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BACKGROUND:

Q Survey of 1,500+ US Consumers balanced to census.

FINDINGS:

O Respondents are increasingly likely to say they would prefer to watch movies at home vs. going to the movie theater.

O All streaming video services have tested well in our monthly tracker. In recent months, Disney+, HBO Max, and Apple TV have
shown growth.

O Notably, the percentage of Disney+ subscribers and HBO Max subscribers who also use Netflix has increased sequentially (ie,
usage of competitive platforms has not caused a drop-off in their likelihood of being a Netflix subscriber). This ties out with Netflix
subscriber feedback that they see these services more as additive than replacement of Netflix.

HBO Max subscribers have higher incomes, on average, compared to Netflix and Disney+ subs.

The percentage of consumers who feel Disney+ has upcoming content that they need increased in October/November.

The average price point that would move Netflix subscribers to cancel has increased compared to readings in 2019.

o o O O

Subscriber sentiment to Disney+ is very positive and has improved in the back half of 2020.
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If you could choose where to watch newly released movies, where would you choose

to watch them?
Posed to all respondents.
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What is the most you would be willing to pay to watch new release movies at home?

Posed to all respondents (weighted average).
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ing services

—Apple TV+

Disney+

—Amazon Prime

=—Hulu

—Netflix
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Do you currently have an account with any of the following stream

Posed to all respondents.
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Do you currently have an account with any of the following streaming services?
Posed to Netflix Subscribers

HBO Max

Apple TV+

Disney+

914-630-0512 | research@bespokeintel.com

0%

4%

10%

/o

20%

0
e

30%

40%

50%

60%

70%

80%

Nov (20)
m Oct (20)
m Sep (20)

m Aug (
Jul (20
mJun (2
B May (2
| Apr (2

®m Mar (20)

mFeb (2
m Jan (20
m Dec (1
m Nov (1

0)

0)
D)
9)
9)

90%

100%

¢

@,
4
»

o/

»

‘e


mailto:research@bespokeintel.com

';\,'4 Bespoke Intel | Survey Research Streaming Video

Do you currently have an account with any of the following streaming services?
Posed to Disney+ Subscribers
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Do you currently have an account with any of the following streaming services?
Posed to HBO Max Subscribers
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Currently has an account with the following (Age Breakdowns)
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N’

r_l\

Bespoke Intel |
$75k-$100k
$50k-$75Kk

\)

Currently has an account with the following (Income Breakdowns)

Y
)
!

A\

@

D

9,

L
N\

JA

[ (02) AON

r (07) des

- (02) InC

(02) Ael
(02) Jen
 (07) uer
- (6T) AON
(67) dos
(61) Inc

(6T) Ael
(67) Jen
(61) uer
(87) AoN
- (81) dos
C (8T) InC

(81) Ael
(81) el
(81) uer
C (£1) AON
C (£1) dos
C (£1)InC

(£T) Ael
(£T) 1elW
C (£1) uer
" (9T) AON
(91) dos
(97) Inc

(97) Aep
(91) Jen
- (97) uer
" (GT) AON
(G1) das
(ST) Inc

(ST) Ael
(GT) Jen
(1) uer
" (¥7) AON
C (1) dos

$25k-$49k

914-630-0512 | research@bespokeintel.com


mailto:research@bespokeintel.com

Streaming Wars — Consumer Opinions

914-630-0512 | research@bespokeintel.com

‘,\
R
A

[/


mailto:research@bespokeintel.com

% Bespoke Intel |

Streaming Video

Do you think these platforms are a better or worse value (content for the money you

pay) than Netflix?
Posed to all respondents.
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What are your expectations for the content that will be on each of these platforms?

Posed to all respondents.
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How much do you think is appropriate to spend on streaming video services, in total,

per month?
Posed to all respondents.
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More than a year ago

—Within the past year

—Within the past three months
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When did you sign up for Netflix?
Posed to all respondents with a Netflix account.
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When is the last time that you watched something on Netflix?
Posed to all respondents with a Netflix account.

—Within the past week —Within the past month —With the past three months More than three months ago
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Were you ever, at any time, a Netflix subscriber in the past?
Posed to respondents who are not currently Netflix account holders.

—Yes, | was a paying customer —Yes, | had a free trial but did not elect to continue with Netflix =—No, | have never been subscribed to Netflix
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When did you cancel your Netflix subscription?
Posed to all respondents who cancelled their Netflix subscription.

—Within the past month —Within the past three months

—Within the past year Maore than a year ago / | don't remember
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Would you view the following to be additive or a replacement to Netflix?
Posed to Netflix subscribers.

Apple TV+

® Not interested m Additive to Netflix m Replacement for Netflix
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Would you view the following to be additive or a replacement to Netflix?

Posed to Netflix subscribers.

B Not interested
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Would you view the following to be additive or a replacement to Netflix?

Posed to Netflix subscribers.

m Not interested
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If Netflix continued increasing prices, at what monthly price point would you cancel
your subscription?

Posed to Netflix subscribers.
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Are you considering cancelling your Netflix account in the next month?

Posed to Netflix subscribers.

Nov (20) 18%
Oct (20) 17%
Sep (20) 15%
Aug (20) 18%
Jul (20) 18%
Jun (20) 13%
May (20) 16%
Apr (20) 15%
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Are you considering cancelling your Disney+ account in the next month?

Posed to Disney+ Subscribers

Nov (20) 13%
Oct (20)
Sep (20)
Aug (20)
Jul (20)
Jun (20)
May (20)
Apr (20)

1%
5%

3%

0

0% 20% 40% 60% 80%  100%

914-630-0512 | research@bespokeintel.com



mailto:research@bespokeintel.com

2% Bespoke Intel | Survey Research

Streaming Video

How would you rate your opinion of the service?

Posed to Disney+ Subscribers

m Very Negative  ® Negative
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Aug (20)
Jul (20) 3
Jun (20) 2
May (20)
Apr (20)
Mar (20) 2
Feb (20)
Jan (20)
Dec (19)
Nov (19) 2

0% 10% 20%

914-630-0512 | research@bespokeintel.com

30%

» Neither Negative nor Positive

40%

50%

60%

m Positive

70%

m Very Positive

80%

90%

100%


mailto:research@bespokeintel.com

