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BACKGROUND:

Q Survey of 1,100+ US Consumers balanced to census.

FINDINGS:

O Holiday Shopping Update | Divergence By Income, Online and Curbside Pickup Increase Relative To Prior Years

O The consumer is still more likely to say they are spending less this holiday season compared to prior years (39.3%) vs. those
who say they will spend more (24.9%). The data did improve, though, since our November survey in which 41.4% said less
and 18.1% said more.

O The data from November to December shifted by income band. Feedback from higher and middle-income respondents
improved, while feedback from lower income respondents slightly worsened.

O Respondents are using online shopping and curbside pickup after online ordering more than in prior years. They are using in-
store shopping and are visiting malls less than prior years.

O Respondents see gift cards, items for the home, electronics, longewear/sleepwear., and casual dining as being demonstrably
more appropriate to give this year than in years prior. They say luxury clothing or apparel is worse to give this year.

O Respondents are less likely to travel for the holidays this year than normal years.

O Clothing Demand Outlook | Better For 2021, But Demand Pendulum Swings “After Covid Is No Longer a Concern”
O Respondents are slightly more likely to say they will spend more on clothing in 2021 than they did in 2020 and slightly more
likely to say they will spend less on home furnishings and home improvement items in 2021 than they did in 2020.
O Digging deeper into their spending intensions on clothing, the pendulum swings positive and demand increases to
greater than pre-pandemic levels “after the pandemic is no longer a concern”.
O Consumers have characterized their clothing purchases as “less than normal” each month since we started asking them for
this assessment in April. The data is not as bad as it was earlier in the pandemic (April-June) but it is still net negative.

O Winter Jackets Feedback
O ~25% of respondents agreed with the statement that Covid and social distancing measures make them more likely to get a

winter coat this year. ~30% of respondents said they are looking to spend more time outside this Winter than they typically
do.

O 3.6% of respondents said Canada Goose is the winter jacket brand that they currently use now. Among those who are
considering getting a new coat/jacket, 9.1% said they would be most likely to get Canada Goose.
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Do you expect to spend more or less this holiday season compared to prior years?
Posed to all respondents.

Much More
More
Same m Dec (20)
= Nov (20)
Less
Much Less
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For holiday season shopping, are you using the following more or less compared to prior
years?

Posed to all respondents.

B Much Less MLess No Change ®More B Much More

Online Shopping

Curbside Pickup After Ordering Online/Maobile

In-Store Shopping

Visiting Malls in Person

0% 20% 40% 60% 80% 100%

Source: ';\f( Bespoke Market Intelligence Analysis I
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In your opinion, are the following better or worse gifts than normal this year compared
to prior years?
Posed to all respondents.

B Worse to give this year ¥ No difference W Better to give this years
Gift Cards

ltems For The Home
Electronics

Loungewear or Sleepwear
Casual Clothing
Jackets/Winter Coats
Denim

Athletic Clothing or Active Wear

Luxury Clothing or Apparel

0% 20% 40% 60% 80% 100%

Source: 'X*« Bespoke Market Intelligence Analysis I



Bespoke | Holiday Spending Update and Clothing Demand Outlook

This year, are you more or less likely than prior years to buy luxury or high-end items as
gifts?

Posed to all respondents.

N/A i 6.2%

Much More Likely - 10.9%
More Likely - 10.0%
No Change - 24.5%
Less Likely - 20.8%

Much Less Likely - 276%

0% 20% 40% 60% 80% 100%

Source: 'X’« Bespoke Market Intelligence Analysis I
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Do you typically travel during the holidays?
Posed to all respondents.

Yes, | typically travel 38.9%

No, | do not typically travel 61.1%

0% 20% 40% 60% 80%  100%

Source: ';‘,sf« Bespoke Market Intelligence Analysis



Bespoke | Holiday Spending Update and Clothing Demand Outlook

Do you plan to travel for the holidays this year?
Posed to all respondents.

Yes, | plan to travel 23.5%

No, | do not plan to travel 76.5%

0% 20% 40% 60% 80% 100%

Source: ';‘,sf« Bespoke Market Intelligence Analysis
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Bespoke | Holiday Spending Update and Clothing Demand Outlook

For the following, do you expect to spend more or less in 2021 than you did in 2020...
Posed to all respondents.

B Much Less MlLess 1 Same B More M Much More

Clothing

Home Furnishings and Home Improvement ltems

0% 20% 40% 60% 80% 100%

Source: ';\,{‘4 Bespoke Market Intelligence Analysis
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Please rate how strong your needs were/will be to buy clothing...
Posed to all respondents.

B Very Weak MmWeak B Somewhat Strong B Strong B Very Strong

After the pandemic is no longer a concern

After the vaccine is rolled out

During the pandemic

Before the pandemic

0% 20% 40% 60% 80% 100%

Source: ';\,{‘4 Bespoke Market Intelligence Analysis I
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Have you been buying clothing more or less often compared to normal during the past
month?

Posed to all respondents.

Hless mSame mMore mNA
Nov (20)
Oct (20)
Sep (20)
Aug (20)
Jul (20)
Jun (20)
May (20)
Apr (20)
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Source: ';33 Bespoke Market Intelligence Analysis I
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Bespoke | Holiday Spending Update and Clothing Demand Outlook

Do you regularly or occasionally wear athletic clothing from the following brands?
Posed to all respondents.

' : ; ; ; 439%
0,
None of the above
Adidas = Nov (20)
Oct (20)
Under Armour = Sep (20)
PUMa m Aug (20)
mJul (20)
Charmpion | — =Jun (20)
m May (20)
Reebok
eeno = Apr (20)
Lululemon m Mar (20)
m Feb (20)
Fila
Athleta
0% 10% 20% 30% 40% 50%

Source: ';\,'4 Bespoke Market Intelligence Analysis



Bespoke | Holiday Spending Update and Clothing Demand Outlook

In your opinion, how does this brand’s clothing compare to competitive options when it
comes to athletic performance?

Posed to respondents who regularly or occasionally wear each of the following (combining responses recorded in
February 2020 through November 2020)

Nike 2.30

Adidas 2.26

Athleta 2.24

Under Armour 2.24

Reebok 2.19
Puma 2.17
Champion
Lululemon
Fila
Inferior Same Superior

Source: 'X’« Bespoke Market Intelligence Analysis I
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Bespoke | Holiday Spending Update and Clothing Demand Outlook

When is the last time that you bought a winter coat/jacket?
Posed to all respondents.

Never

More than five years ago
In the past five years

In the past four years

In the past three years

In the past two years 24.8%
In the past year 201%

In the past month

0% 20% 40% 60% 80% 100%

Source: ';}f( Bespoke Market Intelligence Analysis I 18



Bespoke | Holiday Spending Update and Clothing Demand Outlook

How often do you typically get a new winter coat/jacket?
Posed to all respondents.

Never / Not Applicable
Every 10+ years
Every 8-9 years

Every 6-7 years

Every 4-5 years 5.2%
Every 3-4 years 19.5%
Every 1-2 years 22.2%
Every year 16.0%
0% 20% 40% 60% 80% 100%

Source: ';}f( Bespoke Market Intelligence Analysis



Bespoke | Holiday Spending Update and Clothing Demand Outlook

Are you planning to get a new winter coat/jacket this year?
Posed to all respondents.

| already got a new winter coat/jacket i 83

recently
Very Likely (S0 17.4%

Likely [ 97%

Somewhat Likely |[I 15.7%

Uniikely S 19.8%
Very Unlikely F 291%

0% 20% 40% 60% 80%

Q

Source: ';}f( Bespoke Market Intelligence Analysis
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Please rate how much you agree with the following statement:

Posed to all respondents.

Strongly Agree

Agree

Neither Agree nor Disagree

Disagree

Strongly Disagree

Source: 'X’« Bespoke Market Intelligence Analysis
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Please rate how much you agree with the following statement:

Posed to all respondents.

Strongly Agree

Agree

Neither Agree nor Disagree

Disagree

Strongly Disagree

Source: 'X’« Bespoke Market Intelligence Analysis
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Which winter coat/jacket brand do you primarily use now?

Posed to all respondents.

None of the above / Not Applicable

The North Face

Columbia

Other (please specify)

Source: ';§"/ Bespoke Market Intelligence Analysis

Canada Goose
Patagonia
Mackage
Marmot
Moncler
Fjallraven

Arc'teryx

0%

1.0%

3.6%

31%
1.7%
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11%

0.9%

20%
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Thinking about the new jacket/coat you recently got, which brand did you choose?
Posed to all respondents who have already purchased a jacket/coat for this year:

Other (please specify) 3%
The North Face
Columbia
Moncler
Fjallraven
Patagonia
Canada Goose

Marmot

Arc'teryx

Mackage

0% 20% 40% 60% 80% 100%

Source: ';§"/ Bespoke Market Intelligence Analysis
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Which brand would you be most likely to get for the winter jacket/coat you are
considering getting?

Posed to all respondents who are at least somewhat likely to get a new winter coat/jacket this year.

The North Face 3.9%
Columbia

Other (please specify)
Canada Goose
Patagonia

Mackage

Marmot

Arc'teryx

Moncler

Fjallraven

0% 20% 40% 60% 80% 100%

Source: ';\3 Bespoke Market Intelligence Analysis
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Do either of the following describe you?
Posed to all respondents.

Neither describes me 17.0%

| would spend less on a coat this
year because | have endured
financial difficulties due to the
pandemic

42.8%

| would spend more on a coat this

year because | have saved money

on doing fewer activities during the
pandemic

40.2%

0% 20% 40% 60% 80% 100%

Source: 'X’« Bespoke Market Intelligence Analysis I 26
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What is your age?
Posed to all respondents.

75+
65-74
55-64
45-54
35-44
25-34

18-24

Source: 'X’« Bespoke Market Intelligence Analysis
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What is your approximate average household income??

Posed to all respondents.

$200,000 and up
$175,000-$199,999
$150,000-$174,999
$125,000-$149,999
$100,000-$124,999
$75,000-$99,999
$50,000-$74,999
$25,000-$49,999
$0-$24,999

Source: ';\f( Bespoke Market Intelligence Analysis
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20%

26.0%
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40%

60%

80%

100%
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What is your gender?
Posed to all respondents.

Female

Male

Source: 'X*« Bespoke Market Intelligence Analysis
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In which region of the United States do you live?
Posed to all respondents.

South Atlantic (Delaware, Maryland, District of Columbia, Virginia, West

Virginia, North Carolina, South Carolina, Georgia, Florida) 215%

East North Central (Ohio, Indiana, lllinois, Michigan, Wisconsin) 7.0%
Pacific (Washington, Oregon, California, Alaska, Hawaii)
Middle Atlantic (New York, New Jersey, Pennsylvania)

West South Central (Arkansas, Louisiana, Oklahoma, Texas)

West North Central (Minnescta, lowa, Missouri, North Dakota, South
Dakota, Nebraska, Kansas)

Mountain (Montana, Idaho, Wyoming, Colorado, New Mexico, Arizona,
Utah, Nevada)

East South Central (Kentucky, Tennessee, Alabama, Mississippi)

New England (Maine, New Hampshire, Vermont, Massachusetts, Rhode
Island, Connecticut)

0% 20% 40% 60% 80% 100%

Source: ';'9 Bespoke Market Intelligence Analysis
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Do you live in an urban, suburban, or rural area?
Posed to all respondents.

Suburban

44.4%

Ubran

Rural

0% 20% 40% 60% 80% 100%

Source: ’X*« Bespoke Market Intelligence Analysis I 32
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What is your race or ethnicity?
Posed to all respondents.

White

Black or African American

Hispanic or Latino

Asian

Multiracial or Multiethnic

Another race or ethnicity, please describe below
Native American or Alaska Native

Native Hawaiian or other Pacific Islander

Middle Eastern or North African

Source: 'X’« Bespoke Market Intelligence Analysis
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