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DPZ engagement is tracking about flat over the last three months.
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Taste, price, and quality respectively continue to be the main drivers of Domino’s
visits.

VISIT CATALYSTS

Domino’s customers indicated a reduction of how often they use third party food
delivery apps relative to feedback in prior waves. The majority of consumers who
have eaten Domino’s in the last year and use food delivery apps do not think that
third party delivery apps negatively impact their Domino’s usage.

DELIVERY APPS IMPACT

Consumers continue to see higher prices at Domino’s.

MENU PRICES
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