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BACKGROUND:
C Survey of ~8,000 US Consumers, balanced to census.

FINDINGS:

C Amazon Depart ment stores would boost uptake of [ tems that cust

C Among the product types that Amazon shoppers do not typically use Amazon for, consumers would expect to use Amazon
for those product categories more if Amazon had a physical department store (this is especially true for Clothing, Electronics,
Footwear, Furniture/Home Furnishings, Beauty, Food and Grocery, and Computers).

C Strong Interest  in Visiting Among Customers, and Amazon Dept stores would help lure back lapsed customers

C Amazon customers show strong interest in visiting an eventual Amazon department store if one is opened near them.
Regular Amazon customers show the most interest (70.1% would be likely to visit) i but even lapsed customers show a
strong degree of interest (ie, 41.7% of people who said they have not shopped Amazon in a long time would be likely to
visit an Amazon department store).

C There would be just as much interest, or more, in visiting to buy Amazon branded ritems.

C Among those who have shopped Amazon, there is just as much, or more, interest in visiting Amazon department stores for
Amazon made/branded products relative to popular third -party brands grouped together. Consumers indicate that they
would increase how much Amazon branded product they buy if they could see them in person at an Amazon department
store.

C There is a lot of curiosity and excitement around potential Amazon department stores.

C The top reason why consumers would be interested in going to an Amazon department store for items that they already
have delivered to them is curiosity and to see things in person. Consumers firmly believe that Amazon would be more
interesting/exciting to visit relative to existing department stores. The more frequent department store shoppers are even

more | ikely to hold the view that Amazonds version wil/| be

C Amazon department stores will generate incremental purchases, especially among regular customers.
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Which of the following are items that you would typically buy from Amazon? Select ALL that apply
Posed to all respondents who have shopped Amazon.

Clothing 475%

Electronics 453%
Beauty & Health

Books

Footwear

Pet Supplies

Toys, Kids & Baby Products
Food & Grocery

Furniture and Home Furnishings
Smart Home Products
Computers = Aug (21)
Sports / Sporting Goeds
Jewelry & Watches
Garden & Tools

Outdoors

Automotive and Industrial

Handmade ltems

None of the above

Other (please specify)
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Which of the following are items that you would NOT TYPICALLY BUY from Amazon? Select ALL that apply

Posed to all respondents who have shopped Amazon.

Food & Grocery 38.3%
Automotive and Industrial
Jewelry & Watches

Handmade ltems

Furniture and Home Furnishings
Computers

Garden & Tools

Pet Supplies

Footwear

Sports / Sporting Goods

Toys, Kids & Baby Products
Smart Home Products

Beauty & Health

Clothing

= Aug (21)

Outdoors
Electronics

None of the above
Books

Other (please specify)

0% 20% 40% 60% 80% 100%

Source®¥ Bespoke Market Intelligence Survey AMZN Survey



';:4 BespokeIntel | Survey Research AMZN

Which of the following are items that you would NOT TYPICALLY BUY from Amazon? Select ALL that apply

Posed to all respondents who have shopped Amazon, crosstabbed by experience with Amazon.

Food & Grocery 44.2%
Automotive and Industrial
Handmade Items

Jewelry & Watches

Furniture and Home Furnishings

Computers

Garden & Tools = Lapsed Amazon|Shopper

Pet Supplies m Shops|Amazon occasionally
m Shops|Amazon regularly
Sports / Sporting Goods
Toys, Kids & Baby Products
Footwear

Smart Home Products
None of the above
Outdoors

Beauty & Health

Clothing

Electronics

Books

Other (please specify)
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You mentioned that you would typically not buy the following from Amazon: If Amazon opened a
department store near you that you could visit in person, would you consider buying these types of
items from Amazon?

Posed to all respondents who have shopped Amazon, but do not buy the below from Amazon.

m Very Unlikely m Unlikely m Somewhat Likely m Likely m Very Likely = N/A (I never need these products)

Clothing

Electronics

Footwear

Furniture and Home Furnishings
Beauty & Health

Food & Grocery

Computers

Garden & Tools

Books

Outdoors

Smart Home Products
Jewelry & Watches
Handmade Items

Sports / Sporting Goods
Pet Supplies

Automotive and Industrial
Toys, Kids & Baby Products
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You mentioned that you would typically not buy the following from Amazon: If Amazon opened a
department store near you that you could visit in person, would you consider buying these types of
items from Amazon ? (weighted averages of data from prior page)

Posed to all respondents who have shopped Amazon, but do not buy the below from Amazon.

Clothing

Electronics

Footwear 3.36

Furniture and Home Furnishings 334
Beauty & Health

Food & Grocery
Computers

Garden & Tools

Books

Outdoors

Smart Home Products
Jewelry & Watches
Handmade ltems
Sports / Sporting Goods
Pet Supplies

Automotive and Industrial

Toys, Kids & Baby Products 264

Very Unlikely Unlikely Somewhat Likely Likely Very Likely
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You mentioned that you would typically not buy the following from Amazon: If Amazon opened a
department store near you that you could visit in person, would you consider buying these types of
items from Amazon?

Posed to all respondents who have shopped Amazon, but do not buy the below from Amazon, cross-tabbed by experience with Amazon.

= Automotive and Industrial
utdoors

ports / Sporting Goods
andmade Items

oys, Kids & Baby Products
eauty & Health
ood & Grocery

Lapsed Amazon Shopper

et Supplies
arden & Tools

urniture and Home Furnishings
Shops Amazon Occasionally mart Home Products
omputers

lectronics

ooks
m Jewelry & Watches
= Footwear

Shops Amazon Regularly m (Clothing

Very Unlikely Unlikely Somewhat Likely Likely Very Likely
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If an Amazon department store opened near you, how likely would you be to visit in person?

Posed to all respondents who have shopped Amazon.

Very Likely

Likely

Somewhat Likely

Unlikely

Very Unlikely
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If an Amazon department store opened near you, how likely would you be to visit in person?

Posed to all respondents who have shopped Amazon (crosstabbed by their experience with Amazon).

mVery Unlikely mUnlikely = Somewhat Likely mw Likely mVery Likely

50%
45% 43.2%

40%
35%
30%
25%
20%
15%
10%

5%

0%

4.6%9.1%

If Covid were no
concern whatsoever

Shops Amazon Regularly  Shops Amazon Occasionally  Lapsed Amazon Shopper

40% mVery Unlikely mUnlikely = Somewhat Likely mw Likely mVery Likely

34.9%

350 34.2%

30%

25%

20%

15%

Right Now

10%

5%

0%

Shops Amazon Regularly  Shops Amazon Occasionally  Lapsed Amazon Shopper
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How much interest would you have in visiting the following departments when Amazon opens in

person department stores:

Posed to all respondents who have shopped Amazon.

Amazon Basics (Every
Day Items Made By
Amazon)

Clothing NOT made
by Amazon (made by
other well-known
brands)

Everyday items NOT
made by Amazon
(made by other well-
known brands)

Electronics NOT made
by Amazon (made by
other well-known
brands)

Amazon Electronics
(Echo and Alexa, Fire
Tablets, Fire TV, etc)

Amazon Essentials
(Clothing Made By
Amazon)

0-Not At All 1 3 4 5 6 7 8

762

7.61

7.59

_ 7‘ 53

7.39

Interested
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10 - Extremely
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How much interest would you have in visiting the following departments when Amazon opens in -
person department stores:
Crosstab: respondents who shop Amazon regularly.
Weighted average of a range of choiceson a 1-11 scale (from not at all interested to very interested)
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