using the following services.

Coupang Rocket Fresh

Market Kurly W Sep (20)
= May (20)
SSG.com
0 1 2 3 4 5 6 7 8

September Data Breakdown.

m0m] w2 m3 m4 m5 w6 m7 u8
19%

Coupang Rocket Fresh 10.9%

15%

Market Kurly 8.8%

17%

SSG.com 6.4%
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HOW OFTEN DO YOU TRY TO BUY ITEMS FROM THIS SERVICE AND THEY ARE OUT OF STOCK?

Posed to respondents who are currently using the following services.

261
Coupang Rocket Fresh

26
Market Kurly m Sep (20)
= May (20)
2.53
SSG.com
Never Rarely Somewhat Often Very Often

Often

September Data Breakdown.

mNever mRarely mSomewhat Often m Often m Very Often

Coupang Rocket Fresh

Market Kurly

SSG.com
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HOW DO YOU RATE THE CONVENIENCE THIS SERVICE OFFERS?

Posed to respondents who are currently using the following services.

Coupang Rocket Fresh

Market Kurly = Sep) (20)
= May (20)
SSG.com
Very Bad Bad Neutral Strong Very Strong

September Data Breakdown.
m\VeryBad mBad = Neither Good norBad = Strong ® Very Strong

Coupang Rocket Fresh

Market Kurly

SSG.com
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HOW OFTEN DO YOU ORDER FROM OTHER FOOD DELIVERY PLATFORMS?

Posed to respondents who are currently using the following services.

2.71
Market Kurly
2.7
SSG.com = Sep|(20)
= May| (20)
2.61
Coupang Rocket Fresh
Never Rarely Occasionally Frequently
September Data Breakdown.
m Never use another platform m Rarely use a competitive platform
= Occasionally use competitive platforms m Frequently use competitive platforms

Market Kurly

SSG.com

Coupang Rocket Fresh
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HOW DO YOU RATE THE OVERALL EXPERIENCE OF USING THIS PLATFORM?

Posed to respondents who are currently using the following services.

Coupang Rocket Fresh

Market Kurly m Sep (20)
= May (20)
SSG.com
Very Bad Bad Neutral Strong  Very Strong

September Data Breakdown.

mVeryBad mBad © Neither Good norBad mStrong ™ Very Strong

Coupang Rocket Fresh

Market Kurly

SSG.com
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HAVE YOU USED THIS SERVICE MORE OR LESS OFTEN THAN USUAL BECAUSE OF CORONAVIRUS?

Posed to respondents who are currently using the following services.

Market Kurly

SSG.com m Sep (20)
B May (20)
Coupang Rocket Fresh
Less Often Same More Often
September Data Breakdown.
H Less often = Same = More often

Market Kurly

SSG.com

Coupang Rocket Fresh
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HOW LIKELY ARE YOU TO USE THIS PLATFORM IN THE COMING MONTHS?

Posed to respondents who get fresh food delivered to their home who do not use each of

the following.
2.34
Coupang Rocket Fresh
2.37
2.32
Market Kurly m Sep|(20)
2.35 m May| (20)
2.23
SSG.com
2.24
Definitely Will Not ~ Probably Will Probably Will Definitely Will
Not
September Data Breakdown.
m Definitely Won't m Probably Won't u Probably Will m Definitely Will

Coupang Rocket Fresh

Market Kurly

SSG.com
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DEMOGRAPHICS
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WHAT IS YOUR AGE?

Posed to all respondents

65+
55-64
45-54
[ |
e 24.6% Sep (20)
- 23.8% m May (20)
2534 30.3%
29.5%
0
18-24 23.3%
24.0%
0% 20% 40% 60% 80% 100%
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WHAT IS YOUR GENDER?

Posed to all respondents

540%
Female
53.8%
B Sep (20)
B May (20)
46.0%
Male
46.2%
0% 20% 40% 60% 80% 100%
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WHAT IS YOUR EMPLOYMENT STATUS?

Posed to all respondents

Other

Retired

Unemployed, not looking for a job

m Sep (20)

Unemployed, looking for a job = May (20)

Employed, part-time

45.2%

Employed, full-time
44.5%
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HOW MUCH IS YOUR MONTHLY HOUSEHOLD INCOME?

Posed to all respondents

More than 43,400,000 KRW

27,200,000-43,400,000 KRW

9,990,000-27,200,000 KRW
W Sep (20)

= May (20)

5,090,000-9,990,000 KRW

56.0%
58.7%

Less than 5,090,000 KRW
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