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CONSUMER OPINIONS OF DEPARTMENT STORES

This quarter, feedback worsened slightly when it comes to recent clothing purchases (with 
the share who are purchasing clothes less often than normal growing). 

CLOTHING PURCHASES

TREASURE HUNT EXPERIENCE

SHEIN, FARFETCH, ETC.
Shein is viewed as a significant popularity gainer. The percentage who called out Shein as a 
popularity gainer increased considerably y/y. Feedback toward Shein and Farfetch improved 
sequentially.

Consumers like to strongly like the treasure hunt shopping experience overall, with a slight 
positive uptick this quarter. 

Consumer opinions are more positive when it comes to off price and department stores 
relative to luxury department stores and branded apparel stores. 



BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Audience: 1,250 US Consumers
Date: August 2022

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

SELF-ASSESSED CLOTHING SHOPPING

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Department Store and Clothing Retail

PAGE 3

http://www.bespokeintel.com/
http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Audience: 1,250 US Consumers
Date: August 2022

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE PAGE 4

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

This question was posed to all respondents.

HAVE YOU BEEN BUYING CLOTHING MORE OR LESS OFTEN THAN NORMAL DURING THE PAST MONTH?
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DO YOU LIKE THE TREASURE HUNT TYPE OF SHOPPING EXPERIENCE WHERE BRANDS/PRODUCTS 
AVAILABLE AT A DISCOUNTED PRICE CHANGE OFTEN?
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IS THE TREASURE HUNT TYPE OF SHOPPING EXPERIENCE BETTER ONLINE OR IN-STORES?

Posed to all consumers who said they like or strongly like the treasure hunt shopping 
experience.
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HAVE YOU VISITED ANY OF THE FOLLOWING STORE LOCATIONS IN THE PAST MONTH? (SELECT ALL THAT 
APPLY)
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HAVE YOU PURCHASED FROM ANY OF THE FOLLOWING IN THE PAST MONTH (EITHER IN-STORES OR 
ONLINE)?
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Posed to all respondents (1,500 US consumers balanced to census).
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IF YOU WERE SHOPPING FOR CLOTHING FOR YOURSELF TODAY, WHICH WOULD YOU BE MOST LIKELY TO 
VISIT?
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM KOHL’S?
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Posed to all consumers.
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WHAT TYPE OF ITEMS DO YOU TYPICALLY BUY FROM KOHL’S?
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RESPONDENTS WHO SAID THEY HAVE BEEN SHOPPING KOHL’S LESS: WHY?

Posed to all consumers who purchased from Kohl’s in the past year, but said they are 
shopping it less compared to a year ago.

4.9%

15.5%

20.4%

21.4%

21.4%

30.1%

55.3%
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I can't find the brands I used to buy from here

I am buying online from other websites instead

Not as many coupons/promotions

Not as many discounts/sales

I am buying from other stores instead

I have less money to spend
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WHICH OF THE FOLLOWING BEST DESCRIBE WHY YOU SHOPPED KOHL’S?
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Posed respondents who shopped Kohl’s in the past three months
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12.6%

16.1%

25.2%

35.3%
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None of the above / I don't remember

I clicked on an ad or post and was taken to the Kohl's site/app

I visited a Kohl's store to make a return to Amazon and shopped
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM MACY’S?
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WHAT TYPE OF ITEMS DO YOU TYPICALLY BUY FROM MACY’S?
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Posed to all consumers who purchased from Macy’s in the past year.
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22.3%
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0% 20% 40% 60% 80% 100%

Other (please specify)

None of the above

Furniture

Electronics

Kitchen Items

Watches

Home Essentials

Bath Items

Handbags

Bedding Items

Makeup

Children's Clothing

Activewear

Jewelry

Skin Care

Fragrences

Accessories

Shoes

Clothing

Aug (22)

May (22)

Feb (22)

Oct (21)

Jul (21)

May (21)

Feb (21)

Nov (20)

Aug (20)

May (20)

Feb (20)

Nov (19)

Aug (19)

May (19)

Feb (19)

Nov (18)

Aug (18)

May (18)

Feb (18)

Oct (17)

http://www.bespokeintel.com/
http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Audience: 1,250 US Consumers
Date: August 2022
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Posed to all consumers who purchased from Macy’s in the past year, but said they are 
shopping it less compared to a year ago.
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3.5%

13.2%

15.8%

18.4%

19.3%

24.6%

28.1%

50.9%
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Other (please specify)

I can't find the brands I used to buy from here

Not as many discounts/sales

Not as many coupons/promotions

I am buying online from other websites instead

I don't go to the mall as often as I used to

I am buying from other stores instead

I have less money to spend
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WHEN IS THE LAST TIME THAT YOU BOUGHT CLOTHING OR ACCESSORIES FOR YOURSELF FROM 
BURLINGTON?
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Posed to all consumers.
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10.5%

12.5%

32.0%

25.6%

12.7%

10.0%

7.2%

9.9%

32.1%

28.2%

13.0%

9.1%

10.2%

10.2%

28.7%

28.7%

10.9%

9.8%

9.9%

10.5%

32.6%

26.2%

12.3%

9.5%

10.1%

9.8%

28.8%

29.4%

12.4%

11.3%

9.0%

11.0%

29.1%

27.1%

11.1%

10.9%

9.5%

8.5%

34.4%

25.7%
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Within the past month

Within the past three months

Within the past six months

Within the past year

More than a year ago / I don't remember

I've never purchased anything from Burlington
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WHAT TYPES OF ITEMS DO YOU TYPICALLY BUY FROM BURLINGTON?
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Posed to all consumers who purchased from Burlington in the past year.
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20.1%
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24.9%
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33.6%

58.7%
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RESPONDENTS WHO SAID THEY HAVE BEEN SHOPPING BURLINGTON LESS: WHY?

Posed to all consumers who purchased from Burlington in the past year, but said they are 
shopping it less compared to a year ago.

0.0%

17.4%

20.3%

24.6%

26.1%

26.1%

31.9%

49.3%

0% 20% 40% 60% 80% 100%

Other (please specify)

Not as many coupons/promotions

I am buying online from other websites instead

Not as many discounts/sales

I can't find the brands I used to buy from here

I am not going to the mall as often as I used to

I am buying from other stores instead

I have less money to spend
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Audience: 1,250 US Consumers
Date: August 2022

WHEN IS THE LAST TIME THAT YOU BOUGHT CLOTHING OR ACCESSORIES FOR YOURSELF FROM ROSS 
DRESS FOR LESS?
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Posed to all consumers.
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11.1%

21.8%

36.1%

11.4%

10.2%

9.5%
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38.2%
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10.9%
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11.0%

10.5%

10.8%

9.2%
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19.0%

36.6%

11.8%

11.4%

9.5%
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Within the past month
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More than a year ago / I don't remember
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WHAT TYPES OF ITEMS DO YOU TYPICALLY BUY FROM ROSS DRESS FOR LESS?
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Posed to all consumers who purchased from Ross in the past year.

PAGE 42

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Department Store and Clothing Retail

0.5%

1.3%

13.2%

15.2%

15.4%

16.5%

17.0%

17.6%

17.6%

19.9%

20.1%

21.0%

22.5%

24.3%
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RESPONDENTS WHO SAID THEY HAVE BEEN SHOPPING ROSS LESS: WHY?

Posed to all consumers who purchased from Ross in the past year, but said they are 
shopping it less compared to a year ago.

1.4%

6.8%

8.1%

14.9%

17.6%

31.1%

37.8%

37.8%

0% 20% 40% 60% 80% 100%

Other (please specify)

Not as many coupons/promotions

Not as many discounts/sales

I am not going to the mall as often as I used to

I can't find the brands I used to buy from here

I am buying online from other websites instead

I have less money to spend

I am buying from other stores instead
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WHEN IS THE LAST TIME YOU PURCHASED SOMETHING FROM TJ MAXX?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all consumers.
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WHAT TYPE OF ITEMS DO YOU TYPICALLY BUY FROM TJ MAXX?

FOR PERSONAL USE ONLY—DO NOT FORWARD OR REDISTRIBUTE

Posed to all consumers who purchased from TJ Maxx in the past year.
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RESPONDENTS WHO SAID THEY HAVE BEEN SHOPPING TJ MAXX LESS: WHY?

Posed to all consumers who purchased from TJ Maxx in the past year, but said they are 
shopping it less compared to a year ago.
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18.2%
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55.8%
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HOW OFTEN DO YOU SHOP NORDSTROM RACK?
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Posed to all respondents.

Department Store and Clothing Retail

1.92

1.8
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1.77

1.83
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1.8

1.71
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1.78
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I have in the past, but not 

recently
Never

I occasionally shop it I regularly shop it
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DEEPER DIVE ON SHEIN, SECOND HAND, FASHION 
CLOTHING, ETC.

BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

PAGE 50

Department Store and Clothing Retail

http://www.bespokeintel.com/
http://www.bespokeintel.com


BESPOKE MARKET INTELLIGENCE www.bespokeintel.com

Audience: 1,250 US Consumers
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ARE YOU FAMILIAR WITH ANY OF THE FOLLOWING SITES/APPS?
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Posed to all respondents.
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HAVE YOU EVER MADE A PURCHASE FROM ANY OF THE FOLLOWING?
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Posed to all respondents.
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HOW LIKELY ARE YOU TO PURCHASE FROM THE FOLLOWING IN THE FUTURE?
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WHEN DID YOU MOST RECENTLY PURCHASE FROM THE FOLLOWING?
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Posed to respondents who have purchased from each of the following.
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WHEN DID YOU MOST RECENTLY PURCHASE FROM THE FOLLOWING?
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Posed to respondents who have purchased from each of the following.
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Combining data from April and August to reach larger N sizes.

NPS N = 

Gap -10.8 581

Forever 21 -8.5 551

H&M 14.6 501

Shein 20.4 450

Revolve 32.4 139

Fashion Nova 32.9 207

Net-a-Porter 37.9 116

Zara 41.3 281

allyLikes 44.5 128

Farfetch 46.6 118

Mytheresa 57.6 33
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